asuInsgsnamaluladaninas

MUT Journal of Business Administration
7 17 aviud 2 (NINPIAN — TUINAN 2563)
Volume 17 Number 2 (July — December 2020)

@BIaadWdNSgavnIsTduSnastodwalasudoonis
Tudoonisszunavovidolosdalalsun 2019 (COVID-19)

Indicators of the Success of Using the Food Ordering Applications

during the COVID-19 Pandemic

Received: October 2, 2020
Revised: November 11, 2020
Accepted: November 17, 2020

solsou avas=yry Rungroje Songsraboon"*

"DBA, ﬂmzu%%’]iﬁqﬁﬁﬁ] WA INBRBFEY NPWNNIAINAT ﬂszmﬂ"lm

! D.B.A., Faculty of Business Administration, Siam University, Bangkok, Thailand
Unaaea
=2 &< XAao & A = 'Y v a a Y
mIfnmeTIklingUszasdiie (1) ﬂﬂmaﬂﬂmwaa;j’lmm'ﬂ'ml,aﬂwamﬂmmmms
lugrsmsszunavashsa COVID-19 (2) AnmrzaunaadulazasnsltusnuaUwiiaTugs
21T UTIINNIITLNAVI 1ITH COVID-19 (3) WalnzluuuimTiaanuduiavaimsliuinmg
LoUNWRLATWRIDINITINTI9N1TIz U1V 1I3T8 COVID-19 ﬂ@:ll(ﬁ".]@ii’]d leun ;ﬁ%m%ms
WAUNWRLATURIDNAITIUTIINITILUIAV8I 1 T8 COVID-19 LAL 400 A Lﬂ%{lﬁamﬂﬁm]’aga
ldun wousevan loafdiFawssnun aawd sauas 1BILURNIAIZIN UAZNIINARAL
sundgiu lawn nsdeneiluaasunislassasny (Structural Equation Modeling : SEM) wa
= 1 1 a ' ' ' a = a a a A a
AINNTANBINLAEN (1) ﬂqm’samm’sulﬁwﬂuLWﬂmyq Anwluszaudiaanes Jantw
@ A o P= o A A ¥ a % A
WINIRUSENLnTW G318 ldiafudatdan 20,001 — 30,000 LN lmusn’lsvlmnﬂanwuw/nﬂl,aaﬁ
1FUSMTHaUNRLATURIBNNT FIUIU 10 — 15 ATIAGDH ITUSMTHOUNRATURIBNWITIUIUNS
wazBenlduIn133791981 11.00 — 13.00 %. (2) A1 TIATLAVANUETIVAINNTITUTNNG

LaUWALATURIDIWT IATIINITIZUIAUS 1235 COVID-19 mnﬁq@ laund mslasanuniadanag

* E-mail address: rrs101@hotmail.com




’J’]imiu%%"lii;iﬁﬁlmﬂiuiaﬁuﬁﬁ%ﬂi 115

(3) JUupuATIanNNETY 29MILTUINTUAUNRLATUFIBNWTIUTIIN1TIZLAVDS ISR
COVID-19 dianuinanzauLiiasanndnmssanadainudayaidszing

o o o o

AR AITIAANUEILTY, uoUWRlATUFIDWI3, 1138 COVID-19

ABSTRACT

This study aimed to (1) study characteristics of users using food ordering applications
during the COVID-19 pandemic (2) study level of decision making in using the food ordering
application during the COVID-19 pandemic and (3) develop a model of success indicators of the
use of food ordering applications during the COVID-19 pandemic. The Sample was 400 users
who used food ordering application during the of COVID-19 pandemic. The questionnaires were
used to collect data. The statistics for data analysis were descriptive statistics and hypothesis
testing: the Structural equation modelling (SEM). The findings revealed that (1) most users were
female, got a Bachelor's degree, worked for a private company/ enterprise, earned 20,001 -
30,000 Baht, used the application anywhere and anytime, used the application 10 - 15 times per
month, often used it on Monday during 11.00 - 13.00, (2) the most successful indicator was the
digital advertising, and (3) the model of success indicators of the use of food ordering
applications during the COVID-19 pandemic was appropriate because it is consistent with the

empirical data.

Keywords: Successful indicator, Food ordering application, COVID-19
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#in Confirm Factors Analysis (CFA) NLANNZEUALNNTILATIZHEIRLUTENaY (Kulthakornsate,

2015) WAZHLEWAAGIY ¢ LT Y */df, i1 GFI, AGFI, NFI, IFI, CFI, RMR, RMSEA
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USNsueUNR A TUAIOMTEINL lﬁu’%mﬂﬁnmmuﬁl/nﬂnm Aaudusaeas 78.00 1TU3M3
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waUwaldugIamslugramIszuaaashsa CoVID-19 dolnIndanduiusvasiuldinn
drmidududsiialaluunassuasnie (Interval scale) lfiunsndanaunusvas tRysan
(Pearson Product Moment : PE) LﬁaLﬂuﬁagaﬁmfumﬁmﬁzﬁ"L@TLm' LNINTRRINNUD
Tuaamyia (Measurement Model) mslaisansuiadana nslssmauwusiuiodsna ns
FILESUNMIVLAUTAETIR mﬁ'ujﬂiﬂwﬁ LLazmﬁ'uj’L"ﬁmudm Janusuwusnuwag9i
ﬁfﬁﬁ’]ﬂ”ﬁgﬁizﬁu 0.01 ANMUFNWBTLUUAAANILGBINK (AranuaunwiiduuIn) waziidn
ANuFNNUT AR 0.80 (frauysal) vhlwldifiasn1az Multicollinearity (Vanichbuncha (2014)
Seflanuminzauiarin U 1glumsswseiaunislaseans (Structural Equation Model : SEM)
waasluanof 1
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aus DM1 DM2 DM3 DM4 DM5
mslusmruiedsra (DM1) 1.000
mydssmauR iR TassTa (DM2) 0.554** 1.000
MIFESNNITLEUTaAITH (DM3) 0.547* 0.675** 1.000
mssusiszlomd (DM4) 0.648** 0.547** | 0.614* | 1.000
ms’s"uj‘l%mudm (DM5) 0.447* 0.458** | 0.478* | 0.624** 1.000

* Jupdayn19gnanszay 0.01
DM1 = MslBaHIURaATNA DM2 = MIUTzTaNNUTHIUTDAIA DM3 = NSRILETUNISVIUHIURATNA
DM4 = n33ujilszloml DM5 = nmsiuldnuine DMe = midadulalduinns
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anudivasnslfuinsuelwiintudiomisluiiimsszuiavasisa CovID-19 anw
sunApunuteyaididszangwudn lueadanuseandesnuteyadadszany lasRasmain
sidUziduanunaunanasduuunutayaiialszans (%/df=2.140, P=0.755, GFI=0.999,
AGFI=0.996, NFI=0.988, IFI=0.989, CFI=0.994, RMR=0.001, RMSEA=0.041 ﬁdLLﬁ(ﬂﬂuﬂ’]W‘ﬁl 3
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..w..qul & . a 2y A = ea
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arHhNNaI éun GF1=0.999, AGFI=0.996, NFI1=0.988, IFI=0.989, CFI=0.994 H1u.NM4 &%
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RUFINNTVBHIBREAING (X = 3.41, S.D. = 0.551) MNLNUNANRAEY 1.00 — 1.49 RUBT
szaUauNIgn 1.50 — 2.49 WaNuds AU 2.50 — 3.49 WANEDI AUINUNAI 3.50 — 4.49
o o A A 1Y o Ao
WHNBDY TEAUNIN 4.50 — 5.00 R8T TTAUNINNFA TIRBAARDINUINUITLVBI Mulhern
A vR A a A a a A ] A
(2009) F3ldAanwAsINLMIaaaUUYIMIMINNFeguL AN lU S IFamslasn ke
Aa o ' A A aa o A ' @ ) v A
a3in wudmalfsuudaigieddniauaziatasinsvastoyalugadiiuldilfougununs
A @ Y ' v R a @ Ae & o Ada a &
fammensamanugnen lWadaannlunadhfsiuduazinensfidadendaninaninmiass
o . o A & o o a & &
waznddandanissurufelavauneawlatfatadodunsiouiaasuazitaninislawmn
(Vanichbuncha and Chuachamsai, 2017) lag Tanurak et al. (2017) N la@nm13098nTwaves

nauafdanslsnuuartataninoIvesdengdnssnanuasbalunislsinaluladvesniinau
2AFIRNITNMIARILAzA AN Ine wuhmﬁug’hdﬂsJLLa:ﬂ'ﬁ%‘uj'j'lﬁﬂiﬂwﬁdawamamr}

q

' a a

darviAuaAuazNgAnIINaNNAd L lunTiunaluladvasntinan
2. wamm‘naaaumwmmzamaaﬁagaﬂ'auﬁﬂﬂ?msﬁ:ﬂumaaumﬂmaa%”m @
NNINARAUAIFRANNWTVAIAILYTRILNA LFAIAITIAAINESAIVDINITITUI AT WaUWRLAT
99713 lE9N13 TNV TR COVID-19 @T’JﬂLuﬂ%ﬂ%aﬂé'uw”uﬁmao@‘i’mﬂmﬂﬁaﬁﬂmﬁ
wsnialdlunnanauasnie (Interval scale) lHunSndanaunusvad LNasaw (Pearson
Product Moment : PE) WU31M3 s anmiuieddna nMIdszmaunusinuiadiva maguasy
MIVLHIUREAING mﬁufﬂiﬂmﬁ LLazmﬁ'uj'L%mudw fanusuwusnuaelvpinn
o &< & eV v ao ' Y A4 o '
320U 0.01 N9% Bauer et al. (2005) mvl,@maa;ﬂmmm’msmqmmmawaga‘ﬂama"l,ﬂmnqw
v A o s 1 a “ A ¥ a 1 €A A di I 1 i
QﬂmwmmmﬂmﬁammamuLLa:@]@au‘h%mmmmqﬂnsmuana Fordutasnalnilums
v a J 1 1 v
lduinisuazensazduagnuanuainisndivyaaalunisldauinaluladssauina
FNNWLIARDN mma’mnmlummﬁﬁaLLa:L%au@iaﬁ’uQ’LﬁU%mi TIndINTAanwsinlwn gl
J47% (Vongchavalitkul et al., 2003)
3. ATWAWILAZNITATIVROUAINNATIVOIAITIAAINNFTIVAINITHTUIANT

LOUNRLATHRY E]Wﬁ’]ilu“ﬁ’)dﬂ’]'iixll’]@“ﬂ HGVL’J’%‘fﬁ COVID-19 Q’]ﬂﬂ']'i’?LﬂTnﬁﬁNﬂ’]’iIﬂ‘Nﬁ%/’N

(Structural Equation Model : SEM) WU31 @8naunanuaslautaalia1nsia @ X?/df=2.140
GFI1=0.999, AGFI=0.996, NFI1=0.988, IFI=0.989, CFI=0.994 RMR=0.001, RMSEA=0.041 L8z
Tumassimavamlifanuasadaadandndy nafisanndaanLauissves Oliveira and
Martins (2011) Vlﬁﬁﬁfiﬁll,‘%ad Literature Review of Information Technology Adoption Models at
Firm Level wud1 wianssumiliuinisluduwimalulad uazanusunusvasglsuinigd
dnfwanisassuaznisdandaninunndvasgndrlunislsuinisluszavesdnis laod
ANnuFINHETaIaaulsluszey R? = 0.79 msdnmnluasiitldinaiia Factor Analysis Wazwn
m’mé’uw"’uﬁmaaﬁmﬂﬂ@mwmsmnam‘ﬁawv; (Multiple Regression Analysis : MRA)
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418 (DM5) LEuN19ANNFNNBTLEILF U8 972n31902uLT (Path Analysis) laaldldsunsu
AauRAaTdTagd AMOS uazdiaTzasddsznauBatingu (Confirmatory Factor Analysis:
CFA) lasRa13ana1nn13aLaeiaNaiia Chi-Square Statistics A13zaUhIEALY p-value A
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189809V 8INTUTENN AT (Root Mean Square Error of Approximate : RMSEA) 8461 3znay
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