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Abstract

The purposes of this thesis are (1) to study and compare students’ attitudes
towards speaking English among Thais; (2) to analyze their exposure to English, e.g.
movies, radio, newspapers, etc; (3) to study and compare students’ attitudes towards
English language use in Thai society; and (4) to study the language use of students in an
international program.

The informants in the study were 225 undergraduate students in the Faculty of
Liberal Arts at Thammasat University in regular programs and the British and American
Studies International Programme (BAS). The students from the regular programs were
classified into two groups — 75 English major students and 75 non-English major
students. Out of 75 BAS students, 15 students with at least three years of overseas
experience were selected for study of their language use. -

The data collection instruments consisted of a questionnaire to determine
attitudes and exposure to English. In addition, language diaries were used to examine the
language use of BAS students for one day of study, and an interview was used to clarify
the data,

The results of the study of language attitudes show that the informants have
positive attitudes towards speaking English among Thais, especially the use of English
in the mass media. Most informants also strongly agree with using English in the
domains of business and government. The results also reveal that students’ majors have
a significant effect on their exposure to English. BAS students have more exposure to
English than the other two groups.

The results of the study of languape use show that Thai is most frequently used
in all domains except the classroom, where English is most frequently used. The topics
of conversation have a significant effect on language use; Thai is most frequently used
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when the informants talk about general topics, while English is used for discussing
studies. Research results show that the year in which the students are currently enrolled
does not have any significant effect on their language use.
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L Abstract

The objectives of this thesis are (1) to study the use of spatial prepositions in
Thai and local case markers in Japanese, including »i, de, kara, o, e, and made; and (2)
to study transfer'in the use of local case markers by Thai learners of Japanese, using the
results of (1) as the basis for study. Relevant documents and research on spatial
prepositions in Thai and local case markers in Japanese were reviewed and reanalyzed
within the framework of Functional Grammar set forth by Dik (1997) and others. The
data was collected from essays written by undergraduate students in the Department of
Japanese, Faculty of Liberal Arts, Thammasat University, who enrolled in the Japanese
Writing 3 course (JP 331) in the first semester of the 2002 academic year.

The hypotheses are (1) the difference in specifying spatial semantic functions
between Thai and Japanese is that in Thai, spatial prepositions are used, while in
Japanese, local case markers are used; (2) transfer could be the result of using the
underlying clause structures and expression rules from the source language in the target
language; (3) transfer may result from teaching in the classroom — for example,
teaching verbs in the target language through translation to verbs in the source language.

The findings are (1) regarding the distinction between grammatical prepositions
and lexical prepositions, in Thai there are two grammatical prepositions, t"]; and teak,
and 21 lexical prepositions, including kl4j kla:y k":n tehit taim tron ta:j thuip t"dmkla:y
nd:k naj bon jap rd:p rawiiy rim si: né: lan haiy nula; (2) spatial prepositions in Thai
can be used with both arguments and satellites, while local case markers in Japanese
must be used with a distinction between arguments and satellites; (3) transfer in using
local case markers by Thai learners of Japanese is mostly manifested in using de instead
of ni and vice versa. This is considered to be transfer of the expression rule in Thai, i.e.

using the preposition t"; without a distinction between arguments and satellites.

Furthermore, there is an error in using o instead of ni, which is considered to be transfer
of the underlying structure in Thai.
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Abstract

The objective of this research was to compare the fundamental frequencies of
a group of normal speakers with those of esophageal speakers. The esophageal speakers
were divided into two groups based on the length of their speech training. This research
also aimed to investigate listeners’ perception of the tones of the two esophageal groups.

The spoken word sets, recorded on cassette, were analyzed with the Praat
program in two different ways: manually and automatically. The results of the acoustic
analysis are that the frequencies produced by both groups of esophageal speakers had
different pitch heights, were not smooth, and sometimes were not analyzable because of
their aperiodic waveform.

The fundamental frequency range of the normal speakers is 79-122 Hz. The
fundamental frequency range of the two groups of esophageal speakers is 40-120 Hz,
Most of the fundamental frequency traces look like those of a level tone, and the
frequency is very low in the speaker’s range. '

The results of the perception test showed that the listeners understand the
speech of the two esophageal groups at a level of about 30%. An exception was the third
esophageal speaker in the sccond group. This informant spoke well, so the listeners
understood his rising tone more than 70% of the time.

In addition, the perception test reveals that the listeners perceived the low tone
most correctly. These results are similar to the production test, in which the
fundamental-frequency traces look like those of a level tone, and the frequency is very
low. The listeners made the most mistakes with the mid tone, because the low and mid
tones are similar.

Finally, the results show that the difference in the length of the training period
for the two groups of esophageal speakers is not sufficient to differentiate the two
groups. Other factors, such as gender, age, education, physical condition, and personality
may play crucial roles in the esophageal speakers’ improvement as well.

....................
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Abstract
The purposes of this study are to analyze the language used in chatrooms and
to investigate whether Thai and English have any effect on language use. The data
consists of fifty Thai and fifty English conversations collected from www.pantip.com,
Eight characteristics of language use are investigated: the opening conversation, the
closing conversation, topic shift, special features, sentence type, number of sentences per
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message, number of words per message, and number of words per sentence, Research
results show that greetings are found most often in the opening, while leave-taking is
used most often in the closing. As for topic shift, question sentences are most frequently
used. The results also reveal that reduplicated letters are more frequently used in the
Thai chatroom, while letter homophones are found more often in the English chatroom.

Analysis of language use shows that more than ninety percent of the sentences
in both chatrooms are simple sentences, and one sentence per message is the most
frequently used length. The highest frequency of words per message and per sentence is
4-6 words in both chatrooms.

Comparison of Thai and English language used in chatrooms shows that
special features, the number of words per message, and the number of words per
sentence are statistically significant, while the other five characteristics are not.
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Abstract

The main purposes of this study are (1) to determine the forms and functions of
negation strategies in the responses of Thai speakers; (2) to determine how context
affects choice of negation strategy according to the context of the responses; and (3) to
study whether gender, occupation, and the relative social statuses of the speakers have
any influence on choosing negation strategies. The data was collected from two sources,
one being conversations from two contemporary television dramas, and the other being
answers to a discourse completion test given to 80 subjects. These 80 subjects were
classified into four occupational prestige groups — doctors, middle-class officials,
clerks, and security guards. Each group was composed of ten men and ten women. A
statistical analysis was done by means of percentage and Z-proportion test.

The findings from both the dramas and the discourse completion test indicate
that negation strategies in responses are mostly found in declarative constructions, and
the major function of negation is to give a reason or to explain. In addition, giving a
reason is the most common strategy in every context.

The findings from the discourse completion test show that the relative social
statuses of the speakers have an influence on the choice of negation strategies, but
gender and occupation have hardly any influence, at least in this study.
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Abstract

The aims of this research are to survey strategies for learning Mandarin and to
compare the use of these strategies between two groups of students: undergraduate and
graduate, The undergraduates consisted of 20 Thai Jjunior and senior students who were
studying Mandarin as their major at the Faculty of Arts, Chulalongkom University, and
the Faculty of Liberal Arts, Thammasat University. The graduates consisted of 20
informants with a B.A. in Mandarin and who either already had an M.A. or were
currently studying for a master’s degree in Mandarin at the Faculty of Arts,
Chulalongkorn University.

The data collection instrument is a Mandarin leaming strategy questionnaire,
which is comprised of the main learning strategies — memory strategies, cognitive
strategies, compensation strategies, metacognitive strategies, and affective/social
strategies. Statistics used in the study are mean and t-test.

The data analysis shows that the three most frequently used strategies for both
groups are compensation strategies, affective/social strategies, and cognitive strategies,
respectively. '
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Comparisons between the two groups show that the differences in the use of
metacognitive strategies and affective/social strategies are statistically significant. In
addition, the uses of a total of 24 sub-strategies are found to be significantly different.
The undergraduates use four sub-strategies more frequently than the graduates (such as
using dictionaries and references to complete assignments, and practicing speaking skills
with their classmates in the classroom),

The graduates, on the other hand, use the other 20 sub-strategies more
frequently than the undergraduates (such as greater rate of composing sentences,
spending more time on practicing speaking and reading, and using more Marndarin
computer software).
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Abstract )

The objective of this research is to study romanization in Bangkok
metropolitan maps. The data was collected from maps of Bangkok that were created by
the Royal Thai Survey Department, Ministry of Defense. The maps consisted of a total
of four sheets over 107 years, from 2431 B.E. to 2538 B.E.

The study shows the evolution of romanization. Roman letters that were used
to represent Thai initial consonants took various forms in the maps from the years 2431
and 2474 B.E. Use of one roman letter to represent one Thai phoneme, use of two roman
letters to represent one Thai phoneme, and use of one roman letter to represent two Thai
phonemes were all found, Later, the use of these different representations developed into
one representation, which was one roman letter representing one Thai phoneme in later
maps from the years 2501 and 2538 B.E. The only exceptions were the use of letters to
represent the aspirated affricate sound and the unaspirated affricate sound, which were
represented by the same roman letters in all of the four maps mentioned.

Regarding the use of roman letters to represent Thai final consonants, the
study found only one roman letter representing one Thai final consonant phoneme,
without taking the Thai letter into account.

Many ways to represent vowels were used in the map from the year 2431 B.E.
—- for example, use of one roman letter to represent more than one phoneme and use of
two roman letters to represent one phoneme. These representation methods then
developed into the use of diacritics to indicate a long vowel in the map from the year
2474 B.E. This method was dropped in the maps from the years 2501 and 2538, Apart
from that, the study found the use of one roman letter representing more than one Thai
phoneme, which occurred in every map. This method was used because the number of
roman letters that were used to represent Thai vowels is lower than the number of Thai
letters. '

In comparing the use of roman letters and romanization in maps of the Bangkok
metropolis, the roman letters that were used in the maps followed instructions given by
.the Ministry of Defense and the Royal Institute.
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Abstract

The objectives of this thesis, entitled “Web-based Language Leaming with
Application to Thai as a Second Language”, are (1) to investigate and evaluate the
current use of web technology in language learning activities for the four language
skills: listening, speaking, reading, and writing; and (2) to recommend appropriate use of
web technology in learning Thai as a second language for the four language skills.

Six types of web technology are investigated in this study: e-mail, voice
email, chat, voice chat, electronic bulletin boards, and hyperlinks.

A study of the current situation of web technology use in second language
learning found that, out of 122 samples of second language learning websites, only 24
websites (19.7%) use web technology. Similarly, among the six websites for Thai as a
second language in the samples under study, web technology is used in only one
website. These results show that most websites for learning a second language do not
make full use of the available technology. In a study of the limitations of web
technology used for learning Thai as a second language, it is found that there are two
major factors involved, i.e. the learner’s level of language proficiency and technical
problems.

Lastly, using the framework of the Communicative Approach,
recommendations are made for using web technology in learning Thai as a second
language. These recommendations are made specifically for activities in the acquisition
of each of the four language skills. Also, solutions to the technical problems and sample
lessons using web technology are suggested.

----------------------

Wi Ineniiwug msasndwivimsgsislumming

(Word Formation in the Thai Business Lexicon)
Fogiduy e Aysel wanuth

(Miss Valeeboon Nualkaew)
ueUnIw/anie Fufinmwmmand anzdalamdnd

' avvinenagsssumand
mIsERU N Inefivug ghwnsannd as. wadn tigednd
Unsdomn 2545
undnda

'l'umsﬁnmm'sa‘%"wﬁ’wﬁ'mnww'lqn'iuuasuﬁqﬁaﬂuswﬁ'wvfu‘%m-s‘qsﬁa il
"J'mqﬂiuaqﬁl.ﬁaﬁnm"n‘ém'iﬂs"wﬁ'wﬂu%msqiﬁa Mmsdams nindidummsinguiiy
mwlng tumsdnwasil givuAudayaddwiuimegsia memssams INWILYNSH
uazmladeruniudwiudmsgana AaRuwaeniing w.a.2534 - w.q.2543 Fugasidita
AawasmdwiFany S 1771 d

37



) 4 v o o
mytazmMmeEas Un 22 aiuf 1 nIngias — SuNAY 2546

_Hansiny wuhifismsshedwinndummdinguiunmlng 4 38 fa
1. Femstiudwd 2. 8maudadvw 3. SEmsudaduiivdwd 4. S8asfinemavingniams
Syeadwd manisdnmuuh dmsldismsuadwinnige sasann de 3Bmsiu
AMung wiamsTygadw ussmsudaduiudwd ':i"mmiﬁ'uﬁwﬁwuﬁaﬂﬁqm

Abstract

The objective of this thesis is to study how words are formed in the Thai
business lexicon, specifically in the management field, in.words and word meanings
borrowed from English into Thai. This thesis studies word formations from dictionaries
and lexicons in the management field published between 1991 and 2000, comprising a
total of 1771 words. Data is derived from the dictionary definitions.

This study finds four types of word formations from word borrowing: (1)
loanwords; (2) loan translations; (3) loan blends; and (4) semantic borrowings.

The study concludes that the most common word formations, in order of
frequency, are loan translations, followed by semantic borrowings, loan blends, and
loanwords.
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Abstract

This study has two purposes: (1) to analyze the language used in advertisements
for women and (2) to analyze the changes in language used to describe women’s features
in advertisements during 1932-2000. =

The results of the study show that advertisements for women use descriptions of
women’s beauty and desirable features in order to attract and to persuade women to buy
products,

In terms of cohesive devices, reiteration of product names is the most frequently
used device. For collocation, synonyms are found most often in magazines during 1932-
1949, while lexical relations are found most frequently in magazines during 1950-1976
and 1977-2000. - ' '

Regarding the use of sentences in advertisements for women from 1932-2000,
‘'statements are used most frequently for direct illocutionary acts, whereas interrogative
sentences are used most often for indirect illocutionary acts.

The analysis of the description of women’s beauty and desirable features in
magazines indicates that the ideal woman is different for each time period, During 1932-
1949 and 1950-1976, people were interested in women’s beauty only. In contrast, during
1977-2000, people regarded women’s confidence as being as important as their beauty.
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Abstract

This study aims to investigate four linguistic features of film advertisements in
Thai daily newspapers: the elemental structure, headlines, reference, and vocabulary,

Data consisted of 223 local and international film advertisements published in
2000 in the Thairath daily newspaper on the first day that the films were released in
Bangkok.

Research shows that there are five parts in the structure of film advertisements
in Thai daily newspapers: headlines, subheads, title, body copy, and ending, The
headlines contain a lot of different information: events, participants and props, non-
events, and other information.

In film advertisements, there are three kinds- of references: personal,
demonstrative, and comparative reference. Readers can interpret the references from two
contexts: linguistic and situational contexts,

The vocabulary used in film advertisements can be classified into three
semantic domains—entity, abstract, and event—each of which can be further
subdivided. Moreover, the meanings of the words serve as indicators of the genre to
which the film belongs.
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Abstract

The purpose of this research is to analyze the linguistic characteristics of names
in Thai in relation to the types of relationship within the family. The linguistic
characteristics selected for analysis are sound and meaning. The types of family
relationships are classified into (1) parent—child and (2) child—child.

Informants are parents and their children from 381 families randomly selected
from seven secondary schools, one each from seven districts in Nakhonpathom
Province. The data was collected from questionnaires and interviews with the parents.

The study results show that in both types of family relationship, the relationship
‘is more closely reflected in sound than in meaning. The frequencies of child—child
relationship are higher than those of parent—child relationship in each linguistic
characteristic. When classifying the relationships further, significant differences were
found in the linguistic characteristics in relationships between father—son/father-daughter
.-and mother-son/mother—daughter. Fathers’ names are significantly more related to those
of sons than those of daughters, and mothers’ names are more related to those of
daughters than those of sons,

The data analysis also shows that the initial consonant is the main feature
reﬂecting parent—child relationships, while an identical sy]lable is most frequently used
in child-child relationships. As regards meaning, “beauty” ns most frequently used in
parent—hild relationships. For child—child relationships, “progress, belief’ is most
fréquently used. Regarding father-son relationships, “authority, victory” is the main
feature reflecting this relationship, while “beauty” is used most frequently in mother—
daughter relationships. The findings also reveal that there are significant differences in
meaning between father—son and mother—daughter relationships.
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Abstract

This study has four purposes: (1) to analyze language strategies used in
presenting TV commercials; (2) to analyze language use in overt and covert messages;
(3) to compare the frequencies of use of overt and covert messages; and (4) to study
strategies used in interpreting TV commercials.

Five hundred and thirty-five commercials collected from channels 3,5,7and 9
from 1 to 14 March 2001 were used in the analysis.

The results were that there are three kinds of messages in TV commercials: (1)
explicit overt messages; (2) implicit overt messages; and (3) covert messages, Explicit
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overl messages occur most often, followed by implicit overt messages and coverl
messages, respectively.

Explicit overt messages are used to ascertain the delivery of the “primary
message”, i.e. the characteristics of the product. Implicit overt messages and covert
messages are employed to convey the “secondary message”, i.e. sex appeal, to draw the
attention of the audience.
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' Abstract

The purpose of this study is to analyze and compare the voice onset time (VOoT)
of esophageal speakers of different training periods with that of normal speakers and the
perception by Thai listeners of Thai plosives in esophageal speech.
. The data was collected from nine speakers: three normal speakers and six
esophageal speakers with different training periods. Three of the esophageal speakers
had been trained for between one month and a half to one year, and the remaining
esophageal speakers had been trained for between one year and a half to two years. The
perceptual data were obtained from 30 students in Mathayom 6 at Bordindecha 2 School,
CSL (Computerized Speech Laboratory) was used for investigating the acoustic
characteristics of VOT. ANOVA and chi-square tests were used for analyzing the
statistics of VOT in production and perception. VOT analysis was based on the concepts
proposed by Lisker and Abramson (1964),
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The results of the study of production of esophageal speakers show that
esophageal speakers who have been trained for a longer period can speak more
consistently. As for the production of Thai plosives by esophageal speakers, it was found
that voiced plosives are produced best, and the next best are voiceless unaspirated
plosives. Both esophageal groups can produce /k/ approximately as normal speakers do;
speakers with longer training can produce nearly normal /t/; both groups failed to
produce /p/. Moreover, the ability to produce Thai plosives is reduced if the place of
articulation is far from the source sound (P-E segment).

The perceptual findings reveal that different lengths of training did not have any
effect. However, the VOT of plosives of esophageal speakers influenced the listeners, so
different training period lengths may not be the main factor in the production and
perception of esophageal speech. Other factors should be considered.
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Abstract

The purposes of this study were (1) to determine the characteristics of small-
group conversation in Thai and (2) to determine the language characteristics: tum-
taking, overlapping, interruption, backchannel signals, and simultaneous speaking. The
data was collected from 29 conversations from talk shows on television.

The study results reveal that the characteristics of small-group conversation can
be classified into openings and closings, Openings are- classified into two types:
openings with audiences and openings with members in small groups. In the same way,
closings are also classified into two types: closings with members in small groups and
closings with audiences.

.The findings also reveal that, regarding the language characteristics of turn-
taking, questions were used most by announcers, whereas verb phrases occurred most
frequently in overlapping, interruption, and simultaneous speaking. The study also

shows that backchannel signals were used most by announcers in order to follow the
conversation,
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