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Abstract

The purposes of this research were to study the opinion level of marketing mixes, buying decision
and the effect of marketing mixes toward the bottled water buying decision of entrepreneurs in Thoen
district, Lampang province. The sampling group was 398 bottled water consumers in Thoen district by
convenience sampling method. It was survey research with questionnaire as the research tool by applying
descriptive statistics to find frequency, percentage, standard deviation and inferential statistics to analyze
related variable correlations with multiple regression technique.

The outcomes of research revealed that the majority of opinions toward marketing mixes were
at high level on all factors. The hypothesis test revealed that price factor had the highest effect toward
buying decision (X =0.305, S.D.=0.57) and followed by product factor (X =0.283 S.D.=0.60), marketing
promotion factor (X =0.186, S.D.=0.50) and distribution factor (X =0.100 S.D.=0.39) subsequently which in
line with hypothesis at .05 statistical significance level.
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