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Abstract

This article’s objectives aim to study the levels and the influential of factors
effecting on generation Z tourists’ behavioral intention in museum tourism during
Covid-19 pandemic. This research applied quantitative research methodology. The
research tool was online questionnaires that was comprised of 300 generation Z
tourists, who were between 18 — 24 years old and were experienced travelling to
museum in Thailand, by using convenience sampling. The results showed that the
level of perceived safety, trust and behavioral intention are in the highest level.
The result of the Structural Equation Model (SEM) indicated that the model fit well
to the empirical data by the indicators of Chi-Square = 32.833, df = 22, Relative Chi-
Square = 1.492, p-value = .064, RMSEA = .041, RMR = .006, GFI = .975, NFI = .986,
TLI = 993, CFl = .995. Perceived safety has positive direct effect on trust and
behavioral intention at 0.001 statistically significant level. Furthermore, trust has
positive direct effect on behavioral intention at 0.010 statistically significant level. It
means all three hypotheses are supported. Moreover, it is found that trust also has
a mediation effect between perceived safety and behavioral intention of generation
z tourists’ behavioral intention in museum tourism during covid-19 pandemic at
0.001 statistically significant level.

Keywords: Museum Tourism; Perceived Safety; Trust; Covid-19
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WawnesdUsenousuaudasasionis 4 vesiis s lansduninsinlng avvild
tnvteaiisridndslndalunisviondoaffisfasiuntuminby Tnofifis Susiaransnading
anulaendiglaannisidaiinisnnelduinsnisaiudasadedmiuesdns (Covid Free
Setting) 191 ANsAUIRowULNUNNITUTTIUAUAMNUABASY Thai Stop Covid Plus
wazdl Certificate wansliluvinuidnveuiisnaiusaifiulfedsdaiau dnns
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\3nsn Ganavosnisitelaonadeafunanisidevos Xu et al. (2018) finuin nmsius
anudasndedanuduiusiuludaindeaulindadmiunisiiunsisaiisives
fhvioufiaeiivszaunmsiiumaissiisnndmeulivesuamaduiivannou nanfe
feinviesiilafienuidnuaondoinnudlnu dnvieaiisrasdeddntlilauniy dsaonados
funan1¥33884 Ponte et al. (2015); Atigas et al. (2017) finuin msfuianuvasady
vesinvieafisndusuusdrdglunsimuaniulindavesinrieuiafifdeganune
Uanemsinunisvieadien Tnennsiuinnudasafovesinveuiisatnazinansenuly
nauanFenuleluganusUateneiiunisieailedvestiniAunis na1ade wan
tnvteaiiadimnulindaluwvdwiondioauniniu mssuiaraasndoduding 1 aggn
st lvnnTudeiduiiy

uenani wansideds nuis n1sfuianuvasadeiianuduiuslu@uinse
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fueafifissnusiiiideyanisdnuansiiinundefiouaziraulaldunmsgiu uazamise
Ttanudiiald 8nvis Aanssuluffisfamiddntulufiissusidsdianuvainuats uiauls
waztninnu aalindevesinvesfisnawesduisafatuaneulindaludans
yosfifisfuat 1y Sszuunsdanisiunnulasndeildinnss i uasifissumidulouien
Fuazimnzandenndestuaniunisalledn-19 venani dnvieadenaueisduiddany
Pndlaludedewesnifisfusiindtedsaduiivensuvesrumly uaziinmdnualda g
Asmaniidunszdulidnrionilienesnnduiiumanesiiedsifisfarduazianis
wugvwendelvauiiniAunmivion o ifis Aueiiguisrtuay fenavesniside
aonndeafunsAnYITe Xie et al. (2020) Ui Ansasadaingamvuneyatema 1wy
mnuvasnfBaInnsszuInvedlsalain-19 dawadonuidndasndsvesinveaiios
Fu Fanansuidutladvddnllumsdaaulalunafumaiesieluiian wavaenndesiuna
M3An®1es Sonmez and Graefe (2002) i masuinruvaeefetfudmansenusio
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nanFIsenuingUszasai 3 wudn anulindatiemmdiusludauanden
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uniszuin 1ain-19 lasdnrioadisnaiueisiudazdantindalunmaiuniwionden
AisArianesdusznousule desesiinefus andafifisiue waganmsuimsnu
vosiifisust Tngesdusznaumaniasiliinvesiisaawesistudifnanailindauas
ppnndunmeniisndidnafauazifanisuusivendeliiBulfiAunimnvoniien
AnsAwe lneAisiusiotradsanulingdalamnnisialndiiedydnvalliussuzviig
sErineyana An153AnTuIudisNseseu InsiruslaninanunnaudasEIuvtinin
aufumaeniian Wusiu Ssdenadesiunanisideves Abubakar et al. (2017) ina1ali91
Teupiiorfuanudeletiuiadusulsadyiviliiinniseeniiums Tnetnvieadion
drusnniiuualiuiiazidenidunisludaganuevatenisinunsvieadisrimanuFanin
Hlawarli9lald Sedonndostunanisiseves Han & Hyun (2015) Tilduandlinfuui
TinvieafisaisAniAunisnveafisndaguamdrusnnidenifumevisadiedluss
vnelatenisinuedola wardiaenadesiunanisideves Su et al. (2020) inui
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Auduntuwiidu uenanil nan153dess nudn ewlinsdadaisnswanisdeusoninu
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JoLauauuzn135I98 (Research Suggestions)
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