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ABSTRACT

The aim of this study was to investigate decision making of students majoring in hotel business in
pursuing higher education, and hotel business career. A questionnaire was used to collect data from students
majoring in hotel business, Faculty of Management Sciences. The study found that most students were inspired
by recommendation from parents as well as by image of the hotel profession, when selecting college education.
The most attractive duty to students was the front office department in the resort hotel chain. However, opinion
of the students in hotel profession changed. That was the interest in pursuing hotel profession declined with
number of years in college. This was because of attitude in the profession and that students understood more
on nature of hotel business. It was also found that students want to do further study in graduate study or
to work in other professions.

Key words: student, career, hotel and tourism, hospitality
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Table 1  The personal data.
Personal data n Percentage
Gender 260 100.00
Male 46 17.69
Female 214 82.31
Age 260 100.00
17 5 1.90
18 79 30.40
19 63 24.20
20 57 21.90
21 52 20.00
22 4 1.50
Cohort/Year 260 100.00
Ist 93 35.77
2nd 49 18.85
3rd 66 25.38
4th 52 20.00
Home town 260 100.00
Bangkok 115 44.23
Chonburi 60 23.08
Others 85 32.69
High school program 260 100.00
Science 65 25.00
Art - Language 128 49.23
Art - Mathematics 67 25.77
High school GPA 260 100.00
1.6-2.0 9 3.46
2.1-2.5 60 23.08
2.6-3.0 121 46.54
3.1-35 66 25.38
More than 3.5 4 1.54
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Table 2 Reasons for choosing hotel studies at Kasetsart University at Sri Racha campus.

Reasons n Percentage

Advice from: 319 53.07
Parent / family 88 14.64
KU. student 85 14.14
School guidance 50 8.32
Hotel staff 38 6.32
Friends 32 5.32
Former KU. student 26 4.33

Positive attitude toward the career 174 28.95

Student's dream 108 17.97
Total 601 100.00
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Table 3  Students's idea about working in the hotel industry.
Students' idea about working in the hotel industry n Percentage
Using English 133 51.15
Enjoyable and attractive occupation 81 31.15
Repetitive job 14 5.38
Basic working skill is required,not a university education 13 5.00
Financially rewarding and secure employment 10 3.85
Skills of hotel industry can not transfer to other industries 9 3.46

Total

260 100.00
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Table 4  Positive characteristics of Hotel Studies at Kasetsart University Sri Racha campus.

Positive characteristics n Percentage
English and Japanese language 180 69.23
Ability to adjust to others 48 18.46
Equal status with other majors 12 4.62
Determination to succeed 11 4.23
Management ability 7 2.69
Others 2 0.77
Total 260 100.00
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Table 5 Intention of seeking work in hotel industry.
Cohort Intention of seeking work in hotel industry
Yes Undecided/No Total
Ist 55 38 93
(59.14) (40.86) (100.00)
2nd 24 25 49
(48.98) (51.02) (100.00)
3rd 12 54 66
(18.18) (81.82) (100.00)
4th 3 49 52
(5.77) (94.23) (100.00)
Total 94 166 260
(36.15) (63.85) (100.00)
Table 6  Department preference.

Hotel department n Percentage
Front office department 30 32.20
Food and beverage department 25 26.34
Personnel department 17 18.05
Marketing department 10 10.24
Housekeeping department 6.83
Accounting and finance department 6.34

Total

94 100.00
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Table 7  The reason for not working in hotel industry.
Reason n Percentage
Further studies 90 54.22
Interested in other industry 29 17.47
Limited further prospects 13 7.83
Did not like the job after on-the-job training 13 7.83
Believe that degree is not required in the hotel job 11 6.63
Boring, repetitive job 10 6.02

Total

166 100.00
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