ANSRAILILUUSIABINITE0E15N9NIIAAIAVBIATUNISANEN
FTAUAANANYINIATTIULIANIANZTUREN
THE DEVELOPMENT OF MARKETING COMMUNICATION MODEL
OF PUBLIC HIGHER EDUCATION INSTITUTIONS
IN THE EASTERN REGION

) a 1
ﬂiéﬁﬁyfll;llﬁ LNYUNDN

Prachayamethee Thianthong

unAnga (Abstract)
ao & Aa I3 A e Y o e a a a '
N53dgAseiligaussasd 1) wefnwdadeive 2) iefnwdnsna Nilnasienis
doansnaniseatnaaitunsfinesedvaaufnuiniasglulnniangiueen wag 3) e

v

WAIWIKUUTIE0IN15F0a1INNNTAAIRanTUNTAN Y SERURANAnYIN1ATTluLYRN A

(Y] [ a v 1 PN av A o = [y a oY
nzdueen 1WuN153dekuU1as ndudmunenldlunsidene dnAnwiseauuSyyinitu

U7 2 FulU $1uau 6 dantiu viavun 600 Faegns ARl luNITITY aBRTINITAIN AdR
ANMUFUAUSTENINAUUS LAENITIATIZAUUUIIRBIFUNITLATIASI HANITITYNUI
Jadusunmdnualewnng Jadesunmsudsdy Jasesunisadude Tavznanimsese
m'ﬁa"amsmqmmaflmaqamﬁuﬂﬁﬁﬂmazﬁuqmﬁﬂwmflﬂ%’ghwmmﬂmi’uaaﬂ way
msé"aa'ﬁmﬁmmmJaqamﬂ’umsﬁﬂmazﬁuQmﬁﬂmmﬂ%’ﬁuwmmmmzi’uaaﬂﬁam%wa
yenssrenuAesinsuaznsdinduladnd@nwde agu fuinns aanasduazdiiisades
Fosadenmanvalfinliiuesdng adsdodesdiunisane 14ie3esiionisdoansnisg
mMsmandiviuay wazindsFudeldluduiuann

Addny (Keywords): msdeansnsnanm; mangTuoen; n1ass; an1tunsdny

Abstract

This research aimed to study the variables affecting marketing
communication tools of public higher education institutions in the eastern region as
follows: (1) to study the causal factors, (2) to study their influence, and (3) to

develop marketing communication model for public tertiary education institutions
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in the eastern region. It is a specific research. The target groups used in the
research are the 2nd year undergraduate students and above from 6 institutions,
totaling 600 people. The statistics used in this research were descriptive statistics,
relationship statistics between variables, and analysis of structural equation
modeling. The research results were found that corporate image factor, competitive
factors, and media exposure factor directly influence on the marketing
communications of public higher education institutions in the eastern region. In
addition, the marketing communication of public higher education institutions in
the eastern region directly influence on organizational values and admission
decisions. In summary, executives, lecturers, and concerned persons must create a
positive image for the organization, build a reputation for education, and use
appropriate, up-to-date marketing communications tools to be able to reach a large
audience.

Keywords: Marketing communications; Eastern region; Government; Educational

institutions
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SvEnanemsuTINAeAMA1a9ANITRtanTuNsAnyIsEAUgaNAnwInasTlunnia
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seduganAnuiniaiglulunniangfueen lefudnsnasiuan Jadudunisdoarsnig
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