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Abstract

The objectives of this research were 1) to synthesize information about
cultural tourism management in Thailand. and synthesize information on Riviera
tourism management abroad; 2) analyze strengths, weaknesses, opportunities and
obstacles of cultural tourism resources; in the Thailand Riviera Tourism Area in
Phetchaburi Province Prachuap Khiri Khan, Chumphon and Ranong 3) formulate
cultural tourism management strategies in the Thailand Riviera Tourism Area By using
a qualitative research method to ask key informants. which is a group of
knowledgeable experts Specialized experience in the development of tourism in
Thailand Riviera of 17 government agencies by purposive selection, conversational
data collection by in-depth interview and data analysis using Content Analysis. The
results of the research revealed that the cultural tourism strategy formulation in the
Thailand Riviera Tourism Management Area The results of the content analysis
revealed that Local movement is a stimulus for people's participation in society and
the community. Tourism communication helps to enhance the image of tourist
attractions. Tourism Motivation requires a strategy of attraction, motivation, and
influencers. Identity support will reflect the way of life of the people in the
community and creating outstanding tourism destinations It is the process of creating
a distinctive destination that meets the needs of tourists from the SWOT Analysis. All
4 provinces are outstandingin culture, way of life, and diverse in resources. But there
is a lack of public relations and budgets and there is a promotion from the
government according to various policies, as well as the situation of the corona virus
2019 (Covid-19) causing tourism to stop. From the analysis of TOWS Matrix analysis,
there are 5 main strategies. Local Movement Social Communication Tourism
Motivation Identity Support and Travel Destination These strategies will serve as
guidelines for formulating cultural tourism strategies. in the Thailand Riviera tourism
area next
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3. nagndnisiansvisailendesimussanluunanisis e neuaudsiden

nnmsduaszianmnndeunelutazneueniiduiadoidainagnsaingauds
ey Toma uarguassaudn mntufidsldiwanmsiiesest SWoT unduuuwmdlums
MuuaiAn1nagns 4 dnvale Ao Nagnsidasn (SO) naemsldasy (WT) nagndideloariu
(ST) uaznagmsBaudlvaarumsal (Wo) Iaeldvmaiamsiasizsd TOWS Matrix Fa1dy
NIMIANNFUNUSTEI19 ARt swasgaanan nkindeunieluy lenauazauassnan
anmIndeunIguen fam1eadl 2
A51eil 2 : MIBATIanmIndenMelulazsusnvesm e e nTeTamsisy Tu

RNV neLauAs g

TOWS Matrix qmlﬁﬁ (Strength: S)

ngaU (Weakness: W)

1. mhenunasgasd
wleuglunsduasunag
Wanuviasvionie o
Ananmlunissessu
tiviouflenlueunan
(53,02,03)

2. MIBNUNIATFINS
arfuayuuayduaialuiFes

YDINITNAUUITZUU
ansauwmalRdnsinaala
Tona ﬁanﬂﬁuﬁﬁtﬁumi
(Opportunities: VioadienTeTausssia
0) (S6, O4)

3. Aulugnyudmsulums
Warnnunasieauiie s
Ananmlunissessu
dnvieadiealuswian (S5,
02, 03)

4. SdumemspuuALi
avmIndauvaaieadien
IFieuazdousalus
aalale (S8, O1)
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MNEUNIATEAITINS
duafunavativayuluFos
YBIMTHRAIU LAY
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B syt dutlagiu
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MNBUNIATEAITINS
dueuuazafuayuluFos
YoM sWaLTousedya
WiFl Tasaunqunniiad
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MEUNIATEAITINS
Jaassauusznaineliioy
NMEN TSI E R BRI STEN
IussIUIN (W2, 02)
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TOWS Matrix leﬁ\‘i (Strength: S) n8au (Weakness: W)
NUIYIUNATTUALNN 5. MUINUNATTELATIUIEUY
MUy MRgtesmsiimsdnsadou
nseaialulmasdine Tudesmedlasiadisiiugu
Seuilasansly yosiuillsinviaadien
NILI1VAN3VRIUNAN annsaiaunasioadienld
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TOWS Matrix

leﬁ\‘i (Strength: S)

n8au (Weakness: W)

AsAEdunsnstung
Famsludeweinsasas
TuaTungamania (S8,
T7)

uwawioufleawng o
Tnglamemvieadionds
TaussININAITIASUANS
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Womenazsodionduy
Usedn (54, T2)
Asaziinte Ui

suUszanadldiieanalunis
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anmuandeungly wazneuemillduumismsimusnagnsmevisaiiendeimusssu
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1. Msduindounesumy (Local Movement) Ais Anmannsavesnuluguvuiivy
ApgnszAulviansidusludeny Usenaunlunagnsses 4 nagns As 1) N15UINN3
\anzyAna (Personal Service) tnerfidenvigllaliduugaini nsuinismeyanaiu
Juendnualianizdn uasdusndnualidfyvesnsviend endaTausssuda mee
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Tugnyudududuwsn (First Impression) 2) n1saduaywAsugiaguwy (Supporting the
local economy) Taswihsauiifedesnlsazilsutszanalumsatvayuluiseswesdudn
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nMsspousy uaNiliTuaulugusuiiefiazairsgaivvesiidumliiaunim uasd
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avluguvy 1Wugaudsgadidgigalunisfamuiniuuinand ofnuanagnsmanis
vieufiondeTausssdd mmgdluaulugumilildanusadle Alilmusaduiunisosls
1 usislaulugruddusnilumsiaunudsisniisnens wifasidnnagilauay
nIgntinfenAveiy

2. msfeansdsnlumsviesiilen (Social Communication) e M3viaaiielus
YesgUsEnoumsiinesiansdeansmsveaiivalitnvioniedeffiaulafuniadian
o 0199vldeni ‘ Tun1580a15 19U Facebook, Instagram, Website #3e #14 9
yownhenuiiivates Ussneusonagnsses 6 nagnd fe 1) M33u3 (Awareness) Tan
Tudvaiidualutiagduinswaunllegnadimn amnsadridldanialand Tdygyu
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ooulatsinag viiounsruenaazld Google Map awnifuganiudineuls duffemssuiiiu
dooouler] 2) msUszdiumaden (Consideration) WetivioaisndraniBesvy wiom
oy nuneeing  ud fagUszfiutiennuAuAlunsiAuna ﬂiumumawmmauia
annufiwvawiondfiodrneg i eidudidenlumaidongamuielatonia 3) Anuduvey
(Preference) AnmTuveuvastinvieufisiinanausziiilaleldunduiaaniuiiass 1l
Tanduundsvieadiending q Amdeusudoyaildduman msfidilalusd nsfuywe
fiusveosnulugury uasinalldias Ao Audnfissdnuosguay wsAandrilagyili
Ynviendivadinds uazesrnufiensn 4) nsde (Purchasing) \fl efnvieaiiisnfnaay
Useiulaluumdsiondieafiinmsdelusunsusiasarnuisning viaianistevesisydn
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viaudletodudluuduinanuusziivlafosnasdedudtunnnundsioadiendsn viile
Ansneldvuisulugamu 6) nsuansie (Advocacy) anaseitulavesinviesileady 3
nasen1sUense vsemsdnriulviaudy q uiflewieomnduiagniuiiaiafioliiinaanu
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msvensieazyalUluduan widwudildvseivlalunsuins wiedeyaiafaziinnis
yoludeau faty nansasussrduiusorlseenly asiasnmaaeudoyadaennate

3. m3afaussgslalumsvieaidien (Tourism Motivation) usagalaidudsddad
wnszdulidyanainnudons uieanuaulaludaiy q femsadausegelans
Us¥naunienagnsses 3 nagns Ae 1) w3933ladena (Pull motivation) 2) wsegalasu
aviawa (Influencer motivation) 3) usa9slanandu (Push motivation)Iﬂwﬁﬁmmfyléﬂﬁ
el ussgdlatis 3 Aty avdesmanuiulnusundedufenty wu wnlneuaus
3R duvasissiisndeTaussniafiuandsiu fgaaulaiiunndiadiu drinvieaden
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4. Mmyduasudnaneal (Identity Support) A ﬂﬁiﬁ%’mf\;mw{umamméaﬁmLﬁaa
lnglang Usenaumenagnssed 3 nagns Ae 1) dnanvalvasyuyu (Community identity)
guudasaisgaiuvesgey Weludsigalalitiveniiondundeumy Taslawyia
mmmmmuaaﬁuaaﬂﬂuﬁumu yuussaudlen Ussndiddnuazduneniumneniuiy
T3 grunswisshazg 1Wudy 2) Sndnualdiuyana (Personal identity)
\Humsahrasmyanalmlugawiu wasfgalviniouilsesinazunm 1wy wifa a35eed
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5. m3afsanulaniiuresgamneUaeyslunsviendien (Travel Destination)
\Wumssauanuidnuazmsivvesinvieadieudleldunduiafuaniuiads Yszneudiena
gns309 7 NagNs Ao 1) animuindsy (Environment) 2) aaaula wisinenia sing 9
(Points of interest or festivals) 3) USMIAuAISHiRaLTET (Travel services) 4) MTLAUMN
(Travel) 5) 1%15uazLA3 09/ 1 (food and beverage) 6) #iWn (Accommodation) 7)
Aanssunsvieniien (Tourism activities) Q’L%m%w%ﬂﬁﬁﬁLLuzﬁﬂmmmmmia%qmm
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