n1slvegniannlugaanssunisviaaiealng

Nostalgia in Thai Tourism Industry
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Abstract

This research entitled Nostalgia in Thai tourism
industry has the objective to analyze the effect
of nostalgia for the previous times in Thai society.
[t studies the structure, elements and forms of
nostalgic tourism. The results of the study revealed
3 styles of Nostalgia tourism. They were: 1) Local

image, 2) Souvenir Tourism and 3) Image of Thailand.
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