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Abstract

Repurchase intention is a key indicator reflecting consumers’ purchasing behavior,
particularly in the context of social media commerce. This study aimed to: (1) develop and validate
a causal relationship model of repurchase intention for Thai desserts on Facebook pages among
consumers in Nakhon Ratchasima Province; and (2) examine the causal factors influencing such
intention. This research employed a quantitative approach. Data were collected through an online
questionnaire from 510 consumers who had previously purchased Thai desserts via Facebook
pages and resided in Nakhon Ratchasima Province. The data were analyzed using descriptive
statistics, confirmatory factor analysis (CFA), and structural equation modeling (SEM). The results
indicate that electronic word-of-mouth and image have direct effects on repurchase intention. In
contrast, service quality does not have a direct effect on repurchase intention, but it exerts an
indirect effect through electronic word-of-mouth. Electronic word-of-mouth and image have
direct effects on repurchase intention of Thai desserts on Facebook pages, respectively.
In contrast, service quality does not have a direct effect on repurchase intention; however, indirect
effect through electronic word-of-mouth, functioning as a mediating variable influencing
repurchase intention of Thai desserts on Facebook pages. Therefore, entrepreneurs should focus
on building a distinctive brand image alongside maintaining high service quality, particularly in
terms of delivery and after-sales service, in order to create positive customer experiences. These
experiences can lead to favorable reviews and online discussions, which ultimately enhance
consumers’ repurchase intention of Thai desserts on Facebook pages.
Keywords: Repurchase Intention; Thai Desserts; Facebook Pages; Electronic word-of-mouth;

Image
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v 4
ATHATWNARNE D (IMA)

Factor Loading = 0.78
Factor Loading = 0.72
Factor Loading = 0.70
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3. azilnflamamayniduduiuuan (RPI3)

4. anNAUN BTN MEUMWAINTYN (RPI4)

Factor Loading = 0.74
Factor Loading = 0.77
Factor Loading = 0.78
Factor Loading = 0.75

AR Ol = Cronbach’s Alpha, CR = Composite Reliability, AVE = Average Variance Extracted
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uAZA Hoelter = 265 Liulmannaunlnaan Hoelter mossiATxInNa1 200 91d A Tuima
AN dNLsIBIa IR AnAsladaduun nauuna ey naasgLaTna tudamdauasaedag

v o Y v T o !
AANNIBAARBNTLIBYABIUTTINE FININT 2



Journal of Multidisciplinary in Humanities and Social Sciences Vol. 9 No. 5 (September - October 2026) 2719

SEQ1
ﬁﬂu@mmwu‘%m‘j
SEQ2
(Service Quality)
SEQ3
RPI1
AIHATSLUANAANTI AMATHA AT T RPI2
a & a_°
EWM3 BlanNIaUNg (e-WOM) (Repurchase Intention) RPI3
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IMA1
IMA2 ATHATNANE U
(Image)
IMA3

X2 = 10.236, df=20, CMIN/df = 0.512, GFI = 0.997, AGFI = 0.985,
CFl = 1.000, SRMR = 0.002, RMSEA = 0.000, Hoelter = 265
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Direct Effect ﬁ SE T p-Value Conclusion
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H3: IMA = RPI 361 170 2.321 0.020 AU AR
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Indirect Effect Coeff.

H5: SEQ = EWM = RPI 248+ - - 0.000 ATUAWNNFN
H6: IMA = EWM = RPI B23** - - 0.000 ATUAWINNFIN

WHIEE  ***P < 0.001, **P < 0.01, *P < 0.05, Direct Effect = BNENaNNATY, Indirect Effect = BNENaN DA
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