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Abstract

This article aimed to 1) develop and validate a structural equation model of purchase
decisions for car care products on Facebook pages among consumers in Bangkok and metropolitan
areas, and 2) investigate the causal factors influencing such purchase decisions of consumers in
Bangkok and metropolitan areas. The study employed a quantitative research design. Data were
collected using an online questionnaire. The sample consisted of 291 consumers who had
previously purchased car care products via Facebook pages and resided in Bangkok and
metropolitan areas. Data were analyzed using frequency, percentage, confirmatory factor analysis
(CFA), and partial least squares structural equation modeling (PLS-SEM). Findings revealed that
the developed structural equation model demonstrated a satisfactory fit with the empirical data.
Furthermore, trust (B=0.252, p<.001) and attitude (B:O.164, p=.003) had a direct influence on
purchase decisions for car care products. Therefore, businesses should focus on building confidence
in product quality and information reliability, coupled with cultivating positive attitudes and
consumer satisfaction, to effectively promote purchasing decisions through Facebook pages.

Keywords: Trust; Attitude; Purchase Decision; Car Care Products; Facebook Pages
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2021) T w11 A1 Cronbach’s Alpha 885519149 0.748-0.862 LAYAT CR 9Y5ENIT

0.774-0.892 LAANTNAITHAAAAREINIY WTRBILATEIHENTE AILEAS IHANTINT 1



1. dinanladinannanaunidade (PCDY)
2. ﬁﬂﬁu?@%@@ﬁﬂ@ms’ﬂ%l“ﬂﬂﬂﬁuﬁ?’] (PCD2)
5. dinauladoanninsaunisdodatiang (PCD3)

4. sinaulagasnnilseaunisodilagy (PCDA)

Factor Loading = 0.789
Factor Loading = 0.685
Factor Loading = 0.682
Factor Loading = 0.760
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A151971 1 HANTIATIEAIARNITR (Measurement Model) memmwm‘%mﬁ@
Aauilsursna a CR AVE
v Construct Validity
Aaurlsdoinaln >0.70 >0.70 >0.50
sumssugilszlans (PCu) 0.775 0.774  0.541
1. %wﬂﬁmﬁmﬁﬁ?%éqﬂsfumﬂﬁumq (PCU1) Factor Loading = 0.911
2. metdadualpyniiyniaan (PCU2) Factor Loading = 0.641
3. goetmandelusTudulnaznan (PCU3) Factor Loading = 0.619
mumssuganueeTunisTae (PEV) 0.855 0892 0675
1. %um@um'ﬁﬁl’d%m{ﬂ?@\ﬁﬂ (PEUT) Factor Loading = 0.789
2. nslameufiusIuAYinlaee (PEU2) Factor Loading = 0.881
3. ﬂﬁ&l’ﬁﬂL%?Ju‘gﬁﬁﬂﬁi%ﬂ\fgg%ﬂﬁqmd (PEU3) Factor Loading = 0.761
4, m’ﬁﬁmmmﬂmuzmm‘:ﬁﬂﬁﬁfﬁy\%w (PEU4) Factor Loading = 0.850
asaaalaansla (TRU) 0.778 0.845 0.645
1. Tanneasuandiang (TRU1) Factor Loading = 0.823
2. TarsTalugounmn@ndom (TRU2) Factor Loading = 0.765
3. T';QNTQTH“;@HMW@%L%W (TRU3) Factor Loading = 0.820
AR (ATT) 0.862 0.890 0.730
1. sananlalunnsdenansiom (ATT) Factor Loading = 0.867
2. sAnAtunadanandom (ATT2) Factor Loading = 0.843
5. gAnAawalalunsganAndom (ATT3) Factor Loading = 0.853
aunssinaulada (PCD) 0.748 0.820 0.534

ANIBLNR: A = Factor Loading, 0= Cronbach’s Alpha, CR= Composite Reliability, AVE= Average Variance Extracted

wans iz liaaiBelasasns (Structural Model)

Tasauadgnui 1 (H1) wunissuguazlemfinsnadeuannesimungd (B = 0.149, T =
2.403 uax p = 0.016) Nwﬁgmﬁ' 2 (H2) WUfiqﬂﬁi%ugmfawéﬁﬁ?uﬂqi%@mﬁ@w%waL%\ﬁmﬂéﬂ
yiFuaf (B = 0.182, T = 2.908 uag p = 0.004) aNuAgIUT 3 (H3) wuAnliwladanana
@euanmanisinaulade (B =0.232, T =3.802 uaz p = 0.000) Nﬂﬂﬁi’mﬁ 4 (H4) Wuan
yiraRfanswadeuanaenisinaulade (B = 0.164, T = 2.970 uaz p = 0.003) anHAgINT 5
(H5) wunssugUazlsmiaan iR i ddryraniadnanlade (B = 0.025, T = 1589

LAy p = 0.112) aNNAFINA 6 (H6) WUAIN1T5V AN TWN13 B THTIH W FNAR (N E
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suddrymanisinaulade (B = 0.030, T = 1.856 uaz p = 0.064) TaswananagauasEAgm

ANTAATILIENNWNBNENG (Path Analysis) FILEAITH BIN9187 1 9197 2 uazaIwd 2

M99 2 Nﬂﬂ’?‘iﬂﬂﬁ’rﬂUNNN?}ﬂﬁu

ANNFFIUNSITE B t-test p-value  WANISNARNBUNNNAFIN
H1: PCU => ATT 0.149* 2.403 0.016 AHUNHANNR M
H2: PEU => ATT 0.182+* 2.908 0.004 AHUAWENNFFIM
H3: TRU = PCD 0.232%** 3.802 0.000 AHUNHANNR M
H4: ATT = PCD 0.164** 2.970 0.003 AHUNHANNR M
H5: PCU = ATT = PCD 0.025 1589 0.112 Tuasfuaymans g
H6: PEU => ATT = PCD 0.030 1.856 0.064 Tuasuaymans g

NN1LG: *SrAuadAYnadAN p < 0.05, **szAuds @AY NNETAA p < 0.01, ***srAudad1Atyn19a A
p < 0.001, PCU = ﬂﬂi’%’ugﬂ‘iﬂﬁ‘n’u (Perceived Usefulness), PEU = m‘a’%’ugmwmsﬁumi%mu (Perceived Ease of

Use), TRU = annlaanela (Trust), ATT = ¥iFaf (Attitude), PCD = n19@maula%e (Purchase Decision)

ATT1 ATT2 ATT3
PCUT — 0.911 \ T
PCU2 4— 064 *
— ~ 0.84
. oo 0.86 0.853
X pPCU . N
/
PCU3 “ \
/‘\ _—w i
PEUT .
-— 0182+ ATT 0.164 078

078 —
PEU2 €— gg :_‘/ \.: 0685 =¥ PCD2
076 — _
PEUS 4 — / S~ 0 —» pcD3
PEU PCD
0.76 -

0.85
PEU4 0.232%* PCD4

8 —_—

J—

TRU2 4— 070 —3
TRU

0.82
Rus A

] ¢ v v v
AT 2 ﬂ"li')tﬂﬁ’]t‘ﬂlﬂuﬂqﬂ“ﬂﬂ\‘iiﬂLﬁ@L%\‘lTﬂi\‘iﬂi’]\‘iﬂ’Jil’J% PLS-SEM

TngagUnanisngizinuan avalaawls (TRU) iuladefidansnaniniigananis
FranladanAnd U guaTaUANIINT NN TB9A9NIAD TAUAR (ATT) Ferioaasdad
dananaidsuannanisdnanledasasyuslnaeensdiedidn uansiminaaguslaa
A nd Ay fuamuidadesnssuan aausiulaluaua sanflsaninganideuaniifiee
s RuATHIImAwgLn Turoisit nnasuguazlon (PCU) waznisiugmaaatsTuntsTaem
(PEV) Tl asnalngmssmanisdnauladansnnudn unidninanaviruadaosyusing

FIVTAUARINIMUTILI WS S8IN (Mediation) M NTad8AInafun1ssinaulage nanafe
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