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Abstract

This article aimed to develop and validate a causal relationship model regarding the
intention to use import—export shipping services via Facebook pages and to examine relevant
causal factors. The research design was quantitative. The data collection instrument was an online
questionnaire. The sample consisted of 433 individuals who had previously used import—export
shipping services through Facebook pages and resided in Thailand. Data were analyzed using
frequency, percentage, confirmatory factor analysis (CFA), and structural equation modeling (SEM).
Findings indicated that the developed causal relationship model comprised four components: 1)
trust, 2) perceived value, 3) satisfaction, and 4) intention to use. The model demonstrated a good
fit with empirical data. The factor with the strongest direct positive influence on service usage
intention was perceived value, followed by satisfaction. In addition, perceived value and
satisfaction functioned as significant mediating variables. These results suggest that entrepreneurs
should prioritize enhancing perceived value and customer satisfaction alongside building trust in
service usage to stimulate consumers’ intention to use the service and create a sustainable
competitive advantage.

Keywords: Service Usage Intention; Import—Export Shipping; Facebook Page; Trust; Satisfaction
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AnniinesAlszney (Factor Loading) 891319 0.702 — 0.886 &9x1nnan 0.70 9%

1%

AN N7 2 wamsdulsAane lavianna laaia N Eeds (Hair et ol., 2017) ¢l

H o o !
A15199 2 HANNSAATIALNARNITTA (Measurement Model) WaTADININLAZDISD

o Construct Validity T2 CFA o CR AVE
faudsussuazianlsfannala
CMIN/Gf  p RMSEA  GFI >0.70 5070  >0.50
aupanlanste (TRU) 0.000 0.999 0.000  1.000 0870 0872  0.695
1. @:T@?%’Uﬁuﬁ?m’im’]ul,’lﬂﬁ (TRUT) Factor Loading = 0.869***
2. ANHUADASEIBTBYAFINARS (TRU2) Factor Loading = 0.840%**
3. ﬁﬁLﬁuﬁ‘iﬁ@GTfJilﬂQ’m%ﬂﬁﬁ?j (TRU3) Factor Loading = 0.790%**
(;ﬁumi%’u;g@mm (PCV) 0.053 0.949 0.000  1.000 0.881 0.888  0.615
1. guAnfuduianely (Pevi) Factor Loading = 0.862%**
2. SATIEHAREHNA (PCV2) Factor Loading = 0.702%**
3. WNTANAUANNINAITUINS (PCV3) Factor Loading = 0.794***
4. TsTuduaamaniiquan (PCv4) Factor Loading = 0.750%**
5. ANATNATNNSHIEB YA (PCV5) Factor Loading = 0.804%**
AupaEonela (SFT) 1.693 0.148 0.047 0.991 0.905 0902 0.648
1. fonelaludumanunisiusnas (SFT1) Factor Loading = 0.799***
2. Runalamoanaasaselunisgissdu (SFT2)  Factor Loading = 0.778%**
3. fanelatunstiuanisfisaniEa (SFT3) Factor Loading = 0.850%**
4. Raonalalumanuazaan (SFT4) Factor Loading = 0.776%**
5. Ranalalurdnisnaudinnn (SFT5) Factor Loading = 0.820%**
AuAINGS [ TEU3NS (ITU) 0.484 0.616 0000 0968 0914 0915  0.751
1. salaazlaanng (TUY) Factor Loading = 0.874%**
sataarlouanistuaman (TU2) Factor Loading = 0.874%**

2.
3. sutaazlaudniaidlefifenssusuaduniaang (TU3)  Factor Loading = 0.781%%*
4.

fateazlrudnisiduduiuusn (TU4) Factor Loading = 0.886%**

ANBNR;*** P<0.001, A= Cronbach’s Alpha, CR=Composite Reliability, AVE=Average Variance Extracted
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H1: TRU => PCV 984+ %% 059 14.801 .000 AHUAANNATIW
H2: PCV = SFT 952+ 066 14.891 .000 AHUAANNATIW
H3: PCV = ITU 787 067 11.731 .000 AHUAANNATIW
H4: SFT = ITU 545+ 067  2.807 005 AHUAANNATIW
Indirect Effect Coeff.

H5: PCV = SFT = ITU 143 % - - .000 ATUAWANNRT W
H6: TRU = PCV => SFT = ITU .139** - - .000 ATUAUANNRT W
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