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Abstract

This academic paper, the author conducted a literature review related to
breafast consumption behavior of Thai people. The author collected data from
academic papers on breakfast consumption behavior. The study revealed that at

present time the choice of breakfast among Thai people has changed. As the
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coronavirus (COVID-19) outbreak affects lifestyles and food choices consumer
shifted to healthy consumption of fresh and processed foods. Consumer behavior
Analysis found that Thai people decided to consume breakfast that have nutrition
which necessary for their health, convenient to eat, low in calories, and
inexpensive,. Nowadays, Thailand has many ready-to-eat breakfast products for
sale, consumer can choose to buy and can add useful raw materials to add to the
finished food products. Furthermore breakfast also helps prevent diseases such as
obesity, diabetes and heart disease. A good breakfast should consist of five food
groups, and food entrepreneurs must be aware of the use of nutritious ingredients.
Safe for toxic substances in cooking for consumer
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umin(Introduction)

vanedminluusemalnemdsogseninamsiasuutainsimuieg1ssing,
nsszunlugues alsunlada (COVID-19) filsudadingUsvasduansliiuinlaialng
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Tugathd (nutrilite, 2562)

1A%u1n"3 (nutrition) uag 819115 (food) TLi1d31eneAULED $19n1Ba13NTA
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(proteln) Aslulansn (carbohydrate) lagiu (fat) Apndiu (vitamin) tn@sws (mineral) uag
1 (water) (Thaigoodview, 2556) Way znouihJurisaaunisalnsunsszuinvedalsyl
1257 (covID-19) {uslaansninisninudaendelud1ueinis (Food Safety) Aw A
UaensvvesermsieadusmnsivnaanasiivuaslineliAndunsounguilaa desdl
n37035luN1TUTIHEY WarSUUTENIUOYINBY1IQNABIAIUAIINLNIUIEYBIZIUBINT
Hupwnsiivaeadumsinmdydnuvaiannsznsaissuay aginseemedouiiu deieq
UjjURmunguineegud LLmiuﬂaummlulmmmiﬁmwmau el Finsnseaey uazdy
pranuiufisns q fafu omsyneiadinndiuiy maamummsmmﬂiaaﬂL‘tJuma
9 uwazsedliifiuensan q Au 9 muuziidenlddes Uniada (nsueunsly, 2563) Feaxdl
anutaeassanitelianielifituunuilanemsiivgeanesiitig esanniludas
anunsalnsunsszuinvedlalsunlida (COVID-19) sdedlimnudrdyiumiulasndy
Tneanizludiu Food Safety wazunasnan wie unasfinivemandusidy 9 uazly
HagtunuinAnnsasuutamginssuvesiuilnnemisey 2 uuu Ae 119¥oIMNg
SuUsEmuesithy waznisdunineiiieanniseanaintu (Usin indsuning, digwa
daayIny wagwaind Yasay, 2563)
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21915441 (Breakfast)

nssusudnuiie feauesfinssUinssius nsedunsuias $83ehuavanuan
fu Jerirdedendniinnauuarynasfonaalils dren1sfvuszniuemisis
Uselowd asuste 5 vyjsulduilusiu mslulense ludu Snfuuasindens Wuuszsmn
fu i AnSemFudutulndlfedsanla uasdaguaaniduszazenn 4 16liean
(Interpharma, 2563) ileyafsemsiinialuneutrfienniady liflerlsazdluninlin
You q ieddudnvu aulneynaudand 1¥nvhaneumdadnivnsnitanisduas
ihluduaudnauas annsafiunyduusssasazdunyalasuazindeslusuliuagnatoaud
Talddne duneuuagdatudonidueimadigun fauysaiuvy Wudlewn q fiauynds
annsofulssmuldsauidndnauiislgnenedaeeny (aos auiidg, 2557)

Fefugmsdndslidufssomsileusnilindsnulunisinunierifanssy
sneglusouuiriniu wididaedestunsinlsaie q wWu a1zeau Tsauimuuay
Tsawalawfudu (Waww A3Iun$9as36, 2557) nandn emsdfifAIsUsENaUdIY 5 ]
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a1501mslusAU (3) laduainisuazdni Transormsiusiu (4) dnatineng o Tinfiuuas
w3579 wazyniualddenavasu 5 ny Faglinafirasnanieegiaun

N15U3lnABIMS (food consumption)

nsszunngueslalsunlasa (COVID-19) wandlimduinlaalnduazngfnssu
vosffuslamymlneususudifuauliuiueudifesnannlussesduduilnaduniounis
Tnsmstoomsadioniiiulildifienisdenaafiunisdonrmisuaznisdndsdatiums
ooulavifielidenadesiunsiussesiamadsaunsatindessloviannnisfuuseniu
o1 siAroguAIaznslETinuazdu q lusserenusraunsalvesiuilnneiailadia
Tndannsiwdsuyuuewinuaivaglafaladauduivanmundeuiuasundaslusgng
AuL39 (Brand Buffer, 2020) n1sidenamsdfumanzauesdisisaumenfios Ay
AUAAYDIANTENMITUAE WEIUTMNzAY TauvisAEnaInagvete M il o L
A1501M1IATUAIL AIUANNFRINNTTRIIINNE A1se1mMTTinaaandedu duseneudae
aslulewnsm Tusiu Loy indeusinniiu wasth Gediesdusznauddy fo s1masuou
lelasiau oondiau uag lulnsiou (uussigidanud iudenisvinureasadinanie
pg19uINAT0IMIT 6 Ussinniidegluammsitilufisuilaaludiauszdnfu Guan
538ndendn, 2555) fuslnaliauddyfunindensimaianizsyarasinduninianas
FumaeasiBenuardndiunanogasaunouiliodontendnsusiomsusnuieluainms
fsansamienalszlviaudeanisaisermsvieomisiieanwuusilvineuaues
AnudiasnTamEressazyaraaiinuaulanTutue st sAlUsiuandie
onsdmiulsaummiuwazenIoaiunin fiuomaudssutugsiitinaluladdanm
91N TETULAZDNINNTINMATAeARd BITUANLABINTvRIUIl nALaz U Aeniile
gunmIaeuslaa (IPG Mediabrand, 2020)

nsAATIzvingAnssuguilna (Consumer behavior)
TNIYINITAIUAITAAIALALNITUTNITEIAD LAUNAUDLUINIINITILATIEN
naAnssuduilaalivainuate wafnssuguilaa (Consumer Behavior) Lun1sAnun
nsrurunsidusmdeyananionguyanavininden de 14 wie azie Aud uinis
LuIANLAR %38 Uszaunisal ilemsuaussnnusniuuazamUIIzaun (Solomon,
2013) Maszuiavadalsiilada (COVID-19) Tudrsaniuan vhlfssiavevunndnuag
Tnajdosfuiegmasanan dWeliiuiuladaladvesuilaafiudeuly ilfifussiais
ruadnuarlngFoshusutfuddiauiimie WelkgsAsausanduanduldodng
wlaunss wondwiemendsudegnasaia msglildudsiuduauidunainiiosogng
Wiy widownaliiunginssuuaylavialadvosiuslnafiudeuluaniiu Sediduds
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dfninnosdnslunnngugmavnssuidaunde guilnauiuasumsivineldaey A
liuvueuvesaniunsaimsszuinszaenivivilviaulneiussmasgiinge Tazeansldane
1 ndu wadsawedn fuilnasilneniiade (57%) fuwaliufiezanailddglunsg
Sutszyuomsfisulug 6 e Tuﬁummmuﬂm (a7%) fuulthilazdonms
wuUNdutiu (Takeaway Food) iisBuinaezdainadosesguanuazauiaonde
wuiafudumsldaenlidndufudug Tae 4% vesfuslanzannsiusneldasssu
AanssuAeafufady Tausssy wasfun uag 41% dvlaazandldaelunisfunig
visaien Isenazufiasliinguuuunginssuiiuasulunssnufunagsialiidies n1sadns
anuidesulyifuguslnadsnanadudsdfymn suilufimsitaussUuuunansisivay
nsuimslusl 9 Aneulandiadinlugalain-19 awdusuusdrdnivilvigusznaunisi
U%’Uﬁalﬁﬁaﬁmmlﬁlﬂ%uiuﬂnzﬁ@u’%‘lmdwimﬁé’qmuﬂmmﬂﬁé’ff\iw (W18 Ve
UstAns, 2564)

nginssunndentevesdmivduilnadinadsunuasesnaiifuddyfousifn
msszunveshialalsuraneiuginal (COVID-19) Tufud 2020 Suanamilndidunszuin
TngluideauazazuanlndidsdldnszduliiAangAnssunisduieffunsenundadonals
AudnuanarIfnnistosenisoauinune fuslnawdsuluuilnaemsanuare1ms
LLUigUﬁﬁG}'@ﬁﬁumw (Schneeweiss & Murtaugh, 2020)

na1Aa st (Breakfast Market)

ownadduilefifuilnadsulasniian ldwmileufuomaifisswieduiiinae
WasuliFesq Tasiawgdedlvgfifnazdonuyiidiesdunsmdusiiin Seulnefas
Hulnusetngy eulnglinnuddyiubes “nsuslaneims” wnu Seadidesingy
T@Anegiutu datfudaimntuneiemdudduliomsieasiamy grsdn wiox
Fegunsaiuuingnifuldeiaulaids ldswdedvasurhomnsnnmaiaraudsison
Tstuanswhdalutisaafina (Marketingoops, 2020) An@nUNSAINTUNTTEUR
voslalsulafa (COVID-19) dsmaliiUszmsuanninfunisiazegtiuniniusil yas
panveseIindSagusinninasladelsdnesnsnade 4.8% sel luaufed 2024
FaiifmazduslnadsunninssunishumuuuuneYuan Tnslewzileisuogaiionh 7
Aoan1sAINazaInauly uilaalavuilaelideswnienlvjuaie (Foodbizs, 2020)
uenndguilnadsiosnsommadnfifisslemiroaunin annsofuldnniulaglisiads
ylaudonisiudemsuis uaromnsdudasuiiiulilduuiutunulude Tae
veniitsdiSaguuasldntsdisasuiadunidluauiinoulandarusesnslutasingail
desnldinaussliniu salidung miedeuasdiosnisfuinwenuiu Snvededly
onvannuanesand iesnmainemsisdisagulusssemadudvuelvgjann Su
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HunainnguslaalusinssemaseniuuazduinsfunssuUssmuamstssand dau
o1shsdfaguiiiaulaasiivunlduveefgdulssimaie TEnAsduiaguuazguis
difagu Fansfiduifuszneunisidinveienainemsfsdnfaguinndudutiuindu
é’agapmﬁﬂﬁumwmaqﬁqw%umawmawwwaﬁqﬁﬁL%ﬂgﬂiuﬂimmwa Fawwalduemudesnis
vgniifsdnfaguuarlinfsdifaguiiindu fedulemanasiusznoumsingluninsauan
sui o meduaudoinsvesmainnslulsemaLay iU s (@11n917ne,2563)
nam “18n” luuszinalnefiyaduszana 2,000 Suum Wuisiuii “aues” wisdoy
fanes funatandnduiduiiallaavilansziulanidu “guinain” wiuasiusiu
s wagdilaiflasunsnidumieaaugsdruutsmansaaald aniunsainanaling
s fuszneumsfineneudranudsdndiumanaiaiinnt wu d1insdvesooniudn
Tndsagunssmomda e 3-0 Vikinuan 18nidud vesieeBlurlugls [nnsununs
wal8nEn Afwdnlafnunnnisufiaueses (positioningmas, 2017)

unasy (Conclusion)

nnmsliangsimgAnssufuilaanntadudAnniiinguszsasdiiierilugnis
nagnsiuni1snIniITaatnd v Useneaunissivdgae (Small and Medium
Enterprises: SME) 34l¢¥unansenuannaniunisainiswngseuinvedlalsunlisa (COVID-
19) HadeiiinadenisdnyingAnssuguilanomaitivesaulne tdud (1) ot e
omnsiousniilingdlumsvhnunioriianssuse 4 luseutu (2) nsuilarems
Ao wansbiiuilafaladuasnginssuvesusinariilneusududitivananisalnisuns
szu1nvedlalsuilida (COVID-19) (3) ﬂ'li’JLﬂi’]”ﬁWE]mﬂiiiJNU’ﬂﬂﬂ AD NEANTIUNISLADN
Fovesdmiviuslnafinsidsuuasegaiiteddduniinnsssuinveddalelsinans
fiuglval (COVID-19) Tudiud 2020 Fuilaadsuluuilnnevnsanuazeimsuusguitfse
aun (4) panemsidn fe wwalduanudesnisugniifedusagunazliniednsagud
it Ferdulenavesiusznounishulnelumasmdndudliifismeduaudesnises
papTilulspnAuaze sz

fefunsfnwmginssufuilanasdaelidlafeladeiidmaronisdnaulate
Auduaruinig uay Wilamnudesnisvesduilnafinannvatsuasdudounndu vl
gsfvEINsaaIINagnSMInIsRand ansenuiiselaliunguilan Yssmsddnaziae
Tunsimumnaindmiuiussnaumsnegesliitu egrsoies aushligshvannse
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