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Abstract

The purposes of this research were to study (1) tutor characteristic, marketing orientation, organization
innovation, competitive advantage strategy and business performance (2) the effect of and tutor characteristic,
marketing orientation, organization innovation, competitive advantage strategy and business performance
(3) the effect of tutor characteristic as the mediation gruel between marketing orientation and business
performance of tutorial business in Thailand. It was mixed methodology research with sampling sroup of 107
tutorial business entrepreneurs. The research tools were questionnaire and in-depth interview. Deviation and
inferential statistics used to analyze the effect of structural relationship were created with the AMOS 21
program. The research found that tutor characteristic had the highest value and followed by competitive
advantage strategy, organization innovation, and business performance and marketing orientation. The
analysis shows that marketing orientation has direct influence on competitive advantage strategy, marketing
orientation has direct influence on organization orientation and tutor characteristic has direct influence on

competitive advantage strategy, consecutively. Thus, tutor characteristic is an important mediating effect of

marketing orientation and business performance of tutorial business to success.

Key words: Tutor Characteristic; Marketing Orientation; Organization Innovation; Competitive Advantage

Strategy; Business Performance
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