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Abstract

The purpose of this study was to examine tourists' expectations and
perceptions of service quality. And to assess tourists' satisfaction with the resort's
service quality in Wangnamkhiao District, Nakornratchasima Province. The sample

group consists of 384 tourists who were chosen at Accidental Sampling. A
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questionnaire was utilized as a research tool; number, percentage, mean, standard
deviation (SD), and Paired t-test. Overall, it's at an excellent level and the highest
perceived level of overall service quality 2) The tourists' expectations and
perceptions of service quality was significantly different at .05 level, and 3) the tourists
satisfied with the quality of service. This is due to a generally positive perception of
service quality and had service quality expectations that were perceived to be above
average.
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nsuinslideniian yaainsfesddusalunisdanisudnmsnudine 5 Usenns Léud
amanindeite Ao ssdnsiiunsliuinmsesiegnieatausaiausn raudeeiufiasu iR
anudyawarlinnuaulatunadng msuilamuazaan anuindedeldsunsdndula
LINTBIAMNINUSNT (Lam, 2002) Bnvhs mameuauasgnén Ao anaiiulafiezdisinde
anfuagliuimsléviuiaeg SRduuivimuefuazeusndlunmssanisiuifesveves
gnen mameudnnu maudludesesseuuasdymena uennisfadulufiaunsie
nan Anusiuludndn Hudu switssrzaiignénsonutioinde sefnoU LAy
nszvumsiIiumsetasiailes msliimsuazsinuafvesinauifsed¥osveveq
A1 (Ramya et al,, 2019) waugdt Awsiula Ao Msfuusefuannsafmuadu aaug
115879 LATANNANINTA wazAnugnnesniine weaeanulindauazanudesiy
2899nA" Faosndesasamulindakasauvasndulunsnd Funasiinluagidnin
wsulel daunde nsienlald iWuananile anvaulagnddusieyana wWuian
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VaNNMANBBIUI MITineuauDIANUF B sTuAnesuvesgndn TRgavhede Al
sUs3su Ao msdudeslaludnuasiiusngllassv wu Asdnneanuazain dnvaznig
menw gunsal madeans Yanuavmaluled davmeillfifiemonaziuate suvaau
590157 wazUsza@nSn1muaanisvingsnssu (Parasuraman et al,, 1988) A1l Fag el
ndnvaiveseadms fauifenudusussadedanudidganniuesdns wasdesaeu
ograminlumsdawnion Asdrunganuazain uardnwaymamenwliimngay azenn
wagsiuans ArsnenemliuInisnunmgsuiuangidsinuinniiaiandaly uundagis
walauazyseiivlatuamunInuinis (Ramya et al,, 2019) wazAnAMUINISHAUEALY
aghannlunsisnanazsnyanan n1siils nsandunu (Kldas et al, 2007)

Joiausuus (Research Suggestions)

1. Yaiauauuzdmiunisinanisideluly

1.1 fuszneumsastvianuddlusuanuiulealumsuing mszdidiade
Mssuiasiian daiuduszneunisaasinmansgiunmsdndunmadiudly lneans
wilnausianuiuagyinuglumsuims wazanulasaislunsidinsy

v

1.2 fuszneunsasbinnudiAgiviiuanuduglsssy mszlidnadenssus

Y
=

F99998901 L8NNI SRS IUILANNELAINATUAS UILALYIUETY IUIUSII lobby &

Y
Y

Mlainiieane

1.3 gusznaumsieslianuddyiunisientaldvesnidnaeu avsidniswaun
wifnsunsIUANFInsLAns1swesgnd msldle wasmsiiudeya wazianldlaviug
WielAnanuiianela esanmamsisenuiAadensiuivesinveaiisaginiing
AAnTIAAIMNISUSNSBuanTey

2. farauauuziiianisiseaedoly

2.1 ensiimsfnwiinduiefuiadefidmanenssuiuazanuaemisnanimn
Uimsvesusuneing 9 ieaslsidunumlumsiaunguamuinissely

2.2 AsfimsfnudausnmatasAudi (Brand Equity) 1053aesm wazausila
Tun13% 0% (Repurchase Intention) wa9gné ilesangsfaiiwnusudinudsisouily
anfnduinlduimsdnethesiaides uanidunsinugiugndily
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