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Abstract

The emergence and growth of cryptocurrencies have brought about a
transformative shift in the perception of trading and investment in the financial realm,
consequently generating heightened interest among investors, financial institutions,
and regulatory bodies. Research in the field of cryptocurrency trading is primarily
focused on investigating and comprehending the influential factors that shape the
decision-making processes of cryptocurrency traders. A particular emphasis is placed
on the amalgamation of technology, finance, and contemporary cultural trends that
underlie cryptocurrency trading. The findings of these studies reveal that
cryptocurrency traders often rely on their emotions or intuitions when making
decisions, with a tendency to align their data interpretations with their pre-existing
beliefs and thoughts. In doing so, they tend to overlook contradictory evidence.
Traders with excessive confidence in their abilities exhibit a higher inclination towards
frequent trading, yet they tend to achieve lower returns compared to their more
cautious counterparts. Furthermore, they encounter challenges related to unchecked
avarice. It is worth noting that the prevalent culture or norms within the
cryptocurrency trading sphere do not have a direct impact on the purchase or sale
decisions of traders. However, social media platforms exert a noteworthy influence
on the price volatility of cryptocurrencies and significantly shape the decision-making
processes of traders. Cryptocurrency traders, influenced by emotions such as fear,
greed, and regret, are often prone to irrational decision-making patterns.
Dysfunctional cultures and suboptimal trading practices negatively impact decision-
making processes and overall performance in cryptocurrency trading. The ideas and
opinions propagated within online communities play a pivotal role in distorting
decision-making processes and engendering market dynamics. Attitudinal biases have
adverse implications for decision-making and trading performance. For instance,
aversion to losses, avarice, and regret are found to be correlated with detrimental
trading behavior. Additionally, there exists a connection between emotions expressed

through social media channels and the fluctuation of cryptocurrency prices. Online
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social media platforms and forums wield considerable influence over the
cryptocurrency market. These research findings offer invaluable insights into the
psychological and behavioral dimensions of cryptocurrency trading, presenting
significant value for traders, investors, and financial experts. A comprehensive
understanding of these influential factors that shape traders' decision-making
processes and their engagement with the culture of cryptocurrency trading empowers
stakeholders to make informed decisions and actively participate in the
cryptocurrency market.

Keywords: Cognitive biases; Emotional tendencies; Memes and trading culture; Trading

behavior
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WU AunAeansvIan dannanenisidendadenvesiniuiegdls duinuilug
nadwsTlifivUszasd Snfiauuafnues Barber and Odean (2000) wandlsiifuinmsainesi
fannusfulagaAnlvaginmamsntestuuayldfunanuunuiisnnitmsanesfidai
sefnsslunsmsaunnunn Jetsueniamansenuidsaudeuszansamlunisines uas
denAdastunwIRaves Shiller (2000) wansliiuinmsamasfinsanunseuanuaulve)
wiffuazdaudaiunnuidoniemsiinssivesmanivies duwildufiezuszauiunis
yanulugfinaiafinnesayuaznisauaaisvosmaln d9Usuenisnansznuiisause
Uszdnsnmlunisinge

Hav8In15378 Nudn Yadeduuazimusssunisingn 48nSnanisausanis

[
v a v

andulawmsauarUseansainlunismsn veansamesanaliualviatuegiuinvuzvesily

Y

NIDTAUGTINNITINIANUY TasluiAnues Asch (1951) wansliiiuirtanvuiaanu

goulmisongAnssuvanquan §10195unsvulasnunanyusuesulatduasunanneosy

a

lo@eaiivie Fahluguansenumsaudenisdindulawazysyansnmlunis
WA Miuswfeiudy Dawkins (1976) lauusiwwaainedduiulugiugnitevenis
d9H1UN 19 TRIUETIN TeanunsounsnIEeAUAnLaEiBnSnadeng AN 8135IMEINT

sadulalunsmsalumenidunaidels denndosfuuuifnues Tapscott and Tapscott

Y]

(2016) wuindedsnueaulatuazeiuesuladiunumdrdylunisasmainanaiufivia

Tidusganniutl 39 Meme wazimusssun1smsnty awnsalidndnasonisnszivedm

=g

samesiaznainvemainls Juhlugrnadnsnideids uazdiaenndosiuiuiAneliu

'
Y

fudmsssunmamsnansdasimgAnssuiitunouanuduialuszozenle Wy msdu
aradssiinniiuly nslidatunismsnssezdu viensidsuuuumsainosedulaglad
mMnziogaiau (Geczy et al., 2007)

HAYDIN1TITEY WU Elideyananadesinitennu uiivzasundayivesunl
Anvds Anaeien danina vie fla fudu lufvanunisaifenmalaild sl orsuald
unumddglunisdndulamsn Fainihlugnganssunsdnduladilfivema uudliums
o1suaifisfamulalunismsa Idud Arwnda (Fear: msamesonaidnndriiaznarnlenia
(FOMO) ni3ondaitazvianu dsevthlugnisdnaulaiinuiundundy wu msidimsndd

AulunSeeanduiuly (Przybylski et al, 2013) aulan (Greed): Auusisauiiaglé
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flsegneamansiuarinlsiiazuine anavhlinsmnessuanudsanniull Wnaese
Fuananfiou wiede Position VuuAuly Tnentemaneuwnufiuinniniy (Nofsinger,
2002) arandela (Regret): insamaianaandelandinnaseninimanudedulalalis
Fsorhlugmaorduiinfululasnamsafifanudsanniudessdass Tannily
(Zeelenberg & Pieters, 2008)

JoLauauuzn153398 (Research Suggestions)
1. Fowausiuglunsiimansideluly
HAYDINITITY WU NGUAIBY1EINTHIMAIUIENTad TN IMMU UL

[
[

A Lﬁammimmaﬂamumwa IG]EJISULLV’ﬁQ“U@llﬁﬂ?ﬂ%??ﬂi”ﬂ@UiUﬂ?i@ﬂﬁUiﬁ]L‘Vli@ﬂﬂa

a

UAIN ammna@ muu L‘VliﬂLﬂ@iﬂ’]iuqﬂ’l’miﬁﬂﬂ?ﬂﬂiwﬁUﬂﬂim%N’]umﬁNﬁ‘&lﬁ\lﬁﬁuﬂ‘Uﬂﬁi

—

deyarnans swdwvedan1sinsesidneg unvuldidniuaniunisalsneg Tulagdu
ninnranuiunuvewankuuliegis warmsseinseitlunsdnduladenininanaiiy
Advineg9TaUABY
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[

1) N15378AT 9w 0lUAITIE NIRRT 1N A UATTANIMINITILATE

a a

VNINYINTITINIA: ﬂ@ﬂiﬁﬁzﬂLL‘U‘UGUENEJ'WMﬂjLLaz‘WﬂaﬂiiﬂJﬂ’]iLVIﬁ@IUIaﬂGUENﬂ’]iLVﬁ@ﬁQﬁ

FuRdta teagldidladeineinmamsavesnduitimneanizdiifinisdo -eanaduiava
un
I¢ognstaiaudadu

2) msAnunmAdedanunmAstunagnsidanumnzaniumsdadulamsa
uazUszdnsnlunisimsnanaliufdsia elsimsainesielmiannsanszminiludeya
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