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ABSTRACT

The objectives of research aimed to study the demographic data of Generation B,X
and Y including the lottery purchasing behaviors and the satisfaction of the marketing mix
factors towards the decision making of lottery on Generation B, X and Y. The survey research
was employed by questionnaires collecting with 450 samples in Generation B, X and Y who
were used to buy lotteries by means of using the multi-stage sampling. The research results
found that most of respondents were 332 females (73.8%) and 118 males (26.2%). Most of
them had lottery purchasing behaviors by themselves in reasons of wanting to be rich and
getting big lump sum. They have continued to buy lottery for more than 5 years and the
average purchasing amount in 1 — 2 lotteries’ leaves which had minimum price of 80 baht and
maximum price of 100 baht. Most behaviors of them did not buy the lottery series; they buy
from supermarket / market/ 7-11 shops and buy in advance for more days. Most of them were
very satisfied with promotion, especially in the aspect of checking the lottery results through
websites and mobiles. In the aspect of product, they thought that it was the legally bet which
regulated by government. In the aspect of place, there were convenience to buy and easy of
buying, another aspect of price, the price of lottery series should not excess 80 baht per leaf,

respectively.
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The hypothesis testing revealed that different of Generation B, X Wa2 Y had related with the
different lottery buying purchasing which they were satisfied with the different marketing mix
factors in terms of price. Especially, the different between Generation Y who were 18 - 37
years and Generation X who are 38 - 52 years. For product, place and promotion, there found
that different Generations had no related with the satisfaction of marketing mix factors on the

government lottery office in the statistically at 0.05 level.

Keywords: Lottery, Generation B, X and Y, Purchasing Behaviors
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NNIEAUINUNITANNG LLazLﬂuﬂbﬁla‘i‘aﬁﬁamsmmmmuqﬂﬁ UELES SHEEELRLEaRE oI
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L9538 SeazlFIEimnornudunudmie ﬁeaﬁl,ﬂuqﬂﬂa Funan YahFuazdsnia Foilu
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Fmselunaaneddn
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MIgIESINMIAManANBis MIsEINNIaaa diznaudis mIzielapyaaa MIELEINNTT
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N39ULWIAA 1AL

WHANIINNIILRONT A INNWULIIITLIA
&
adadmyaaasasuaaznaa 1. What Faiavazls
, X oA .
LIWLALITY B, X Az Y 2. When Faidalns
X 4
1 W 3. Where a7 bin
+ .
4. Why ga'ldiweasls
2. 81y )
5. Who HianTwasdanisde
3. RDTUAN L
. 6. Whom @al#las
4. 32AUMIAN 4
. 7. How Sawinlnsasnsls
5. 919N
6. Mol
1298N19n150a1R
2 a s 4
1. GUHAA N U]
2. UM
3. MuaaunIning
4, UM TRILEIUNNTAAG
311 1: nvauuwIdalunive
- — — s
SCIU9UISNISIOVI

UszrnsfilFlwnnsanm fo ﬂsz’mmmﬁ‘sag‘lun?amwwmum 512 5,696,409
Aw (ANWLAY, 2560) LLa:n@:Néhazhaﬁ‘lmuluﬂﬁ’i{fﬂ@UW@g@ﬂﬂdﬂW'}Lﬁ (Taro Yamane)
(mhuns ﬁaﬂm; 2557) Iunﬂiﬁwmmﬁaﬁmu@mm@némﬁaahwaaﬂs:mmﬁszﬁumm
\Ho3iu 95% fa mjuﬂi:‘*mmﬁmﬁ'ﬂayjluﬁuﬁﬂgamwumum W% 400 Al

ABmIguaatg

muﬁa‘fmﬁlﬁﬁmszﬁuLmumwﬂfumu (Multi-stages Sampling) @971

1. ﬁi&l(fhE]EiNI(ﬂﬂi‘ﬁ%ﬂ’]itﬁu@ﬁaiiNLL‘]JUIﬂQGI’] (Quota Sampling) MUFAFIBVB
ﬂizmﬂimﬂ'mamum?ﬁ;u B, X waz Y launisfui i fasiwaINRasIwIwIa1adlszsng
AUNYY Iﬂﬂ’l%"?'ﬁ'mimimﬁmj’ﬂmummwuaamjuéﬁaﬂ'wﬁg\mmn”uaj’mmmjuﬂi:mﬂs

i‘i'm’mﬂaqiuﬁ’saai'lwiaﬂiz"mﬂimg'w = 400 = 133.33 %38 133
3
mnifuﬁ’m’mﬁ%’uﬁ’;Lamﬁhmunajué"samﬂmlﬁia:nejwﬂs:mﬂsmﬂLﬁm 133 1w 150

@iaﬂ@;&lﬂi‘z“ﬁ’mi ANANT1IN 1
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A15797 1: LLﬁmﬁﬁmuﬂﬁjm‘”ﬁazi’mﬁ‘lﬂuﬂ'lﬁﬁ'n

nanszrns AWIUNYNGDE INWIMNANGIDH
Generation B 133.33 150
Generation X 133.33 150
Generation Y 133.33 150

2. waINruaTINadIatIrasudazngulzTnIud lumafuunateysazr
nmauanuuuseunulingualadng lalfiinsdendietnslasldaiuazain (Convenience
Sampling) Lﬁaaﬁﬂ“ﬁmisﬁ'ﬂmuLﬁaLﬁanLa‘m:u,@i@TaasmﬁLﬂumjuﬂszmniﬁl,m%aamﬂﬁu
wisauns lagldszazalumaihmsfinsnispszninadeusnaaw - fuiay 2560

nmInadauLAIasie

;ﬁﬁi’ﬂvlﬁa%”wmumaumuLﬁmﬁ'u wqﬁﬂﬁuﬂ'ﬁs'f';aamﬂﬁuum%'gmamaumg':uLﬁmma
\3% B, X uaz Y Twaanyamwamiuas Iﬂyﬁmsﬁnuuuaaumwﬁﬂ%’uﬂguLLﬁqmuamms{i’ﬁ
ﬂ‘?ﬂmLLaz;EL%'ﬂ1°mtg’[ua%wﬁfmmamnﬁuuﬂa%’gma’sﬁnmu 2 inn Lﬁamnaaummgﬂﬁau
Aswinlunesssld sniwiuuuseuaufidumsasisseyluneassld (Try Out) NUUszmTH
ﬁmﬁ'ﬂag’luwwuawaﬂﬁ'ﬁqmauu”ﬁlﬂﬁl,ﬁmﬁ'uﬂa;m”aasha §1wan 30 Au iiRanagauin
fouEINIn oA NARANEATIRANAGaINT ansaandanunzaunield niadenuen
Pofiosle 9 Sshameseuauidesiuwsesnuusevanlaslditesasanuna
(Cronbach’ Alpha) Tagldinusioansufid1unnnin 0.700 uazkamIeTsiaanuindeia
yasuvusaunwla 0.816 Gadudfivansvle

n3AzHIDY

leafdidanssoun laun mmﬁ'uaﬁamauﬁiaa%my%ga é’ﬂwm:‘ﬁ;ﬂﬂmmmju
frogns (@ 1) leun e 211 ANUNIWFNTH TAUMIAN 1T NuldFuadaiion
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FUAIS (Chi-Square) LazMINATIEHAMNLUTLIIH (Anova)

wan1sJ399
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A13190 2: LLaﬂGﬂ'”I%/EIEJﬂxLﬂ%m_]Lﬁﬂﬂiz%’j’NLWﬂLLaxﬂ@'&I LA LOLIT T

18371 38-521 53 Daulyl
N=450
o , (GenY) (Gen X) (Gen B)
ToNAFINYAAR
1IN 1IN 1IN 1IN
(Sasaz) (Fouaz) (Saaz) (Souaz)
. 121 104 107 332
Wi
(80.7%) (69.3%) (71.3%) (73.8%)
29 46 43 118
2518
(19.3%) (30.7%) (28.7%) (26.2%)
150 150 150 450
59
(100.0%) (100.0%) (100.0%) (100.0%)

AR 2 ‘W‘]J’j’]EJT@]a‘]_lLL‘]J‘]Jﬁa‘Lm’I%JL‘ﬂuLWﬂ%@\‘lﬂJ’mﬂ’j'}LWﬂ‘ﬁ’lﬂ Tagwandged
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TN WU’J"]E]%J;SLWﬁ’N Gen Y mﬂﬁ'q@ 3898947 9 Gen B Waz Gen X @W&1AU muﬁﬁ@au
nuuse U UL wNATILIS WU aglumumqﬁ' Gen X mﬂﬁqmmzimmmﬁa Gen Y la
Gen B sy

FAUEDNUATWI WU JUTE $142% 214 AL (47.6%) Y8484 laun Taa $1u2u 206
At (45.8%) WAZWAN/MENTIE 91W3% 30 A (6.7%) ;\J}”@lammuaaunmiwﬁamq Gen Y
Fwan 150 an wtiadn laa 121 114 au (76.0%) T09a981Aa auTE I1WI% 31 A (20.7%)
WRZWRN/MAENTIN 1% 5 At (3.3%) ANEGL 1%“5’3\‘19'18“ Gen X $1w% 150 aw wiiaidn
FUTE W% 84 AU (56.0%) T8489NNAD L8A 1% 57 AU (38.0%) WATHINB/MENTIS 1WIN
9 At (6.0%) MNE1A ﬁauiuai’mmq Gen B §1%7% 150 At Lutdn sUTR 3142% 99 AL Aa
usauar 66.0 sa9ad8nde laa Suau 35 au Aadusasay 23.3 uasnine/menine 1uu 16
an fAaiduiouaz 10.7 ausay
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ﬁnn;sﬂﬁ 2 wuh desunvuseunin dorwdulvagfe SunwmygIsmia $1uau
196 A% (43.6%) SIAUT 2 Ao WINITULSENLENTH S14I% 130 AU (28.91%) wasdaLfl 3 Aa
sudreraly $auan 46 an (10.2%) uwazlungdu Gen B, X uaz Y daulngjaziiondn sumamy
IFITNNT mﬂﬁqﬂiﬂm‘mmmﬂu Gen B 4% 54 a1 (36.0%), Gen X 31%4% 87 A (58.0%)

WRZ Gen Y 312 55 Ak (36.7%) @NNE1AU

198
200
69 7 7
. oo
0
wewni1 10,000 - 20,001 - 30,001 - 40,001
10,000 20,000 30,000 40,000 vl

= o v, A
E‘]J‘YI 3: mwmuunmmw%mamau

mﬂgﬂﬁ' 3 WU dm’[mg’ﬁmﬂﬁ@imﬁauﬁ 10,000 - 20,000 V1N FIUIU 198 A
(44.0%) 7098487 @0 20,001 - 30,000 LM SN 77 A% (17.1%) Wazd1aLAi 3 fa faund
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3. mwﬁawaiaﬂa:ﬁ'ﬂmammmmLﬁaai’munmuna:umumaLsﬁ'u B, X uaz Y

A13190 3: LLaVﬂdﬂ"]Lﬂaﬂﬂ’l’mﬁ\‘lwalﬂﬂﬂﬁrﬂﬂ’]\‘]ﬂ’]i@lﬁ’mLﬁaﬁi’]LL%ﬂVl’]&JﬂEé&JL’%%L%aLTﬁ'u B, X uarY

18-37 1 38-521 53 Yawlyl
N
o (GenY) (Gen X) (Gen B)
1298N19NIIAa10 - - - -
an an a1 a1
4 S.D. 4 S.D. 4 S.D. 4 s.D. | wilaua

laag laag laag laag

FUNEAATUH 408 | 0571 | 405 | 0616 | 397 | 0632 | 4.03 | 0607 oty
Fus1en 362 | 0728 | 345 | 0816 | 369 | 0682 | 359 | 0.749 oty

ﬁ’]uaﬂﬂuﬁﬁﬂﬂﬂ’]ﬂ 4.05 0.588 3.90 0.700 3.97 0.591 3.97 0.630 4N

AURILFEINNNIANG 4.16 0.623 4.16 0.644 4.15 0.596 | 4.16 0.620 4N

anunanalasiu 3.98 0.627 3.89 0.694 3.94 0.625 3.94 0.652 4N

NANN 3 WU nnmjmaumalﬁfu B X uaz Y sraghefienuisweledadasoms
nmIamalasniwnagluszauuin Tapfidads (X =3.94) leRsonidusoduaznuin
mjmﬁmmawﬁ"u B X uaz Y d'aulmyﬁmmﬁdwalﬁwiaﬂ}ﬁﬁlmdmmmmimﬂmwsw Ao e
dal,a?wmmm@mﬂﬁqﬂ fenade (X =4.16) 5298481 laun dundanuad ﬁﬂ"]mﬁ'ﬂ(f( = 4.03)
FusDuisIMIng Saade (X =3.97) wazdunan deade (X = 3.59) musau

Wosuundusesu wuin arwkaasmet ﬁﬂnéwL%uLuaLi’Fu fianuianaladamu
HAaAMTag luIzaUaN fidady (X =4.03) ilaRarsonidusots wuin Genwiowelase
ammﬂumiwﬁfuﬁgﬂﬂmmm Mibgualaniguna fidiady 4.28 mﬂﬁq@ 3998931 ﬁE]LfIiE]E]ﬂ
51978 amnsuUsiumsiwsuneialanele 2 9 Saads (X =4.26)

AUIIAN naudladidanuiRiwaladunaiagluszduun fidady (X =3.59) 1ila
Warsuduaeta wuin ﬁmmw‘“uwa%lm:ﬁumnﬁq@ ldur eaanuuuTvTadasldifiv
luaz 80 UM SAade (X = 3.80) @1waaIwis MUY flanwiinwalaagluszauann 4
ALaay (X =3.97) WoRasandusnods wuin Sanwszainlunsdor godny Saiads (X =
4.11) awmdadsumIaatn  danuiawelaagluszauann fldnuade (X =4.16) iilafarson
Wuseds dsingin ﬁmmw’%wahmﬂﬁq@luﬁmmﬂﬁmnaauwamsaanswi’amwfjuvlﬁn@i‘
uazilofie deuads (X =4.25)
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4. MINAFILFNNAZ N

1. NUAWHBITTY B, X Uaz Y Auandanuazdanuduwusnunng@nssunisdaaain

AULLIITTLALANGIINY

y o o a & a |
a3 4: ayanuFuRUENO AnTIuTaaaInAnuLITELe

- & ~ Ve DRTIRIN Asymp. Sig
NOANIINNIBAFIINNWUUITIUIA df XZ
(AN) (2-sided)
a ¥ a , a ' . a
Wf](ﬂﬂii&lﬂ’]ﬂa‘aﬂ"ﬁaﬁﬂ’]ﬂﬂ%LLUGSjU’m mtﬂmwxnmmumﬂm 450 6 67.501 0.000*
a
a E P 4 49 *
WOANIIUNIITARAINNULLIIFUIR I@UL%RHJQ@QZHIU/Q 450 10 26.131 0.004
@ a *
WOANTIUMITERAINAUULITFLS WULTA 450 2 23819 0.000
a
a g a e § *
Wi](ﬂﬂii&lﬂ’]i‘ﬁaE‘Tﬂ’]ﬂﬂuLLUGSEU”Ia (ﬂ’]&lﬂ’l’]&lﬁ 450 8 35.446 0.000
a & A e N Eg va a 0.027*
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