rEuInsgsnamaluladaninas

MUT Journal of Business Administration
O7 19 atiud 2 (NINPIAN — TUNAN 2565)
Volume 19 Number 2 (July — December 2022)

aouduwuss=natodovedoudszdunionisaaiaaaulau
naznisaagulodainsovdronvvaoundnuiszauaaudnun Tulua
911NV VINIAUASSITAUN

The relationship between Online Marketing Mix Factor and Cosmetic
Purchasing Decisions of Tertiary Students in Muang District, Nakhon

Ratchasima Province.

Received: August 1, 2022
Revised: October 27, 2022
Accepted: November 14, 2022

*

o . 1, - — 2
osuS Juduun Onnaree Pinwanna ', d255nu1 108:55:US@1 Suwanna Tachateerapreda

! ﬁfﬂﬁﬂm%é’ngmu‘%miﬁqsﬁaumﬂ'wﬁm G REk RITEVRES e
AMMZINGINITANT AAIINLAUTITADUATINTRN
z tﬁmmamﬁmiﬁ wé‘ngmu‘%msgiﬁwmﬁmﬁm 81PN
AMAZINGINIIIANT ARIINNAL TN UATINTRU
! Master of Business Administration’s student, Faculty of Management Science,
Nakhon Ratchasima Rajabhat University

z Ph.D. Assistant Professor, Faculty of Management Science, Nakhon Ratchasima Rajabhat University

unaaga

mﬁé’m%@ﬁﬁf@qﬂimaﬁ WadnwasadInlszaunianisaaiaasnlaives
Inasdasiemineiwtasnsaanlal adnwnsaaauladoln3sdonefisIneingrw
ﬁaamaaauvl,aﬁmaaﬁfﬂﬁﬂms:ﬁuq@uﬁﬂwﬂuméwmmﬁm SIMIaNATITENUAZLN B AN
ANNFINUEsERIUasBEnlszaumImMIaaaeawlaivasiasasdonafisnin g wT 89NN
aauvl,aﬁl,l,a:mié'@ﬁuia%am%‘mﬁwmwaaﬁfﬂﬁﬂms:ﬁuq@uﬁﬂwﬂuméﬂmmﬁm 29%IA

UATNTIN Immﬁmammﬂﬁa;&a@h alLLuuaaumumﬂﬂﬁjuﬁaas”mﬁﬂﬁﬂmﬁ%am%aaéwmaﬁ

* E-mail address: 60d0801115@nrru.ac.th



90 | anusunussznitstdudandzruniiniaaiasawlad uaznmsaaduladainasdransvesininm

s:ﬂwuq@uﬁnmluméwmmﬁmﬁ'&m‘“@uﬂﬁwﬁm

¥ v
o AA v A

s uTaInseanlat I@ﬂﬂa;mﬁashaﬁlﬂumﬁéi’msmﬂa wnAns luasinaiiias
T TanaINTiI $1uan 400 au ndudadwimlngidunwands agluziseny 21 -23 1 4
noldadodaiian 5,001 vniuly wandwindnsuminasensnguasnodan nsesdled
Ilumaiduiduunuseunuldifnsgudiadnsuunlaid (Quota  sampling) gaanllung
3mezﬁ°ﬁa§avlﬁuﬁ anud Sauay duady d'ml,ﬁ'mmummgm 80@ Independent sample t-
test Laz&Nd One way ANOVA (F-test) ﬁsz@”uﬁfﬂﬁwﬁ'rgmmﬁﬁ 0.05 hamyIsuwuin Uasudin
UYrzgun1IMsaanaaantal  (6P) Usznaumy MuUNGAAMH a1%INA1 a%TaINnIIn1Iea
My @HNIEILEITNNTANAEIBNNTUTNTEIBYAAALALA BN TINBANILT UE IR
Gulodiasasdoseanladuasindnenluaesunaidios JnTauaInriuinwnuegluszey
41N I@]ﬂﬁﬂuﬁﬁi:ﬁumwém@mﬂﬁqﬂ Ao mytnwanududiuar ludsziawivlad

in3a9d0n9fis et esnIsewlaiiuuaulseasslunsiisziu misaaulade
m’%‘aaﬁ’m’m“?‘iﬁimmmmmj'admaaau"l,aﬁmaaﬁnﬁnms:ﬁuq@uﬁﬂmlum@éﬂmaLﬁaa IRIA
UATTRIN I@m‘f’mﬁﬁs:ﬁumiﬁmﬁﬂaﬁfaLﬂéauﬁwmamﬂﬁq@ fo mumiaaanlaludszidn
L’?uvl,ﬁm‘i’m%aaﬁwma‘ﬁ'ai'mmﬂmuﬁaomaaauvlaﬁﬁm'ﬁ@gﬂLmusl,ur‘iuvlfﬁ@?d’]miamséﬂmmﬂ%
W UATANNFNRBEIENINIY s EIRU sz auNIIN1Iaanaaewlattaiaasd a9uazns
saaulainiasdonsiismingriusesnaoanlart I@ﬂm‘wnuﬁm’]ué’uw”uﬁ%umnim:ﬁugd
NN (r = 0.911) I@]sJﬁm‘ﬁ'ﬁmmé‘uw“’uﬁn”umiﬁ@ﬁuh%aLﬂéaaﬁ%wmamﬂﬁq@ fa @1uns
snwnanudusiudadanusunuiiunmseaaiulatelaiesdons FIunnANTIURAINIITaNN
figa (r = 0.926)

adag : swmdszaumansamasanlad Mmidaduladainiasdrons
ABSTRACT

The objectives of this research were to study the marketing mix factors of online
cosmetics, study the decision of the tertiary students in Muang district, Nakhon Ratchasima
Province in purchasing cosmetics online, and study the relationship between the marketing mix
of online cosmetics and the decision of the tertiary students in Muang District, Nakhon
Ratchasima Province in buying cosmetics online. The data were collected from 400 students in
Muang district, Nakhon Ratchasima Province who bought cosmetics online using a
questionnaire. Most of the sample group was female. They are in the age range of 21-23
years old, have an average monthly income of 5,001 baht or more and study at Nakhon
Ratchasima Rajabhat University. The research instrument was a questionnaire using quota
sampling. The statistics used in the data analysis were frequency, percentage, mean, standard

deviation, Independent sample t-test and One-way ANOVA (F-test) at 0.05 level of
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significance. The results revealed that the marketing mix factor (6P): product, price, place,
promotions, privacy and personalization of the online cosmetic website that the students in
Muang District, Nakhon Ratchasima Province used was at a high level. The aspect that was
most important was privacy. For the online cosmetic websites, there was a security system for
making payments. The aspect that affected the purchasing decision most was the online
cosmetic websites that were easy to read and use. The correlation between the online
cosmetic marketing mix and the overall online cosmetic purchasing decision was highly
positive (r = 0.911). Privacy was most associated with purchasing decisions on post-purchase

behavior (r = 0.926).

Keywords: Online Marketing Mix, Decision to buy cosmetics
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.
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