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Abstract

In the digital era, where technology and consumer behavior are rapidly evolving,
purchasing games online through websites has gained significant popularity. The article aimed to
1) develop and validate a causal relationship model of behavior to buy games on the PlayStation
website in Bangkok and its vicinity and 2) study causal factors influencing behavior to buy games
on the PlayStation website in Bangkok and its vicinity. This study was quantitative research. The
sample was people who had bought games on the PlayStation website and live in Bangkok and its
vicinity, 315 people. The tools used in the research were online questionnaires. The statistics used
in data analysis were frequency, percentage, confirmatory factor analysis, and structural equation
model. The results of this research were the development of the causal relationship models, which
consisted of 6 components: 1) perceived ease of use; 2) perceived trust; 3) perceived enjoyment;
4) perceived usefulness; 5) attitude; and 6) behavioral to buy. The model was consistent with the
empirical data to a great extent. The statistic showed that CMIN/df = 1.139, GFI = 0.920, AGFI =
0.901, SRMR = 0.027, and RMSEA = 0.021. The final predictive coefficient was 0.88, indicating
that the variables in the model can explain the variance of behavior to buy games on the
PlayStation website by 88 percent. It was found that attitude significantly influenced consumer
behavior to buy games on the PlayStation website. Entrepreneurs should prioritize attitudes to
encourage continued game purchasing behavior.

Keywords: Causal Factors; Behavioral to Buy; Game; Website PlayStation
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Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompson, 2004), and
Hoelter > 200 (Hoelter, 1983)
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2 L . A ‘ - v
vansalulaimadaoiuungede (Har et d., 2014) N193LA1ZRAINATIBITDAAREY
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CMIN/df  p  RMSEA  GFI
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. Construct Validity T2 CFA
Faulsursuaziulsaunain Mean SD CR AVE
CMIN/df p RMSEA GFI

3. ’gﬁﬂ mamnANTuNIsTaInNUY 4,92 1.06 Outer Loading = 0.873

Gulzmnagawmds (PCE3)

4. 'gﬁﬂﬁquﬁumﬁ%ﬂmuuu 4.85 1.01 Outer Loading = 0.876

Gulomnasawdi (PCE4)

5. sansmmlunsdanuuiulen 4.90 1.08 Outer Loading = 0.867

AT AFI (PCES)

Aunnsugvdazlem (PCu) 491 095 0650 0626 0000 0997 0297 0.719

1. nnsdannuniulammnagmad 4.91 1.08 Outer Loading = 0.817

fApauazaan (PCUT)

2. nsdsnnuwiulgamasaadu  5.01 1.10 Outer Loading = 0.839

fArusaniEa (PCU2)

3. nnsgonnunSulgmnanaate  4.87 1.04 Outer Loading = 0.885

awnandelanitniean (PCU3)

4 nnsdonnunBuleamanaadn 490 1.04 Outer Loading = 0.880

annsasugaaanslsTudnlaneng

39m159 (PCU4)

5. dulsmnasawduilusslemilung 4.88 1.05 Outer Loading = 0.815

dounu (PCUB)

?T"Iuﬁﬂuﬂa (ATT) 4.91 0.97 0.650 0.366 0.016 0.995 0.942 0.764

1. sanalatunsdaunuuniulen 4.93 1.06 Outer Loading = 0.872

IWAEFAFI (ATTT)

2. sAnAunsBaInaAL TR 4.90 1.04 Outer Loading = 0.852

IWAEFAF (ATT2)

3. flanelalunsdainuuwiulon 490  1.09 Outer Loading = 0.902

WAL EIAFI (ATTS)

4. Furaunisdeinnunsulen 4.90 1.10 Outer Loading = 0.881

IWREFAFI (ATT4)

5. nagRlalunnageinsunaiulss 4.93 1.06 Outer Loading = 0.862

RS ATUITTETY (ATT5)

Gfll"IuWi‘[ﬁﬂ‘ﬁNﬂ"l‘j%@ (BTB) 4.97 0.96 0.722 0.539 0.000 0.997 0.947 0.781

1. saladpinuunSulen 4.91 1.05 Outer Loading = 0.881

iwagawSLaNe (BTBT)

2. fuladpinuumsulen 4.95 1.04 Outer Loading = 0.868

masmatuUszen (BTB2)

3. patedanuumiulzn 4.97 1.05 Outer Loading = 0.908

WA NPEULDEASS (BTB3)




1694 | 219AVTANINYINIINYHLFIAATUAZAIANAIANT 71 8 RULT 4 (NINYIAN — ANNIAN 2568)

. L e Construct Validity T CFA
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CMIN/df p RMSEA GFI
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