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ABSTRACT

This research article, Brand Communication and Promotional Media Management for
Audiovisual Media Organizations, aims to study strategies of promotional media and brand
communications for audiovisual media organizations and management of promotional media
and brand communications for audiovisual media organizations. Using a qualitative research
method, the research was conducted through interviews with key informants who have been
working within the promotional media field in audiovisual media organizations which have
been operating for at least five years. The total number of key informants was twenty, divided
into two groups comprising of ten media executives and ten media officers. The study found
that media organizations in this study have placed importance on promotional media
management and the incorporation of brand communication through promotional media.
Promotional spots are the most popular tool of promotional media; main elements usually
focus on presenting stories, genre, and stars; and serving as a tool to promote ideas,
contents, and services to the consumers. The role of promotional media is to link the target
audiences and influence them to support media products and services. In terms of
incorporating brand communication through promotional media, the study showed that a clear
strategy is still lacking. In managing promotional media works and brand communication, the
organizations only provided broad principles, with the guidelines emphasizing elements of the
use of colors, shapes and lines that can be linked back to the corporate brands, leaving the
practitioners to consider how to apply these in practice. Management and creative design of

promotional media requires an integration of marketing perspectives, corporate
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communications, and the art of media production. Under the media convergent landscape, the
forms and formats of presentation and cultural meanings of promotional media have altered.
Therefore, in managing promotional media and brand communication of audiovisual media
organizations, the content strategies must be congruent with the channels and platforms of the
distribution. The best tool of promotional media is considered to be the one which is most

appropriate for the target group of the organization.

Keywords: Brand Communication, Media Management, Media Industry, Promotion,

Promotional Media, Promotional Spot
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Concept & Theories

Promotional Media Industry
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Promotional Media Studies

Branding & Brand Communication (Promotional Media)
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