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Abstract

The toy model business has shown continuous growth, alongside the expansion of the e-
commerce industry in Thailand, which has fully transitioned consumer purchasing behavior to
online platforms. The article aimed to 1) develop and validate causal factors influencing purchase
decisions of toy models on the Shopee application in Bangkok and its vicinity and 2) study causal
factors influencing purchase decisions of toy models on the Shopee application in Bangkok and its
vicinity. This study was quantitative research. The sample was people who had bought toy models
on the Shopee application and live in Bangkok and its vicinity, 388 people. The data collection tool
used in the research was an online questionnaire. The statistics used in data analysis were
frequency, percentage, confirmatory factor analysis, and structural equation model. The results of
this research were the development of the causal relationship models, which consisted of 4
components: 1) perceived price; 2) perceived quality; 3) purchase intention; and 4) purchase
decision. The model was consistent with the empirical data to a significant extent. The statistic
showed that CMIN/df = 1.911, GFI = 0.922, AGFI = 0.901, SRMR = 0.021, and RMSEA = 0.049.
The final predictive coefficient was 0.88, indicating that the variables in the model can explain the
variance of the purchase decisions and perceived quality of buying toy models on the Shopee
application by 88 percent. It was found that perceived price and purchase intention have a direct
effect on purchase decisions, respectively. Entrepreneurs in the toy model business should
prioritize perceived price to encourage purchase decisions of toy models on the Shopee application
of consumers in Bangkok and its vicinity.

Keywords: Causal Factors; Purchase Decision; Application; Shopee; Toy Models
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