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Abstract

This research aimed to: 1) develop and examine the goodness—of-fit of a causal
relationship model of purchase intention for computer equipment on Facebook pages, and 2)
investigate the direct and indirect influences affecting consumers' purchase intention for computer
equipment on Facebook pages in Thailand. A quantitative research design was employed, using an
online questionnaire as the research instrument. The sample consisted of 429 individuals who had
previously purchased computer equipment through Facebook pages and resided in Thailand. Data
were analyzed using frequency, percentage, confirmatory factor analysis, and structural equation
modeling. The findings revealed that the developed causal relationship model comprised four
dimensions: 1) electronic word-of-mouth, 2) perceived risk, 3) trust, and 4) purchase intention,
and demonstrated a good fit with the empirical data. The factor with the greatest direct influence
on purchase intention was perceived risk (B = 0.649), followed by electronic word-of-mouth and
trust, respectively (B = 0.272). Business operators should therefore focus on reducing consumers'
perceived risk in purchasing products or services, and foster active consumer engagement on
Facebook pages, in order to enhance purchase intention for computer equipment through this
platform.
Keywords: Factors; Electronic Word of Mouth; Purchase Intention; Computer Devices; Facebook
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uanawleyn wazinandsudszmelne

HAN1THEM U AR A RS IBIg AR N la e N T Ol ADNANABTUMNS
weynaesualnatulszmaling wuan TunanuduiusBesunafinmuiu Ussnauaos
Fautlaureniauan Sauan 2 Anu TAun 1) AmnisuenaensBidnnsofing 2) Amnnsiug
AaAEs wazdausuennely dmman 2 a1 Taun 1) auaaalaansls uaz 2) Auaaadsls
‘%’ﬂ A3ngamaUlNAan139m (Measurement Model) @Tfm Confirmatory Factor Analysis (CFA) 911
ﬂ’l‘ﬁLﬂ‘a‘ﬁzﬁﬂ'}’mL%Imj/u?lﬂdﬂmmﬂﬂﬂﬂ’gﬂdﬂmefu (Internal Consistency Reliability) Wufjfl fauile
ulayndafiAnIsnsaesaL AN EeIuIIN BRI SIS (Composite Reliability; CR) 98951919
0.968-0.975 @981nn21 0.70 uazfiA1ANIEaiu Cronbach’s Alpha 8521279 0.70-1.00
Fagulaon nnadnsutsunsimuatulinasinoaudede (Har et ., 2014) N153LA59E
AINATIBIRBAAASY (Convergent Validity) Wuan @Tf;LLU‘iLLNmﬂﬁqﬁéwmﬁ'mmmfmLmiﬂﬁfm
fignariala Average Variance Extracted (AVE) Bgj53¥1919 0.858-0.884 911191 0.50 3971
A ﬁmmmaL%mmﬂgmefunﬂéffal,l,ﬂﬂl,mﬁﬂﬁuLm (Hair et al., 2014) EIHANFIATIZAAIN
undodavesdautadainala (indicator Reliability) WwuatdauUsdanalayndadaniimin
a9ALlsEnauNIELan (Factor Loadings) 8511979 0.900-0.954 &481n91 0.70 WaAsTaAaH

AanANEINTY WTRasATaan T
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M99 2 Nﬂﬂq‘iqm‘ﬁ"lzﬂiﬂmﬂﬂq‘mﬂ (Measurement Model) LLN:@Mﬂ"IWLﬂ%’ﬂ\?ﬁ@

Futsuslsuazdaudsdannla Construct Validity v K AVE

CMIN/df p RMSEA  GFl  >0.70 5050 0.70

AuNMsRELEANIBIAnNsafing (E-WOM) 2.228 0.063  0.054 0.992 0.933 0.968 0.859

1. uzrasauAsa biNIEe (ENOMI) Factor Loading = 0.929

2. wizrhaugdn g (EAOM2) Factor Loading = 0.954

3. UpNANUsYAUNTSOFIA NNSES (EWOM3) Factor Loading = 0.924

4. yodssmanuneiifiane (ENOMA) Factor Loading = 0.928

5. 3A9NNSBAUDITIHATLIANALWTLN (EWOMS) Factor Loading = 0.900

gﬂuﬂ’ﬁ%ﬂgﬂ’lﬂﬂt%ﬂ\‘l (PCR) 1.036 0.395 0.009 0.995 0.933 0.968 0.858

1. Tuianatunis@ednan (PCRY) Factor Loading = 0.932

2. Tuiaaanaz i lnsuauamseanniide (PCR2) Factor Loading = 0.943

3. fﬁiﬁ’ﬂ'm?u@mmﬁWﬂmﬁuﬁ?ﬁ (PCR3) Factor Loading = 0.910

4. Tuanaanez i lnsuduan (PCR4) Factor Loading = 0.928

5. Tuiaaatunnsudmanasnisang (PCR5) Factor Loading = 0.917

;ﬁuﬂ’lqﬂr’;i'lﬂ?’“? (TRU) 2.596 0.051 0.012 0.993 0.944 0.975 0.884

1. Tannelatunnsdaduan (TRUT) Factor Loading = 0.949

2. Tawlannaslnsuauansemundids (TRU2) Factor Loading = 0.944

3. Tannslannazlnsuanaasanaan (TRU3) Factor Loading = 0.932

4. Tannstanmayasausialugnidame (TRU4) Factor Loading = 0.936

5. Tarwlanndnfugsfiangnsdadng (TRUS) Outer Loading = 0.940

;ﬁuﬂ'zﬁuﬁgﬁ@%’a (PCI) 0.840 0.500 0.000 0.997 0.936 0.973 0.878

1. falaas@pansufionsumme (PCH) Factor Loading = 0.923

2. falaardaannsmeseaaiiios (PCI2) Factor Loading = 0.935

3. ﬁq%%%ﬂmﬂ‘;ﬁuuum@Tuﬂmmm (PCI3) Factor Loading = 0.941

4. $alaazdpannsnudiefTusTuiu (Pcia) Factor Loading = 0.944

5. falaar@aainsmuaniiusiudunsn (PCI5) Factor Loading = 0.943

MH8LA6: A=Cronbach’s Alpha, CR= Composite Reliability, AVE=Average Variance Extracted

mmﬁmq@mumwﬂmmyﬂw@ﬂmLmmwﬁuﬁ’uﬂ%ﬂmmqﬁﬁmm’ﬁyuﬁ’ugmj@
Batazdny wuan Tumafiimeniudpnaenaassuasnanndniugoyadelazdneiiuesnod
TnefiansouneanANaa R (p-auaas (X2) ey 327.638, AN CMIN/df and 2.214, ANBIANBNSY
(df) iy 148, A1 GFI WInfU 0.932, A1 AGFI WInffu 0.904, A1 SRMR Wnfiu 0.013, A RMSEA
WA 0.053 Gadiulimnsinoen CMINGE < 3.00 (Uliman, 2001); GFI = 0.90 (Joreskog &
Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); RMSEA < 0.08 (Schreiber et al.,
2006); SRMR < 0.08 (Thompson, 2004) and Hoelter > 200 (Hoelter, 1983) #4193 (pa1luina
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EWOM1

EWOM2 0.94%+¥ v '
AMUNITUDNADNN

0.93***

Adnnaaiing (e-WOM)

EWOM3
0.91%%%

EWOM4 0.94"25

EWOM5

0.27***

0.34x= PCI1
TRUT 0.96%** 0.93%%%

TRU2 0.04%% 0.95%2 PCI2

0.27+¢+ [y

panlanele AmAEAslaTe

(TRU)

TRU3 PCI3

0.95%**

(PCN

TRU4 0.93%** PCl4

TRUS 0.46%++ PCI5

0.65+**

PCR1 . ‘
AMNITTUFAHREN

PCR2 (PCR)

PCR3

PCR4 0.93*,

PCR5

X2 = 327.638, df=148, CMIN/df = 2.214, GFI = 0.932, AGFI = 0.904,
CFl = 0.988, SRMR = 0.013, RMSEA = 0.053, Hoelter = 232

A 2 madRzeslrarNANINEIBIEIMAANHA (A EDgUNTIRBNRIABTUMING WY

vavyUilnaludszneaine (wnsfisennsssiuzeyaidelszang)

NANTITANYIBYENAVBINITUBNABNNBLANNTBRNS mﬁ%ugmwLﬁﬂ\um:mwfmw%

1 1 Y 12 Pa A P v ¥ A
fflnanpansalateglnsspaniamesumamaynaayuilnalulszmelneg wuan anw
& 1Y P3 ~ & v Y A A 1 [ o ¥
AN aBDgUNIsiABNRImaTUWWAN YN [(ASUBNENaN19RTININTIgAaINATNNI5US
ANNLAYY HaunBnEwaminiy 0.46 auviladAyneafiffiszsu 000 uazlnsudnina

VNNPI99989H191N T4 Y ANUNITUBN ABVITNBLANVTaRNALazAAIIN (99791e Haundnina

'
aad o/ a

WY 0.27 paailild Ay neadAfiszsiu .000 wazauaas (91le [psudnnan1ensenin

!
aad o

AFAIINAMUTUIANNAEITINIAEENaIWINY 0.65 aaNTslad1AynaiA7AsLAL .000 uas
TS UANENANINTITBNAIHIIINATHNTTU BN AN WA LA NVITadnatauInd s namIiTy 0.34

Y NAHFAYNWNETFATAL .000 AININT 2 LALAITNT 3
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Direct Effect ﬁ SE t-value p-Value Conclusion

H1: ENOM = PC 272% %+ 042 6.271 .000 ANLAUANNRT Y
H2: ENOM = TRU 3407+ 046 7.655 .000 anUAWANNAT I
H3: PCR = TRU 6497 % 680 14.167 .000 ANLAUANNRT Y
H4: PCR = PC| 4627 % 062 7.352 .000 ANLAUANNRT Y
H5: TRU = PCI 272% %% 065 3.894 .000 AL AUINNRT I
Indirect Effect Coeff.

H6: EWOM = TRU = PC| 091 % - - .000 ATUANANNFF
H7: PCR = TRU = PC| A7B* - - .000 ARUARWANNAT I

VHING ***p < 0.001, **p < 0.01, *p < 0.05, B = ANANENE, t-value =N1TVARBUNNNAFIUNNATH, p-value =
o/ o o/ aa a ¥ a a < ¥ o/ ¢ {
uﬂmmqumm?umiwmaummmgm, EWOM = Aiun1suannneaiannaaiing, PCR = ATUNTTUAHIAEN,

TRU = aupanlansta, PCl = aupan@staids, Direct Effect = BNBWaNINA4Y, Indirect Effect = 8NBNanINaaN

NIINAFBUTHNAFIUNULY NENNAFIUIATUNITaiu A eflilad Ay nieada
TrsTuaauaasdnanan19mss (Direct Effect) WL ANKNNSLENABYINBLANNTERNARINALBILAN
mmummﬁq%%(m:ﬁ =0.272, t=6.847, P=0.000) AMRANTUANABNNBLENNTDANAFINA

L%\‘]U’Jﬂﬁiﬂﬂ’?%ﬂfﬂﬂr’m%ﬁ@(H2Z ﬁ =0. 340, t=7.655, p=0.000) L]z mumi%’ugmwﬁiﬁ%ﬁm

1 v

Bauanaanuaann (3919%a(H3: B =0.649, t=14.167, p=0.000) Twanzifeafiu Arunnssus
AL AINAIBILINABATUAINAS 9T (H4: B =0.462, t=7.352, p=0.000) LAZAIUAIH

TanslaasnaBsuanaaaiumausstada (H5: 5 =0.272, t=3.894, p=0.000)AARINAIEILAN

Tnemssnananuasladaglnininanfiamesoeneidedfn dmsudniwanisees (Indiect
Effect) wuanaan faaslavimndiinudaudsasniusznaenisusnaenedidnnssinauay
AINAsledn (H6: Bindirect=0.091, p=0.000) uazman (191919 fivianundiduiau saanmn

N193UFANHIRENUATANAS (9B BYeilTudndey (H7: Bindirect =0.175, p=0.000)
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NANTFATEE MM NN55U3AALERY (Perceived Risk) f9nansznulngnssuaz
:ﬁ@w%waqqqm%mméﬁgﬁ@%’y@qﬁﬂmﬁmwﬂqm@%umwmweﬁﬁuﬂ Lﬁ@@@ﬁﬂ@ﬂﬂiﬂimmﬂmm%
duauaifiaamdugounnainladuazisnnigs Ussnouduunanwasumeyntulagiiy
fanwaniulnduanufsei M sudssdunisfnSumiouunannasndunsifamaayiofly
Fain wuaTnadefmnseeuiananaiesgesnnis ndaduanunsenaiinesnis Tawidu
uaalilnsuaes vaoufiudniandsnisung wnmamgynansauaasiudennallasda
nnafidanuasuaziinleune il ssiuidniay ssmsanssiunisiugaaaeas Fanungug
119519 A2181A 89 (Perceived Risk Theory) iflayualaasdnanaanadesaiunis@uuas
U5 AVBNNIBIANATANRY SLAINA IArHaanua [luaziinanadslagelufign nan193ds
flaanAanIfU9ATEa89 FuEund ean gnau Anlnanes uazneARd dduuna (2565)
finuannissugaansdevianananannudsladerssiuduoaulan Sufunandominasende
AoHIBRugITUTY wanani SesennanefuemAderas Sams Annlurg) uay gaans
AANTUIA (2566) 71921210155 UgAMMIREIAINARE AN (a8 DT nLuAT aa L THAT L1
Feaznantniuanlunguinaififiyaniuazanuidesgs n1susnisdnnisneiadesie
sialadndnyunnanazauanasilata

NANNSATENLA NTUBNABNIIBIANNTERANG (e-WOM) aunalnEnsInanaNsslate
aunsainanRamesuNa T niugAUIaN ey niduiuiiiadeanedas
aenlaUfiTUARDUAYEUANTUE D95 39T NTADNHUA A INGR N15uT3 Wianianagnle
anutuvanaendifnnseinafinaadulnneusndusesm Weyualnaiididsinaulade
aUnsoinpxRameslnamdiasnylraeiainiyuslnainauinlauazinndelade
AT HANTSANEITREAARBITLNUATHI0Y SAUINT0L HBANIEY LATARITYT QYIDIEHYTDL
(2565) finuanuannen1vdiinnsefnafansnaiBeuannaanusisladaannsnlny souds
aEARRDITL BNTTING anWETEI LAYET 1B91I04 (2567) flazyannnsuanpentsBiinnsaing
nasnuBsuanpannsatatasasun Wi ulng Ssnadeisansdaaiunisfnulungs
aupnalladdugoumadaduglnsoinonfames

upnaniiUssfudidginunueinnismaaeuanEnan19een (@unfgn H6) fa
MTUBNABNNBIANNTERNG WAL (FNNFAFIU H7) Aaniasugaanandasiusunsandndulniia
A lade (aagnaifialsrAnsainminianrainnatngsnu (Mediators) finseaunszuamnis
Lﬁﬂﬂ%yﬂﬁuhywm;;u%%ﬂ%mmmymﬁ’quwﬁﬁﬂﬁu%”’umw@m‘sxvm (Hierarchy of Effects
Model) Han5AdEdusiunisfismainisdnfansauiaminnisuonpanisdiinnseing
dmiunaiagUnsoirasRamasumnamgynazaesaluiiniasseanliewts rgnad

AnArn@eTuiusiuana e uai andsniudeusiana W lafasildguainnismas
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