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Fen Trldnslesgidanduiusuuuiiesdu nansAneanudn nginssunis
Wasuinasiieatuiiivinamedenniidulsaduaidanuduiusludauinesied
tHoddmeadatuenuienudlafedulsafuai Tnedadussansduiusigy
0.65 videdimuduiusseAunn savenuin anudamdladedulsaduaiives
nauiegeliauduiusludninegaliduddyniaiftunisviuguaiiunuesiag
fnduussavsauiusvintu 0.88 vifeflenudiussziunn

ArdAeY (Keywords): Lsafiuies; Jiidnswanisdany; anudanudile; n1siiu
AATlUALLDS

Abstract

Nowadays, Social Influencers heavily influence on thoughts and behaviors
of people. News related to social influencers’ lifestyles sharing on social media
got attention from people and affected the comprehension of the audience in
many ways. This research aimed to study the behaviors of news exposure of
social influencers with major depressive disorder and comprehension of major
depressive disorder and self-esteem of generation Z in Chiang Rai. The
quantitative research methodology was used in this study using a survey as a tool
for collecting data. The sample size was 400 people of generation Z living in
Chiang Rai. The questionnaire was used to collect data and analyzed with
descriptive and inferential statistics with the use of t-test, One-way Analysis of
Variance (ANOVA), and Pearson’s correlation. The results indicated that news
exposure relating to social influencers with major depressive disorder has a
significant positive relationship with a comprehension of major depressive
disorder with a correlation coefficient at 0.65 or a high level and inclusive of the
samples' understanding of the major depressive disorder has a significant positive
relationship with self-esteem with correlation coefficient at 0.88 or a high level.
Keywords: Major Depressive Disorder; Social Influencer; Comprehension; Self-

Esteem
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69 &unu (smeuiangiln, 2563) lumanisunmdlsadanaiidulgmauninings
Aeldfunnaunnlenma wuvidluauun@ fuaename uazdthemsdang erafiatuls
Fausiagisssun uiinmzaiiinund dnvarermsvesnmgdmaiide deims
31 fanuddndin dwiaues Sandinuediifiguen Fouwidunts nuatadla wun
auaulaludsnneg seus mnudnazdias veaudeduluawes waziennisna
mMesamsy dannilonsduailusziuguussenaaudindenisandangliunnnin
ufalUfis 20 i1 (dsws Bunywdu, 2534) Tnsenaintunuuiianve wu nsgads
nsvE$e anfen s wesinldieslaglifiannglan ddutiagtulsadanusasne
meldFenmslien nssnwimedela vieviaesegnesamiu (wilu vidensega, 2553)
HilanSnaniadenu (Social Influencer) LUuﬂawuwuﬂwmmimgmumﬂu
downavuedodenssnlaindulseduiad Aunguiinefsyanaiiiuiissnues
as1saiv Wuyenaiideuazdauludsmilianuanls W19 Bumsnindos Aalu
tnuans 1nfw wazifidoidodudeaususingeg saudsyananiluiaunsoaing
i3etneseAnaudwinnnuarldfunisendesindudlideyaniedeldluremis
WAams emaneaaanig (De Veirman, Cauberghe, & Hudders, 2016) faiguiil oviiou
fugeu w.A.2563 Tonsaunumslnsimidedslditnfemjudefimdal dam
aseualawsIauesthedulsaduiait Wudetuidleeuiqguiou n.m.2565 1
MslaueIvesisInavu uINnAnfuinfeusUestodiunielUamelude
derneoulauimuthodulsaduaiuaveglusznitadfunissnwdilulsameuia
farndsnanldadsenuanlaliiuuiumasuegnann sglsiauindosiniing
Ieusnianizesenistheuazmssnulsaduaivesnuiesuuuasidonlusenisaunin
(talk show) msdelnsatiandouniiiu
Tnesmilauaifsfudiivedomdeiininanedany uenanaziausluiyy
Aeadunsiameinistis Sdmaausludsadudug wu auve 01nns Jeded
Aertes LuImNsdne Haresn1inw ArenuinansEMUIINDIN1TVasTIA i
nsvhienueuaznIsEnFnsvestaeBniae fdu nslameidesnistieduls
FAIveeidnSnanedenugeuiinansenudeunuady §Ann1u (follower) wazdeny
Turndns dadunislieanuaulafienananedunssuadnawinnisinuesudin
(hashtag) Tudedsnueaulat mﬂﬁlﬁﬂunfamﬂm,wmzLﬁuﬁaaiﬂﬁ"?maqgﬁ%lﬁm
anazfualtudenisfuyunnuieudilalulseduaivesdfudnasiude i
anuilslugiuansiinfulsaduesazdmaistosiunmsinnisaniunsaiiaznns
UftRngndesfudidulsedinai dwalilifnmsnsuazgnidenufdfandny
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Imansanmedeulyifeiuiisnsnanedsauuenainazdnaiuions
Annszuaniwanlaludfuasvdedifnnuudr Ssenadsuasunisiiaviwaseanudn
Tudusineg vearfSuansie TaslamznsiuuAnieiunuesvesiuas msiu
anuAlumule(self-esteern) WunnAndAgfinaniansiuyuwdAniAaiufnyes
puesludyasingg WWunsUssdiunuedunisuinuasnisay saeinssuianudan
(feel) fifliamuios mstfiunuilunuesfudnumiavesinle Wuauddnuazaude
7idsonuLes (Smith & Mackie, 2007) daanaszaunugilalunuiosuarnisi
Anuannsalunsnszyindseineg luddeld dsiimdngrudsuszdndiinuin §ildvswa
nedenugnldiduunassnedslunisimunsiion (Value) iruaf (Attitude) ua
NeFANIU (Behavior) vi'%aashﬁmashwﬁwaa;ﬁums (Shiffman & Kanuk, 2004)

n93dedTeiitmanefiasAnydn mafgiisvsnamadenuldDameinnuies
Urevisefionnisvedsadued wazdnisgnueeanududeyarnaisiuiinidley
domavunyueingg ufsdomaniulanesuladazdmwasonsivivesiuasetnals
faiAfedazssfnunduauuesdud Gen 2) Tuimindeneiiiongsewin 16-
24 ¥ \ilesnnduthsiefidulmnndeumaluladivuaiouaryadnlagdlngvesau
$uilfio ArwndrAn ndwih nduansean naenauiingAnssulunisuasmarudlalg
Tnesinidensuteyatmansiudeseulavuazdedinuooulatiineg aunsaaiianszua
snaelulanoouladdld (waus Tvetand wazafiss sundsleR, 2561) navesnsdnuilay
Hulszlevisomsvensesdrufifeiugiivinansdsanlufifduanuiniandila
Tudszidusuguamuaznsiugaelunues (self-esteem) vosgSuans dadus
LL“LJi‘UENB;I’%IUa’]ﬂuﬁﬂuﬁLﬁﬂ?‘ﬁj@ﬂﬁUIﬂiﬂﬁ%”NV}’Nﬁjmjﬁyﬂ (Cognition) WazAIUB1THA]
(Affection) TaazidutseloviidmiunadiuiiAsidostunsdednuaznisdeans
aunwlunsdeansrugiavinansdsausield

nQUs2e9AN15338 (Research Objective)
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youlasnuUszaIng 1iuA Anwilawizngu Gen Z vieffislongsewing 16-24
Viofoegluimindeese

vouad L mafudeyanseunquaresina 6 Wousudifeungunia -
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N1INUNIUITIUNTIU (Literature Review)

Ateilfundndeluiidunsoulumsdin

wuIRAREANSWaN19FIAY

Shiffman & Kanuk (2004) Tinaunaneves §idnsnaniadeay (influencer)
Tvnefis yaravidenguuanadifuilacltiiuumassnedsunsimuaanden (Value)
WeuAR (Attitude) uazngiingsu (Behavior) n3oaedlaegemils viall Zietex (2016)
nandsindinvesdiisviwatoli urawdrauidndug ivinamduduyudidud
daen wozaunguioglunnanviendn enii dnnaidies fireaun vieududifiounay
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NANYYBIN

Morteo (2017) uUsUssianvasd8nsnantadaunionuaals 8 Useinm
¥un 1) fiduanuAaiu (opinion leader) 2) 1882918 (expert) 3) fuslan
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(celebrities) 6) fuiumsus (trendsetters) 7) UioninNe3 (blogger) uas 8) filanEnaiis
dnaam (potential influencer) Ussinnuesdiifidvswansdanuiinauniuansliiidiu
11 yaralafmuannsadudidninansanudald mnyanatuidnuusiany
Tngiavngiinwensdeans (communication skills) fflanunsadeansiugFuansitmaneg
lanuanuantazaNian awsawdsduanuiuaztoya 18v3wa (influence) #e
fRnnna (follower) vidodsauruilomiweunsluszovnardudu sadsenadudis
awdanudenaludulasiumils (Ryu & Han, 2021) fideides Svomwmaliann
vuedetnodsauoaulay uaziidvsnaazliuiilagfianu fedunumdeiniovie
Hsenooulatluilagiiuognen (Thai Business Search, 2563) aauideiyjsdinuina
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Smith & Mackie (2007) na17331 n1swiuAmATluALLEY (self-esteem) Wudh
uluiimiuvienu (the self-concept) Ao MsfiuyudAnABIRUAINLYEINLLEY Tuldyy
#197 nsUszdiumuedlunisuanuasnIsay Taanssuianin (feel) fifldanuLog
maiunualurueaduduniwesdale Wuauidnuazaudaidnenues 1Ju
msidouleaszminennuAniierfunuiestaznIsuansoenesmULeY Yzl 3013 29
otfusiuuY (2552) ndnvin mswuguenlusules munefis msUsuiduanuidnidse
AuLeIIIMULRAliAuA1 daud1Aey Taunine veusuaues nilalunuies uazd
aannsalunisnseyidasinag Tudiels

Anidnunizvesiiinsiunuelunuesindu 2 dnvay fo 1) dnvnrvess
fflnsiiugaanlunuiesgs yanafiinisiiugaalunuesgazduyaraiiini
Besulunues Whuauesiliauel fauamse fanuAnatisassd veudugih
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AUl WAz 2) yanadinsiunaelunuesin asdudfdnginssndoauuly
Tumsiilsiffianuianinags danuvainndanazanuidesiulunuies 1inAdw
Suiiaveu veuarsilgm uayliemsdeula Auddlag asulsdin mafiunuelumies
yanefls Msfinsundadudemuiemiu anuidn uasvimuaRidsonuiowisluiud
warlaidluiFerine 1wy msUszavanudise msUszauaudiman msUfiasnuLes
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(2555)
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Fasfefudiisvsnaludunilulsadued dauil 3 wwunegeuauiainudile
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WUULaRNABU (check list) WaghuuNns1@IUUsEUUAN (rating scale) 5 seAU laun
WN¥an 10 Uunan Uey Lastiasiign

d115UNINTIADUAMAINYDIAT 891 DAIUNITATIVABUAIUATIVOLL BN
(content validity) Anfiun1siaglidnsamidiluarvrdmamans 31uu 3 1/1"114
#1500 u,awmﬁmLmuaaummﬂswiaLLmlﬂwmaaamwama (try out) funguAL
Lildnguitednediuam 30 au innesimanudeiuresuuuasuniuisatudonise
FuUszdnd wean (Alpha Coefficient) 494 Cronbach #a1LvinAU 0.89 3 93A21U
wingadlunisihluldiungudegela

Bnsiiusiuswdoya
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Scheffe SanidldnAnszimanduiusuuuiiesdu (Pearson Correlation)

WAN13338 (Research Results)
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dquil1 deyadauyana waAnssunsasurnasieanudiianswaniedeauiy
Tsadua3n anudanudilafeaiulsadaedt uaznsiuguailunauesysingy
779819
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63.6) 599A91 AB 81Y5ENIN 19-21 U (Segar 30.4) AnsAnwiviemasdnuiaglu
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Tnédseidulsaduadi (58.5)
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Y
a a

TusnuwgAnssumsidaduimansfeafugisninamadsaudidulsaduat
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dvsnamedanuiidulsaduiainiinguiegsldidasuinarsdiulngasdufalu
ms1/1n3es (Govaz 78.0) sesaunde Wuiidvsnaludednuooulatl 1wy gyuiues
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nansnaaeuauimdlafefulsaduiaiivesnguiiedis wuin nau
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noufnulagndein “annguisvesnisiinlsaduasife nisuesmuesluusay ued
oANLTUIAIAINNANT 99BIAULES” TS nusnniian (Fovay 97.0) Sosadunfe “n79
shwlsnduaslsilsormsaduiuiniuensing saulneldiaaniusiunf 910559

siTuegiudh” (Fevay 95.5) daumauiinguiaeguneuldgniesiesiigaie

“doslormndueguiu 2 dnmiduluasdeldrnsutulsaduasr” Govay 45.0) iile
finnsandazuuulaesiumuin enufuazasidtlafesiulsaduadilunimsiuves
nausetdulngjerlussiufitinnuianudilaunn Gevas 82.5)

FIUNANTNAGBUANUUANANTENINAUNA D18 WazMSANYIVRINGUFIENaTY
anuaudilafefulsaduaiimuin ngudiegafimataznsAnwunnsteiud
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el U3 A siianngaudilafsrfulsaduaiigeanduwasie vusfidy
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FuiadunndnsainnguiiegafiiinsfnuszAudseudnuinoulats/ Uiy egnadl
Hedegy

1.4 nMsiuAMAT lUALLDIYRINENRIDE1

NAANINIIWILAMATIUALEY WUI1 NaufagRdiszAunIsiuaualunuLe
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