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Abstract

This article aimed to examine the causal factors influencing decisions to use interior design
services via Facebook. This study employed a quantitative research design using an online
questionnaire as the data collection instrument. The sample consisted of 402 people who had
previously used interior design services on Facebook and resided in Bangkok and metropolitan
areas. Data were analyzed using frequency, percentage, confirmatory factor analysis (CFA), and
structural equation modeling (SEM). Findings revealed that the developed causal relationship
model, comprising four dimensions: 1) digital marketing, 2) lifestyle, 3) image, and 4) decision to
use, was highly consistent with the empirical data. Image exerted the most significant direct
positive influence on decisions to use interior design services, followed by lifestyle and digital
marketing, respectively. Therefore, entrepreneurs should establish a unique interior design identity
to differentiate themselves from competitors and develop engaging content that aligns with
consumers' lifestyles to effectively stimulate decisions to use interior design services via Facebook.

Keywords: Image; Lifestyle; Digital Marketing; Decision to Use; Facebook
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9 Y

~0.637 $an1nnan 0.50 Avaguin0n Harunsadeasanansiuyniaudsudsensluma
(Hair et al., 2014) §9RN199AIIENANKIEBTaaesul5dnA (A (Indicator Reliability) Wuan
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1 1 1 1 Pl o ¥ v o v
T‘Viﬂij {A1nnNa1 0.70 LL@%E%THLﬂm"Vlﬁ%IEN‘iUTG‘I VIR M1987 1 LLZ\TWQ’]”IW’JLL‘U?NQLﬂG]TC”WNViS\IG"I

o/

Wlumaiinaunn@aiie (Har et al., 2014) el

PN a o o A oA
FITTWN 1 W&ﬂ’ﬁ']Lﬂi’]xMTNLﬂ@ﬂ’li'm (Measurement Model) LLNZ@mn’]WLﬂiﬂGNﬂ

Aandsuplsnay Construct Validity Tar CFA o CR AVE
sulsdanela CMIN/df p RMSEA  GFl >0.70  >0.70  >0.50
AUNNIARAFATA (DMK) 0.156 0.693 0.000 1.000 0.852 0.841  0.571
1. finpumaiiunanla (DMK1) Factor Loading = 0.756
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4. 'ﬁmﬂuﬂﬂﬂumwgm}wﬂﬂﬁmﬂﬂ (DMK4) Factor Loading = 0.753
&Tfmgmmumﬁﬁmﬁu%ﬁm (LIF) 0.000 0.997 0.000 1.000 0.832 0.839 0.637
1. iansrasiaaanassiulanalas (LIF1) Factor Loading = 0.703
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MHYLA: A=Cronbach’s Alpha, CR= Composite Reliability, AVE=Average Variance Extracted
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() WA 78, A1 GFI Wil 0.959, AN AGFI WInfiu 0.928, A SRMR 117U 0.022, A1 RMSEA
WU 0.045 dailuTUarsinesst CMIN/GF < 3.00 (Uliman, 2001); GFI > 0.90 (Joreskog &
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Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); RMSEA < 0.08 (Schreiber et al.,
2006); SRMR < 0.08 (Thompson, 2004) iae Hoelter > 200 (Hoelter, 1983) FanTnd 2
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