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Abstract

The study analyzed the [ (féng, Chinese phoenix) imagery in 182 Chinese
metaphorical idioms of ] (feng) from the Chinese Idiom Dictionary ( {HEEREIEAIRIAL)Y )
from a cognitive linguistic perspective. The study aimed to explore the semantic
meaning of these idioms and propose teaching methods to help Thai students avoid
errors in understanding their semantic meaning. The study found that the Chinese
metaphorical idioms of R| (féng) use the R (féng) as the source domain to map onto
humans or things (target domain) and create eight categories of | (féng) imagey.
Furthermore, there are 18 other types of animal imagery created by 18 other types of
animal metaphors in these idioms, such as the imagery of J& (long, Chinese dragon), 38 (ji,
chicken) and so forth, which are equivalent to or suppressed by the R (féng)
imagery. The study also found that understanding the semantic meaning of these
idioms can be based on understanding the [l (féng) imagery in these idioms. Based
on the study’s findings, we suggest that teachers use the imagery teaching method to
avoid Thai students’ errors in understanding the semantic meaning when teaching
Chinese metaphorical idioms of Rl (féng) to Thai students. By adopting these teaching
methods, teachers can integrate the cognitive analysis of the [R| (feng) imagery into
their teaching.

Keywords: Chinese idioms, metaphor, imagery, semantic meaning, teaching Chinese
idioms to Thai students

" This article represents part of a thesis entitled “Cognitive Study on Imageries of the Four Mythical
Animals in Chinese Metaphorical Idioms of the Four Mythical Animals in the Vision of Learning
Chinese as a Second Language” for the Doctor of Philosophy (Eastern Languages), Department of
Eastern Languages, Faculty of Humanities, Kasetsart University.
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1. Introduction

1.1 Research background

As a mythical animal in Chinese legends, the |, (féng, Chinese phoenix)!
is a symbol of the Chinese nation (Pang Jin, 2007, pp. 1-3). The R (feng)
plays a vital role in Chinese cognition. Chinese often use the Rl (féng) as
the source domain to map humans and things in the world around them
to create R (feng) imagery for linguistic expression. This linguistic expression
precipitated the transformation into Chinese idioms, which manifests in
many Chinese metaphorical idioms of R (feng).

The Chinese Idiom Dictionary (Zhonghua Chéngyt Da Cidian {5%Epk
& KiF#L) Zheng Weili & Zhou Qian, 2019)°, includes 206 Chinese idioms
containing “R| (feng)”, of which 182 are metaphorical idioms of | (féng),
accounting for 88.35% of the total. This proportion is much higher than
the average proportion (66.8%) of animal metaphorical idioms in Chinese
animal idioms (Yu Jingyang & Piao Meihui, 2015).

1.2 Significance of the research

Chinese idioms are an unavoidable and essential study content
for learners of Chinese as a second language at intermediate and advanced
levels (Wang Zhimin, 2019). The number of Chinese metaphorical idioms of
R (féng) is high (182), which appear frequently in daily Chinese communication.
For Thai students with intermediate or advanced levels of Chinese, studying
Chinese metaphorical idioms of R (féng) is unavoidable and essential in

studying Chinese.

! The Chinese and Western phoenixes have different cultural connotations (Qiu Yubing, 2002).
Therefore, this article uses “R| (feng, Chinese phoenix)” to translate the Chinese word “R.”.
To avoid too many mentions in the article, the Chinese words "R|" are all translated in the form of
Rl (féng) in the following exposition.

2 To avoid too many mentions in the article, the Chinese words “ {F#mIEXIFHA) ~ are all

translated in the form of “Chinese Idiom Dictionary” in the following exposition.
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Chinese is an imagery language (Lian Shuneng, 2002; Zhang Jie, 2010).
Chinese metaphorical idioms often use metaphors to create imagery and
use imagery to demonstrate semantic meaning (Zhou Guangging, 1994).
Imagery is the key to understanding the semantic meaning of Chinese
metaphorical idioms. Chinese metaphorical idioms of Rl (féng) mainly create
Rl (féng) imagery through the R (feng) metaphor to demonstrate semantic
meaning, and the R (féng) imagery in idioms is the key to understanding
the semantic meaning of idioms.

Thai students studying the Chinese metaphorical idioms of | (feng)
should focus on understanding the | (feng) imagery in idioms. Thai
and Chinese people have different cognitions of | (feng). Thai students’
understanding R (féng) metaphors and Rl (feng) imagey in idioms must
be based on the Chinese cognition of R (féng) precipitated. However, in
second language learning, people tend to understand animal metaphors
in the target language based on animal metaphors in their native culture
(Littlemore, 2003). Supposedly, Thai students understand the R (feng)
imagery created by R (feng) metaphor in Chinese metaphor idioms of
Rl (feng) in this way. In that case, there is a possibility of misunderstanding
the semantic meaning of the idiom, leading to failure in acquiring the idiom.

Therefore, based on the Chinese cognitive model of using R, (feng)
metaphor to create R (féeng) imagery, the semantic meaning of Chinese
metaphorical idioms of R (féng) is understood by cognitively analyzing
the Rl (feng) imageries in idioms. This way of understanding is necessary
for Thai students to avoid errors and acquire Chinese metaphorical idioms
of Rl (féng). As such, the cognitive study of Rl (féng) imagery in Chinese
metaphorical idioms of [ (féng) to teach Chinese metaphorical idioms of

R (feng) to Thai students is of great importance.
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1.3 Literature review

Cognitive linguists have long noted the role of imagery in understanding
the semantic meaning of idioms. Researchers found that people draw on
imagery when understanding the semantic meaning of idioms (Gibbs &
O’Brien, 1990). Since the 1990s, scholars have started to study the role of
imagery in understanding the semantic meaning of Chinese idioms, but
the research results are few. Take CNKI, THAIO, and SCOPUS as examples.
On the THAIJO and SCOPUS websites, some studies have involved imagery
in Chinese idioms rather than as an object of study. On the CNKI website,
from 1994 to April 2023 (the cut-off time of the references collected in
this study), there are only 13 papers on imagery to interpret the semantic
meaning of Chinese idioms. The studies mainly focused on the following
aspects:

(1) There are only three papers investigating the role of imagery in
interpreting the semantic meaning of Chinese idioms. Zhou Guangging
argued that Chinese idioms use imagery to express semantic meaning
(Zhou Guangging, 1994, 1995). Jiang Chengsheng and Liang Jinxiang (2007)
believed that imagery determines the semantic meaning of Chinese idioms,
and imagery is crucial for depicting idioms

(2) From the perspective of cultural linguistics, a few studies have
investigated the cultural meaning of imagery in Chinese idioms (Cui Yingying,
2017; Luo Xiaochun, 2012; Wang Xiaojun & Xu Jing, 2020). These studies
all value the importance of the cultural meaning of imagery in expressing
the semantic meaning of Chinese idioms.

(3) In studying idiom teaching of Chinese as a second language,
scholars have suggested mainly using the culture-based teaching method
to guide international students to avoid idiomatic meaning misunderstanding
due to cognition (Shi Lin, 2014; Shieh et al,, 2017; Wei Shishui, 2018).
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These studies have involved the imagery in Chinese idioms but have yet
to take the cognitive analysis of the imagery in idioms as a solution to avoid
errors in the semantic understanding of idioms.

As mentioned above, neither the ontological studies of Chinese
nor the studies of teaching Chinese as a second language have a case
study that takes the perspective of cognitive linguistics to interpret the
semantic meaning from the imagery in Chinese idioms. The study of
Chinese metaphorical idioms of & (féeng) and | (feng) imagery in idioms
has not yet been conducted.

1.4 Research problems

Cognitive analysis of R (féng) imageries in idioms is essential for
understanding the semantic meaning of Chinese metaphorical idioms of
Rl (féng), and it is crucial for teaching Thai students Chinese metaphorical
idioms of & (féng). What elements of Rl (feng) imagery in these idioms
should be the study's focus? Can the semantic meaning understanding of
the Chinese metaphorical idioms of R (feng) be based on the cognitive
analysis of R (feng) imagery in idioms? In teaching Chinese metaphorical
idioms of R (feng) to Thai students, which teaching methods should

teachers use? These are the problems that this study aims to solve.

2. Research Scope and Objectives

2.1 Research scope

In this study, the idioms containing “I (féng)” and the metaphorical
idioms of R (féng) were all collected from the 7th edition of the Chinese
Idioms Dictionary. The semantic meanings used for the analysis of imagery

all follow the interpretation in the dictionary.
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2.2 Research objectives

2.2.1 To study the R (féng) imagery in Chinese metaphorical
idioms of R (féng)

From the perspective of cognitive linguistics, the study analyzed
the R (feng) imagery in Chinese metaphorical idioms of R (féng) to
understand the semantic meaning of these idioms.

2.2.2 To suggest the teaching methods for teaching Thai students
the Chinese metaphorical idiom of R (féng)

According to the comprehensible input teaching theory in second
language teaching, based on the research findings of this study, the study
proposes suggestions for teaching methods for teaching Chinese metaphorical
idioms of | (féng) to Thai students.

3. Research Theory and Methods

3.1 Research theory

Chinese metaphorical idioms of R (féng) use | (feng) metaphors
and R (feng) imagery to construct and demonstrate semantic meaning,
which are sediments of the unique cognitive model of the Chinese nation.
The study should be based on the theory of metaphor and imagery in
cognitive linguistics and the theory of the semantic meaning and imagery
of idioms in Chinese semantics to interpret the semantic meaning of these
idioms. The disciplinary theory of second language teaching should be
used to guide the second language teaching of these idioms.

3.1.1 Metaphor and imagery theory in cognitive linguistics

Metaphor, according to cognitive linguistics, allows people to
use one experience (source domain) to understand another experience
(target domain) (Lakoff & Johnson, 1980, p. 5). The similarity between the

source and target domains underlies metaphorical mapping (Richards, 1965).
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However, this similarity results from the role of people’s cognitive prominence
(Ungerer & Schmid, 1996, p. 38).

Imagery in cognitive linguistics refers to the mental impressions
people form based on their life and cultural experiences, integrating
subjective feelings about objective things (Wang Yin, 2007, p. 173). Metaphor
is commonly used to create imagery (Zhu Quanguo, 2007).

3.1.2 The theory on the semantics and imagery of idioms in
Chinese semantics

Chinese is an imagery language, and people are accustomed to
using imagery to express themselves linguistically (Lian Shuneng, 2002;
Wang Wenbin & Yao Jun, 2004; Zhang Jie, 2010). Chinese metaphorical
idioms often use metaphors to create imageries and use imageries to
demonstrate the semantic meaning (Zhou Guangging, 1994, 1995).

3.1.3 Comprehensible input teaching theory in second language
teaching

Krashen argued that language acquisition is based on comprehension
(Krashen, 1985). Only “comprehended input” can lead to the “intake”,
and the language knowledge studied can be translated into implicit
language knowledge for the language learner (Ellis, 1994, p. 349). Therefore,
in second language teaching, the instructional content must be comprehensible
to learners (Wen Xiaohong, 2012, pp. 43-51).

3.2 Research methods

The research methods and procedures are as follows:

(1) To determine the Chinese cultural connotation of | (féng) using
qualitative analysis and inductive methods.

According to the metaphor and imagery theory in cognitive linguistics,

complete the following (2)-(5) steps of the study:
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(2) To define the Chinese metaphorical idioms of /| (féng) and the
R (feng) imagery using qualitative analysis, and statistical methods.

(3) To study the generation pattern of & (feng) imagery in Chinese
metaphorical idioms of ]| (feng) using qualitative analysis, statistical methods,
and the inductive method.

(4) To study the categories of [R|, (feng) imagery in Chinese metaphorical
idioms of R (féeng) using qualitative analysis, statistical methods, and the
inductive method.

(5) To analyze the relationship between the |, (feng) imagery and
other animal imageries in Chinese metaphorical idioms of R (féng) using
qualitative analysis and comparative analysis.

(6) Use the theory on the semantics and imagery of idioms in Chinese
semantics to illustrate the relationship between semantic understanding
of Chinese metaphorical idioms of ]|, (feng) and cognitive analysis of K| (feng)
imagery in idioms using the exemplification method.

(7) According to the comprehensible input teaching theory in second
language teaching, and the research findings of this study, to suggest
teaching methods for teaching Thai students the Chinese metaphorical
idiom of R (feng) using comparative analysis.

This study used the chart method to present the results of the above
steps (1)-(5), and (7).

4. Research Findings

In Chinese metaphorical idioms of R (feng), people use R (féng)
metaphors to construct R (féng) imageries based on their cognition of
R (feng) constrained by the connotation of R (féng) in Chinese culture.
To cognitively analyze the R| (feng) imagery in Chinese idioms, the study

should start with the connotation of R| (feng) in Chinese culture.
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4.1 The connotation of & (feng) in Chinese culture

The Rl (féng) is a mythical animal created by the ancient Chinese.
The connotation of R (feng) was stereotyped in a long evolutionary
process in Chinese culture—many works of literature record the | (feng).
In the Book of Rite (Li Ji {#Li2) ) (Yang Tianyu, 2004), it is the king of birds,
a precious and rare food, and a messenger of God. In Chu Ci (Chu Ci {Z5¢) )
(Qu Yuan, 2019), it is good at flying. In The Classic of Mountains and Seas
(Shan Hai Jing {LLi8£&) ), it is a divine bird that is beautiful, has holy virtue,
can sing and dance well, and only appears when the world is at peace
(Chen Cheng, 2016, p. 22). In the Modern Chinese Dictionary, the Rl (féng)
symbolizes propitiousness, and it is male, the female is & (huang, female
Chinese phoenix) (CASS Institute of Linguistics Dictionary, 2016, p. 395).

The connotation of || (féeng) in Chinese culture is summarized in
Table 1 below.

Table 1
The connotation of & (feng) in Chinese culture

Serial No. Properties Connotation
1 Status The king of birds, God's messenger
2 Appearance Beautiful, outstanding in appearance

In and out in pairs, and its mate is either a & (huang,

3 Mate female Chinese phoenix), a & (luan, female Chinese
phoenix), or a % (long, Chinese dragon), or a fish et al.

4 Morality Has sacred virtues

5 Talent Has the extraordinary ability to fly, sing, and dance

6 Habit It only appears in times of political clarity and peace

7 Value A precious and rare food
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4.2 Chinese metaphorical idioms of & (féng) and the Rl (feng)
imagery

4.2.1 Chinese metaphorical idioms of Rl (feng)

Chinese idioms mainly use metaphor and metonymy to construct
semantic meaning (Zhang Hui, 2003). Metaphor is a mapping from one
cognitive domain to another; metonymy is a mapping within one cognitive
domain (Lakoff & Turner, 1989, p. 103). In the Chinese Idiom Dictionary,
there are 206 idioms containing “R| (feng)”, and their semantic meanings
are created by metaphor and metonymy. The categories of these idioms

are detailed in Table 2 below.

Table 2
The categories of Chinese idioms containing “/& (feng)”

Serial No. Categories of idioms Quantity Idioms

REBE RESZHR KEER RISEER

Mapping the
REERAT RGARE RASE BRI

whole with parts

Metonymical ' o BERTREE ATRAE ATRAN EATRIEE
o contained within 21
idioms . ROREF BEFER BRIEEH BRER
one cognitive
domain
KRZI
Mapping with

FRER FEER BRI 2 BRIFEE

Metaphorical people's behavior
idioms Mapping with . These 182 idioms are detailed in the
1
Rl(feng) following table 4.

> “BSRIFEM” is a metaphor for forming a couple and becoming the immortals (Zheng Weili & Zhou
Zhou Qian, 2019, p. 842). In the idiom, there are two R| (féeng) metaphors, so there are two R|
(féng) imageries. The idiom belongs to different categories of Rl (féng) imagery, which is
recorded in Table 2 as “BERISkM#,” and “EBRIEME,”, respectively. According to this approach,

Table 4 records other idioms with two or more Ri(feng) imageries.
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As shown in Table 2 above, 21 idioms use the parts to map the whole
within one cognitive domain. They are all metonymical idioms of R (féng)

as in the following example:

ZIER (penglong-paofeng), is compared to cook the rare and precious

food. It is sometimes also used to describe dishes that are extravagant and
precious. (Zheng Weili & Zhou Qian, 2019, p. 1064)

In Chinese culture, the Rl (féng) is considered a precious and rare
food (Kong et al., 2007), but not the only one. The use of R (feng) to map
all the precious and rare foods is to use the parts to map the whole within
a cognitive domain. This idiom is, therefore, a metonymical idiom.

As shown in Table 2 above, 182 idioms use the static and dynamic
Rl (féng) as the source domain for metaphorical mapping; they are all
metaphorical idioms of R, (féng).

4.2.2 The R, (féng) imagery in Chinese metaphorical idioms of
Rl (féng)

According to the cognitive linguistic definition of imagery, the Rl (féng)
imagery in Chinese metaphorical idioms of R (feng) refers to people’s
mental impression of the relationship between [®| (féng), humans or things
based on their life experiences and cultural experiences. This mental
impression represents the cognitive integration of the | (feng) and humans
(or things), which is mediated by metaphorical mapping (Zhao Yanfang, 2001).
In these idioms, the creation process of R (féng) imagery is shown in

Figure 1 below.

206



NsmsmMwazwImans U 41 atiuil 2 (nsngnas - Sunew 2566)
JOURNAL OF LANGUAGE AND LINGUISTICS 41, 2 JULY - DECEMBER 2023)

Figure 1
The creation process of & (féng) imagery in the Chinese metaphorical idioms of /X
(feng)

Source domain

The Imagery
R (féng)
Cognitively A [C
integrate
Humans
or things

The R (feng) imagery
Target domain

4.3 The generation pattern of R (feng) imagery in Chinese
metaphorical idioms of R (féng)

The similarity between the source and target domains underlies
metaphorical mapping (Richards, 1965). However, under the role of people’s
cognitive salience (Ungerer & Schmid, 1996, p. 38), the similarity is only
manifested in one or more features of the source and target domains.

In Chinese metaphorical idioms of R (féng), people used the [R|
(féng) as the source domain to map humans and things based on similarity,
under the effect of cognitive salience. They have used three patterns of
Rl (feng) metaphorical mapping—single, clustered, and scattering—to create

Rl (féng) imageries (see Table 3 below).
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Table 3
Mapping patterns of & (feng) metaphor in Chinese metaphorical idioms of & (feng)

Serial Rl (feng) Mapping Humans or things

) . Example
No. (Source domain) patterns (Target domain)
1 Appearance Persons or things with EERE
outstanding appearance (I6ngméi -fengmu)
2 Mate Single Men and women with an ERE &R
—_— ) ) .
mapping intimate relationship (guanyu- kéfeng)
Talent Beautiful song and dance, REREEEE
—_— o
3 music (fengge- luanwa)
Precious and rare persons R ERA
q Value ) . R
or things (fengmao- linjiao)
5 Status tered . Auspicious and festive RREE
Habit g things (longféng-chéngxiang)
; Morality > Virtuous and talented R
persons or virtuous (feneau-taiko
gqu-taikong)
Talent governance
Persons with power or RFreph
high position (fengzi-longsan)
7 tterin
Status . 8 —
rapping immortals (luanzi- fengtai)

4.3.1 Using the single mapping pattern to create R (féng) imageries
In Chinese metaphorical idioms of & (féng), people have used the
Rl (feng) with a feature to map a category of humans or things to create
Rl (féng) imageries (the single mapping pattern, see Table 3 above), for

example:

KERB (Iongmeéi-fengmu), describes a person's handsome and

elegant nature. (Zheng Weili & Zhou Qian, 2019, p. 922)

208



NsmsmMwazwImans U 41 atiuil 2 (nsngnas - Sunew 2566)
JOURNAL OF LANGUAGE AND LINGUISTICS 41, 2 JULY - DECEMBER 2023)

In this idiom, people used the R (féng) with outstanding appearance
to map a handsome and elegant person.

4.3.2 Using the clustered mapping pattern to create R, (féng)
imageries

In Chinese metaphorical idioms of R/ (feng), people have integrated
several features of the Rl (féng) and use that kind of R (feng) to map
a category of humans or things to create R (féng) imageries (the clustered

mapping pattern, see Table 3 above), for example:

TREFE (I6ngfeng-chéngxiang), refers to festive things. (Zheng Weili &
Zhou Qian, 2019, p. 921)

In this idiom, people integrate the status (God’s messenger brings
God’s blessings) and habit (only appears when something festive is happening)
of the R (féng) and use this Rl (féng) to map festive things.

4.3.3 Using the scattering mapping pattern to create Rl (féng)
imageries

In Chinese metaphorical idioms of Rl (feng), people have used the
Rl (féng) with a feature to map several categories of humans or things to
create Rl (feng) imageries (the scattering mapping pattern, see Table 3 above),

for example:

RFHFN (fengzi-longsan), the descendants of an emperor or nobleman.

(Zheng Weili & Zhou Qian, 2019, p. 489)

BERE (uanzi-fengtai), a metaphor for the immortals' deportment.

(Zheng Weili & Zhou Qian, 2019, p. 939)

People used the R| (féng) (status: the king of birds, God’s messenger)
to map the emperor and immortals in these two idioms.
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4.4 The categories of R (feng) imageries in Chinese metaphorical
idioms of R (féng)

The categories of Rl (féng) imagery in Chinese metaphorical idioms
of R (féng) is essentially a division of the meaning of R (féng) metaphor.
There are as many types of R (feng) metaphors as there are many R (feng)
imageries in idioms. As in the following example:

RUEEZE (fengbo-luanpiao), describes the dashing of calligraphy; it is
metaphorically speaking, the separated couple, or someone has the talent
but has no chance to use it. (Zheng Weili & Zhou Qian, 2019, p. 486)

In this idiom, the Rl (féng) metaphorically maps three types of
humans or things: dashing calligraphy, a husband separated from his wife,
and a talented person. This idiom has three types of R, (feng) metaphors,
respectively; thus, there are three [R| (féng) imageries in the idiom.

Among the 182 Chinese metaphorical idioms of R (féng) in the
Chinese Idiom Dictionary, people have used the R| (féng) metaphors to
create 193 | (feng) imageries. These imageries can be divided into eight
categories, as shown in Table 4 below.

Table 4

Categories of R (feng) imageries in Chinese metaphorical Idioms of & (feng)

Serial No. Categories Idioms for each category of imagery

HERER HEER FEAR ARER REST REER
R RERL REEH RELE RSEHH KFR
IBEERE B RAE TR R R kRt
TeHERE « IRRR RRE RBRE ek, RER
TSk, THRE B2RMR BRIER FERER

Metaphors for persons
1 with power or high

position
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Categories of R (feng) imageries in Chinese metaphorical Idioms of /& (feng) (Cont.)

Serial No.

Categories

Idioms for each category of imagery

2

Metaphors for immortals

Metaphors for persons or
things with outstanding

appearance

RS BEER RELE RABE 1 REEBE RERE
RS XESE RINFR RigkE RELE RSkH
RE\HE REERT EHRE L CREF BBREK LHRE
FERRIS 1 ¥RF JHERE 2 R KERE KERES 2
RERE RHRE RBREK ZERE RERY BERR
RERE RZERX BHERE BHRE ZHERA 1 BIRE
BHRE HERR EERR ERBR BTN BN
ISR SRRl FIELER HEER

Metaphors for men and
women with an intimate

relationship

BIRESE MEBER SWRER RIEES . REEL REEEH
RABR REF ¥ RETFE RNEF® RERE RS
REER REEE RAZN ERINE HEBR HEER
FEOBR BERIR BERE BB BROBE BRAG
BIRE SRR BRRE BRRE BRRZ BERE 2
BIRGA : BRAE MBFR SERE RBER

Metaphors for virtuous
and talented persons or

virtuous governance

BEER BRES FTREE FIRER FREEHE BRER
TEHR RUAEE s REER RITRE RUSEH RISEEHE 1
REET RUNEE BREIR BEX BHRE BRRUA

HREAR. XEARR, EHRE BRI « RBRE HRE
R RRRE RERE RERE BERR HERR
BERIA s BIRIE 3 BHPRE ISREEH FERR BRER
BIATR BREERE BUR—3 fFBERR BN I5RER
REZIR

Metaphors for beautiful

song and dance, music

RFEEE RISEIR RER RERIE SHRK SHRSEF
BERE BISRE BWRIE SRHE

Metaphors for auspicious

and festive things

REFRM RESRM REMGT RISHHE 2 R351NHE BREF
B ISRA 2 UBHER BRZIE BRI

Metaphors for precious

and rare persons or things

REFE REBAE RELFR INSER BBAHR SER
RERE SEBR BREek. BR—F BRRIE Fﬁ‘ﬁ%ﬂ%
BaRE
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4.5 The relationship between the R (féng) imagery and other
animal imageries in Chinese metaphorical idioms of R (féng)

Among the 182 metaphorical idioms of R (feng) in the Chinese
Idioms Dictionary, up to 92.31% (168) of the idioms, including the R (feng)
metaphor, have two or more animal metaphors. In these idioms, 18 animals
are used as source domains along with & (féng) to match the mapping.
The animal imageries created by these 18 animal metaphors can be divided
into two categories: animal imageries that are equivalent to the R (feng)
imagery and animal imageries that are suppressed by the JR| (féng) imagery.
See Table 5 below for details.

Table 5
The relationship between the & (feng imagery and other animal imageries in Chinese
metaphorical idioms of & (feng)

Serial No. Relationship Animal imageries

B (gui, tortoise) £ (he, crane) 18 (hong, wild goose)
& (ha, tiger) B (huang, female Chinese phoenix)
) 1% (jido, flood dragon) B (lin, female Chinese unicorn)
Equivalent to the Rl __ i ) )
1 o # (l6ng, Chinese dragon) & (luan, female Chinese phoenix)
(féng) imagery ) o ] ]
B8 (péng, the largest bird in ancient Chinese legend)
& (yu, fish) 8 (yuan, birds like Chinese phoenix)

# (yuan, the male of mandarin ducks)

Suppressed by the Rl B (chi, owl) 3 (ji, chicken) 15 (jia, turtledove)
(féeng) imagery % (xiao, evil bird like the owl) #(ya, crow)

In the Chinese metaphorical idioms of [/ (feng), the 13 animal imageries
such as & (gui, tortoise) and &8 (hé, crane) imagery have the same generation
pattern as the R, (féng) imagery. They have the same status, appearance,
mate, morality, talent, and value of the R (féng) imagery. They are

equivalent to the R| (feng) imagery.
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The five animal imageries, such as B8 (chi, owl) and 3§ (ji, chicken)
imagery, have the opposite status, appearance, morality, talent, and value of
the R (féng) imagery and are suppressed by the R (feng) imagery.

4.6 The way to understand the semantic meaning of Chinese
metaphorical idioms of R (féng)

Understanding the semantic meaning of Chinese metaphorical idioms
of Rl (feng) can be based on the cognitive analysis of the R (féng) imagery in
idioms.

There are two types of Chinese metaphorical idioms of R (féng):
those with only Rl (féng) metaphor and those with several animal metaphors,
including the R (feng) metaphor. The R (feng) metaphor is involved in
constructing the semantic meaning of both idioms. However, in those idioms
with only Rl (feng) metaphor, the semantic meaning of the idioms mainly
relies on the R (feng) metaphor. In the idioms with several animal metaphors,
including the R (féng) metaphor, other animal metaphors also construct
the idiom’s semantic meaning.

4.6.1 Understanding the semantic meaning of those idioms with
only Rl (féeng) metaphor should be based on the cognitive analysis of
the R (feng) imagery in idioms

Understanding the semantic meaning of those idioms with only
Rl (féng) metaphor should be mainly based on the cognitive analysis of

the Rl (féng) imagery in the idioms. As shown in the following example:

REEZT (fengqu-tai kong), the metaphor is that all the talented
persons in the past no longer exist, leaving only the remains of where they

stayed. (Zheng Weili & Zhou Qian, 2019, p. 488)

In this idiom, people use the talented R| (feng) (see Table 1) as

the source domain to map talented persons. The idiom’s generative
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pattern and metaphorical meaning of the | (feng) imagery is the key to
understanding the semantic meaning of this idiom.

4.6.2 Understanding the semantic meaning of those idioms
with several animal metaphors can be based on the cognitive analysis
of the Rl (feng) imagery in idioms

In the idioms with several animal metaphors, including the Rl (feng)
metaphor, the R| (feng) imagery is related to the other animal imageries
in equivalence or suppression. The relationship between the Rl (feng) imagery
and other animal imageries can be used to understand the semantic meaning

of the idioms. As shown in the following examples:

RUERZE (fengyi-longqi), the breast of a phoenix, the neck hair of a

dragon, is a metaphor for the vigorousness of the fine horse. (Zheng Weili &
Zhou Qian, 2019, p. 488)

INBIER|, (renji-zudfeng) refers to treating the mediocre as precious.

(Zheng Weili & Zhou Qian, 2019, p. 1206)

In “REERZ (fengyi-longgi)”, the R (féng) imagery and J& (long) imagery
are equivalent; they have the same generation pattern and metaphorical
meaning. By mastering the cognitive analysis result of the | (feng) imagery,
the equivalence between the two can be used to infer the cognitive
analysis result of the #& (long) imagery.

In “SABER| (rénji-zuofeng)”, the | (féng) imagery in the idiom suppresses
the 3§ (ji) imagery. Their metaphorical meanings are opposite. By mastering
the cognitive analysis result of the R (féng) imagery, the suppression
relationship between the two can be used to reason about and understand
the 38 (ji) imagery.

As the above two examples show, parsing the animal metaphors

(including the R (feng) metaphor) in idioms can be based on a cognitive
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analysis of the | (feng) imagery in idioms. Understanding the semantic
meaning of such idioms can also be based on the cognitive analysis of

the R (féng) imagery in idioms.

5. Discussions

5.1 Suggestions for teaching methods of teaching Chinese
metaphorical idioms of Rl (feng) to Thai students

This study found that understanding the semantic meaning of
Chinese metaphorical idioms of R (féng) can be based on the cognitive
analysis of the R (feng) imagery in idioms. Based on the comprehensible
input teaching theory of second language teaching and the findings of
this study, this study proposes the following suggestions for teaching
Chinese metaphorical idioms of & (féeng) to Thai students.

5.1.1 Suggestion for teachers to focus on the cognitive analysis
of the Rl (féng) imagery in Chinese metaphorical idioms of & (féng)
in teaching these idioms to Thai students

Both China and Thailand have a phoenix culture. A Thai researcher
found that the phoenix represents nobility, fairness, peace and happiness,
and high morals in Thailand; furthermore, the Thai cognition of the phoenix
has a Buddhist element (Krungkaeo, 2022). The Thai phoenix retains some
of the characteristics of the Chinese phoenix both in appearance and in
cultural connotation but also adds, subtracts, and integrates according to
Thai cognition (Pang Jin, 2007). There are similarities and differences between
the Thai people’s cognition of the phoenix and the Chinese people’s
cognition of the phoenix. These cognitive similarities and differences can
be seen in the images of the Chinese phoenix and the Thai phoenix. As

shown in Figure 2 below:
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Figure 2
Images of Chinese golden phoenix and Thai golden phoenix

Figure 2-1 The Chinese golden phoenix”  Figure 2-2 The Thai golden phoenix on

the packaging of a famous rice brand in
Thailand®

Second language learners tend to understand animal metaphors
in the target language based on their own personal experiences constrained
by their cultural patterns (Littlemore, 2003). The Rl (féng) imagery created
by the R (feng) metaphor in the Chinese metaphorical idiom of R (feng)
coalesces the Chinese nation’s unique cognition of the R| (féng). If Thai
students understand the R| (féng) imageries in Chinese idioms based on
the |, (feng) cognition in their native culture, they may be biased due to
cognitive differences.

Shieh et al. (2017) investigated and analyzed the errors in learning
Chinese idioms among third and fourth-grade students at Mae Fah Luang
University in Thailand. They found that the rate of misunderstanding the
semantic meaning of idioms due to cognitive differences and other factors

was as high as 55.56%, which is the type with the most errors.

® Retrieved 28 June, 2023 from https://wapbaike.baidu.com/item/&RIE/35996
¢ Retrieved 28 June, 2023 from https://www.51hwzy.com/lehuotaiguo/2017-03-16/947.html
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Therefore, teachers incorporating the cognitive analysis of Rl (féng)
imagery into teaching Chinese metaphorical idioms of Rl (feng) is of great
significance for Thai students to avoid misunderstanding of the semantic
meaning of idioms when acquiring them.

5.1.2 Suggestions for teachers to mainly use the imagery teaching
method in teaching Chinese metaphorical idioms of R (féng) to Thai
students

Most scholars emphasize that the culture-based teaching method
should be the main approach when teaching idioms for Chinese second
language learners (Shi Lin, 2014; Shieh et al.,, 2017; Wei Shishui, 2018).
Scholars have yet to mention the imagery teaching method.

However, the imagery teaching method is a well-established method
often used in teaching poetry, designed to address the importance of
cognitive analysis of imagery in understanding poetry (Duan Hongmei, 2020).
In teaching Chinese metaphorical idioms of Rl (feng) to Thai students,
the cognitive analysis of the Rl (féng) imagery or the combination of animal
imageries, including R (féng) imagery in the idioms is also essential for
understanding the semantic meaning of the idioms.

This study suggests that teachers should mainly adopt the imagery
teaching method in their teaching, integrating the research findings of this
study into teaching, using the cognitive analysis of the R, (féng) imagery in
idioms as a breakthrough point for students’ understanding. When implementing
the imagery teaching method, teachers can use visual and culture-based
teaching methods as supplementary methods to help students learn the
Chinese phoenix's cultural connotation and lay the foundation for cognitive

analysis of the R (féng) imagery in idioms.
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5.2 Ways in which Chinese metaphorical idioms of R (feng,
Chinese phoenix) demonstrate the semantic meaning through the R|
(feng, Chinese phoenix) imagery

Previous research suggested that Chinese idioms demonstrate
semantic meaning through imagery (Zhou Guangging, 1995). However,
scholars have yet to study how imagery demonstrates semantic meaning
in Chinese idioms and what aspects of the imagery should be focused on
to understand the semantic meaning of Chinese idioms.

This study found that the semantic meaning of Chinese metaphorical
idioms of R (féng, Chinese phoenix) can be understood by cognitively
analyzing the generation pattern of & (féng) imagery, the categories of
R (feng) imagery, and the relationship between R| (feng) imagery and
other animal imageries in the idioms (if there are other animal imageries
in the idioms).

5.3 The role of cognitive analysis of Rl (féng) imagery in the
semantic understanding of Chinese metaphorical idioms of & (féng)

The existing studies on the relationship between imagery and the
semantic meaning of Chinese idioms agreed that imagery plays a crucial
role in the semantic understanding of idioms (Jiang Chengsheng & Liang
Jinxiang, 2007, Zhou Guangging, 1995). However, how important is the role
of imagery in the semantic understanding of idioms? Can the semantic
understanding of idioms be based on the cognitive analysis of imagery in
idioms? Scholars have yet to study these questions.

This study found that the Rl (féng) imagery or a combination of
animal imageries, including the [ (feng) imagery determines the semantic
meaning of Chinese metaphorical idioms of R (féng). Understanding the
semantic meaning of Chinese metaphorical idioms of R (féng) can be

based on the cognitive analysis of the Ri(feng) imagery in idioms.
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5.4 Implications of the research findings for the semantic
understanding of Chinese animal metaphorical idioms and the teaching
of Chinese animal metaphorical idioms in teaching Chinese as a second
language

The R (feng) metaphor is one of the animal metaphors and the
Rl (feng) imagery is also one of the animal imageries; Chinese metaphorical
idioms of R, (feng) are a typical member of Chinese animal metaphorical
idioms. There are commonalities between classes and members of classes.
The findings of this study can be applied to Chinese animal metaphorical
idioms as commonalities. The suggestions for teaching Chinese metaphorical
idioms of R (feng) to Thai students can also apply to teaching other Chinese

animal metaphorical idioms in teaching Chinese as a second language.

6. Conclusion

This study found that understanding the semantic meaning of
Chinese metaphorical idioms of Rl (féng) can be based on the cognitive
analysis of Rl (féng) imagery by cognitively analyzing the generation pattern
of R (féng) imagery, the categories of [ (feng) imagery, and the relationship
between R (féng) imagery and other animal imageries in the idioms
(if there are other animal imageries in the idioms).

This study is a new case study attempt with theoretical support,
but there are no relevant case studies as reference. The feasibility and
validity of this research model still need to be verified, supplemented,
and improved by the results of peer research.

In teaching Chinese metaphorical idioms of R (féng) to Thai students,
this study suggests that teachers mainly adopt the imagery teaching method.
The suggestion is only a teaching method proposal inspired by the imagery
teaching method in poetry teaching, based on the research findings of

this study and the comprehensible input teaching theory of second language
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teaching. The effectiveness of this teaching method needs to be further

verified by empirical studies in teaching.

Implications of the Research

The research findings would benefit the academic study of
Chinese animal metaphorical idioms and teaching animal metaphorical
idioms in teaching Chinese as a second language. In order to further
investigate the role of animal imagery in decoding the semantic meaning
of Chinese animal metaphorical idioms, and to verify the effectiveness of
the imagery teaching method in teaching animal metaphorical idioms in
teaching Chinese as a second language, the scope of the study can be
expanded by prompting more cognitive studies of Chinese animal metaphorical

idioms as well as empirical studies on the imagery teaching method.
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