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Abstract

The objectives of this research was to study the knowledge, understanding
and the attributes of financial investment Facebook Fan page affecting mutual fund
investment decision. The sample was 385 individuals. The questionnaire was used
as the research instrument for data collection. The data were analyzed to
determine frequency, percentage, mean, standard deviation and multiple regression
analysis. The results of this study found that the knowledge and understanding
about mutual fund investment in product, investment risk, tax benefits, returns, and
performance positively affected mutual fund investment decision. The attributes of
financial investment Facebook Fan page in content, model, and usefulness
positively affected mutual fund investment decision The knowledge and
understanding of investing in mutual funds in terms of products affected the
decision to invest in mutual funds the most, followed by tax incentives.
Performance investment risk and the return side, respectively, and The
characteristics of the Facebook fan page financial investments that affect
investment decisions in mutual funds. It was found that the research hypothesis
accepted No. 2 that the characteristics of the Facebook fan page financial
investments had an impact. Investment Decisions in Mutual Funds statistically
significant by the feature of Facebook fan page finance investment The content
aspect was the most, followed by the usefulness aspect. and style, respectively.
The results confirm the importance of knowledge, understanding and features of
the Facebook Fanpage Finance. Investments that affect investment decisions in
mutual funds Therefore, it is recommended that the administrators of the
Facebook page, the financial and investment fan page, and the mutual fund
representatives Should develop information, knowledge and understanding in all 5
areas. to be useful for investors' investment decision making in mutual funds If the
knowledge and understanding of investing in mutual funds is developed at a high

level, it will result in more investors making investment decisions in mutual funds.
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35AUN15338 (Research Methods)
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WAN15338 (Research Results)
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1A (X= 3.70, S.D.= 0.89) WeRasundusedonuin yndefidadoegluszdumn léua
Fruilom (X=3.71, S.0.= 0.92) Fruuselerilunsldnu (X= 3.70, S.0.= 0.88) uazdnu
JUMUU (X= 3.69, S.D.= 0.94) AuaFU
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w1 Fefifidadsegluszdun ldud msdadulade (X= 3.71, S.D.= 0.91) MIkaIIM
M9Gean (X= 3.70, S.0.= 0.94) n1sUsziliunaniugen (X= 3.69, S.D.= 0.95) WgAnIsu
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5. namTATsRANuduRussEnianuiaui s s nuazveamedn

Wl aNIsRUNIsasulnasonisaadulaaulunemusiu Ineldadd Pearson

Correlation agunalafenisng 4

I 4 MIARTwTAdIsEAnTanduiusserinsemu e lauaeA aid nuaisveavledn

wimaNsRuMsamuninasemdndulaamulunsmus i

SK SA | VIF
SK 1 0.887** 0.917* 4.696
SA - 1 0.890** 4.696

a o

* fifydAgyneaiansedu 0.01 laehl SK fie Anudanudilalumsamulunaayu
734, SA Ae audnvazvelrdnuvluwanIRuMsamy, | fie msdndulaamulunemnu
T

31NA13 4 WeanasaAmduUseansanduiussenitsanuinnudilaasg
AANwzraualnLiunaNTRUM s uninasdonsandulaamulunewuslae sy
wueduUseansanduiusedsendng 0.890 - 0.917 lnganuianudilalunisamuly

NOINUTINUALAMEN YUz uNTdNL N LMINITRUN TaanUilANuduT S UNIAnaUla

'
aaa

asulunamusi egwldudAymeainnisedu 0.01

dlavhnsnageunnuduiusszninefulsdase Tneld Multicollinearity Test
wudAn VIF veafauusisansiafidwinfuegdl 4.696 dsdiddesndt 10 uansindauys
daszumazAdanudunusiutdos wssluiinnuduiusiuauiatlygu Multicollinearity
serinenuduiusagluiuysdase

o saneduussavdanduiudssninsenudanuiilouasaudnuusvou
glinunumanisiunsamudidnasenisdnauleasnulunesmusin Inesau wuiia
fsyavBandiuiusogsening 0890 - 0.917 Tnsanudanuidnlalumsasulunesyus
wazAdnyzvatnglnLumINITRUN SR ulauduTus funMsandulaamulunemu
53 gafituddTnaiRvissdv 0.01
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M1504 5 HANMTIATIZNSaRneskUUNYAYBIANiANUd kA AN Yy NN
witwamMsRuMsasyuninasensdnaulaamulunasmusiy

fauus b >t B t p-value
Error

A9 (Constant) 0.087  0.075 1.148 0.252
ANUIANULLILa (SK) 0651 0044 0597 14819  0.000%
Audnwarvawmlaln (SA) 0343 0038 0361 8960 0.000%*
R 0.932
R* 0.868
Adjust R? 0.867
MSE 0.110

1NAITIN 5 KANITIATIENNITONNBULUUNYANAIETT Stepwise Y8IAIUIANY
i lauaraudnvazvearlednurumanisiumsamuiiinasemsdadulaamulunosmu
531 nudn anuianudilalunisamulunsausiuiasaudneuzveangsinunung
msiumsasmuiinasenisinduloamulunesusin egnsdidedfymsadaiisedu 0.01
Tnofianuduiuslufirnafoatu Ssaunisnennsalarunsadiufunensainsdndule
awmulunesnusuldgniesdosas 8680 fuiuiseuuauufignunideiiinnuian
wihlauagauanwazvasmglnununan1siunsamuinasensindulaayulunemu
s eghsiiddymsadiafisysu 0.01 Tnsauianudilelunsasmulunesusmdsa
somsindulaamuniian (b = 0.651) sesasunie AudNYUrYBLHTNUHUIMANTTEY
nMsasuasraion sandulaamulunemus (b = 0.343 )audnu
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