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ABSTRACT

Consumer snacking behaviour survey in urban areas of Thailand, which was conducted on 522 of

12-60 year old respondents found that 96% of them had snacking habit. The proportion of snacking people

decreased in the older groups. In addition, the female in the ages of 19-22 and older than 35 year old tended

to have snacks more than the male in the same characters did. The results showed that the consumers in

the Northern part and in the ages of 12-18 consumed snack more frequently on the daily basis than any

other consumers. Fresh fruits, bakery products, and potato chips were the most popular foods consumed as

snacks throughout the day. The Northern consumers tended to consume more bakery products as snack than

any other products.  While the Southern consumers had more Thai desserts and candies but less jellies. Potato

chips and fish snacks were more consumed by the consumers in the ages of 12-18 than any other age, while

popcorn was more snacked by the older than 35 year old consumers than any other age. The consumption

of ice cream, chocolate, candies, and jellies were decreased when the age of consumers increased. While

fresh fruit, nuts, and Thai desserts were more consumed by the older groups. Additionally, the 12-18 year

old and over 35 year old consumers consumed the preserved fruits more than any other age, and the female

consumed fresh fruits, bakery products, and jellies more than the male did.

Key words : snacks, snacking behaviour, consumer survey
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∫∑§—¥¬àÕ

°“√ ”√«®ºŸâ∫√‘‚¿§∑’Ë¡’Õ“¬ÿ 12-60 ªï„π‡¢µ

‡¡◊Õß®”π«π 522 §π‡°’Ë¬«°—∫æƒµ‘°√√¡°“√√—∫

ª√–∑“πÕ“À“√«à“ß æ∫«à“‚¥¬‡©≈’Ë¬ºŸâ∫√‘‚¿§√âÕ¬≈– 96

¡’æƒµ‘°√√¡√—∫ª√–∑“πÕ“À“√«à“ß  —¥ à«π¢ÕßºŸâ√—∫

ª√–∑“πÕ“À“√«à“ß®–≈¥≈ß„π°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’Õ“¬ÿ

¡“°¢÷Èπ ·≈–‡æ»À≠‘ß„π°≈ÿà¡Õ“¬ÿ 19-22 ªï·≈–¡“°

°«à“ 35 ªï¡’·π«‚πâ¡°“√√—∫ª√–∑“πÕ“À“√«à“ß¡“°

°«à“‡æ»™“¬„π°≈ÿà¡Õ“¬ÿ‡¥’¬«°—π „π à«π¢Õß§«“¡∂’Ë

„π°“√√—∫ª√–∑“πÕ“À“√«à“ß æ∫«à“ºŸâ∫√‘‚¿§„π‡¢µ

¿“§‡Àπ◊Õ·≈–ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-18 ªï‡ªìπ°≈ÿà¡

ºŸâ∫√‘‚¿§∑’Ë¡’®”π«π°“√√—∫ª√–∑“πÕ“À“√«à“ß„π

·µà≈–«—π¡“°°«à“ºŸâ∫√‘‚¿§„π¿“§·≈–°≈ÿà¡Õ“¬ÿÕ◊Ëπ

 ”À√—∫ª√–‡¿∑Õ“À“√∑’ËºŸâ∫√‘‚¿§√—∫ª√–∑“π‡ªìπ

Õ“À“√«à“ßæ∫«à“ º≈‰¡â ¥ º≈‘µ¿—≥±å‡∫‡°Õ√’Ë ·≈–

¡—πΩ√—Ë ß∑Õ¥‡ªìπÕ“À“√«à “ß∑’ËºŸâ∫√‘‚¿§π‘¬¡√—∫

ª√–∑“π¡“°∑’Ë ÿ¥µ≈Õ¥∑—Èß«—π ºŸâ∫√‘‚¿§„π¿“§‡Àπ◊Õ

¡’·π«‚πâ¡°“√√—∫ª√–∑“πº≈‘µ¿—≥±å‡∫‡°Õ√’Ë ‡ªìπ

Õ“À“√«à“ß¡“°°«à“¿“§Õ◊Ëπ „π¢≥–∑’ËºŸâ∫√‘‚¿§„π¿“§

„µâ¡’°“√√—∫ª√–∑“π¢π¡‰∑¬·≈–≈Ÿ°°«“¥¡“°°«à“

¿“§Õ◊Ëπ ·µà¡’°“√√—∫ª√–∑“π‡¬≈≈’ËπâÕ¬°«à“¿“§Õ◊Ëπ ºŸâ

∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-18 ªï¡’°“√√—∫ª√–∑“π¡—π

Ω√—Ëß∑Õ¥·≈–ª≈“‡ âπ Ÿß°«à“°≈ÿà¡Õ“¬ÿÕ◊Ëπ „π¢≥–∑’ËºŸâ

∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ¡“°°«à“ 35 ªï‡≈◊Õ°√—∫ª√–∑“π

¢â“«‚æ¥Õ∫‡π¬¡“°°«à“°≈ÿà¡Õ“¬ÿÕ◊ËπÊ ·≈–æ∫«à“°“√

√—∫ª√–∑“π‰Õ»°√’¡ ™Õ§‚°·≈µ ≈Ÿ°°«“¥ ·≈–

‡¬≈≈’Ë®–¡’·π«‚πâ¡≈¥≈ß„π°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’Õ“¬ÿ¡“°¢÷Èπ

„π¢≥–∑’ËºŸâ∫√‘‚¿§„π°≈ÿà¡∑’Ë¡’Õ“¬ÿ¡“°¢÷Èπ®–¡’°“√√—∫

ª√–∑“πº≈‰¡â ¥ ∂—Ë« ·≈–¢π¡‰∑¬‡ªìπÕ“À“√«à“ß

¡“°¢÷Èπ πÕ°®“°π’È¬—ßæ∫«à“ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-

18 ªï·≈–¡“°°«à“ 35 ªï¡’°“√√—∫ª√–∑“πº≈‰¡â

·ª√√Ÿª¡“°°«à“ºŸâ∫√‘‚¿§Õ’° 2 °≈ÿà¡∑’Ë‡À≈◊Õ ·≈–

ºŸâ∫√‘‚¿§‡æ»À≠‘ß√—∫ª√–∑“πº≈‰¡â ¥ º≈‘µ¿—≥±å

‡∫‡°Õ√’Ë ·≈–‡¬≈≈’Ë¡“°°«à“ºŸâ∫√‘‚¿§‡æ»™“¬

∫∑π”

Õ“À“√«à“ß (snack) À¡“¬∂÷ß Õ“À“√‡∫“Ê „Àâ

§«“¡ –¥«°·≈–§«“¡‡æ≈‘¥‡æ≈‘π„π°“√∫√‘‚¿§ ´÷Ëß

∂Ÿ°„™â„π™à«ß√–À«à“ß‡«≈“Õ“À“√¡◊ÈÕÀ≈—°‡æ◊ËÕ√–ß—∫

§«“¡√Ÿâ ÷°À‘« À√◊Õ‡æ◊ËÕ‡¢â“ —ß§¡ (Delroy, 1985)

 “¡“√∂·∫àßÕÕ°‰¥â‡ªìπ 2 ª√–‡¿∑„À≠àÊ §◊Õ 1)

Õ“À“√«à“ß™π‘¥¥—Èß‡¥‘¡ (conventional snacks) ‰¥â·°à

¡—πΩ√—Ëß∑Õ¥ §Õ√åπ‡ø√°·≈–º≈‘µ¿—≥±å®“°¢â“«‚æ¥

„π√ŸªÕ◊ËπÊ Õ“À“√«à“ß∑’Ëº≈‘µ®“°‡§√◊ËÕß‡ÕÁ°´å∑√Ÿ¥‡¥Õ√å

∂—Ë«™π‘¥µà“ßÊ ·≈–·§√°‡°Õ√å™π‘¥‡§Á¡·≈–™π‘¥§“« 2)

Õ“À“√«à“ß™π‘¥„À¡à (newer snacks) ‰¥â·°à ∫–À¡’Ë

 ”‡√Á®√Ÿª ́ ÿª∫√√®ÿ∂â«¬ ∏—≠æ◊™™π‘¥·∑àß·≈–™π‘¥º ¡

º≈‘µ¿—≥±å®“°‡π◊ÈÕ·≈–ª≈“ ¢π¡À«“π ‡§√◊ËÕß¥◊Ë¡

ª√–‡¿∑π¡À¡—° ·≈–¢π¡ªíß™π‘¥À«“π·≈–§ÿ°°’È

(Booth, 1997) ·µàÕ¬à“ß‰√°Áµ“¡„π§«“¡√Ÿâ ÷°¢ÕßºŸâ

∫√‘‚¿§ à«π„À≠à·≈â« ‡¡◊ËÕ°≈à“«∂÷ß§”«à“ çsnacké

( ·πÁ§) ®–À¡“¬∂÷ß º≈‘µ¿—≥±åª√–‡¿∑¡—πΩ√—Ëß∑Õ¥

º≈‘µ¿—≥±å®“°¢â“«‚æ¥„π√Ÿª·∫∫µà“ßÊ ·§√°‡°Õ√å

¢π¡ªíß™π‘¥‡§Á¡ ·≈–∂—Ë« (Sloan, 1996)

Õ“À“√«à“ß‡¢â“¡“¡’∫∑∫“∑„π™’«‘µª√–®”«—π

¢Õß‡√“¡“°¢÷Èπ ‡π◊ËÕß®“°«‘∂’™’«‘µ∑’Ë√’∫‡√àß·≈–·¢àß°—∫‡«≈“

‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß„π‡¡◊Õß„À≠à∑’Ë¡’æ≈‡¡◊Õß®”π«π¡“°

„πªï 2542 §π‰∑¬¡’Õ—µ√“°“√√—∫ª√–∑“πÕ“À“√«à“ß

‡©≈’Ë¬Õ¬Ÿà∑’Ë 1 °‘‚≈°√—¡µàÕ§πµàÕªï ‚¥¬æƒµ‘°√√¡°“√

√—∫ª√–∑“πÕ“À“√«à“ß¢Õß§π‰∑¬®–‡ªìπ≈—°…≥–∑’Ë

 “¡“√∂√—∫ª√–∑“π‰¥âÀ≈“¬ª√–‡¿∑ ‰¡à¬÷¥µ‘¥°—∫

ª√–‡¿∑„¥ª√–‡¿∑Àπ÷Ëß ¬°‡«âπ¡—πΩ√—Ëß∑Õ¥∑’Ë¡’°≈ÿà¡

‡ªÑ“À¡“¬À≈—°Õ¬ŸàæÕ ¡§«√ (∞“π‡»√…∞°‘®, 2542)

„π à«π¢Õßµ≈“¥Õ“À“√«à“ß¢Õß‰∑¬æ∫«à“ „πªï 2543

¡’¡Ÿ≈§à“ 1 À¡◊Ëπ≈â“π∫“∑ ·≈–·∫àßÕÕ°‡ªìπ 7 ª√–‡¿∑

§◊Õ ¢π¡¢÷Èπ√Ÿª (√âÕ¬≈– 35) ¡—πΩ√—Ëß (√âÕ¬≈– 31)

ª≈“‡ âπ (√âÕ¬≈– 11) ¢â“«‡°√’¬∫°ÿâß (√âÕ¬≈– 10) ∂—Ë«

(√âÕ¬≈– 9) ª≈“À¡÷° (√âÕ¬≈– 3) ·≈–¢â“«‚æ¥ (√âÕ¬≈–

1) (∞“π‡»√…∞°‘®, 2544) ´÷Ëß Õ¥§≈âÕß°—∫√“¬ß“π
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«‘®—¬¢Õß∫√‘…—∑»Ÿπ¬å«‘®—¬‰∑¬æ“≥‘™¬å ®”°—¥ (2543) ∑’Ë

 ”√«®æƒµ‘°√√¡°“√∫√‘‚¿§Õ“À“√«à“ß¢ÕßºŸâ∫√‘‚¿§

„π‡¢µ°√ÿß‡∑æ¡À“π§√ „π™à«ß‡¥◊Õπ‡¡…“¬π-

æƒ…¿“§¡ 2543 æ∫«à“Õ“À“√«à“ß∑’ËºŸâ∫√‘‚¿§π‘¬¡√—∫

ª√–∑“π‰¥â·°à ¡—πΩ√—Ëß·ºàπ ¢π¡¢÷Èπ√Ÿª ª≈“‡ âπ

·≈–ª≈“·ºàπ ∂—Ë« ¢â“«‡°√’¬∫°ÿâß·≈–¢â“«‡°√’¬∫ª≈“

¢â“«‚æ¥Õ∫‡π¬ ·≈– ª≈“À¡÷°‡ âπ·≈–ª≈“À¡÷°Õ∫

°√Õ∫

 ”À√—∫º≈‘µ¿—≥±å∑’Ë°”≈—ß‡µ‘∫‚µ‰¥â¥’¡“°∑’Ë ÿ¥

„πªí®®ÿ∫—π §◊Õ ¡—πΩ√—Ëß∑Õ¥ ·≈–¢π¡¢÷Èπ√Ÿª

‡π◊ËÕß®“°Õ‘∑∏‘æ≈¢Õß°“√∫√‘‚¿§·∫∫µ–«—πµ°·≈–

°“√∑”µ≈“¥¢ÕßºŸâº≈‘µ‚¥¬¡’°≈ÿà¡ºŸâ∫√‘‚¿§‡ªÑ“À¡“¬

‡ªìπ‡¥Á° «—¬√ÿàπ ·≈–ºŸâ„À≠àµÕπµâπ „π¢≥–∑’Ë¬Õ¥

¢“¬¢Õß∂—Ë«¡’≈—°…≥–∑√ßµ—«·≈–¡’·π«‚πâ¡∑’Ë®–≈¥≈ß

‡π◊ËÕß®“°°“√‰¡à∑”µ≈“¥‡∑à“∑’Ë§«√¢ÕßºŸâº≈‘µ ·≈–

°≈ÿà¡‡ªÑ“À¡“¬´÷Ëß‡ªìπºŸâ∫√‘‚¿§∑’Ë¡’Õ“¬ÿ¡“°·≈–¡’·π«

‚πâ¡∑’Ë®–≈¥°“√∫√‘‚¿§Õ“À“√«à“ß≈ß¥â«¬‡Àµÿº≈∑“ß

¥â“π ÿ¢¿“æ  à«πº≈‘µ¿—≥±åÕ◊ËπÊ ́ ÷Ëß‰¥â·°à ¢â“«‡°√’¬∫

ª≈“‡ âπ ¢â“«‚æ¥Õ∫‡π¬ ·≈–ª≈“À¡÷°‡ âπ·≈–

ª≈“À¡÷°Õ∫°√Õ∫π—Èπ ª≈“‡ âπ¡’·π«‚πâ¡°“√¢¬“¬

µ—«¥’∑’Ë ÿ¥„π°≈ÿà¡ √Õß≈ß¡“ §◊Õ ¢â“«‡°√’¬∫ „π¢≥–

∑’Ëª≈“À¡÷°®–¡’°“√¢¬“¬µ—«µË”∑’Ë ÿ¥‡π◊ËÕß®“°‡ªìπ

º≈‘µ¿—≥±å∑’Ë¡’√“§“ Ÿß  ”À√—∫¡Ÿ≈§à“µ≈“¥Õ“À“√«à“ß

¢Õß‰∑¬„πÕπ“§µπ—Èπ Euromonitor ª√–¡“≥°“√‰«â

«à“®–¡’¡Ÿ≈§à“ª√–¡“≥ 1.32 À¡◊Ëπ≈â“π∫“∑„πªï 2547

‚¥¬µ≈“¥¡—πΩ√—Ëß∑Õ¥®–¡’°“√¢¬“¬µ—«¡“°∑’Ë ÿ¥ (√âÕ¬≈–

60.3 ®“°ªï 2542) √Õß≈ß¡“ §◊Õ ¢π¡¢÷Èπ√Ÿª (√âÕ¬≈–

38.9 ®“°ªï 2542)  à«πª≈“‡ âπ ¢â“«‡°√’¬∫ ·≈–

ª≈“À¡÷°®–¡’°“√¢¬“¬µ—«√«¡°—π√âÕ¬≈– 46.1 ®“°ªï

2542 „π¢≥–∑’Ë∂—Ë«®–¡’°“√¢¬“¬µ—«√âÕ¬≈– 18.7 ®“°ªï

2542 (Euromonitor, 2000)

∂÷ß·¡â„π∑“ß°“√µ≈“¥®–·∫àßÕ“À“√«à“ßÕÕ°

‡ªìπ 7 ª√–‡¿∑ ·µà„π§«“¡‡ªìπ®√‘ß Õ“À“√∑’ËºŸâ

∫√‘‚¿§‡≈◊Õ°√—∫ª√–∑“π‡ªìπÕ“À“√«à“ßπ—Èπ¡’¡“°°«à“ 7

ª√–‡¿∑¥—ß°≈à“«·πàπÕπ ß“π«‘®—¬π’È®÷ß¡’«—µ∂ÿª√– ß§å

‡æ◊ËÕ»÷°…“°“√‡≈◊Õ°Õ“À“√ª√–‡¿∑µà“ßÊ ‡æ◊ËÕ√—∫

ª√–∑“π‡ªìπÕ“À“√«à“ß¢ÕßºŸâ∫√‘‚¿§„π‡¢µ‡¡◊Õß ‡æ◊ËÕ

«‘‡§√“–Àå§«“¡µâÕß°“√º≈‘µ¿—≥±åÕ“À“√«à“ß¢Õß

ºŸâ∫√‘‚¿§´÷Ëß®–‡ªìπª√–‚¬™πåµàÕ∑—ÈßºŸâ∫√‘‚¿§‡Õß·≈–

ºŸâº≈‘µº≈‘µ¿—≥±åÕ“À“√∑’Ë‡°’Ë¬«¢âÕßµàÕ‰ª

«‘∏’¥”‡π‘π°“√«‘®—¬

1. °“√‡≈◊Õ°µ—«·∑π°≈ÿà¡ºŸâ∫√‘‚¿§

æ‘®“√≥“‡≈◊Õ°µ—«·∑π°≈ÿà¡ºŸâ∫√‘‚¿§®“°∑—Ë«

ª√–‡∑»‚¥¬·∫àßÕÕ°‡ªìπ 4 ¿Ÿ¡‘¿“§ ·≈–„™âºŸâ∫√‘‚¿§

´÷Ëß‡ªìππ—°‡√’¬π¡—∏¬¡„π‚√ß‡√’¬π “∏‘µœ π—°»÷°…“

·≈–∫ÿ§≈“°√„π¡À“«‘∑¬“≈—¬¢π“¥„À≠à 4 ·Ààß §◊Õ

¡À“«‘∑¬“≈—¬‡™’¬ß„À¡à ¡À“«‘∑¬“≈—¬‡°…µ√»“ µ√å

¡À“«‘∑¬“≈—¬¢Õπ·°àπ ·≈–¡À“«‘∑¬“≈—¬ ß¢≈“

π§√‘π∑√å‡ªìπµ—«·∑π¢ÕßºŸâ∫√‘‚¿§„π‡¢µ¿“§‡Àπ◊Õ

¿“§°≈“ß ¿“§µ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ ·≈–¿“§„µâ

µ“¡≈”¥—∫ ‚¥¬·∫àßºŸâ∫√‘‚¿§„π·µà≈–¿Ÿ¡‘¿“§ÕÕ°‡ªìπ

4 °≈ÿà¡Õ“¬ÿ¥—ß√“¬≈–‡Õ’¬¥µàÕ‰ªπ’È §◊Õ 12-18 ªï 19-22

ªï 23-35 ªï ·≈–¡“°°«à“ 35 ªï µ“¡≈”¥—∫ ·≈–

æ¬“¬“¡‡°Á∫¢âÕ¡Ÿ≈„Àâ¡’§«“¡ ¡¥ÿ≈√–À«à“ß‡æ»™“¬

·≈–À≠‘ß„π·µà≈–°≈ÿà¡Õ“¬ÿ

2. °“√ ”√«®

 ”√«®‚¥¬°“√¢Õ„Àâµ—«·∑πºŸâ∫√‘‚¿§°√Õ°

·∫∫ Õ∫∂“¡‡°’Ë¬«°—∫æƒµ‘°√√¡°“√√—∫ª√–∑“π

Õ“À“√«à“ß

3. °“√«‘‡§√“–Àåº≈

¢âÕ¡Ÿ≈∑’Ë‰¥â®–∂Ÿ°π”¡“·®°·®ß§«“¡∂’Ë‡æ◊ËÕÀ“§à“

√âÕ¬≈– ·≈–„™â°“√∑¥ Õ∫‰§ ·§«√å (chi-square test)

‡æ◊ËÕ»÷°…“§«“¡ —¡æ—π∏å√–À«à“ßæƒµ‘°√√¡°“√√—∫

ª√–∑“πÕ“À“√«à“ß·≈–µ—«·ª√¿Ÿ¡‘¿“§ °≈ÿà¡Õ“¬ÿ

·≈–‡æ»¢ÕßºŸâ∫√‘‚¿§¥â«¬°“√∑¥ Õ∫§«“¡‡ªìπÕ‘ √–

À√◊Õ«‘‡§√“–Àå§«“¡·µ°µà“ß∑“ß ∂‘µ‘¢ÕßºŸâ∫√‘‚¿§
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®“°°≈ÿà¡¿Ÿ¡‘¿“§ Õ“¬ÿ ·≈–‡æ»∑’Ëµà“ß°—π¥â«¬°“√

∑¥ Õ∫§«“¡‡À¡◊Õπ°—π ®“°π—Èππ”§à“√âÕ¬≈–∑’Ë‰¥â

¡“ √â“ßº—ß· ¥ßµ”·Àπàßº≈‘µ¿—≥±å‚¥¬„™â‚ª√·°√¡

 ”‡√Á®√Ÿª∑“ß ∂‘µ‘ SPSS 10 for Windows (SPSS,

1999)

º≈

°“√ ”√«®ºŸâ∫√‘‚¿§∑—Ë«ª√–‡∑»‡°’Ë ¬«°—∫

º≈‘µ¿—≥±åÕ“À“√«à“ß„πß“π«‘®—¬π’È¥”‡π‘π°“√„π™à«ß

‡¥◊Õπ°ÿ¡¿“æ—π∏å 2544 ·≈–‰¥â√—∫·∫∫ Õ∫∂“¡∑’Ë

µÕ∫§√∫∂â«π ¡∫Ÿ√≥å®”π«π∑—Èß ‘Èπ 522 ™ÿ¥ ´÷Ëß

·∫àß‡ªìπ·∫∫ Õ∫∂“¡∑’Ë°√Õ°‚¥¬µ—«·∑πºŸâ∫√‘‚¿§

„π¿“§µ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ 130 ™ÿ¥ ¿“§‡Àπ◊Õ 131

™ÿ¥ ¿“§°≈“ß 130 ™ÿ¥ ·≈–¿“§„µâ 131 ™ÿ¥ (Table 1)

1.  —¥ à«π°“√√—∫ª√–∑“πÕ“À“√«à“ß

º≈°“√ ”√«®æ∫«à“‚¥¬‡©≈’Ë¬ºŸâ∫√‘‚¿§√âÕ¬≈–

96 √—∫ª√–∑“πÕ“À“√«à“ß ·≈–‰¡à¡’§«“¡·µ°µà“ß°—π

¡“°π—°„π·µà≈–¿Ÿ¡‘¿“§ (¿“§µ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ

√âÕ¬≈– 96.2; ¿“§‡Àπ◊Õ √âÕ¬≈– 96.9; ¿“§°≈“ß

√âÕ¬≈– 95.4 ·≈–¿“§„µâ √âÕ¬≈– 95.4) ·µàæ∫«à“

 —¥ à«π°“√√—∫ª√–∑“πÕ“À“√«à“ß®–¡’·π«‚πâ¡≈¥

≈ß‡¡◊ËÕºŸâ∫√‘‚¿§¡’Õ“¬ÿ¡“°¢÷Èπ ( —¥ à«π¢ÕßºŸâ∫√‘‚¿§∑’Ë

√—∫ª√–∑“πÕ“À“√«à“ß„π°≈ÿà¡Õ“¬ÿ 12-18 ªï¡’§à“ Ÿß ÿ¥§◊Õ

√âÕ¬≈– 100 √Õß≈ß¡“§◊Õ °≈ÿà¡Õ“¬ÿ 19-22 ªï 23-35 ªï

·≈–¡“°°«à“ 35 ªï ́ ÷Ëß¡’§à“√âÕ¬≈– 96.1, 95.7 ·≈– 92.4

µ“¡≈”¥—∫) ·≈–‡æ»À≠‘ß„π°≈ÿà¡Õ“¬ÿ 19-22 ªï ·≈–

¡“°°«à“ 35 ªï¡’·π«‚πâ¡°“√√—∫ª√–∑“πÕ“À“√«à“ß

¡“°°«à“‡æ»™“¬ (Figure 1)

·≈–‡π◊ËÕß®“°¡’µ—«·∑πºŸâ∫√‘‚¿§∫“ß§π‰¡à√—∫

ª√–∑“πÕ“À“√«à“ß‡≈¬¥—ß∑’Ë‰¥â°≈à“«¡“·≈â«¢â“ßµâπ

¢âÕ¡Ÿ≈∑’Ë∂Ÿ°√“¬ß“πÀ≈—ß®“°¢âÕπ’È‡ªìπµâπ‰ª ®–‡ªìπ

¢âÕ¡Ÿ≈∑’Ë‰¥â®“°ºŸâµÕ∫·∫∫ Õ∫∂“¡∑’Ë√—∫ª√–∑“π

Õ“À“√«à“ß´÷Ëß§‘¥‡ªìπ√âÕ¬≈– 96 ¢ÕßºŸâµÕ∫

·∫∫ Õ∫∂“¡∑—ÈßÀ¡¥ À√◊Õ 501 §π ‡∑à“π—Èπ

Table 1 Personal information of the respondents.

Frequency Percentage

1. Region

- North east 130 24.9

- North 131 25.1

- Central part 130 24.9

- South 131 25.1

2. Age

- 12-18 years old 124 23.8

- 19-22 years old 128 24.5

- 23-35 years old 139 26.6

- Over 35 years old 131 25.1

3. Gender

- Male 254 48.7

- Female 268 51.3
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2. §«“¡∂’Ë„π°“√√—∫ª√–∑“πÕ“À“√«à“ß

º≈°“√ ”√«®§«“¡¡“°πâÕ¬„π°“√√—∫

ª√–∑“πÕ“À“√«à“ß„π™à«ß 1 ‡¥◊Õπ°àÕπ«—π∑’Ë∑”°“√

 ”√«® æ∫«à“‚¥¬¿“æ√«¡·≈â«¡’ºŸâ∫√‘‚¿§∂÷ß√âÕ¬≈– 47.3

√—∫ª√–∑“πÕ“À“√«à“ß∑ÿ°«—π „π¢≥–∑’Ë√âÕ¬≈– 9.7

√—∫ª√–∑“πÕ“À“√«à“ß 5-6 §√—ÈßµàÕ —ª¥“Àå √âÕ¬≈– 6

√—∫ª√–∑“πÕ“À“√«à“ß«—π‡«âπ«—π √âÕ¬≈– 21.7 √—∫

ª√–∑“πÕ“À“√«à“ß 2-3 §√—ÈßµàÕ —ª¥“Àå √âÕ¬≈– 9.3

√—∫ª√–∑“πÕ“À“√«à“ß —ª¥“Àå≈– 1 §√—Èß ·≈–√âÕ¬≈–

5.8 √—∫ª√–∑“πÕ“À“√«à“ßπâÕ¬°«à“ —ª¥“Àå≈–§√—Èß

πÕ°®“°π’È¬—ßæ∫«à“ ºŸâ∫√‘‚¿§„π‡¢µ¿“§‡Àπ◊Õ¡’

§«“¡∂’Ë„π°“√√—∫ª√–∑“πÕ“À“√«à“ß Ÿß°«à“¿“§Õ◊ËπÊ

(Figure 2) ·≈–ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-18 ªï¡’

§«“¡∂’Ë„π°“√√—∫ª√–∑“πÕ“À“√«à“ß¡“°∑’Ë ÿ¥ (√âÕ¬≈–

57.7 √—∫ª√–∑“πÕ“À“√«à“ß∑ÿ°«—π) „π¢≥–∑’ËºŸâ

∫√‘‚¿§„π°≈ÿà¡ 19-22 ªï 23-35 ªï·≈– ¡“°°«à“ 35

ªï¡’§«“¡∂’Ë„π°“√√—∫ª√–∑“πÕ“À“√«à“ß‰¡à·µ°µà“ß

°—π¡“°π—° §◊Õ ¡’ —¥ à«π¢ÕßºŸâ∫√‘‚¿§∑’Ë√—∫ª√–∑“π

Õ“À“√«à“ß∑ÿ°«—π‡∑à“°—∫√âÕ¬≈– 40.7 43.6 ·≈– 47.5

µ“¡≈”¥—∫ (Figure 3)
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Figure 1 Percentage of people snacking by age and gender.

Figure 2 Frequency of snacking (%) of people in various regions.
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3. ª√–‡¿∑Õ“À“√∑’ËºŸâ∫√‘‚¿§‡≈◊Õ°√—∫ª√–∑“π‡ªìπ

Õ“À“√«à“ß

º≈°“√ ”√«®· ¥ß„Àâ‡ÀÁπ«à“¡’Õ“À“√Õ¬à“ßπâÕ¬

15 ª√–‡¿∑∑’Ë∂Ÿ°√—∫ª√–∑“π‡æ◊ËÕ‡ªìπÕ“À“√«à“ß ‰¥â·°à

º≈‰¡â ¥ º≈‘µ¿—≥±å‡∫‡°Õ√’Ë ¡—πΩ√—Ëß∑Õ¥ ‰Õ»°√’¡ ∂—Ë«

¢â“«‡°√’¬∫°ÿâß ¢π¡‰∑¬ ¢π¡¢÷Èπ√Ÿª ª≈“‡ âπ ™Õ§

‚°·≈µ º≈‰¡â·ª√√Ÿªµà“ßÊ ª≈“À¡÷° ≈Ÿ°°«“¥ ‡¬≈≈’Ë

·≈–¢â“«‚æ¥Õ∫‡π¬ ‚¥¬∑’Ëº≈‰¡â ¥ º≈‘µ¿—≥±å

‡∫‡°Õ√’Ë ·≈–¡—πΩ√—Ëß∑Õ¥‡ªìπÕ“À“√«à“ß∑’ËºŸâ∫√‘‚¿§

π‘¬¡√—∫ª√–∑“π¡“°∑’Ë ÿ¥µ≈Õ¥∑—Èß«—π ·≈–Õ“À“√

«à“ß‡°◊Õ∫∑ÿ°ª√–‡¿∑®–∂Ÿ°√—∫ª√–∑“π¡“°∑’Ë ÿ¥„π

™à«ß§√÷Ëß«—π∫à“¬¬°‡«âπº≈‰¡â ¥ º≈‘µ¿—≥±å‡∫‡°Õ√’Ë

·≈–¢π¡‰∑¬ ‚¥¬ —¥ à«π¢Õß°“√∫√‘‚¿§º≈‰¡â ¥

®– Ÿß¡“°„π™à«ß§√÷Ëß«—π∫à“¬∂÷ß‡¬Áπ·≈–§Ë” „π¢≥–∑’Ë

 —¥ à«π°“√√—∫ª√–∑“πº≈‘µ¿—≥±å‡∫‡°Õ√’Ë®– Ÿß∑’Ë ÿ¥

„π™à«ß§√÷Ëß«—π‡™â“ ·≈–≈¥≈ß„π™à«ß§√÷Ëß«—π∫à“¬ ‡¬Áπ

·≈–§Ë”µ“¡≈”¥—∫  ”À√—∫ —¥ à«π°“√√—∫ª√–∑“π

¢π¡‰∑¬®– Ÿß∑’Ë ÿ¥„π™à«ß‡¬Áπ·≈–§Ë” (Figure 4)

πÕ°®“°π’È¬—ßæ∫«à“Õ“À“√«à“ß∑’Ë∂Ÿ°‡≈◊Õ°√—∫ª√–∑“π

‚¥¬ºŸâ∫√‘‚¿§®“°°≈ÿà¡¿Ÿ¡‘¿“§ Õ“¬ÿ ·≈–‡æ»∑’Ëµà“ß°—π

¬—ß¡’§«“¡·µ°µà“ß°—πÕ’°¥â«¬

„π à«π¢Õß§«“¡·µ°µà“ß√–À«à“ßºŸâ∫√‘‚¿§

„π¿Ÿ¡‘¿“§∑’Ëµà“ß°—π æ∫«à“ ¿“§‡Àπ◊Õ¡’·π«‚πâ¡°“√

√—∫ª√–∑“πº≈‘µ¿—≥±å‡∫‡°Õ√’Ë‡ªìπÕ“À“√«à“ß¡“°°«à“

¿“§Õ◊ËπÊ „π¢≥–∑’Ë¿“§„µâ¡’°“√√—∫ª√–∑“π¢π¡

‰∑¬·≈–≈Ÿ°°«“¥¡“°°«à“¿“§Õ◊ËπÊ ·µà¡’°“√√—∫

ª√–∑“π‡¬≈≈’ËπâÕ¬°«à“¿“§Õ◊ËπÊ (Figure 5)

 ”À√—∫§«“¡·µ°µà“ß√–À«à“ßºŸâ∫√‘‚¿§„π

°≈ÿà¡Õ“¬ÿ∑’Ëµà“ß°—πæ∫«à“ ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-18

ªï‡≈◊Õ°√—∫ª√–∑“π¡—πΩ√—Ëß∑Õ¥·≈–ª≈“‡ âπ Ÿß°«à“

°≈ÿà¡Õ“¬ÿÕ◊ËπÕ¬à“ß™—¥‡®π „π¢≥–∑’ËºŸâ∫√‘‚¿§„π°≈ÿà¡

Õ“¬ÿ¡“°°«à“ 35 ªï‡≈◊Õ°√—∫ª√–∑“π¢â“«‚æ¥Õ∫‡π¬

¡“°°«à“°≈ÿà¡Õ“¬ÿÕ◊ËπÊ ·≈–æ∫«à“°“√√—∫ª√–∑“π

‰Õ °√’¡ ™Õ§‚°·≈µ ≈Ÿ°°«“¥ ·≈–‡¬≈≈’Ë®–¡’·π«

‚πâ¡≈¥≈ß„π°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’Õ“¬ÿ¡“°¢÷Èπ „π¢≥–∑’Ë

ºŸâ∫√‘‚¿§„π°≈ÿà¡∑’Ë¡’Õ“¬ÿ¡“°¢÷Èπ®–¡’°“√√—∫ª√–∑“π

º≈‰¡â ¥ ∂—Ë« ·≈–¢π¡‰∑¬‡ªìπÕ“À“√«à“ß¡“°¢÷Èπ

πÕ°®“°π’È¬—ßæ∫«à“ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ“¬ÿ 12-18 ªï

·≈–¡“°°«à“ 35 ªï¡’°“√√—∫ª√–∑“πº≈‰¡â·ª√√Ÿª

¡“°°«à“ºŸâ∫√‘‚¿§Õ’° 2 °≈ÿà¡∑’Ë‡À≈◊Õ (Figure 6)

 à«π§«“¡·µ°µà“ß√–À«à“ßºŸâµÕ∫·∫∫ Õ∫∂“¡

™“¬·≈–À≠‘ßæ∫«à“ ºŸâ∫√‘‚¿§‡æ»À≠‘ß√—∫ª√–∑“πº≈
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Figure 3 Frequency of snacking (%) of people by age groups.
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Figure 4 Foods are consumed as snacks during the day.
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Figure 5 Foods are consumed as snacks during the day in various regions.

‰¡â ¥ º≈‘µ¿—≥±å‡∫‡°Õ√’Ë ·≈–‡¬≈≈’Ë¡“°°«à“ºŸâ∫√‘‚¿§

‡æ»™“¬ (Figure 7)

‡¡◊Ë Õπ”¢â Õ¡Ÿ ≈ — ¥ à «π¢Õß°“√ ‡≈◊ Õ°√—∫

ª√–∑“πÕ“À“√ª√–‡¿∑µà“ßÊ ‡ªìπÕ“À“√«à“ß∑’Ë

®”·π°µ“¡™à«ß‡«≈“¢Õß°“√√—∫ª√–∑“π ¿Ÿ¡‘¿“§ Õ“¬ÿ

·≈–‡æ» ‰ª∑”°“√«‘‡§√“–Àåªí®®—¬¥â«¬«‘∏’ Principal

component analysis ‚¥¬‚ª√·°√¡ ”‡√Á®√Ÿª SPSS

‡æ◊ËÕ≈¥®”π«π¢âÕ¡Ÿ≈„Àâ‡À≈◊Õ‡æ’¬ßÕ¬à“ßπâÕ¬ 2 Principal
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Figure 7 Foods are consumed as snacks during the day by gender.

Figure 6 Foods are consumed as snacks during the day by age.
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‚ª√·°√¡§Õ¡æ‘«‡µÕ√å®– √â“ß PC ¢÷Èπ¡“®“°§«“¡

 —¡æ—π∏å‡™‘ß‡ âπ√–À«à“ßªí®®—¬µà“ßÊ ∑’Ë π„® ·≈– PC

∑’Ë √â“ß¢÷Èππ’È®–∂Ÿ°„™â‡ªìπªí®®—¬„π¿“æ√«¡‡æ◊ËÕÕ∏‘∫“¬

§«“¡·µ°µà“ß¢Õß¢âÕ¡Ÿ≈´÷Ëß„π∑’Ëπ’È §◊Õ °“√‡≈◊Õ°√—∫

ª√–∑“πÕ“À“√·µà≈–ª√–‡¿∑‡ªìπÕ“À“√«à“ß ·≈–

‡¡◊ËÕπ”§à“ PC ¢ÕßÕ“À“√·µà≈–ª√–‡¿∑¡“„™â„π°“√

 √â“ßº—ß· ¥ßµ”·Àπàßº≈‘µ¿—≥±åµ“¡°“√‡≈◊Õ°√—∫
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ª√–∑“π¢ÕßºŸâ∫√‘‚¿§ ®–∑”„Àâ‡°‘¥§«“¡ –¥«°„π

°“√æ‘®“√≥“§«“¡·µ°µà“ß¢Õß°“√‡≈◊Õ°√—∫ª√–∑“π

Õ“À“√«à“ß¢ÕßºŸâ∫√‘‚¿§„π¿“æ√«¡‰¥â

 ”À√—∫ß“π«‘®—¬π’Èæ∫«à“ ¢âÕ¡Ÿ≈∑—ÈßÀ¡¥

 “¡“√∂∂Ÿ°≈¥≈ß‡À≈◊Õ‡æ’¬ß 2 PC §◊Õ PC1 ·≈– PC2

´÷Ëß “¡“√∂Õ∏‘∫“¬§«“¡·ª√ª√«π¢Õß¢âÕ¡Ÿ≈∑—ÈßÀ¡¥

‰¥â√âÕ¬≈– 88.8 ·≈– 5.4 µ“¡≈”¥—∫ ‚¥¬ªí®®—¬∑’Ë

 π„®∑—ÈßÀ¡¥¡’§«“¡ —¡æ—π∏åÕ¬à“ß¥’°—∫ PC1 ¥—ß®–

‡ÀÁπ‰¥â®“°§à“ —¡ª√– ‘∑∏‘Ï À —¡æ—π∏å (correlation

coefficient) √–À«à“ßªí®®—¬∑—ÈßÀ¡¥°—∫ PC1 ´÷Ëß¡’§à“

 Ÿß·≈–Õ¬Ÿà„π∑‘»∑“ß‡¥’¬«°—π ·µàæ∫«à“°≈ÿà¡Õ“¬ÿ‡ªìπ

‡æ’¬ßªí®®—¬‡¥’¬«∑’Ë¡’§«“¡ —¡æ—π∏å§àÕπ¢â“ß¥’°—∫ PC2

°≈à“«§◊Õ ¡’§à“ —¡ª√– ‘∑∏‘Ï À —¡æ—π∏å Ÿß°«à“ªí®®—¬Õ◊ËπÊ

·≈–¬—ß·∫àßÕÕ°‡ªìπ Õß∑‘»∑“ß (Table 2) ®÷ß∑”„Àâ

∑√“∫«à“Õ“¬ÿ¢ÕßºŸâ∫√‘‚¿§‡ªìπªí®®—¬∑’Ë∑”„Àâ‡°‘¥§«“¡

·µ°µà“ß¢Õß°“√‡≈◊Õ°√—∫ª√–∑“πÕ“À“√«à“ß™—¥‡®π

°«à“ªí®®—¬Õ◊ËπÊ

·≈–°“√ √â“ßº—ß· ¥ßµ”·Àπàßº≈‘µ¿—≥±å‚¥¬

„™â PC1 ‡ªìπ·°ππÕπ ·≈– PC2 ‡ªìπ·°πµ—Èß

(Figure 8) π—Èπ ∑”„Àâ “¡“√∂æ‘®“√≥“§«“¡·µ°µà“ß

¢Õß°“√‡≈◊Õ°√—∫ª√–∑“πÕ“À“√«à“ß„π¿“æ√«¡‰¥â

ßà“¬¢÷Èπ ¥—ßπ’È§◊Õ PC1 ´÷Ëß‡ªìπ·°ππÕπ · ¥ß„Àâ‡ÀÁπ

∂÷ß§«“¡·µ°µà“ß∑’Ë ‡°‘¥®“° —¥ à«π°“√‡≈◊Õ°√—∫

ª√–∑“πÕ“À“√·µà≈–ª√–‡¿∑‡ªìπÕ“À“√«à“ß®“°πâÕ¬

(-) ‰ªÀ“¡“° (+) „π¿“æ√«¡ ¥—ß®–‡ÀÁπ‰¥â®“°º≈

‰¡â ¥´÷Ëß¡’ —¥ à«π°“√‡≈◊Õ°√—∫ª√–∑“π¡“°∑’Ë ÿ¥®–¡’

µ”·ÀπàßÕ¬Ÿà∑“ß¥â“π¢«“¡◊Õ ÿ¥ (+) ·≈–¢â“«‚æ¥Õ∫

‡π¬ ÷́Ëß¡’ —¥ à«π°“√‡≈◊Õ°√—∫ª√–∑“ππâÕ¬∑’Ë ÿ¥®–¡’

Table 2 Correlation coefficient of  each factor on PC1 and PC2.

Correlation coefficient

PC1 PC2

Period of snacking Morning 0.884 0.065

Afternoon 0.951 0.108

Evening 0.967 -0.178

Region North east 0.971 -0.063

North 0.985 0.062

Central part 0.976 0.094

South 0.940 -0.136

Age 12-18 year old 0.834 0.536

19-22 year old 0.936 0.254

23-35 year old 0.966 -0.201

Over 35 year old 0.874 -0.476

Gender Male 0.966 -0.031

Female 0.986 0.004

Proportion of variance (%) 88.8 5.4

Cumulative percentage of variance 88.8 94.2
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µ”·ÀπàßÕ¬Ÿà∑“ß¥â“π´â“¬¡◊Õ ÿ¥ (-)  ”À√—∫ PC2 ÷́Ëß

∂Ÿ°„™â‡ªìπ·°πµ—Èß · ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡·µ°µà“ß¢Õß

°“√‡≈◊Õ°√—∫ª√–∑“πÕ“À“√«à“ßµ“¡°≈ÿà¡Õ“¬ÿ¢ÕßºŸâ

∫√‘‚¿§ ‚¥¬¥â“π∫π (+) ®–· ¥ß —¥ à«π°“√‡≈◊Õ°

√—∫ª√–∑“π¢ÕßºŸâ∫√‘‚¿§°≈ÿà¡Õ“¬ÿπâÕ¬ (12-18 ªï)

´÷Ëß¡’ —¥ à«π°“√√—∫ª√–∑“πÕ“À“√«à“ß‚¥¬√«¡ Ÿß∑’Ë ÿ¥

·≈–≈¥À≈—Ëπ≈ß¡“®π∂÷ßºŸâ∫√‘‚¿§°≈ÿà¡Õ“¬ÿ¡“°∑’Ë ÿ¥

(>35 ªï) ´÷Ëß¡’ —¥ à«π°“√√—∫ª√–∑“πÕ“À“√«à“ßπâÕ¬

∑’Ë ÿ¥ ¥—ß®–‡ÀÁπ‰¥â®“°Õ“À“√∑’ËºŸâ∫√‘‚¿§„π°≈ÿà¡∑’Ë

¡’Õ“¬ÿπâÕ¬¡’°“√√—∫ª√–∑“π¡“°°«à“ºŸâ∫√‘‚¿§„π°≈ÿà¡

Õ“¬ÿ¡“° §◊Õ ‰Õ»°√’¡ ™Õ§‚°·≈µ ≈Ÿ°°«“¥ ‡¬≈≈’Ë ·≈–

¡—πΩ√—Ëß∑Õ¥π—Èπ ¡’µ”·ÀπàßÕ¬Ÿà∑“ß¥â“π∫π (+) ¢Õßº—ß

„π¢≥–∑’Ë¢π¡‰∑¬ ∂—Ë« ¢â“«‚æ¥Õ∫‡π¬ ´÷Ëß‡ªìπ

Õ“À“√∑’Ë ºŸâ∫√‘ ‚¿§„π°≈ÿà¡∑’Ë¡’Õ“¬ÿ¡“°‡≈◊Õ°√—∫

ª√–∑“π‡ªìπÕ“À“√«à“ß¡“°°«à“¡’µ”·ÀπàßÕ¬Ÿà∑“ß

¥â“π≈à“ß (-) ¢Õßº—ß

 √ÿª

º≈°“√«‘®—¬· ¥ß„Àâ‡ÀÁπ∂÷ß·π«‚πâ¡°“√√—∫

ª√–∑“πÕ“À“√«à“ß¢ÕßºŸâ∫√‘‚¿§„π‡¢µ‡¡◊Õß´÷Ëß¡’ Ÿß¡“°

‡π◊ËÕß®“°√Ÿª·∫∫°“√¥”√ß™’«‘µ„π‡¡◊Õß ́ ÷Ëß¡’ªí®®—¬µà“ßÊ

 àß‡ √‘¡„Àâ°“√√—∫ª√–∑“πÕ“À“√„π∫“ß¡◊ÈÕ‰¡à‰¥â√—∫

§«“¡ –¥«°‡∑à“∑’Ë§«√ ∑”„ÀâºŸâ∫√‘‚¿§À—π¡“√—∫

ª√–∑“πÕ“À“√«à“ß„π™à«ß‡«≈“∑’Ëµπ –¥«°°—π¡“°¢÷Èπ

(Promar International, 1997; Anonymous, 2001;

Euromonitor, 2002) ß“π«‘®—¬π’È· ¥ß„Àâ‡ÀÁπ∂÷ß

æƒµ‘°√√¡°“√∫√‘‚¿§Õ“À“√«à“ß·≈–ª√–‡¿∑Õ“À“√

∑’ËºŸâ∫√‘‚¿§°≈ÿà¡µà“ßÊ ‡≈◊Õ°√—∫ª√–∑“π‡ªìπÕ“À“√«à“ß

´÷Ëß®–‡ªìπ·π«∑“ß ”À√—∫ºŸâº≈‘µº≈‘µ¿—≥±åÕ“À“√∑’Ë

‡ °’Ë ¬ «¢âÕß„π°“√ √â “ ß·π«§‘¥·≈–°“√æ—≤π“

º≈‘µ¿—≥±å„ÀâÕÕ°¡“µ√ß°—∫§«“¡µâÕß°“√¢Õß

ºŸâ∫√‘‚¿§·µà≈–°≈ÿà¡ ·≈–™à«¬„ÀâºŸâ∫√‘‚¿§‰¥â√—∫°“√

µÕ∫ πÕß§«“¡µâÕß°“√∑’Ëµ√ß®ÿ¥¡“°¬‘Ëß¢÷Èπ

Figure 8 Perceptual map of foods consumed as snacks.
(Proportion of snacking by PC1: overall data; PC2: consumer age group)
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§”¢Õ∫§ÿ≥

ß“π«‘®—¬π’È‡ªìπ à«πÀπ÷Ëß¢Õß«‘∑¬“π‘æπ∏å¢Õß

¡À“«‘∑¬“≈—¬¢Õπ·°àπ ·≈–‚§√ß°“√«‘®—¬·≈–æ—≤π“

¥â“π‡∑§‚π‚≈¬’Õ“À“√ ÷́Ëß‰¥â√—∫°“√ π—∫ πÿπ¥â“π

∑ÿπ«‘®—¬®“°»Ÿπ¬åæ—π∏ÿ«‘»«°√√¡·≈–‡∑§‚π‚≈¬’

™’«¿“æ·Ààß™“µ‘  ”π—°ß“πæ—≤π“«‘∑¬“»“ µ√å·≈–

‡∑§‚π‚≈¬’·Ààß™“µ‘ §≥–ºŸâ«‘®—¬®÷ß∂◊Õ‚Õ°“ ¢Õ∫§ÿ≥¡“
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