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Factors Influencing Decision to Use the Service of Starbucks Store
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Abstract

The objectives of this research were to study 1) Different demographic Factors
have different decision to use service, and 2) Marketing mix factors affecting the
decision to use service. The research employs quantitative. The sample used in this
research was 402 visitors who use the service of Starbucks stores in Samut Prakan
Province under the concepted by Cochran et al,, (1953). The research tools are
questionnaire. The statistics used to analyze the data consisted of percentage, mean,

and standard deviation and multiple regression analysis was used to test the
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hypothesis. The research finding revealed that 1) demographic factors including
gender, age, education level, occupation, and monthly income had no different in
their decision to use Starbucks stores at .05 level, and 2) Marketing mix by personnel
and promotion have an effect on decision to use the service of Starbucks stores with
statistically significant at the .05 level.

Keyword: Marketing Mix, Decision to use service, Starbucks
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nqUszeasA (Research Objectives)
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8n1301UITe (Research Methods)
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NALRAY 2.61-3.40 seAUANUTRaNelaUUNa9
NALRAe 1.81-2.60 seauANUanelatioy

WAy 1.00-1.80  szdiumwitanelatiosiian



WUl 190
215815N1SUSHISUAUAAAUAE=UINSSUNaJAU
dn 8 avun 11 idouwgAINMeu 2565

4. mM3usIvsIndoya
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Jaduiiinaronisdndulaidenldudnsiuanstnd (Starbucks) Tinsevidoyalneldana
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5.2 MslATgiveyaidaounu (Inferential Statistics) Wun1sAnwidayavedngy
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5.2.2 M534A5129 Independent-Sample T Test iigiU3suifisuainuunneig
sewisus 2 dfludasesiady

5.2.3 13ATIERAMURUTUTIUNIAFET (One-Way ANOVA) iiiarUSeuiieu
ANLUANANITEMINSTILUTINNNTY 2 W Teeidledideldsunuuazasadeuanugndes
YIWUUABUNNLAD JITelduuuasunuIAIE Lavdenensiakuuasuaiuadly
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NAN15338 (Research Results)

M3l es “Jadeiiduadonisdaduladonlduinisiiuanisvad
(Starbucks)” aflmiaaqﬂmaﬂflﬁ%’aﬁﬁaﬁ

anudadediuynna wuin revnuvaeunudiulvaidunweands 220 au (Souay
54.73) 018581319 20-30 U d1uiu 176 au (Sevaz 43.78) AnwagluszAuuianes vise
Wiguin §1uau 207 AU (Seway 51.49) endwdususunis/sgiavie $1uu 99 Au (Sey
az 24.63) Mldladesialfiou 20,000-30,000 U 11w 158 Au (3egay 39.30)

frudlaseiiiinananisdndulaidonldusnsiruansvad (Starbucks) wuin
drouuuuasuamdnivginginssuhlvlunisdenltuinmsuanitad (Starbucks) 14
U3n13 2-3 AdyduaY $ewar 34.83) [usnsluraaien 12.01-16.00 u. (3ouas 36.82)
Tnedauuuthngu (Geuaz 70.65) denudlnauedeshuuszinmiu/iu Gesar 66) Inewden
snitan Ao wnieshudonlnuan (Gosax 18.91) falddeindedends 101-200 um (Govas
44.53) lngigraidonlduimanniian Ae savd/Aannveuaiosiu (fevay 21.14) lag
naudaegrdenulduinstunguiiou viaiousiuau (Fosay 35.32) Yeannsfiviili
nausoEe3induam$tad (Starbucks) snnilge Ae umesidn (evas 64.68)
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5.D.=0.570) 898931 FuyARA flAladesmeei (X=4.23, 5.D.=0.580) 509841 Ao Fu
nIzUIUNS TANaAsTmeYi (X=4.20, S.D.=0.720) S0304 Ao fuvownanisdadiving
fieladusinegfl (X=4.10, 5.0.=0.670) 5848911 Ao Aundn el ogluszdugann 3
AnadssImegil (X=4.07, S.0.=0.658) s9sa3n Ao Aus1An fiAadesiueyi (X=3.95,
$.D.=0.640) 5990411 Ao funsALATINTNAIR TiAadeTmegR (X=3.89, S.D.=0.667)
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%14 Starbuck siaseRUAUARNSERAT 05

2AUs18WaN1338 (Research Discussion)
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Hadudmyanaduing 01y sedumsne Meldedsdediou uazeordn luidau
uansstumeodAgynisadafiszay 05 Fefiasaunuigiunuide iesnnguineu
wuuaeuauiildusmsiitaduunndety uineuluuasunamnauiingAnssunsidn
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Uinmsmsznaunwluiesveaniowdy mndusnsgiuressand uazinandiuyszan
yamsaanannn sesnluzesvesednuazseld iesangidnlduimsiisedunisinu
fegluuinannsunnnit uazordmduntnaueeyiln awgmsziiogludisinganisuns
szuiaveslsalain 19 dewaliidmnldvsnsdrulnaidudidsfonfumaluvamulu
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aonrdesiuamiideves 493381 U (2558) Anwtafeiifinadenginssunmsinauls
FoAudvosuilnansdeeoulat nanmmeaouamigiu nuin fuilnafiddnuaemg
Uszmnsenansishetu wsiinginssusadulateduiilisinetu ededifoddynisadai
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[y

s¥iU 0.05 Jedfpudaiuamidovesdisuszn unduen (2558) W@nwies Jadeiidnaiens
fauladeniunaindruansl eweu Tuaniduinis vty Uan. vesfuilaaluias
NUNILVIUATLALUIHMMA NENIY A 87y SEAUMTANY 91T uagwld ldesie
Woufiuandsiy fdmasonisdnduladeniurarniruaueweey Tuaniduinisiiy
Unn. veauslnaluwnnsennumuaskazUTiung
2 Jadedruuszaunanisamaiitnadsanisinduladanlduinig
drudszauniiniseainnunisanduladenlduinissuanisUad (Starbucks) &

v @ o

sesurfoddnyi 0.05 Tasdudszanymnasnuyaaing Lagfudaaiunisnanainanonis
fnduladenldusnisduanivad sgnefifuddynisadffsedud 0.05 (Sig = 0.000,
0.027 MUAIRY) FIUATUKNENTUY 51A1 YBINWANTIATINUIEY NTLUIUNTT LATANBUENIY
menm lidwarensinduladentdusnsi Starbuck sessiuauddymnsadad .05
iesan fuslaalaildmuddgiundndasisnm dommamssadmineg nsvuuns uay
dnuaigmenenm oradunsgiuanstadiduiuiidedeaduiisdnedrunsvane i
AN MYBINGAS Y S1AEANIINzEN wazneluIEnNEEe1n STUANLASAIBNN Loy
vssemedaumngaudensliuing Snviadadinnslidelavanilossmdusiusosng
jiafl Bedamaridroeiunindnuallineduanitadeguds Juduiifsgauasionvos
Fuilan silrglduimsladlalyimnudrdyminiusyaansiiduuidadlunsuing wagly
S 09UBINTANATUNIIAAAIUYINUANS 9 ﬁﬁaamiwia;ﬁu%lmlﬁmmdw Feaenndasfiu
MATeveY F3en desanns wazane (2564) lAnwes Jadunisnarniidananons
Frauladevmaldvenindnuusyans smineduedeeiaud lenaian tanaain
dutszaumansnaatia 7 fuegluseduan uavdswaronisiadulatoumaliniely
uwinedeleifeernudetnadituddynisadffiszdu 01 Jsdenadesiunuideves 57
$onl Bunasd (2557) WidnwiFes wfnssunisuslannunaniiin swseuavineziead
UauA na1391 nguguslaalianuddyiudadediuuszaunianisnainainguninyes
wianundidesiauaniviuazfindunen Snifsnsimunsalfmaeautusand
mszsavAnunieidudsddny wazddsianmeuistudfedu wazsaimnganiv
USmnaunmuvsionta uenaniiarsiiagianalilndifestuguds uieganindntes el
fuslaafaninuaniideludlefeuiunauddueiuduiiansly Sudenuduiusso
waAnssuruilnaidadulatilduinsneluduniuan sweu avinezueaduliLa
agnefifedfyneadffisedu 01

Jorduauuy (Research Suggestion)
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1. 91nuan1sfnudeyaiid Ynvesdulszaunianisnain ofiansaain
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ogluszduanniian fadu fusznounismsinisdaaiuduyanadisnisliainudiv
winanlugrumsinulidndanndsdu wensulangdenisvinun uazsamfniui
penuiteliAnAnuuAng1e uazlanduninguyssedu q uagnisldiudaniunii
ndnuaiianty iegnéingds avosniuuafii ity liannsomaindlmld

2. Mnmisnydeyaditaveanmsinduladenlivin Weinsananuanisife
fiAdeafufuds wui guszneunsmsinisdalusludusitudemnsoulatdifielviin

= 1

Flagn U B0 1 uow 1 vide an 50% nsuangUesdiuan dududvsusslemivesgndn ma
Sumsilustulidenlduinisedsseiiios Jsazannsalildedivszansamiseile
Fuilamiinsiuitednsusslovisng 9 egnehfauaziinsldegnadelilos 1usu

Forausuuslun1siduadsialy

1 iflesnnamiddoyailvhnmaiudeyaiunisuaniuuasuniuosulatifissosng
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