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ABSTRACT

The objectives of this research were to 1) study factors that influenced a service
selection decision toward low cost airlines 2) compare perceived quality among the three leading
low- cost airlines and 3) study relationship between factors that influenced a service selection
decision and purchase intention. The closed-ended questionnaire was used as a tool to collect
data. Data analysis methods were descriptive and referential statistics. The hypothesis testing
was performed using t-test and ANOVA at the significant level of 0.05. The relationship between
importance of quality indicators and future service using intention was done using Linear Multiple
Regression.

The research results revealed that factors which influenced service selection decision

in orderly by important level were reliable aspect ( X= 4.54,sd. = 0.449), price aspect ( X

4.48, sd. = 0.482), assurance aspect (X = 4.36, sd. = 0.599), empathy aspect (X = 4.35, sd.

0.487), responsiveness aspect ( X = 4.26, sd. = 0.502), promotion aspect ( X = 4.26, sd.

0.524). All these 6 aspects were rated at the “most” level, while the 7" aspect: tangible aspect

(X = 4.16, sd. = 0.489) was rated at the “more” level. The multiple regression results revealed
that among foreign passengers there were 5 quality factors: speed and validity of ticket checking
process, clean and good taste and quality of food and beverage, safety and reliability of the
crew, readiness and fast problem solving of officers, and equal treat to passengers of officers,

which altogether could explain about 38.9 percentages of service using intention. However,
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among the Thai passengers, the only factor which was a sufficient promotion was found and

could explain about 32 percentages of this service using intention.

Keywords: Low Cost Airline, Service Quality, Perceived Quality
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Hadagndasatudusn uaziud winnumansa WS Iauszszanlaliudaly vl vl
A ave v a o Process
gt lindald el mysnm
. - = - . » -
oo JazinEmwyeriiaauns winumansnliuins wiatayas ansgndasasudiu Product| v | v v
1Fa8% (Sultan and Simpson), 2000 Imstiuinuasiiudeuainainuand laagraandas
o b b People | v v v

(Gabbott et al), 2006

U7 17 axuf 2 (MINYIaN — TuNAN 2563)




mysufamnmiTsuifisuvessansdudunud nydidnsaonsiu wasiaids unuas uas

29 Inelaoauuas

A15190 1: (dia)

a S )
~ S .g = x (@] N
= 1S > © > =1
& oo = s|l< |2 |a| T |2
Usziaungd13n k= 3 c | 0| = s | ¢
El s | &8|lo|5| =2 |5
@ s |8 |5 |w|ZE|°
A a | x| £ S
a 3 1
DYty Usziangay
N3N UAWDI (Responsiveness)
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Fawsa ltuUINIF9aN Dialo (2012) la¥inn31aauadlada ldanaIdia 4 aafa NTINILKY
4 -a v d & - 4 X v o4 o
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1 LLa:@ﬁLLﬂiﬁLﬁm%aIﬂﬂﬁgﬂﬁa

Q Q Qs ‘=I 1 1 > = = U )
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lumsiaanudAguszszaunmsiuigmnimmaninsflidipilannmsdaaned
o A ﬂ/ [ v o 1 v 1 A A Ao v v .
AIANTINLFAINITRILATICHIN 9614 Immmimmﬂuﬂ@ﬂ@ 7 ngude faNudald (Tangible)
AN T8 (Reliability) n1v@au&way (Responsiveness) nNITul TN (Assurance) M
AUEIAYAUGNAT (Empathy) 3107 (Price) LAENITROAITLALAITRILEIUAITAAIG
(Communication and Promotion) lasdaudstias (Tadin) lundaznguldannmsdauesed
imn”m:wj'mLm'sﬁ@nmhzl,ﬁuqmmwLLazd'mﬂi:auﬂ'lmmﬂu%n'ﬁ LRZANITNUNMIWINUILN
GRSV ER
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AUNAA LlasauLIAATaY Diallo (2012) lalusthinnmyiaanuadladesunsalsasitluniiia

o o A & a & A ' & o A

16 4 @288 MIIuEBluNIITe NsRILY Tz alunIte nMIRINTIINTTD wazkud LN
48 &1 Kim and Chung (2011), Verhagen and Dolen (2009) W& Lien et al. (2015) 81989lu &3
Anas @ln waz Tadunnid Sseae (2562) lauustinnmmialusuitlasiauwilinfiazaslade
mluwuamﬂmammu 2 Talunimiadenuw liunazldusnisluamwaa wazanuaslanazls
u%m'mif@;Lmiaaazﬁﬁal,auaﬁﬁﬂiw L4899NNTNTUSHULNBUTERINS 3 &wnsTulwnNTadany

a9 2 lumIauwazltu1aia Likert Scale é’nwm:tﬁmﬁuﬁuﬁaLLﬂJsﬁi‘ﬂqmmwlumuﬁ 3
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4.36, sd. = 0.599) mMslanudayuazifinaniiulagndl (Empathy) (X = 4.35, sd. = 0.487)
NNINDURWILAZAMNTLNATAY (Responsiveness) (X = 4.26, sd. = 0.502) NIFILFEINNIIANG

(X = 4.26, sd. = 0.524) LazRINIUABS L@ (Tangible) (X = 4.16, sd. = 0.489)
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1. FofAdaan (Tangible)
a”mnfiuummL%ﬂ?f@gnﬁaﬁmSu T 464 | 0525 mnﬁ'qw 4.24 1.562 mnﬁqm 397 | 0585 N
faslapns ﬁaaﬁm:mﬂ ]I T2 4.56 0.602 mnﬁzg(ﬂ 4.1 0.660 un 3.92 0.628 N
flaszaanauny e 438 | 0648 wn | 399 | 0666 | an | 375 | 0665 an
qﬂnirﬁuum?aaﬁ‘uaﬁ‘m wiauldau T4 4.33 0.648 | unane| 3.93 0.664 un 3.75 0.668 el
MR FRTIAG ﬁqmmw T5 4.1 0.699 4N 3.78 0.696 4N 3.62 0.641 4N
wdasuuuninnmiundoumony T6 407 | 0709 N 376 | 0672 N | 360 | 0649 N

g wmAAdcan 435 | 0505 |wwnfige | 3.97 | 0580 | wwn | 377 | 0532 ann
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| S.D. |mjzma ,T(| S.D. |LuJana }?| S.D. |mjzma

2. anusBaiia (Reliability)

farwideteuazUsaaniy R1 4.50 0.504 mnﬁ'ﬁyﬂ 3.92 0.758 N 3.71 0.760 N
winomliusmsldmunaiuesly R2 455 | 0590 mnﬁqa 3.57 0.772 1N 362 | 0722 N
wifmmiﬁu?msaﬂﬁqgﬂﬁaqﬂsuﬁau R3 4.42 0.607 mn“?iqﬂ 3.87 0.759 4N 3.75 0.704 N
tuiindayagnerntudiugneas R4 4.39 0.632 mnﬁqa 3.84 0.764 N 3.72 0.720 N
swdmanukngeia 4.46 0.535 mn“?‘igm 3.81 0.646 N 3.70 0.623 N

3. NNINaU&AWDI (Responsiveness)
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5. nM3lReNuEIRYALaNAT (Empathy)
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TIWEIUITIAN 4.51 0.551 mn“?‘igm 3.83 0.630 an 3.95 0.683 N

7. N3&9LENN1IAA1A (Promotion)

Tawon Yszzdanwuiviagie PR1 449 | 0563 |wnfige | 387 | 0.684 wn | 358 | 0667 wn
navselomlmmdn (lasszau) vsula | PR2 4.41 0.615 mnﬁq&ﬂ 3.81 0.663 un | 355 | 0.666 N
Fusmaasy (3nsuds 9ay) waula PR3 435 | 0639 |wnflge | 375 | 0651 wn | 349 | 0671 N

FINAIUNITAILEINNITAAA 4.42 0.570 mnﬁ'gﬂ 3.81 0.639 N 3.54 0.643 N

mﬂﬂmsmim’]ﬂa:LﬁmwaaLL@iaznéjuﬁaﬁ'ﬂnﬂmjwﬂaﬁ'ﬂﬂﬂL"a"uﬂq;J@T’]uﬂmwmL%aﬁa

A a A o o a v o A o A dawe A @ A
‘qﬂmymsuua:m:LLuuqmq@Iuﬁmsyaﬂmummnumu auFIndaianaa nyIaszidoy
mim’mL%ﬂ@”’svlﬁgﬂﬁaul,azs'mﬁ's AUWNINOUERDIAD WINITUTNIRTIDIuSNINas ldsu

dumssulsenude withaufiana anudwngildifeanugedu dumildanuddny
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ﬂ“’ugnﬁﬁﬁa wﬁnmu’tﬁmm%mimwLﬁﬂuﬁ'unnﬂu AUINANAD sﬂmmm:auﬁ'uqmmwﬁvlﬁ
BRZAWATRILRINNTAMAAD TIN5 LN B YT RUNUTOE19NIDI FInluawa N Tate
LLaﬁaL%ﬂﬁﬂ:LLuusl,mTﬂuwﬁnmulﬁmau’%msmuLamﬁl,l,ﬁi”a"l,i’qaﬁq@ Tuvmenunuasiduan

ANV TaNawazlaaant LLazvl,aaauLLai'ﬂuﬁwuwﬁfmwﬂﬁmsu’%msaﬂﬂagﬂﬁaaﬂiuﬁm

duil 5 N13ANRANNTNARSIALNIIDANDUITING

mMyezfanusuRusszninTassfissnasansaaanladanldusnssonisin
ﬁunm‘i’]ﬁ'uﬂ'n:umguhsluﬂ’]ﬂ‘*ﬁu%mﬂuamﬂﬂl%mﬁme:ﬁmsmnam%awn lasaFinauys
11 3% U@ (Enter Regression) ﬁ'mﬁﬂ@aauﬁim”uﬁfﬂﬁ’m”ty 0.05 lagAaun1yianzhle

NARDURNFUWUBLTILEUNY (Multicollinearity) sewinadauidu 28 audsauluaen 2 dae

i aa v o &

NLad I@wﬂaaun"‘uﬁagamaaﬁamumsmiﬁuwmﬁLLaJwTumaﬂﬂu@hawauwuﬁmﬂﬂ'h 0.7
59lavinmsdaaulsean 5 aaudide t3ssuuuwiniuwdussdousioey (T6) winew
Trusnsleamunafiusely (R2) wiknauliuInmsadnigndasarudau (R3) witnawdula
TrgnRauacaaLiny (RP4) ﬁﬂﬁiﬁﬂj’agaﬁmqﬂmzﬁ%mﬁu (Ad) uazindadansauninam
Semzianusunuiniuanuaslelfusnmslueuiae (PD) $1uam 23 dauds
”Lumﬁmsw:ﬁmmmam%awn@?aﬁﬁwm‘m@aaummﬁm’amaaﬁ% 3 @M IDn ud
wennageusznigliusmas ineiuglauinsmidslsane Lﬁmmnﬁmimﬂwﬂ’bﬁu’%ms
mamjuﬁﬁ’i’mummﬁLL@]ﬂ@hdﬂ”%@Tdﬂfumﬁujﬂmmwmmmﬂ@iwﬁ'uvlﬂ NAMTAATIEHENNNTD

agﬂwavl,@i”ﬁwmwﬁ 3

A1397 3: HamFAeTzRnnInanasvadtisuNaInadan1Taafulaldusnisuazanuaslaliusnis

nga aaulswennsal b SE Beta t Sig. RR’
(Constant) -0.634 0.652 -0.973 | 0.332 |[R=0.624
3 a”m:Lﬁyum'ﬁwEﬂﬂ%gn a93a52 | T 0.874 0384 | 0587 | 2274 | 0.024 |R*=0.389
E AAIRZONA TXTAG Fgnenw T5 | -0370 | 0.154 | -0.300 | -2399 | 0018 |R’ = 0.204
g fanuidefiauszUsendy R1 | 0.399 0.130 | 0.284 | 3.063 | 0.003 |F=4.077
T lwinswndeutiomdsuazasy  |RP2| 0531 0.239 0.380 | 2.220 | 0.028 |Sig = 0.000
winuuIMavisuiunnan E1 0.442 0.220 0.310 | 2.007 | 0.047 |[SE =0.479
R = 0.556,
(Constant) 0.208 0.495 0.421 0.674 R’= 0.320,
E R’ g = 0.244,
= F=4.193, Sig =
Tawon Ussmsunusldaineiafe |PR26| 0.376 0.184 0.31 | 2.042 | 0.042 |0.000, SE =
0.524
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NAMTAIATIZRANNFUNUSVBITTeNFINadanTAaFwbaLRanlTUSMIALANNASL
14u3n13 (PD) mwnsaagylddn dudsifatsnidinadanisaadulaiionlduinssuiiniia
wennsatanuaslalduinisldadwiidbdiayneaiidnaay 0.05 nassanguvaddliuinme lay

: oA o AL & ' v o &
LL(ﬂazﬂaquanrﬁlﬁ]EI‘VI?’J;JWLI’mimLL@ﬂ@HGﬂumu

A ¥ a ' A o o A, ' o A A Y A
nymnaudltusnIrdsdssine daudstassfnanadanisaagulaifdanldiusos
i 5 taselaun saidouanadadigndainiaii (T1) 2msazena 8aa damknw
(T5) Hanuiideiauazdaoans (R1) NANUNTBNTILRABUAZIIAST (RP2) WHNIBUINNT
oA o = ' o & & v a v a
Whilsuiunnaw (E1) Ssmunsndwnunsinsaiannuaslalduinisldionas 38.9 uazd
ANMNFUWHINUAILUTANNAIRLTUSANT (R) WinnL 0.624 lasa ol uaunswensatle

[

J

She

+
o 2 [

Auadlalrusnis =-0.634 + 0.874 aymuﬁyymamfﬂmgn@)aﬁmn‘? -0.370 819473
820710 IRVIAG ﬁ@mmw +0.399 danuindadauazUaanns+ 0.531 WHNITUNWIDNTILLAAD
UAZTINTT + 0.442 Wu"'m')uu'?mﬂri'nﬁmm"'m;mﬂu

A v a Y o A, ' v a A v a P
ﬂimﬂaupﬂ."ﬁﬂiﬂ’]?’ﬁqulﬂﬂ WU@?LLﬂﬁﬁ"ﬂ"ﬂﬂﬂﬁ@wa@E]ﬂ’]i(ﬂ@aulﬁnaﬂﬂl“ﬁlliﬂqsqﬂ

sunsnesunganuaslelfusnsiies 1 Taspde mslavondszasuwusateiafe (PR26)
Tagsansangnnsoianuaslalduinslafesss 32 uazdanusunninudulsanualals
U3Ms (R) iy 0.566 Tassansadouannswennsableasi

arwadlalsusnmy = 0.208 + 0.376 Mslawanyszmaunusag v

vaftanuaalaldusmsludiinansds mméﬁlaﬁﬂ’l@iJmsauﬁaﬂlﬁu?mimﬂm'iﬁuf:
luawaa (@aszyluntauumfanisiin)

mnwamﬁmm:ﬁa:wudwé’aLLﬂiﬁlsl,"ﬁﬁ']mwadmju;fl%u'%m?mwhaﬂi:mﬂa:
Lmﬂ@i’mrmﬂajuﬂ'l"ﬁu%m?mavlm lagazinlainonddssnaldenudaynunszuinms
lhuInsuazquninaasnsliuinisvaswdnouidunan Iumm:ﬁ;d”l%u%mﬂnvlmﬂﬁ
mmé’ﬁn&n"’umsiﬁhﬁumﬂﬁ‘umﬁmiﬁmfumﬂn'jﬁ

d2ud 6 MINAFDUANNAZ 1N

ANNAZIBNTTIE : lunmagauauuAgIudnsmzlszansAuandraiuaas
dlEuTns (wer @y sdnen eld dw uazdymd) fisanadannudayvasdasfisina
damsasulalgusniame 7 nguifasulagnaseuiszauividty 0.05 laswunazesmnasey
AuAAg Ul

MINAFAUFNNAFIUMIY ttest FMTUAIMURnauazdymd linuanuuandsagned

o o

wpdanluandswanuandani uanuanuuanaatnsivpdanluaudssymanuilade

]

duanuiTatiafisad i (t= -4.449, p value = 0.000) lasgluinznidstazina (X

= 4.64, sd. = 0.316) IanudaAUTasRgInd@lTuINI T Ing (X = 4.46, sd. = 0.514)
LRZRINILATIEA LA TEH 0820923 8A N UAN NI T D 8 WUTA 88 N R A NLANENIY B
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= £

@hmﬁsmmﬁm”zgi:%iwmjmﬂﬁdﬁﬁﬂﬁﬂﬂ”ﬁgﬂa winawulwusnsmuszeznaiuds (= -
2.760, p value = 0.006) wﬁnmu’[ﬁu’%mil,l,am}”agaaﬂwaﬂiuﬁaugﬂﬁaa (t= -3.952, p value =
0.000) uaznsiufindoyaandrnndasnsudam (t= -4.563, p value = 0.000)
ﬁm%’uﬁamhﬂimmﬁﬁmﬂﬂd’maamjuﬁwmimam_lauuﬁg’méﬁumimaaumm
wil5U97% (Analysis of Variance : ANOVA) lagwulaneaaudsmsinm useelanuandronii
whiufigsnadersauanusmagesdisoidmademidasuladenldusnsuandreiuesned

wodaylasaydldasluanni 4 aft

A1397 4: HadleTzRaNNLandasaNgINadanIaaaulaliandanuan ez TNy

AU LL‘iJiﬂ'ﬁﬁﬂ‘lﬂ"]WUﬂ’)']N

faudTliering sS df '] F  Pvalue , D A e . W
i e a awa ULANAIIDEIIUBURIALUNY
iTws.lmwuamamsmau‘li}man‘lmsms e

agpaumsldanusayny

msfnm

dumsldamuidnand  swiandy 1.872 2 093 4006 0019 AN a1 (F= 4.006, p value =
leluﬂii&l 92.756 397 0.234 0. 019) L fj‘ ANAROUAINY
yanae 04628 399 . o

wdsdsrusznininandaiiu

s e oA L

y . — wdsdsautvinnwasvinnag

MUANIUILTIND ‘A'WITNHEW 4.202 4 1.051 5.431 0.000 ,

1 = a o
malungy 76408 395  0.193 NAgauRIAVBINIIANBINT
yann 8061 399 IiAiannuuandns (Post Hoc)

MUNINDURUDY iXWJNﬂE‘iN 2,725 4 0.681 2.75 0.028 d’q ¢ @]”'] NARAU LSD wNU @.: ﬁ
mulunga 97849 395  0.248 . oa “ o
s LENGIIAD NITANBITEAY
nawua 100574 399

=)

aulSyawielIygned (X =

]

4.40, sd. = 0.478) ﬁ'umsﬁnmsm”uﬂ%zyrgﬂw%%agan'j'l (X = 4.26, sd. = 0.480)

fniuaudsne ldnuanuuandrsasrsdvedraynuassawauiitede (F=
5.431, p value = 0.000) WLAZAIWNITABLEWEY (F= 2.75, p value = 0.028) Llanagaunlnu
LLﬂsﬂmmmdnmjma\‘l'ﬁ'\iamﬂaaﬁ"ﬂwmwﬁmwLLﬂsﬂﬁuwhﬁuﬁdaaaﬂaﬁﬂ I¥MINesau

mg]'mmiwﬂ"lﬁ“?ilv‘hslﬁl,ﬁ@mmLmﬂ@mﬁmﬁmmau LSD wu«jﬁumﬂ@m lasdniuiasodu
mwﬂwﬁaﬁawu@;ﬁu@ﬂ@mﬁa 3¢l 15,000 LInuazEIN (X = 4.38, sd. = 0.445) NU ngu
15,000 19 30,000 U1 (X = 4.57, sd. = 0.449) uaz 318l 15,000 UIMUAZAINT ﬁ'um»ju
1NNI1 60,000 UN (X = 4.67, sd. = 0.416) dauﬂaﬁ'ﬂﬁmmmauauaawuﬁﬁummmﬁa
57916 15,000 L nuazenin (X = 4.14, sd. = 0.547) AUNGUUINNTN 60,000 U (X = 4.37,

sd. = 0.452) uazme'ld 45,001 f19 60,000 U (X = 4.21, sd. = 0.476) AUNEUNINNI 60,000

un
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asyuazonus19wan1sdivg

1. lwmwnuwasgdnsidewud wadnssunislduazmadenlduimagdlduinsaim
Ingaadulaufanaonmidudindiied saaadaInuwidBveINNITIN NaITIURA (2552)
sadszaidlumudunidulngde dunsvieaiinn uazsindrsesfivainyirw iy laduasas
msduidudinlng srumstrszSuindrszdstasiainniotasiasdainnan saaasadny
Nuitvasnyy wiulds (2549) uaz Anasoe NAITIUUA (2552) S‘ﬁavlﬁﬁaagﬂslué'ﬂumz
W@8IN%

2. mﬁ@ﬁaﬁ'ﬂ‘ﬁ'ﬁowa@iamiﬁ'@ﬁﬂﬁ]Lﬁaﬂslfﬁu?m'ﬂ@Usl%ﬂaﬁ'm”@qmmwimUf.%'dl,m’]:ﬁ
aulaiaa SERVQUAL LLa:muﬁﬁ'ﬂﬁuﬁLﬁm%uLLa:VL@Tﬁaﬁ'm”@qmmw 5 nguAe sonsudasle
(Tangible) aMNLTaie (Reliability) nNNyaau&®ay (Responsiveness) M33UU32N% (Assurance)
LLazn'ﬁWﬂ'smﬁm@ﬂ"‘ugﬂﬁ'm%aﬂmﬂﬂa (Empathy) fuaa@ﬂﬁaoﬂ"’mm%‘waﬁﬁmﬁ LR e
"lmmm:ga Was 823500 URIINTA (2558) FIWLTn MIsug qmmwmﬂﬁu’%mwaamslmiﬁu
@Tu"qm‘iﬂ Fuaundaiio Aun1TRaUanes aauauTesnia e zanand
aa@i"ﬂiznawaaéﬁLLﬂsﬂaﬁ'ﬂﬁﬁﬁﬂ%wa@iaqmmwmsu‘%msmaamum‘iﬁuﬁunuﬁlwmﬂs:mﬂ
ny uszuItvasymial i wIwat (2561) Fsvnmssaasiesdisznavvesifasenis
5 ﬂaq'uf:ua:a'gﬂdmﬂﬁaﬂga 5 mjudaNaﬂs:‘num{lmﬂ@iamﬁuj@!mmwmm%mi uasLile
w°a315m1L«a,ww:dau‘ﬁlLﬁmiadﬁ'umsi'@@!mmwiﬂUma 5 ﬂtejuf':wudwﬂaﬁbnnﬁwﬂﬁ%’mnmu
mmﬁwﬁtyslm:ﬁumﬂﬁ'q@ pniusuiafisudasld Tasmindadduanunludaswuidu
mmmL%aﬁaﬁﬂmuumw:ue?']ﬁ‘rygaﬁq@aa@ﬂﬁaaﬁmm?ﬁ‘waa Lambert and Luiz (2011),
Leong et al. (2015) uaz Chou et al. (2011) Sswuiddanusindefiomdyign uazdufsfisy
@Taa"L@TﬁmLLuuﬁasﬁq@%aﬁﬂ:LLumﬁﬁﬁq@lmzﬁumﬂ fwluarunssudsenu AR
anudmaynugndmisanaldla usznminauaues fanudanlusreudaannluasinag 9
149143398 Lambert and Luiz (2011) %al%mﬁ'@é’m”uﬁmﬁ'mQmmwﬁéﬁﬁtyﬁu@mmimzm'ri
ﬁuvlﬁaiﬂiﬂQi%u’%mw%a;;]’I@slmﬂﬁmﬁuém”zyﬁ'ummﬂaa@ﬁ'ﬂLLazmmL%aﬁuLﬂuamaum
lavluguuesrasglasasfianudmayniansmenonin anfl NIANUAILILAS B gunanl
G199 WIDLAIDILULNINIL FEAARBINLITWITHB Chou et al. (2011) ANLITUTWINSN U
mamﬂmwﬁﬁmmém”zyﬁamﬁq@ém%’mﬁmms ﬁ%ﬁmammnmiﬁmUmsﬁuﬁunm‘ﬁ,ﬂu
MIAUNITZILIUG  SNBUZNBNINGN ﬁavlajiﬁﬁaﬁﬁwﬁ'@ﬁ%'m%'u;&"L“ﬁu’%msl,vi’m”uﬂw”sﬁu
sausunmaaafinuidanuidguazfozuuuainssiasnananuindaiefs dumen
LLa:@T’mmimLa’%wmmm@ﬁﬁs:é’umuuumﬂﬁq@LﬁuﬁmmzﬂzLmugdnd']ﬁaﬁ?'ﬂ?aﬁﬁ'uﬁaﬂﬁ

3. @T’mmams’i’@mﬁufqmmwmsu’%mwaamsmsﬁuﬁunuﬁwLﬂ%ﬂmﬁwﬁ% 3 &8
miﬁwfiowuﬁ;ﬁ‘ﬁu’%miﬂi:Lﬁums%'uﬁu’%mﬂm:ﬁumnﬁamﬂﬁqﬁiuﬂqﬂﬂaﬁﬂﬁdwa@iami
dafulaifenlduinis lasmensfuuesiodoldrzauazuuunmsiuigonimensiuunued
uazlasauuas IcﬂzJLLafLaL%ﬂﬁﬂ:uuumﬁmaulm:é’umﬂﬁqﬂ’lunnmﬁuﬁaﬁ'ﬂ funnuas
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LLazvl,aaauua‘fﬁﬂ:uuﬂmmﬁmniunﬂnﬁjuﬂm‘i’s%ma@aﬁaaﬁmm%’maﬁ‘;w‘“uﬁ RIIUWIIA
WaTATAE (2561) UAz NIzgNT @‘jwﬁ'nﬁg(zsss) Bawuin ;ﬁ@]ﬂmﬂuﬂi:mﬂﬁi:ﬁumﬁugf@;mmw
ms‘u%m?ﬂaammmsﬁuﬁunuﬁﬂumwmm:@"umn waasliidninluriauzsaslasaaiuin
mnﬁumw‘hymalmsﬁuﬁunmﬁﬁﬂﬁ%’umiu‘%mﬂmzﬁuﬁﬁamﬂ LAvINAaNTAN NN
ﬁﬁ]ﬁ?’ﬂmUmsﬁuuaiaLs‘ﬁmzﬁﬂumuﬁmmwmL%aﬁaqaﬁq@s‘ﬁma@ﬂﬁaaﬁ'umﬂﬁizﬁu
mmﬁwﬁfy‘uadﬂﬁlﬁ'ﬂ'ﬁ'mwa@iami@”@ﬁula]LLazaaﬂﬂﬁaaﬁ'umufsﬁ'wao Lambert and Luiz (2011)
uamonisduunuesiinzunugsiigalusumslimnuidyivgndmiannalale vaeilasen
LLa%ﬁﬂ:LLuuqaﬁqmlu@Tﬁuﬁ@n%dvlajaa@ﬂﬁaaﬁmmﬁﬁ'ﬂﬁaﬂma amnRasanludues
fauaTsIamanuihazuuumMITuiaunmiianuseandaduazaziounwasduaTaInaa lu
Tagtiuvasaunsdn I@mLLEJ%LQL%ﬂ%aﬁﬂumumﬁuj’qmmwgaﬂdﬂunﬂﬁﬁlﬂumsjmi‘ﬁuﬁ
d’aumamm@gdﬂdﬂﬁnaadmﬁmiﬁmﬁuﬁ‘u

aﬂ’m%ﬁmmm%’wadﬁfﬂ%ﬂmiﬁmﬁu6] Adanuuandananrananwll 1w Kim
and Lee (2018) Gswuindsiisudasldvassnansdin (Tangibility aspects of airline) Janudamn
@ia;ﬁmmimﬂﬁqﬂ Tuwmeil Pakdil and Aydin (2007) wud’lmwauauaaLﬂuﬁﬁﬁém@ﬁq@
LAIINAZUUUANEATY LLa:ﬂ:LLuuﬂ13§uquﬂ1w§1ﬁLﬁudwﬂ'l"ﬁu?mw%aﬂ’l@ﬂm'ﬂﬁ
anudmaynudtogunwlunnd@luszauunnnifady

4. IudssidunsnInasaunnuauRwiszninsTasuidinadantsaaaulationls
vsmsnuanwaslalgusnisluewaatia AAduvinIuennasausznivngugliuinmming
LLa:ma@iNﬂﬁ:mmﬁia@mwLmﬂ@hwaomwé’ww”ufmamaanéjuf: #0991 RNTIIN
;ﬁ@sJmiﬁmmrﬁ‘@uuﬁmﬁLmﬂ@mﬁ'umaﬁma%’ui@mmwﬁmn@mﬁ'uvlﬂ%awamnmﬁa‘i’a
wuidmulsasoissnadansaasuladenlsusnsianansariwsanuaslalgusmsiang
LANGIINY I@Uluﬂag'u;ﬁ@zlm'imwmﬂ'i:mﬂm”aLLiJ'isiaﬂlumg'uﬁLﬁmiadﬁ'uﬁloﬁﬁ'uﬁaqvlﬁ
aNusLdatauaznsnauauesdudiudsildlunmsriumsuasdnnusuwuinuanuailald
uINg lumm:ﬁﬂag'u@mmwnvlﬂmwuw‘w’mé’mﬂsﬂﬁdam’%um‘mm@ﬁmminﬁwmmmm
a3lalFU5MT FonasinaisanndesiUu3sHYes Ladhari (2008) S9AnwIEsanaLANNS
°11aaf@uuﬁssuﬁ'ﬁhNa@iams%'ufua:mmm@mi’a@iaqmmwmiu’%mimaamUmiﬁuua:a;ﬂﬁ
m'mLmn@m"uaai’wuﬁsswﬁmmﬁnﬁ'zy@iamiu’%msqmmwmiu’%mwaaa’mn’mﬁwﬁqgu’%mi

arlianudanieliaauauasanudaInInuandnuaslasmnlda
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mﬂwamﬁﬁ'ﬂlumaiﬁwu mauauuzﬁm%’umsmiﬁuﬁunm‘ﬁﬁ'awLﬂuﬂsﬂmﬁ
sl,umiw?umqmmwmsu‘%mm%amsmaLqummm@luﬂszLﬁuﬁqﬁ

1. mﬂNamiﬁﬂmszﬁumﬁuiﬂmmwmiu‘%mss‘fﬁowuq’w dlaastuiimeniadn
@Tunm‘hlﬁu’%mﬂmm”umnﬁamnﬁqﬂlu 3 semsiu udadrslsianuaenmsiualisinm
im‘"uqmmwLLa:Lﬁ'wqmmwmﬂﬁﬁmiﬁqafu é’m:dawa@iai:@”umwma%’nﬁnﬁﬁﬁuqﬁu
217 sensouLasiaifonlsiin L’%iaommauauaa@ia@mmﬂﬁm‘fu \fasaniasunanad
ﬂ:LL%ulunﬁWiiMﬁaﬂﬁqﬂiu 7 nguifaa daumsjmsﬁuunLLaﬁ?ﬂ'siﬂ%‘Uﬂgaqmmwiuﬁm
mmﬂ%%aﬁaimﬂLawwﬂméaam‘smm‘mlﬁu%m‘svléf@rmnmﬁmﬁ’ﬂ’?s’fﬁﬁmLLuuﬁﬂﬁqﬂlu
ﬁa%’mﬂﬁjuf{ muvlaaamm?m*nﬁuﬂ%’uﬂ;ﬂu@i’mm‘iﬁdLa"?ummm@ﬁﬂuﬁmmﬂmmm
Usemnaunng nsfnaselomiinuidy o1 msseanlad wazmIsausnIsRLAsANLANTY 30
JusanTauSNTaadlsousy Judu

2. Iunwwmmjaams%’ujqmmwmm‘%msm“’muLﬁﬂumawﬁ 3 semsiudenuinae
miﬁuu,aﬁaLﬁ'ﬁ'ﬂﬁﬂ:LLuumﬁuﬁqmquan’h“ngoaaumﬂﬂﬁﬁwﬁaﬁmﬂuﬁ]’avlﬁm%w waile
Asonluassgegeznuindesudonios amnuniow ﬂ’J’]&lI%&iLL@:ﬂ’JWNYﬁLﬁﬂUTa\‘iqﬂﬂitﬁ
uum%aﬁﬁmuuuﬁaUﬁqﬂluszﬁuﬂmﬂmu Gﬁaﬁaﬂn'j'm:l,muﬂ’ﬁ%'ufmaamymsﬁuummi‘
LLa:"LaaauLLa§°§aaglui:@”umﬂﬂ&aaaomUmsﬁu q@ﬁﬁuflm;@ﬁl,l,a{l,av'ﬁsawﬁaa‘ﬁmsm’l
ﬂ%’uﬂgw?mﬂuﬁmﬁ

agglsnanurnlSouisuaamstuunuesnulaseuneslunizastasodrumaia:
wudmnLLﬁﬁﬂ:LLuumﬁufﬁﬁazlmfﬂmmﬁt foudmonmadunnuesazdazuuudndug Fanh
umIdulasauiasnany @TaifumaaﬁaaﬁmimL%@ﬂ'ﬁﬂ'&“ﬂﬂ@ﬁ:ﬁmwmﬂ'ﬂ@mmw’%am'«a
ﬁwmidal,a%umimslL°1T'1m'i'uuium‘sgﬂa@%ﬁmnﬁmaw

3. mi%’ug”qmmwmsu'%msmaanaﬁ'mﬂ%u’%mwn@i'mﬂi:mﬂﬁm'mLmﬂ@i’mmnﬂq'u
flFusnssaInglagsndadsunalianuidyiuanuingefevesmonsiuuazms
lvusmaunnnigflduimsmnlng TasannzFesvesmsvnaadynlasliusmsldaanugs
{51 m’mgﬂﬁaaﬂiufﬁwmaamsu’%mil,mzﬂ'mﬂ'uﬁﬂ"ﬁagamaagﬂﬂ”’] mymsﬁuﬁunuﬁﬁdms
waaslwiFnmwanm i e Ao luiduasnulaaasdit ANNATIRBIIAN AN Ao
wiinsmaliuinsdaianuianuimnguaslinisuinsigndesasudiuld udluuives
Q’L"ﬁu'%msﬂmﬂwmuﬁuin‘%‘awammu,a:miehLa'%ummm@ﬁmwa%m“zymnﬂdw 8719319710
RTINS A RIS D2 SRS AN B0 Uas M TES s UM saa e wa ey
Wsnfiow SItHa 8 sIuaITIMTIILERNIAMa RN T aNa TR UAN U DINM T I TS

naw
q

aa o 6 aa
&5nnas &ln



msmsu’%miqsﬁamﬂlﬂa Juruas 35

Ima‘gﬂﬁ?uﬁaLL&J’mUmiﬁu@i”unm‘%wuﬁm%iawaanwu’%miﬁunm‘hLﬁialﬁmmsmﬁ
mmﬂ'ﬂ@Umiﬁ@hvlﬁua:mﬂnﬁiﬁuﬁunuﬁﬁﬁﬂlﬁﬂﬁmLL‘U'w”un“u Lwiluﬂﬁ]qﬂuﬁwamwnﬁ
LL‘lix‘i‘lluuﬁEuLLi\‘iﬁﬂﬂffu msliRgsrafduandsiutasiiosegnadsionaliiiosnalunis
e laisoulunsuann Lwimsw‘ﬁ'uQtu,mwmsu‘%mw%amﬂﬁu’%miLa‘%wﬁLL@m@m

=2 A o P e e A da @
aaﬂiﬂﬁ]dﬁ]xﬁ’m’]imwuﬂﬂEIﬂ’]Wﬂ’]SLL“lI\‘i"JJuvL@] I@]EJLQW’]&@T’]UﬂﬁiuuﬂLﬂ%ﬁd@’]&llu@]a’m

dJoldualiuzd1nsunisdv9asuaa (U

1, Lﬁaamnmﬁa‘i’ﬂua%’aﬁtﬁu%gamnvhmmﬂm‘lﬂuﬂg\‘lmwumuﬂﬂﬂuﬂé'ﬂ Yinlot
awvl,@i”mjugiﬂmaﬁﬁlemmﬂ%mUﬂiaumgunﬂmﬂ lumauateda lUarsiniINaITanInIg
& o . a A ' { &
mmlagamn‘mmmﬂmumﬂnﬂgmmﬂma:mamquﬂaqué%ﬁa'liﬁ%a'mmwsjmnmml,a:a:
o A &
Idyunasfinniu
P~ & A Ae A 1a A ' XY [ = A
2. M ﬂmdmﬂuﬂmammﬂsmmﬁmvl,mmmmvlmagaluanﬂmzlmmn asinng
"353’8LﬁwL@;flmﬂumﬁﬁ‘m‘ﬁaqmmw a7 lsmssuniual ‘Vi%ﬂﬂ’]i'ﬂi:‘]qj&lﬂﬁill&iaﬂﬁélﬂill"ﬁu%ﬂ’]i
a U ('; A o v v a' a .:i 6 1 Y A
mUm*suumunumﬂ‘s:ﬂaumwzmlﬁ”’[mamuaLLu:quL@mﬂLfluﬂiﬂwumﬂm;ué’l"ﬁmmi

Tasaye

S19N11501000

Ty nilulds. 2549, Tosuiifinadanisdaauladanlaanisinaunueves fuslna
Twaangamwawminas. IngfinutlSyanamduda. amInosoiBoalnl.
il wdwmnaal. 2561, TedBIBIANRATTAINNITIUIAMNINAITUINT A1UAY
walauazalrua9snANG maaéTﬂ21mimﬂﬂﬁﬁ%é’%nuﬁ‘iﬂ%ﬂizmﬁhsl.
NimFAmmavisaiiednewwnand. 91 2. atuf 14. 125-154.

dufnsd Weaut. 2550, mwé’nun’imaamﬂmsﬁuﬁunuéﬁ InsnfiwusSaaniime
AFATNMILTANG. PNAINTHININENRE.

rrarntaoanlng. 2561, Airport traffic Report 2017. SUFWIWA 13 AWLIUK 2563 91N
https://www.airpor tthai.co.th/wp-content/uploads/2018/07/Annual-Airport-2017.pdf

AINITITH qmsmuﬁ’. 2552. @ 3EdNNINIIAAIAUAEWANIINNITTVUINTEENITTY
InsuasiaBaduniemalug - nyoinnaninas. InofinusdSyaraniude.
VANINLREIULIFDT.

FINUT &9IU296 ey amue. 2561. qmmwmsu‘%mﬂm;ﬂmmiﬁﬁ@immﬁmaiﬂﬁﬂﬁu fUN1T
fuunues vihemae1u Q. PULINET Journal. Vol. 5. No. 1. 69-81. Fuduiud 22

FIN1AN 2563 9N https://pulinet.oas.psu.ac.th/index.php/journal/article/ view/ 278/280

19 17 2107 2 (nINgIaw — SwnaN 2563)


https://pulinet.oas.psu.ac.th/index.php/journal/article/%20view/%20278/280

mysufamnmiTsuifisuvessansdudunud nydidnsaonsiu wasiaids unuas uas

36 Inelaoauuas

4 1 a ¥ i

ﬁizqﬂﬁ @juﬁ'ﬂﬁg. 2555. m'mﬁawaslwmé‘[ﬂﬂmsﬁﬁmaqmmwmaamsmsuumunum
aalwilszinalng. nMsdszguisinisrzaua@ twagdasiznig asf 2.
NINNURIUAT: wﬁﬂmﬁ'ﬂua%ﬂgamw.

A9979) \Rdlnaaszna waz 82330k ussinne. 2558. ﬂaﬁbﬁﬁﬁw%wa@iaqmmwmﬂﬁu?ms
mﬂmiﬁwnaamsmiﬁuﬁunm‘muﬂizmﬂ%y. MN3EITIMIAIUNNTAYT. 99 2.
Ul 12. 24-33.

HAKBY ATULNI. 2547, AMNANNWEILNINIITLIAMAINDBINITLINMIUAZANNANAGD
M3U3Ns. InsniiwuiUSygrumiddia. IwainIaiuminman.

313700 L&33@90 WAz Anke. 2550. ATTUIUITNITARIALID N4 nynwamIuAT: Taziduua:
lepuvine.

FINUT lnTUs. 2550. Nans:‘nwiamfJmsﬁuvl‘nﬂmnn'maufmﬂmmﬂmsﬁuﬁmgmh
Inenfnusaatiwna luladnszasunanszuasiniia. NTNNURIUAT.

L3 WBUUM. 2547, ATULAZEII3BINIRBAITNITARNA. NINWURIUAT: TITNET.

Bufin N3, 2552. AMAAIAKRIIUAZNITIUIVINADAMAINNTLINITELNILH AWK
andfigadn nnaludszind. InsfinusuSypiumsmdia. anninosoasuasuns
Alsal.

Aydin, K. and Yildirim, S. 2012. The Measurement of Service Quality with SERVQUAL for
Different Domestic Airlines Firms in Turkey. Serbian Journal of Management. Vol. 7.
No. 2. 219-230.

Babakus, Emin; Pedrick, Dennis. and Richardson, Andrea. 1993. The Value of Qualitative Data
in Quality Improvement Efforts: the Case of the Airline Catering Services. Journal of
Service Marketing. Vol. 7. No. 3. 26-35. Retrieved July 15, 2020 from https://doi.org/
10.1108/08876 04931004455

Bitner, M. J. 1990. Evaluating Service Encounters: The Effects of Physical Surroundings and
Employee Responses. Journal of Marketing. Vol. 54. 69-82.

Chandrashekaran, Murali; Rotte, Kristin; Tax, Stephen S. and Grew, Rajdeep. 2005. Satisfaction
Strength and Customer Loyalty. Journal of Marketing Research. Vol. 44. No. 1. 1-25.

Chaudhuri, A. 2002. How Brand Reputation Affects The Advertising-Brand Equity Link. Journal
of Advertising Research. Vol. 42. No. 3. 33-43.

Chen, Y.K.; Chen, C.Y. and Hsieh, T.F. 2007. Correlation of Service Quality, Customer
Satisfaction, Customer Loyalty and Life Style at Hotel Springs Hotels. Journal of

International Management Studies. Vol. 2. No. 2. 51-59.

aa o 6 aa
&5nnas &ln


https://doi.org/%2010.1108/08876%2004931004455
https://doi.org/%2010.1108/08876%2004931004455

msmsu’%migsﬁamﬂiﬂa Juruas 37

Cronin, J. Joseph; Taylor, Jr. and Steven, A. 1992. Measuring Service Quality: A Reexamination
and Extension. Journal of Marketing. Vol. 56. No. 3. 55-68. Retrieved July 15, 2020
from file:///C:/Users/ LabMBA-00/Downloads/CroninTaylor1992.pdf

Curry, Neil and Gao, Yuhui. 2012. Low-Cost Airlines— A New Customer Relationship? An
Analysis of Service Quality, Service Satisfaction, and Customer Loyalty in a Low- Cost
Setting. Services Marketing Quarterly. Vol. 33. No. 2. 104-118.

Diallo, Mbaye Fall . 2012. Effects of Store Image and Store Brand Price-image on Store
Brand Purchase Intention: Application to an Emerging Market. Journal of Retailing
and Consumer Services. Vol. 19. 360-367.

Du, Chikwendu.; E. Ejem and A. Ezenwa. 2012. Evaluation of Service Quality of Nigerian
Airline Using SERVQUAL Model. Journal of Hospitality and Tourism Management.
Vol. 3. No. 6. 117-125.

Forgas, S.; Moliner M.; Sanchez, J. and Palau, R. 2010. Antecedents of Airline Passenger
Loyalty: Low-cost Versus Traditional Airlines. Journal of Air Transport Management.
Vol. 16. No. 4. 229-233. Retrieved July 15, 2020 from https://www.researchgate.net/
publication/ 297673034Airline_Passenger_Loyalty The_Distinct_Effects_of Airline_Pas
senger_Perceived_Pre-Flight_and_In-Flight_Service_Quality

Gronroos, C. 1984. A Service Quality Model and Its Marketing Implications. European Journal
of Marketing. Vol. 18. No. 4. 36-44. Retrieved July 15, 2020 from https://www.
researchgate. net/publication/233522386_A_Service_Quality_Model_and_Its_Marketing
_Implications

Kim, Y. and Lee, H. 2011. Customer Satisfaction Using Low Cost Carriers. Journal of Tourism
Management. Vol. 32. 235-243.

Kotler, Philip T. and Keller, Kevin Lane. 2011. Marketing Management. 14" ed. Pearson
Publishing.

Lambert, Adam. and LuiZ, John M. 2011. Passenger Service Quality Expectations as Perceived
by Long Haul Airline Managers in South Africa. African. Journal of Business
Management. Vol. 5. No. 29. 11662-11675.

Leong, L.Y.; Hew, T.S.; Lee, V.H. and Ooi, K.B. 2015. An SEM-artificial-neural-network Analysis
of the Relationships between SERVPERF, Customer Satisfaction and Loyalty among
Low Cost and Full-service Airline. Expect Systems with Applications. Vol. 42. 6620-
6634.

Lovelock, C. and Wirtz, J. 2004. Services Marketing: People. Technology. Strategy. 15" ed.

Prentice Hall. New York.

19 17 2107 2 (nINgIaw — SwnaN 2563)


file:///C:/Users/%20LabMBA-00/Downloads/CroninTaylor1992.pdf
https://www.researchgate.net/%20publication/297673034Airline_Passenger
https://www.researchgate.net/%20publication/297673034Airline_Passenger

mysufamnmiTsuifisuvessansdudunud nydidnsaonsiu wasiaids unuas uas

38 Inelaoauuas

Mc. Burney; Donald H. Collings and Virginia B. 1984. Introduction To Sensation / Perception.
New Jersey: Prontic Hall, Inc.

Papagiannidis, S.; See-To, E. and Bourlakis, M. 2014. Virtual test-driving: The impact of
simulated products on purchase intention. Journal of Retailing and Consumer
Services. Vol. 21. No. 5. 877-887. doi: http://dx.doi.org/10.1016/j.jretconser.2014.02.
010

Parasuraman, A.; Zelthmal, V. and Berry, L.1988. SERVQUAL: A Multiple-item Scale for
Measuring Consumer Perceptions of Service Quality. Journal of Retailing. Vol. 64.
12-40.

Parasuraman. A.; Zeithaml, Valarie A. and Berry, Leonard L. 1985. A Conceptual Model of
Service Quality and Its Implications for Future Research. Journal of Marketing. Vol.
49 (Fall 1985). 41-50. Retrieved July 15, 2020 from https://www. researchgate. net/
publication/329049970_A_Conceptual_Model_of_Service_Quality_and_Its_Implications
_for_Future_Re search

Park, Eunil.; Lee, Sanghoon.; Kwon, Sang Jib. and Del Pobil, A.P. 2015. Determinants of
Behavioral Intention to Use South Korean Airline Services: Effects of Service Quality
and Corporate Social Responsibility. Sustainability. Vol. 7. 12106-12121. Retrieved
July 15, 2020 from https://www.mdpi.com/2071-1050/7/9/12106

Reza Etemad-Sajadi1; Sean A. Way1; and Laura Bohrer. 2016. Airline Passenger Loyalty: The
Distinct Effects of Airline Passenger Perceived Pre-Flight and In-Flight Service Quality.
Cornell Hospitality Quarterly. Vol. 57. No. 2. 219-225. Retrieved July 15, 2020 from
https: / / www. researchgate. net/ publication/ 297673034 _Airline_Passenger_
Loyalty The_Distinct_Effects_of Airline_Passenger_Perceived_Pre- Flight_and_In-
Flight_Service_Quality

Rhoden, Steven; Ralston, Rita and Ineson Elizabeth M. 2008. Cabin Crew Training to Control
Disruptive Airline Passenger Behavior: A Cause for Tourism Concern?. Tourism
Management. Vol. 29. 538-547.

Rust, Roland T.; Anthony J. Zahorik and Timothy L. Keiningham. 1996. Service Marketing.
Harper Collins.

Saha, Gour C. and Theingi, T. 2009. Service quality, satisfaction, andbehavioural intentionsA
study of low-cost airline carriers in Thailand. Journal of Service Theory and Practice.
Vol. 19. No. 3. 350-371. Retrieved July 15, 2020 from https://www. research
gate. net/publication/228863113_Service_quality_satisfaction_and_behavioural_intentio

ns_A_study_of low-cost_airline_carriers_in_Thailand

aa o 6 aa
&5nnas &ln


http://dx.doi.org/10.1016/j.jretconser.2014.02.%20010
http://dx.doi.org/10.1016/j.jretconser.2014.02.%20010
https://www.researchgate.net/%20publication/329049970_A_Conceptual_Model_of_Service_Quality_and_Its_Implications_for_Future_Re%20search
https://www.researchgate.net/%20publication/329049970_A_Conceptual_Model_of_Service_Quality_and_Its_Implications_for_Future_Re%20search
https://www.researchgate.net/%20publication/329049970_A_Conceptual_Model_of_Service_Quality_and_Its_Implications_for_Future_Re%20search
https://www.mdpi.com/2071-1050/7/9/12106
https://www.researchgate.net/publication/297673034_Airline_Passenger_%20Loyalty_The_Distinct_Effects_of_Airline_Passenger_Perceived_Pre-Flight_and_In-Flight_Service_
https://www.researchgate.net/publication/297673034_Airline_Passenger_%20Loyalty_The_Distinct_Effects_of_Airline_Passenger_Perceived_Pre-Flight_and_In-Flight_Service_
https://www.researchgate.net/publication/297673034_Airline_Passenger_%20Loyalty_The_Distinct_Effects_of_Airline_Passenger_Perceived_Pre-Flight_and_In-Flight_Service_

msmsu’%miqsﬁamﬂlﬂa Juruas 39

Seri, Wongmontha. 2004. Integrated Marketing Communication. Bangkok: Thammasarn.

Sultan, F. and Simpson, M. C. 2000. International Service Variants: Airline Passenger
Expectations and Perceptions of Service Quality. Journal of Services Marketing. Vol.
14. No. 2. 188-216.

Suraphun, Chaichana. 2007. Impact of Growth in Low Cost Airlines toward Thai Airway.
Thesis. King Mongkut’s University of Technology’s North Bangkok.

Tsiotsou, R., 2006. The Role of Perceived Product Quality And Overall Satisfaction On Purchase
Intentions. International Journal of Consumer Studies. Vol. 30. No. 2. 207-217.

Wu, Hung-Che and Cheng C. C. 2013. A Hierarchical Model of Service Quality in the Airline

Industry. Journal of Hospitality and Tourism Management. 20: 13-22.
i’lﬁ.lﬂ’lié"w'ﬁaa'mnﬂismlﬂﬂLﬂ%ﬂ’lB’lé’dﬂqw (Translated Thai References)

Airports of Thailand. 2017. Airport Traffic Report 2017. Retrieved Semtember 13, 2020 from
https://www.airportthai. co.th/wp-content/uploads/2018/07/Annual-Airport-2017.pdf

Chantarat, Inthira. 2009. Customer’s Expectation and Perception and Perception toward
Service Quality on a Low Cost Airlines for Domestic Flight. Master of Business
Administration in Management. Srinakharinwirot University.

Feongkeaw, Chalermkiart. 2007. Corporate and brand image of low cost airlines. Master of
Communication Art Thesis. Chulalongkorn University.

Laophram, Jutarat. 2018. Casual Factors of Perceived Quality of Service Quality, Satisfaction,
and Loyalty towards Low-Cost Airlines’ Services in Thailand. Journal of International
and Thai Tourism. Vol. 14. No. 2. 125-154.

Lertthaitrakul, Veerawit and Saengwipa, Ukhan. 2013. Factors Influencing Service Quality of
Low Cost Airlines in Thailand. Sripatum Chonburi Journal. Vol. 12. No. 2. 24-33.

Khumsak, Peerayuth. 2012. Passenger’s Satisfaction Toward Service Quality on Low Cost
Airline for Domestic Flight. The 2" BENJAMITRA Network National & International
Conference. Bangkok: North Bangkok University.

Kulwaranont, Tiphawan. 2009. Marketing Mix and Service Using Behavior of Thai Air Asia:
Hat Yai — Bangkok Route. Master Thesis. Naresuan University.

Munhong, Kanya. 2016. Factor Affecting Consumer Decision on Selection of Low Cost
Airline in Bangkok Metropolitan.

Tribubpha, Pudpong. 2004. Relationships between Perceived Service Quality and Service

Loyalty. Master of Communication Arts (Advertising) Thesis. Chulalongkorn University.

19 17 2107 2 (nINgIaw — SwnaN 2563)



mysufamnmiTsuifisuvessansdudunud nydidnsaonsiu wasiaids unuas uas

40 Inelaoauuas

Sereerat, Siriwan and others. 2007. Modern Marketing Management. Bangkok: Theera Film
and Sytax.

Sanguanwong, Theerapun and others. 2017. The Service Quality Perception of Domestic
Passenger at Check-in Counter of Nok Air at Phuket Station. PULINET Journal. Vol.
5. No. 1. 69 —81. Retrieved October 22, 2020 from https://pulinet.oas.psu.ac.th/index.
php/journal/ article/view/278/280

aa o 6 aa
&5nnas &ln


https://pulinet.oas.psu.ac.th/index.%20php/journal/%20article/view/278/280
https://pulinet.oas.psu.ac.th/index.%20php/journal/%20article/view/278/280

