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ABSTRACT

The objectives of this research, International Marketing Communication: A Case Study
of Thai Spa Products and Services in the United Arab Emirates are; 1) To study the method of
International Marketing Communication of Thai spa products and services in the United Arab
Emirates, 2) To study beliefs and cultures of Muslims in the United Arab Emirates, and 3)To
analyze the significant factors which can develop International Marketing Communication
method of Thai spa products and services in the United Arab Emirates. There are three pillars
of research areas; Thai spa business, religion and culture, and international marketing
communication, which will be focused on both Thai spa products and services sectors. This
research used qualitative method approach for data collection by review literature and in-depth
interviews. Researcher used 27 key informants for the in-depth interviews which were
conducted in Thailand, and the United Arab Emirates.

The result of the study shows that the methods of marketing communication of Thai
spa products and services are operated by both Thai public sector and private sector. In public
sector, international marketing communication's channels are exposed in the beauty product
expos and also through an advertisement on television. In private sector, international
marketing communication's channels are presented in the Integrated Marketing Communication
(IMC) method. As United Arab Emirates is a Muslim country in the Middle East, results of
literature review and the in — depth interview show that beliefs and cultures directly influenced
Thai spa products and services business.

According to the result of research methodology points that there are six important
factors which could develop International Marketing Communication of Thai spa products and
service in the United Arab Emirates which are; 1) Demographic Characteristics, 2) Economics
Factors, 3) Political and Legal Environment, 4) Geographic Characteristics, 5) Culture

Environment and 6) Communication Characteristics.
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