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Abstract

The objectives of this research were to study and to find out the
correlation of context of using services, competitive strategies and brand
personality perceptions of modern retail businesses affecting consumer loyalty in
Chiang Rai Province. Data was collected by using questionnaires from a sample of
460 residents of Muang Chiang Rai District who had experiences in using services in
12 modern retail stores in Chiang Rai Province, such as Big C Supercenter, Tesco
Lotus, Central Plaza, Robinson, Tops Market 7-Eleven, Makro, Boots, Watsons,
Thanapiriya, Power Buy and Office Mate. The results showed that: Regarding the
behavior and context of using modern retail business services among consumers in
Chiang Rai Province showed that most consumers used 7-11 convenience store
services, followed by Big C Supercenter and the least was Power Buy and Office
Mate. The reasons for choosing this service were; it was convenient and close to
home. The most purchased items are daily used products followed by food
products that can be purchased 24 hours a day and the least was office supplies.
As for the overall consumer perception of modern retail competition strategy, it
was at a high level. Consumers perceived the competitive strategy of differentiation
the most, followed by cost leadership strategies and strategies to target specific
markets, respectively. In addition, the overall perception of the brand personality of
modern retail businesses in consumer attitudes in Chiang Rai Province was at a high

level. The consumer perceived the brand personality in terms of ability the most,
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followed by the durability and sincerity personality, respectively. With regard to the
consumer loyalty towards modern retail business in Chiang Rai was at a high level
in overall. The loyalty in the consumer attitude was concerned with the satisfaction
of using the service. The reliability and willingness to use the service regularly and
the loyalty in the behavioral dimension; the consumers paid more attention to
repeat purchases and used services continuously as well as the readiness to pay
extra for purchasing. In summary, the context of using services, competition
strategy and brand personality perception of modern retail business consumers in
Chiang Rai Province had a positive correlation with loyalty statistically significant at
the level of 0.01.

Keywords: Context of using service; Competition Strategy; Brand Personality;

Loyalty; Modern Retail Business
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ilesannypanamdnunsiidaudaeu aiennuduendnuallsiuidud shliduslan
shilaluduininduduiinuesioins suddaheivendlalunsdudvesiuilan
Thntudaanmadenlssnmuazdwedaduilandninansanudufinuvoms
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duflugnssusvesiuilan siliguilaaiinnudeielunsdufuazilugarudiss
lugsfia (Keller, 1993) NM33UFYARNAINATIFUAIMIUAIUNUNIUYBITTNIAUENATY A
wuin fuslaeludmindosnesuiingsiemuanadelniimninausvisdudifaunm
ﬁﬁziawmmmamﬁmqﬁ’quaﬂﬁmaqEiu%‘imaaﬂﬂé’aqr"]’umiLﬂ?iammaﬁmé'aﬂm
iswgianazmalulad safsaniwnisudedunesgsiafuanlutagduiiiinimgunss /i
TiAnn1sasuutasnsvhgsAtliidomnenisnaiaiinainvatsfiuainndu siwdades
ynamssmiedudesulad demalvigsiafmuanasielvsinesnniiausdudiinuninan
thiausunguilaaiieliAnauuanssegsiaauilosouiisuiugutedu uazanansa
afeanulaiuTeulunsudaduliuigsiale (weans glsaed, 2561) uagnisfuiyadnam
AuANasIlavesgsniarUanadelui wudi guilaaludwmindsenesuiteniuasadaly
nslideyaduiuazanuaidelunisfnassaudnifiaunmdmineliuaguilan iosnn
Tunsiuiiugsialutigtuiuilaaiimiadenlunistodudanniu anmsaisuioudeya
Fanunmauduazamalunisliuins (unuusi viewge Syaies Bveaa wasinaais
falvavgdy, 2559) gsiadedesuiuiiiiausurdudfiiannmuasdeuasddalunsls
TeyauazuiUounguslnale (nsyes Weuuna, 2560)

auinAveduilaadegsivmuinadyindludmindessenuin guslaali
AR iuANUANALUTRIWFLARLaLIRAUNGRNTIN (15351 S5uiAY, 2558 qvSns
W, 2561; qdins namug, 2559) lnearudnalulifmuinuasguilaaliaiuddgyiu
arafinelalunsliuims enalindalunsldvinmauasanuddaliuinsesaiiae
(A3uNUA UTeAWTUINY kasgNITIN 1530080%8, 2560) wagAuinatuliin ungAnssy
fuslnaliimnuddnytunusdlalunistos (i wiayyapaneg, 25600 Mslduinag
oehrtailouagiimumfenlunisdreiuialunistodud fafy unfdenT LAY
Hudsddgodnadmsnimmaramszlunainsinfiguistudiuiuanldnagngana 1 iile
thiauedudseiuilag mnannsavinliguilaetimnudndlussnaudlfinnleniaiguilaa
wdsuludodudduitosasiasiligsiadgnéedededoniudanudiialums
ANTIUTINT

UIUNNILEUINIGT N1sSuinagnsn1suedulazn1sTuiuAann MR T1duAIves

a b4

gsnarUanadelnlguslaaludminge sy danuduiusnisuinduainudnsediad
tuddymsadaisziu 0.01 Tnetadeuunmsliuinisgsiaduanasislmifiraduiug
yananfuanuindvesdfuilaalasdadulssavinsanneswintu 0541 Yadeuiunnis
gusnisgsfamuanadelvdiianuduiusniauiniunisiuinagnsnisudsdulagiien
dusyAvmsnnaeeviniu 0511 Jademsiuinagninsudeiusinnuduiusmauiniunis

SuiuadnninesiduslanediAndudseansnisanneeiiniu 0.645 wazdadenisius
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yaanamnauffinnuduiusneuaniuanudnavesiuilaalaefiddulssaninig
aAnRELWIU 0.717 (Aaker, 1996; W1 LiAY, 2560) %apﬁu’%‘lﬂﬂdauimujl,ﬁaﬂﬁﬁmsqsﬁa
fuanadelvaifdeuazmnlndvunazdaudlidonegrmarnvaneiduiiadefvinl
Juslaaiinaudnd finisimuanagnsnisudstufitiausauunnsiavosdudiuas
u3ns Tiguilaaldsusneiinduyadnnmvesmmaumitasiiliguilnasustmuauas
anufaneladenaliiAnnnudosnisuilnaduiedsieidesaudnduaudniluiige
(Chung and Park, 2017)

Jalauauzn157398 (Research Suggestions)

1. darausuuziily

1. nean1sIdenudn guslaaiinisuinagnsnisudaduniunisainening
uansnsandian dsdugsfadudnadelnilutiagtuaisgatiunisadrsanulaneudy
enanvalkazadianuwansslunisiiauedufuazuinmsdmiunisaniiugsnaluna
gnsnsisgaiuslnalielvildruntsmenismansliiuniige

2. gehafUBnadfelmimiauditannsonovaussduilaalusTinaaniily
1Banuvainvansresduinuazideuinaiielaensuiuainudesivainvatsues
fuslnadadunagnsmaidugihdusiunuiiozilugauansalunisudstuiuguds

2. Forausnuziianisideasoly

1. msfnwnagmdnsutstuvesgsiaduanaelniludnusdu 9 1wy $uludly
¥ $ulaly Susitley Ta

2. msAnwmsUiuiiionisudisiuregsiadudnadislnlugelanlfnsunauy
wdamsingefdviadmsugsiamUanadelv
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