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Abstract

This research aims to 1) identify green marketing that affects innovative
capabilities of social enterprises in Thailand 2) to identify innovative capabilities that
affects performance of social enterprises in Thailand 3 ) identify the causal
relationship of green marketing, innovation capability and performance of social
enterprises in Thailand. This study used questionnaire to collect data from
management of 250 social enterprises in Thailand. Data were analyzed by using
descriptive statistics, and hypotheses were tested by using correlation coefficient
analysis, confirmative component analysis and structural equation analysis. The
results showed that majority of samples are social enterprises established by private
sectors and member of the Social Enterprise Promotion Agency Thailand. They
operate businesses and aim to generate profit mainly through helping and developing
low-income community groups. Hypotheses testing revealed that green marketing,
innovation capability and social enterprise performance were positively correlated. It
was also found that green marketing has a direct effect on the innovation capability
and performance of social enterprises in Thailand, at significant level of 0.05. The
findings of this research might help to manage the social enterprises performances in
Thailand and future research.

Keyword: Green Marketing; Innovative Capability; Social Enterprise in Thailand
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A5A1UN157338 (Research Methods)
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79 (97199997298197NUNVBIAIDL)
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(100) 3 ¥y ARYIANUaNARB9TENINT AN NLAE TR UTEAIAYDILUUER UL A
5311114 0.67-1.00 Fedtoineglunasineeniuls (Rovinelli and Hambleton,1977) %#&s9n
ﬁ'juﬁw%’aﬁwmmﬁaﬂa"rﬂ:dwmaaa‘l%’ﬁ’umjuﬁaaa’mﬁ’wmu 50 4 YnmadeuAALd st
(Reliability) sa8@1 Cronbach Alpha Coefficient dif1tvnfiu 0.84 AauladlLuUaDUA M
Wludeyaaindiegne 1w 274 519 ihlulesgilunmsumdniusiunudeya
WanualdnageuA1nauLd oify (Reliability) @28/ Cronbach Alpha Coefficient &if1
Windu 0.84 Fsiieiuvuasunuilanuidesiumnzauiiazihluiinsizsideld (Cho and
Kim, 2015)
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Analysis: CFA) wagnsiasziannislaseasns (Structural Equation Modelling)

WAN15338 (Research Results)
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NanTIATEiAdUTEAVS anduiusuuuiiiefduseninsiudsdaunals nui
Aduius sEvinsiudsianan 91 4 daruduiuslufiamadontu uasdvuinves
Audiiusvdornduuseavsanduiug ogsening 0.146 - 0575 egnaildedfgymeadiad
seiu 0.01 sfiodlaliAntyvanizamdunsmy (Multi collinearity) Tneslodasuysuns
ety wudn fudsdunnlemngianuduius fulufiamafesdy danduuind
Awdiug Auogadidodfymnaaianiszdu 0.01 Tnefudsgiitianuduiusiugan Ao
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HARAUIUN1INTEAEAUAN (r = 0.602) druduusgndaiuduiusiunign Ae nan1s
AAUIUAUALSAUNANITAMRUIIUAIUNITHAA (r = 0.182) waztiainsinUswaanneniy

o/ v 6

1 ) [ v =] [y a = v a0 I~ 4{ a 1y v 6
wuin dudsdunalavnatanuduiusiuluiirnasesiulaedanduuin sedauduius
AusgeildedAgnisatansedu 0.01 Ineduusandanuduiusiugean Ao uinnssy
N3¥UIUNITAUTIAN (r = 0.504) drududsanilanuduiusiueiign fe Mlstuuianssy
N159a19 (r = 0.139) a3UNANISANYINUI NNLUUTIADIU8IAIUTTAIUADAAD BY
= U L4 a [ L3 1 Y} a Q‘ LY [} 3 1 LY} 1 1
naundufuteyalslsednyd Ardudssansanduiusseninansdnlsliduinnidt 0.80
waniuaaviandshiinadymnisianduiusiulosseninedands (Multicollinearity)
(Hair et al., 2006) slatiunsazasrUsenoutdudiusinfvessudsuislaasgnamunzay
A15ATIZVAIRYTANUFINAABINAUNAUVBIIUAA LAY TIU
NANNSIASIENANRTRAINUADARABINANNAUVDILULAE AIUAUNUSNISAAIAE
W ANNAN TGN IRNTTUNTAaNan1IALEILINYD9gIN WU lunalinnuaenAded
naunduiudeyaideusednyd Iagaila-auais (X2) daviadu 185.125 eam1dase (df)
WU 65 ArAutiazidulp) windu 0.62 Adiiinaunauniy (GFI) dawwindu 0.97 a1
v aw A A v [V a W v o o w a
ABUINANUNAUNAUNUTULNLAD (AGFI) TANYINAU 0.93 WarAIRTEIINAaIADRA8UD4

duiiwde (SRMR) fiAwiiu 0.02 (§n98etoya)
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\
X2=185.125, df = 65 X2/df = 6.01, p = 0.62 CFl = 0.98, GFI = 0.97, AGFI = 0.93, RMSEA

= 0.05, SRMR = 0.02
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yasAansifiedany (BUSS) Tneflawindvinamiafu 0.15 nsna1ndiden (GMM) fdnswa
NNATIRDAMUEINTOTIWTINNTTU (INNOO) 1aetiunadnEWavinau 0.78 AINAINITALTS
Winnssu (INNOO) fianinaniensemananissdusiuvesianisiiiodeny (BUSS) Tnwsl
AWABYBNAWINTU 0.81 sgnadifuddymnsadffiszsu 0.01
M5197 1 HanTiATEiBvEwaLBIE v

fulidasy
FauUsniu BBwa  AMIRaAdler  AIINEINT
(GMM) L IuUTRng s
(INNOO)
AINANAELTEN DE - 0.78
(GMM) IE - -
TE - 0.78
nan 1A uIuYeIiansifi edsay  DE 0.15 0.81
(BUSS) IE 0.63 -
TE 0.78 0.81
NANINASRUENNAFIY

HAN1TNAFDUANNAFIUTRNIL WUIINITAAINET LY (GMM) T8NTNaN19mM5360

=

AMUEILTOLTIUTRNTTH INNOO) penslitiudAgynsadinszdu 0.05 Tnen1snaindiaien
1BNTNAN1INTIRANUAIUNTOLTIUINNTTY WINAU 0.78
HANSNAFBUANNAFINTEN 2 WUINIANEINTATIUTRNTIH (INNOO) Idn5wa
1 o a a d‘ U 1 a o o 2 QQdI % dl
NRSIRaNaNIALELUIBIR NN edIAN (BUSS) aenslitldAgyneadanszau 0.05 lagd
ANILENLNTOTU IR NS UL DS WA RS BNANSA LU UYRIN AN SN BEIAN WinAU 0.81
WaE HANTNAABUALNATINTEN 3 WUl NMIRANEReY (GMM) 1895nan19msesie
o a a A o ' A v o w aaa ) a
HANTITANT UIIUTBINANTITLN OF AN (BUSS) 98 Wil Wed1Aqyn19adfvl sz u 0.05 laad
WNANUAANISHAINELT LN D VS WANIA IR BHANITA R LINUIBIN NS BAIAN WU 0.61
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A0AAS 097 UM 209Chen, Lai & Wen(2006) 7 mu31 uinnssunssuIunisad oqd
AnudUus denniuanulassulumsutaduresesdns wasdululufemadeaiuiu wa
MsANYIves Guang Shi et al. (2012) finuin deRanisldmuansanssanisminennsas
émalﬁﬁ%m&ﬁmmia%’waiiﬁui’mmiuﬁmauauaqmmﬁaqmwaqgﬂﬁwﬁmﬁaﬁ@'LLﬁzJQSi'J’u uay
asafunamSITeres nAms NMeyIuaNsARI2019) finuin nMsnainddeivlswsuaninse
muAmdur Ui uMsdatetadnedide Trefinsandenlddmmamsioosuas SngAvluresiui
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(2009) Finuinmuansadaianssudanuduius funseanaiduinsroduinden e
winnssulv 5luds nandast MUSAS AREAANLIRNISUNSEUIUANT INANNEDAR BTN
sugzsvieuliiiudn mvanddeafimsunuianssuinussendltiduddgluyndnu lidneadu
FURA AR 9T 1T 039105 AannsavindndaeidiT oalddu desllmeaun USua sy
ssrUsznauldenndstundnnssudanndey dasndudeddutnnssudundn Tudiuwes
srusia WulumunalnvesmsuImsdunu Wefamsinsldmeliladvieismslmaia fdan
Tfunugedu Tsderusidudosanmauigsdu Aamsildmemandifer Snsiuium
Frumsnszaedudimduluaumdnnseud wnden wu mildutursedemaiiazonn
sudansldnszuunmsvudeiiduingded awnden Fanszuaumsssnaniifuyuiiganiiung
WALAUNNTAWASUNITAANN Az ANERRAE B9 UANNEINNST suTAnssule 10 uag 19
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Avmaledsrslutsamdlnglasuianssunssuiumsiidnuniiantuaonadesiunansd
993 Murat (2013) finuiuinnssundadusiwasuinnssunszuiunis Sanuddyuasd
NaNTENULT uand eran sl uuve s ¥l ssantnlug nsusuls wd nd et uas
nsgvumMeliAneuf1mies 19 aufl sl 9 el USEveg sonuanAUlald STl
UssAvBamannd uuadlufiaefanansavhilsldunnmind il e iansud wenndasiu
gAdeves Bach (2019) uaz Armando et al. (2019) fiwudn winnssundninst uazuinnssu
NTEUIUNT AWaFONANITANTUNUVRITINIVWIANA AT VUINY auRE il B ATy 9ad A
FaiuUsznaunss siaTmIANaIarIUIRg aa FHarnaunuia g si el sutanss
nszUUMIazLinnTsuHAAS el Fallaruduiudidsuandunamsdidummnamsiude
atfuayunuYesdzduy ANy (2016) 7ind1291 winnssu Wunsruaunislunisadng
yarwisliundud vims uagnszuaumsvhalndusesdlsfo wimnsmbidwdudeadu
admiiftesed i saudfumstanniul gt uiusslevidemisny esns deuuay
UssimanAidosmnuianssudimufsdesiuiuunmdsnuiaietnevesesdnsgsia Tusu
ausadlefiind unmeluesinsuasssinsesdng Snvdmatensidelfiuioudamaudeiy
Turesdng Mnaudenadesitsdudeliiuliin miseunsomauianssiidvinauasdma
senansAilunuregsie lnaemzlugaiaguiimsdidugsiaiinisudsdugs finsld
welulaBlviqdndieswnsanuayan Weaieeufiaelaunduslaelfinnty s
fnmsianmelladodsreionunaeiduuivnsslmifoaismuilfiuisunenisuddi
TnsavnzAsmstitedsruifimuumnsnsangsiarily msthuimnssunlddsaisedunums
APULaEMIATINAT UM IINIUTEIINNINS
wenindmuinmananedidenfidvinanwssonanssuiunuseiansiie
dsrailuuszmelne Fadululumvmaieniuiu Donkor et al(2018) finuinnagnsnisnand
Fondudrunilsesmmainsadainnsaluesdng washudsussavsamlunsiiiua
uazdsnan o lsuazANanTan1an iy s uluiian uazaenad eeiy (Yashodip &
Abhijeet,2017) na11i1 Jadvaulszaunmsnaindilie) dauduiusnisuinegildodingy
funsindulateduduiieliussateldiuiaudumaut sty madiivduusmaniuauay
diumarlstumans Wululufiemaieaduiu Kotler, Wolcott & Chandrasekhar (2009) Finwuin
Ui indndneifiniumadud anedenanunsavin iU enilanuanansadsnsudsiuina
danarianansdiunuialudie aduayunisdunuyes Abolgshasern & Ahmad (2014) 7
wuiladududsvaumsnanediien Semuduiusneunnegiidedfatunsiaaulate
Audn manandldentaely Uidmaglansiuningudsiienaauenenaniaeiiledwndon
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Awandon taeliuumandldpandideuniasuazesdnsldmilaiutunngninguii
TWesdnssine fussgdanazmaualumsiaumandusifiduinssied winden anAw
aonndasi iy azvieulidlalddn esdnsvedansiiiinisnanndilennldayyiilinams
sudunulunsuitu leeenzianmafiodsaegldsummeuiunnguslaefifiunauan
FdanedeuvienginssudiBenntu wnfmsiedruhmsnaadideuldodisdna
wannsndeasludinunguiffidununniudesn vlvidlenalunsvhiladisanntuly
e

JoLauauusn153398 (Research Suggestion)

1. fuszneviamsiiiedemlulsemalneannsainensidsluldidunumisly
msffunuvesfiamaitedsmilulsemealng 019 walehluldegsls dn 2 Useisiu

2. fiialaaninsatuvudiassmsinnisnandiden amuansaideuinngsy
uazkanssdunuresiansiedaululssmalne anmuisedivdnvidaioude
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