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Abstract

The objective of this descriptive research was to study the marketing mix that
specific on product and promotion that affect the decision-making of buying beauty
products via Facebook of the Small and Medium Enterprises in the Northern Region of
Thailand. The population and sample were the groups of people who have purchased
the products online via the applications of the group of Small and Medium Enterprises
in the Northern region of Thailand using the nonprobability sampling method and also
quota sampling and purposive sampling method to get 400 samples. The research
instrument were a checklist questionnaire and a 5-level rating scale. Quantitative data
were analyzed by the descriptive statistic, frequency, percentage, mean, standard
deviation and test statistic of multiple linear regression. The research’s results showed
that the marketing mix of product and promotion in overall was at a high level in all
aspects. The test on the marketing mix of product and promotion affects the decision-
making of buying beauty products via Facebook showed the positive correlation with the
statistical significance at the level of 0.05.

Keywords: Decision-making; Beauty Products; Small and Medium Enterprises
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luwanawmilenauuy

Unstandardized | Standardized
Coefficients Coefficients
Model t Sig.
Std.
B Beta
Error
ANUNTAILEIUNITNAN
3. MY aLAFUAIBE1INTLINILAY
- . n o e - 0.725 0.068 0.802 0.153 | 0.000*
wplAMsleNand peN9azDYn
4. MIIRnNINISUIANAT @I 1
, - s 44 o 1.563 0.726 2.162 0.429 | 0.000*
Y sulinnduAgenteumetanada
5. AusALS lun1saUA 1Ny
Y a 0.780 0.614 0.232 0.194 | 1.128
AuslnA
6. MIWUTIITULS uedloandndm | 0.242 | 0.606 0.691 0.798 | 0.571

2AiUs18Wan1338 (Research Discussion)

n5idai3es madaauladendnfasinnunuhutemisesulatuued nues
gsfvvuInnatsuazadnluunmamionsuuu duszifuiiannsomeAusenals 2
Ussiiudail

1. MIAT1 580 VT AT A IUNANNIINMINAIAG TUNG AT wazA 1N TENLES Y
msran nud seeuladudunaumImInaniuansd asikazAuNTaLES UNMIRaA g
aws eglusziuinn defimsanidusiedueelussiuinanndu Teud susdadas s
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Frumsdaasumsnann @saenndesiunuisevesdsissn @i (2550) Tinaliin
wAnssuguilaa Wumssuiiunseuiunsiifi eadesiuauiesms (Needs) Arden
(Values) uazerumavsa (Expectation) Bedviswavesusiazsulsweniiazdwan ANYANIIY
Yo us InAkazinnudA s snan uavdiaenadeeiusuITeves Kamphitcha N,
Duangta S. and Karanpat . (2520) 7ildwuin Yadeduynnadulugdumemds a1y 30 - 39
Y aoummlan szeutumsineBaaes e wiw/duine uassigldreiieu 20,001 -
30,000 U Yadududsraunansnainnmsmey luseauin lngdan1uyeamniensin
Swniweglussdiusnnign dunginssumsdadulate nmeweglussduainn Tefduersual
saulafoglussduinniian daunssummsinauladonmsmeylussiumnn TefinisUssui
ymadoneelusziusnniian wazaenndeatumuAdees Chongko D. And Vissanu Z. (2020)
vt seiurmfiaeldlumsindulatoaudgUlinainudaird otnosulavvesiiilnaves
Auslaaluawmanadaninveusiulanuduiusivladedussaumsnaneosulal (6Ps)
lawn waniaue 1m Yownesmsdasivune dudsumsme mMssneanuludida wazns
Tusmsduyana agslitiedAny

2. MIVAEOUALHALTNIM IR A UNEA S UeiLAs T UMS AT UM IAaNATii]
wasomsnaauled ondnd asianunusiutesmssulatuumet nvesg sharuanaisuas
yuadnlulwnniamionouuud muduiusiBeuinuasdudsi s umsativayudiuse
yamamAlNIEd AR ke undLa I meTiinar omafaaulat enda s wei
A utssnsesuladuuednretg it nasazrnaidnlulun A on ouuy
Fun 1. arunmvendnsdoe wu deyuauden fndurey 2. munhdeisluanautfsng «
iy an3 2seslsieueud winldintiinn 3. mslidoyadudiosanssd vuasmadanisld
wanfariotnaziBen uas 4. msdaRansailvignéntidous s wu sulmedudgendeni ode
iwqi’aaéwaﬁﬁfaéﬁmwmaﬁﬁﬁ339% 0.05 donAdneiuNUITEues Mollen, A, & Wilson, H. 7
wushledndasidaruduiustumsdaulatoduieeulmivesiuilnalnedsed udndu
shnssfuiandanusdnvesuilnalidinaulatodudosulainsduaiumsue dan B =
0.222 5901 8e1 B = 0.142 nslivimsduunna a1 B = 0.128 uavdewninsdndmine
A1 B =0.096 a5 ugld 1 MIduaSuNITVIY $1A1 MIVTMIAWYAAS kALY DIVNINITTA
e §8vEwalumssmvhuigssdunsdeauladedudieouladvesgndiaudidu B
ApnARDITUIUATEee Radulovich, LP. etal finuin wqﬁﬂiimaq;ﬁﬁiﬂﬂhmﬁﬁ@ﬁuh?ga
Audrudulestieuduiusiu msdansgnindinius (CRM) naafe wiakiueenmne vene
grugnAnluszozem Sawgiug ninfid1Ay msusmsanuduiusvesgnAd sfeainisii
Toyagnéndmus@ning s1en Fewnemsdamince msdaaiumsne mstinmsduyanaiile

(%
A a ¥

IrmingAnssunsdsteduieoulatvagnin Iwnanidgeduieeulaldumssdud

a v 4
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Yol mathsziumslaTuaudfinsmnunm msdsderivildldhenazavain ansodedudn
I¢inaen 24 H2lus Uimsdndsdud i Tmsdndsduiiinsanm dmsimsdadeduding 3
suuuumslaaniiiraule msdefeyarnms mslusldurudeniergoalal lidae
W madad wiedn Tad Bussiunsy “as Ssvuumssnunanuuasadedeyadiudivesgndi

fnariemsmsdindulaedurudessulatvesuslng

JoLaUBLUZN15I9Y (Research Suggestions)

1. daauauuglunisinluly

arudluddnmsiiintulmilunuidedie nmedndulatondnsusinanuey
Wugessesuladuuimednuasgsitruianaisazsninianluwnnamiensuuy Aqs
shatudiadl

1. msdenngugniitvanelidaauiiiedenismsiddsngugnd i eld
RN FRERH

2. MsdaaSunserudeRIviadoadondisnanivsnzan

3. daudszaun1ensnann AT TIvaeuAwauAdd i $1a1 Tinunsaudiu
Aunndud sonuuuiuladlildnudeligendudou amusaldnuldiedenisdado
Audn maudsnianslusluduetiedeidomuasnssuumsdnauladeo fnsfudsud 7
agaInuazine Ay faudiliidenvainnans i oneuausinIufeInuazas s
Anudsevivlalumslduinig

2. Forausuuziiion1idunsssioly

vdenAdefisihaelulusuan ldud asAnunaddedasinn Jadeiidema
sensnauladendndusiinumdumesidasravanudiialilutsamelne lud1uves
FUsznoumsiit et deyaunlilumsiaunuiulgessuumsvigsfavuaiediodumesiin
spuuifetneBumesitn sUsuumsneAudoaulad uarsudouiBidunduioly msiaue
Taraualasin1s3Teidunsifeidnanin nsiiudeyaidedntnedsnisdunival vene
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