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Abstract

Although the economy slowed down due to various factors, Thai tourism in 2023
rebounded remarkably. At the same time, tourists' behavior shifted from relying on tour companies
to trusting reviews and real experiences shared through online media. The article aimed to 1)
develop and validate a causal relationship model of word of mouth for purchases of tour packages
on Facebook pages in Bangkok and its vicinity and 2) study causal factors of word of mouth for
purchases of tour packages on Facebook pages in Bangkok and its vicinity. This study was
quantitative research. The sample consisted of 309 people who had encouraged purchases of tour
packages via Facebook pages and lived in Bangkok and its vicinity. The tools used in the research
were online questionnaires. The statistics used in data analysis were frequency, percentage,
confirmatory factor analysis, and structural equation model. The results of this research were the
development of the causal relationship models, which consisted of 4 components: 1) service
quality; 2) emotional experience; 3) satisfaction; and 4) E-WOM. The model was consistent with
the empirical data to a great extent. The statistic showed that CMIN/df = 1.640, GFI = 0.951,
AGFI = 0.926, SRMR = 0.031, and RMSEA = 0.046. The final predictive coefficient was 0.93,
indicating that the variables in the model can explain the variance of the word of mouth for
purchases of tour packages on Facebook pages by 93 percent. It was found that the emotional
experience and satisfaction were influential in E-WOM among purchases of tour packages.
Entrepreneurs who run businesses of package tours should prioritize emotional experience and
customer satisfaction to encourage electronic word of mouth for repurchases of tour packages on
Facebook pages of consumers in Bangkok and its vicinity.

Keywords: Causal Factors; Facebook Page; Tour Package, E-WOM
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Tuian199m (Measurement Model) @T’m (Confirmatory Factor Analysis; CFA) AINNITAATIEIN
AHEBIBsAEaannaaIn1e Tl (Interal Consistency Reliability) Wi ﬁQLLﬂiLLNmﬂﬁqﬁéﬁ
NN9A999RBLAIN DT WIINIBIGAULTUHS (Composite Reliability; CR) %1n1na1 0.70 wazdian
AN Cronbach’s Alpha #1ANA7 0.70 Avag a1 nadadaulsulsimsnilunasians
WBnde (Hair et dl., 2014) NN3ALATIZANAHATIBITDAAAEY (Convergent Validity) Wua7 6
uilsusanndnfiaaderasaansulssmiignarinle (Average Varionce Extracted, AVE) #0091

0.50 AvaqUlnan HAruasaBeasnnassiwndaudsusasslana (Har et al., 2014) #9101
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s 1 1 o o v . . . 1 o o v o 1
AnssnanEWIEaiisradaulsdaunala (Indicator Reliability) wua1 daudadaine iayndaian

WrinasAlsznauniguan (Outer Loadings) #11191 0.70 198 191991 1 wamsa1fiaulsa9ine

Tovisnualulunaiinouundeadea (Har et al., 2014) WAZAI197 1 LAPNIDAIDINUDIFINLS

Funala fafl

o - LS R .
A15197 1 NaNsAATIIATLRAY FandeauurnsgIu uazluman1s¥a (Measurement Model)

v
fautlsudsuazdanilsfanata Mean SD

Construct Validity Qo CFA

CR AVE
CMIN/df p  RMSEA  GFI
ATUADININNITLENA (SVQ) 575 0.89 0500 0442  0.000 0.998 0.789 0.500
1, LOARNIELETBYARNATINADINTG (SVQT) 575 0.92 Outer Loading = 0.80
2. usafinun oy vt (SVa2) 584  0.91 Outer Loading = 0.61
3. Lmﬂﬁu?‘viy{m;;muﬁm (SVQ3) 578  0.86 Outer Loading = 0.71
4. snnawdsnisnnalag (Sva4) 564  0.85 Outer Loading = 0.71
pupaufonala (STF) 545 0.84 0021 0999 0000 0996 0.759 0.512
1. Ranwalalunisudnisnaudiany (STF1) 5.55  0.80 Outer Loading = 0.68
2. Aawalaiihueyasuandon (STF2) 538  0.85 Outer Loading = 0.73
3. fanelatuiuneunsdsde (STF3) 542  0.86 Outer Loading = 0.72
ANMUSTALNIT0N BTN DL (ETE) 545 0.85 0203 0996 0.000 0.989 0.757 0.511
1. sAnifugnaanddnidededs ETEN 552 0.82 Outer Loading = 0.76
2. fAnlasnsieTunisdsde (ETE2) 548  0.88 Outer Loading = 0.69
3. fgﬁﬂmmwﬁmwﬁusfuﬂﬁﬁum (ETE3) 535 0.85 Outer Loading = 0.68
punsusnaaLnaaln (EWOM) 582 092 1579 0998 0000 0997 0.797 0.568
1. unsiyanadubsngeiase (ENOMI) 572 0.90 Outer Loading = 0.80
2. usinilewsiinlvde (ENOM2) 583  0.95 Outer Loading = 0.69
5. yadaunninavna e N el 592  0.92 Outer Loading = 0.75
(EWOM3)
A15797 2 IINTIFBIBIAN AVE 2095aULTuAN WazANENLSTAVA BN aNTE 3T 019G AUl IR
Fornell-Larcker Criterion
sva STF ETE EWOM

sva 735

STF 553 760

ETE 54T 6747 788

EWOM 3614 585* 658+ 851

NHIELNG **p<.01 SVQ = mu@mmwmiu’%mi

¥ ! a a s
EWOM= An1n15uaniUinaal inuudiannsaning

STF = mumwﬁ\m@?@, ETE= AMUUSZAUNITUNINDITH,
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A7 SRMR = 0.034 i ulumsinaunngan RMSEA waz A1 SRMR AB9fAuasnia 0.05 WazAn
Hoelter = 248 WiWlmmnau lngAn Hoelter ABRANNINNTT 200 90 (A9 HIARANTHA NN B
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ATHA U TNATTUAN

(Service Quality)

AunsuenUInFAaln

frupmaianala

A nufidmmaniing
(E-WOM)

(Satisfaction)

Frudseauntiol

NNDITHOL

(Emotional Experience)

X ? = 98.420, df = 60, CMIN/df = 1.640, GFI = 0.951, AGFI = 0.926,
CFl = 0.980, SRMR = 0.031, RMSEA = 0.046, Hoelter = 248
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Indirect Effect Coeff.
sva > ETE = STF 296 144 Tuaiuam
svQ => STF = EWOM 883 012 Auayw
ETE = STF = EWOM 072 443 Tuasfuasu
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