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Abstract

The use of mobile phones to access the Internet reflects the increasing tendency of
consumers to purchase goods online, with electronics playing a significant role. The article aimed
to 1) develop and validate a causal relationship model for repurchase intention of electronic
products on the Shopee application in Bangkok and its vicinity and 2) study causal factors
influencing repurchase intention of electronic products on the Shopee application in Bangkok and its
vicinity. This study was quantitative research. The sample had bought electronic products on the
Shopee application at least twice or more and lived in Bangkok and its vicinity with 300 people.
The tools used in the research were online questionnaires. The statistics used in data analysis
were frequency, percentage, standard deviation, confirmatory factor analysis, and structural
equation model. The results of this research were the development of the causal relationship
models, which consisted of 4 components: 1) trust; 2) loyalty; 3) satisfaction; and 4) repurchase
intention. The model was consistent with the empirical data to a significant extent. The statistic
showed that CMIN/df = 1.530, GFI = 0.926, AGFI = 0.901, SRMR = 0.026, and RMSEA = 0.042.
The final predictive coefficient was 0.87, indicating that the variables in the model can explain the
variance of repurchase intention of electronic products on the Shopee application by 87 percent. It
was found that satisfaction, trust, and loyalty influence the intention to repurchase electronic
products on the Shopee application, respectively. Entrepreneurs selling electronic products should
take into account satisfaction in creating a good feeling that meets the needs of consumers, as
well as building trust, making consumers believe in good products or services, and creating loyalty,
making consumers bond with products or services, which will lead to repurchase intention of
electronic products on the Shopee application.
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NN9ALATITRATNATIRIFBAARSY (Convergent Validity) WuaN ﬁQLLﬂiLLNqnﬂﬁqﬁhﬂmﬁmm

ArHuUsUIauAignaninla (Average Variance Extracted AVE) #11191 0.50 avaqulaan faans
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v o . 1 ~ P2 1 1
G]‘NL%\‘lﬂﬂﬂﬂﬂﬂﬁ?unﬂmqLLﬂ‘iLLNQﬂEQT&ILﬂ@ (Hair et al., 2014) ATUNITIATITNANNUNT DT DUD

foutadanala (Indicator Relibility) wuan fiaudsdaina aynsiafipuiminesatlsznaunieauen

(Outer Loadings) #1191 0.70 %195 m1971991 1 wangasiaulsdanalananus ulumaiings

o/

WBaTa (Hair et al., 2014) ¢l

4 - LS «
AM571991 1 KaNTTAATIzRASRRY Fodeniuusnsge uarlinan1s ¥ (Measurement Model)

Aandsuplsuay Construct Validity {2 CFA
L Mean  SD R AVE
fanlsFannla CMIN/df p RMSEA  GFI
puAaniaasla (TRU) 493 095 0692 0597 0000 0996 0927 0.717
1. TaanetaTunns@aduan (TRUY) 4.93 1.09 Outer Loading = 0.818
2. Tarlahumayaaausia (TRU2) 505 110 Outer Loading = 0.834
3. Taaneannaslnsuduan (TRU3) 489  1.05 Outer Loading = 0.885
4. Tinalahayaseaziden (TRU4) 491 105 Outer Loading = 0.880
5. Tarwlalunnunmauan (TRUS) 490 106 Outer Loading = 0.814
@Tf}umwﬁaw&a‘f@ (SAF) 4.91 0.95 1.803 0.144 0.052 0.993 0.930 0.728
1. ganfenalalunonmauAn (SAFT) 491 108 Outer Loading = 0.823
2. sAnfanalaludneBune@uan (SAF2) 488 102 Outer Loading = 0.843
3. sanfanelaluiupannsdsde (SAFS) 488 107 Outer Loading = 0.909
4. FAnfenwalaluntaingz@u (SAF4) 492 109 Outer Loading = 0.870
5. gAnflnalabaAmaAINIsIE (SAFS) 497 108 Outer Loading = 0.818
@Tﬂuﬂ'ﬂ’?&iﬁﬂﬁ (LOY) 4.97 0.96 2.770 0.056 0.077 0.985 0.929 0.725
1. feRuAunzeLDine (LOYY) 495  1.09 Outer Loading = 0.812
2. FedwpungeUduiusunsn (L0Y2) 4.99 1.07 Outer Loading = 0.832
3. GaRuauareUdiousniesiuenanTu 4.99 1.07
4 4. v Outer Loading = 0.888
AUNIMUIBRHAN DN (LOY3S)
4. UBNATSEALNNTOTIA s eRuA LML 5.00 1.07
Outer Loading = 0.866
(LOY4)
5. werhanubinZeauaueUdiane (L0Y5) 494 111 Outer Loading = 0.857
ANUATING (98N (REP) 491 095 0304 0876 0000 0998 0939 0.755
1. ndusndeRuareldesnsmeifios (REPT) 491 100 Outer Loading = 0.836
2. nFUNFeRNATELT BAR (REP2) 495 101 Outer Loading = 0.871
3. naurngeauareUdninnannisludeiinun 4.93 1.07
v Outer Loading = 0.877
91% (REP3)
4. ndunndedunnseuihin 3 Wew 219 4.86 1.01
Outer Loading = 0.883
(REP4)
5. nusngedumzeldsnaTadonuRuAni 4.92 1.09 Outer Loading = 0.876

gnla (REP5)
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X2 = 240.175, df=157, CMIN/df = 1.530, GFI = 0.926, AGFI = 0.901,
CFl = 0.986, SRMR = 0.026, RMSEA = 0.042, Hoelter = 251
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1%
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Direct Effect B SE T p-Value Conclusion
H1: TRU = LOY 780 067 12.883 .000 TNy
H2: TRU = SAF 576 064 9.228 .000 auaM
H3: LOY => SAF 410 054 7.062 .000 auaM
H4: TRU = REP 247 063 4.411 .000 AU
H5: LOY = REP 174 055 3.240 001 AU
H6: SAF = REP 550 100 1.906 .000 avuayu
Indirect Effect Coeff.

TRU=DLOY—D SAF 320 01 auau
TRU=D SAF—DREP 628 01 auau
LOY=> SAF—DREP 225 01 avuayu

WHEe TRU = AuA91H(2979Ta, LOY = amuaaasing, SAF = auanaitonala, REP = pausisladndgn,

Direct Effect = BNTWaNI9A9Y, Indirect Effect = BNTNANINDDH
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Huoened TagReansunenaadfla-aumas X3 WY 240,175, AN CMIN/df WAy 1.530
ANBIANBRAY (df) WU 157, A1 GFl wnfy 0.926, A1 AGFI wnfy 0.901, A7 SRMR wafy
0.026, A1 RMSEA w1fiu 0.042 FauiinlUmnsinassnass CMIN/GE < 3.00 (Ullman, 2001); GFI =
0.90 (Joreskog & Sorbom, 1984); AGFI > 0.90 (Schumacker & Lomax, 2010 ); RMSEA < 0.08
(Schreiber, Stage, King, Nora & Barlow ,2006); (SRMR < 0.08 Thompson, 2004) and Hoelter >
200 (Hoelter, 1983)
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