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ABSTRACT

Consumer snacking behaviour survey in urban areas of Thailand, which was conducted on 522 of
12-60 year old respondents found that 96% of them had snacking habit. The proportion of snacking people
decreased in the older groups. In addition, the female in the ages of 19-22 and older than 35 year old tended
to have snacks more than the male in the same characters did. The results showed that the consumers in
the Northern part and in the ages of 12-18 consumed snack more frequently on the daily basis than any
other consumers. Fresh fruits, bakery products, and potato chips were the most popular foods consumed as
snacks throughout the day. The Northern consumers tended to consume more bakery products as snack than
any other products. While the Southern consumers had more Thai desserts and candies but less jellies. Potato
chips and fish snacks were more consumed by the consumers in the ages of 12-18 than any other age, while
popcorn was more snacked by the older than 35 year old consumers than any other age. The consumption
of ice cream, chocolate, candies, and jellies were decreased when the age of consumers increased. While
fresh fruit, nuts, and Thai desserts were more consumed by the older groups. Additionally, the 12-18 year
old and over 35 year old consumers consumed the preserved fruits more than any other age, and the female
consumed fresh fruits, bakery products, and jellies more than the male did.
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Table 1  Personal information of the respondents.
Frequency Percentage
1. Region
- North east 130 24.9
- North 131 25.1
- Central part 130 24.9
- South 131 25.1
2. Age
- 12-18 years old 124 23.8
- 19-22 years old 128 24.5
- 23-35 years old 139 26.6
- Over 35 years old 131 25.1
3. Gender
- Male 254 48.7
- Female 268 51.3
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Figure2 Frequency of snacking (%) of peoplein various regions.
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Table 2 Correlation coefficient of each factor on PC1 and PC2.

Correlation coefficient

PCI PC2

Period of snacking Morning 0.884 0.065
Afternoon 0.951 0.108
Evening 0.967 -0.178
Region North east 0.971 -0.063
North 0.985 0.062
Central part 0.976 0.094
South 0.940 -0.136
Age 12-18 year old 0.834 0.536
19-22 year old 0.936 0.254
23-35 year old 0.966 -0.201
Over 35 year old 0.874 -0.476
Gender Male 0.966 -0.031
Female 0.986 0.004

Proportion of variance (%) 88.8 54
Cumulative percentage of variance 88.8 94.2
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