Padudrulszaumamanaadunisdndulafeiugyassdvemgtiuugased
AWINFYNTEIAT
MARKETING MIX FACTORS AND BUYING DECISIONS FOR BENJARONG OF
BENJARONG VILLAGE, SAMUT SAKHON PROVINCE

WS Yy’ 3T 1adudna’

Kanticha Boonchu, Wichakorn Hengsadeekun

unAnga (Abstract)

[

uneiTellingUussasAiefnundadenanisnaiaiunisanduladolugyased

[ [ [

nepulanvemyUuuyesd Sminaunsains lnegidelainuaveuwnuidedu

n13@nwdaden1enisnainiun1sindulatoduA1venquanAAey A UAILUYITIA

'
va Va o

AduladnuisUssrnsuasnguiiegns wsesdlendideldlunisinusiusinteyalutuneu

Y

msadunulagldiinsidesuudrsn lnemslduuvaevnmdunmsiiususindeyasnn

NAUYNAIM YA UANUYITIA VoY UNUUgITIA Faninaynsains 9143 400 Ay

A 1

) A A < v ) ] o a L4
A3 9da9 g lunSIAUTIUTINTeUS AD LuvaaunN wuseandu 3 d@1u IN1SIATIEY

Y
¥

Toyalagldlusunsudniagunieads uusnsimsieideyasenidu 3 nou fafl neud 1

anvaenIUTErInIAansinueTgIRalLauetay AT sauun tnsldrnuduas oy

6 o

az noul 2 Uaddiulsrauniimsnainiindinseinadnausdoyaidanssuun lngld
AladydlEUNLINTEIN RauT 3 MInadauaNyATIuUSsuisuNsAndula NsTe

LATOUUYITAVDIMLUUUYATIA JNTRaYNTAIAT IWUNANUTEIINTAENS

o/

AdAty: nsindulate; Yadenienisnann; vdinuugyased Jminaysanas

o

Received: 2020-07-15 Revised: 2020-08-07 Accepted: 2020-08-08

! Un@nwmdngasuimsssnaunUugin @a1v13vuinsgsie ausTudinIng dy uminede
LLEBIALUE Graduate Student in Master of Business Administration, Business Administration
Program, Graduate School, Southeast Asia University. E-mail: mapingloving@hotmail.com

2 @ IvIUIMNEINA Az UndinInenay N Inenduleliuenalug Business Administration

Program, Graduate School, Southeast Asia University



15 4 Journal of Legal Entity Management and Local Innovation
Vol. 7 No. 2 (February 2021)

Abstract

The marketing mix factors affecting the decision to buy Benjarong of Benjarong
Village, Samut Sakhon Province, aims to study the marketing factors and the decision to
buy Benjarong of Bencharong Village, Samut Sakhon Province. The scope of the research
was determined as a study of the marketing factors and the purchasing decisions of the
customers who had bought Benjarong products. The population and sample group were
studied by the researcher. This study was conducted as a survey research. The
questionnaires were used for collecting data from 400 customers who had bought
Benjarong products from Benjarong Village, Don Kai Di district, Samut Sakhon Province.
The instrument used for data collection was a questionnaire which were divided into 3
parts. The data was analyzed by using statistical software packages, and was split into 3
parts as follows: part 1, demographic characteristics which were analyzed to be
presented as descriptive statistics in forms of frequency and percentage, part 2, marketing
mix factors were taken to analyze and presented as descriptive data in forms of mean
and standard deviation, and part 3, hypothesis testing for decision making comparison
on Benjarong purchasing at Benjarong village, Samut Sakhon province, classified by
demography.
Keyword: buying decision; Marketing factor; Benjarong Village.
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