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Abstract

This study is a consequence of a new tourism phenomenon influenced by online media. It causes
changes in tourism demand and discrepancies between tourism supply and demand. This reflects in
unattractive tourism components, and ineffective service for tourists of new generations. Therefore, this
research aims: 1) to study specific characteristics and behaviors of high-value tourists in Thailand,
2) explore the value-developing procedure for Thailand tourist attractions which serves the high-value
tourists beyond their expectations; and 3) to propose a guideline for developing tourist attraction values in
and will consequently be used as value indicators of destinations across the country. This study is a
mixed-method research. The semi-structured interview was used with 30 people from local government
and private sectors. Focused group discussion was conducted with 30 tourism academics and those who
worked with tourism industry. Questionnaires were distributed to 500 Thai and foreign tourists who visited
main cities of Thailand i.e. Bangkok, Phuket, Chiang Mai, Pattaya and Krabi, and secondary city of Thailand
i.e. Chiang Rai, Loei, Trat, Nonthaburi and Nakhon Ratchasima. The statistics used are mean, percentage,
and standard deviation. Content analysis is used for open coding and then associating words that have
similar and recurring meanings for axial coding to generate new themes. All data are rationally integrated
for selective coding. Results show as follows. 1) Specific characteristics and behaviors of high-value tourists
are simple travelling, searching for travelling information online by themselves, wanting new experiences
and in tourism trend, being luxurious during travelling, wanting personalized products and service,
exposing to local original/authenticity and being in the nature which can increase their happiness leading
to good life quality. 2) The value-developing procedure of tourism attractions in Thailand which serves the
high-value tourists beyond their expectations includes tourist attractions are in good physical conditions,
peaceful, quiet and beautiful nature, providing good services, recreation activities for relaxing and reducing
stress, and responding to mind and body. The attractions have their identity and local culture which
tourists cannot experience in their everyday lives. Service people offer service attentively and sincerely.
The environment of the attractions is attractive in a trendy tourism which corresponds to tourists. 3) The
guideline for developing value of Thailand tourism attractions and for being an indicator for creating value
of Thailand tourism destinations are co-creating local spiritual experience to tourists, local personnel
welcoming and servicing tourists with Thai hospitality for good impression, tourists happily resting in the
attractions, feeling satisfied and having a better life, safe accessibility, conveniences ready to use, and
imposing on plan and policy for developing successful tourism. The findings of this study are beneficial to
government and private sectors for developing value of Thailand tourism attractions for serving high-value
tourists through the whole year.

Keywords: High Value Tourists, High Value Tourist Destination, The Development of High Value Tourist
Destination
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