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Abstract

This research aims to study news sources and news reports, as well as to
study the adaptation of media professional regulators to the framing. Code of
Conduct, Media Practices, Online Media Use, and Ethics and Ethics studies of the
media in news presentations, regarding the presentation of fake news of the press
in attitude to the code of conduct in the digital media age affecting recipients in
Nakhon Sawan province. The target audience in this research Teachers, staff, staff,
students 400 people interview educators, academics, journalists and journalists. 1)
Research questionnaire on "presenting fake news of the press in attitude to the
code of conduct in the digital media age affects recipients in Nakhon Sawan
province". Journalist and communications practitioner Using seven questionnaires,
the statistics used to analyze the data include the percentage (%) average (x ),
standard deviation (S.D.) It was found to be from a TV source. 2) Public satisfaction
with the ethics and ethics of the media in the presentation of the news is that the
news presented in the online media can prove verifiable. Information before exiting
The issues of news, depending on the policy, each station or news agency, the
policy is equal, every media is not selected by either party to present the news.
Catchy News The news is scrutinized, but be careful of the reporter, who releases
the news, who is responsible, associated with it, especially the missing steps are
"news analysis" before publishing. If you're a journalist, there's an editorial to screen
the defense news.

Keyword: Presentation; News Media; Ethics; Digital
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