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Abstract

This research aims to study the factors influencing the decision to
use the fitness center in Bangsaen, Muang District, Chonburi.This is mixed-
methods research. First, quantitative research, the samples were 361 fitness-center
members. Data was collected using a questionnaire. Second, qualitative research
used in-depth interviews with the 5 entrepreneurs or managers of the fitness
business center in Bangsaen, Muang District, Chon Buri.

It was found that the composition of the fitness center concerning gym
amenities and advertising & PR influenced the decision making to sign up for
fitness-center membership a statistical significance level of 0.01.

The qualitative analysis of the marketing management approach for the
fitness-center business showed that the entrepreneurs focused on the
components of the fitness center in 10 areas, i.e.location, atmosphere and
environment, price and promotion, expertise, cleanliness, exercise equipment,
workout program, facility, results and expectations, and advertising & PR. The
result was in line with the quantitative finding that the major factors affecting
the decision making to sign up for fitness-center membership was advertising &
PR and gym amenities.

Keywords: Marketing Management Fitness Center
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M990 3 MeTsienuduiusiaglinisanneenvanuuuUn@ (Enter Multiple

Linear Regression Analysis) Jaduaunslinanuanfeiuesnusenouved

Anuadunes funisdraulaatinsaudnilnuaduines

Unstandardized

Standardized

Model coefficients coefficients t Sig. Tole VIF
B Std. error Beta rance

Apaii 1181  0.218 5410  0.000
ﬁﬂuﬁ%aﬁﬁgﬂ (XW) -0.033 0.051 0.036 0.616  0.519 0.511 1957
FUUTTBINALAY 0.107 0.059 0.110 1.801 0.073  0.430 2.324
Fundey (X)
PIUTIALATNNTALESY  -0.056 0.048 -0.067 -1.156  0.248 0.477 2.096
N8 (X)
ﬁm‘qﬂmﬂmaz 0.042 0.042 0.057 1.002 0.317  0.490 2.039
Hifenmey (X)
PUANEATDIALAY 0.118 0.065 0.117 1.808 0.072 0.386 2.588
U3n13 (X))
ﬁﬂuqﬂﬂiﬂi(xé) 0.101 0.053 0.126 1.882 0.061 0360 2776
pulusunsy -0.020 0.048 -0.026 -0.423  0.672 0418 2.394
n3eenMAaINIe (X)
ﬁméqﬁﬂmamm 0.160 0.055 0.197 2.885 0.004** 0.345 2.896
azaan (X)
PUNASNELAY 0.103 0.054 0.096 1.922 0.055 0.641 1559
NIIAIANIIDIN
nslfuing (X)
ATunslaYan 0.199  0.041 0.262 4.886 0.000%* 0562 1.781
Usgynduiug (X )
R 0.660
R square 0.436
Adjusted R square 0.420
F-ratio 27.03 (0.000%*)
Durbin-Watson 1.960

fwlsmy Ae nsemauleadasaundn

** p-value < 0.01
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nm59il 3 dleveaeundidadeiunisTianuddyfuesdusznauves
HAnuadunesliiindynr Multicollinearity flosa1nAn Tolerance NNAIWUS
fiAnsgning 0.345-0.641 aunnnd1 0.1 wagen VIF yniudsiiantdesndt 10 waneiy
FuusdasglifimnuduiudiulwansinduusyanSanduius R) sewiniuusdase

(3

“Yadeuarunisiinnudrdnivesalsenouvesilaiuaduines” wagdauusniu

= a1

“mssindulaadasani®n” Fadawvindu 0.660 wuin Manustadeaunistianudifey
fuesAUsznevresiintuaduinesiunisandulaadasaufndannuduiusiu
flenduuszansnisnensal (R square) WU 0.436 nui1 n1swdsunlaswes
“mysindulaadinsaunn®n” Susgutiadedumsliauddyiuesdusznauresiinua
Sumedseas 43.6 dwmduusyansnisnensalilousundy (Adjusted R square)
Wiy 0.420 nageUA1 Durbin-Watson WAy 1.960 Aaddnadaey F Usinginan
Sie. = 0.000 Fetloaninssuiluddey 0.01 wanvindisulsdase Jadedunsliany
ddutuasiuseneuredinuadumesegnates 1 6 flannsaviueranmsitdsuwlas
vosdmusmunsinaulaadasandnla

[y

aunsauansaunIsvinuienisanaulaalasandnvesnisliainudiAg v
aeAUsTnevTasiinuadumes 1Ewed

Unstandardized model Y= 0.1.181-0.033X1+0.107X2- 0.056X3 +0.042X4
+0.118X5+ 0.101X6 -0.020X7+0.160X8*+0.103X9+0.199X10*

fadu agdlidn Padedumslinnuddyifuosddssnouresiinuaiunes

v 6

AdvInanensinaulaatinsau@niauadumes lann aunislawanUsesndunus

v v o w

(Beta = 0.262) uazduABLIEAUATAIN (Beta = 0.197) ﬁimuuamﬂzy 0.01

NANTIAYLYIAUNN
: = a 5 o W 1 de vy o ¢
daui 1 wamsdnszidayaniluvainguitagrenlidayalaenisdunivel

Y 9

Fudauanilivasaniulsznaunisssnaimuadunasd Tuwauiaway snailos
NN Invay3
NHANTIATIERTEYE WU douUsznaun1sinuAiume iU U waY
Navun 5 wie dulnglUalnusnisuuaiegstes 5 U wazaauusznaun1siie
~ &, A A o a = ~ Y a v ~ =
wuunanduszezna 20 U d9unuaundnvyuisuninldusnisiseiande 80 Ay
° a = ~ Y a ~ a Y a ) V= Y]
wagduIuaNBNryuRsuiuliusnsuIniian 600 au Waliusmsyniulaelifiiuvge

Y

Undngny Usetavauniazsaaznuaduneiu sedeu 519 3 e 519 6 1oy

70



KBS JOURNAL

2n3eIUIMIgINkasM IV amianodevouunu

Vol. 4 No. 3 September - December 2020

5700 wazaudnluvalasaulusiutuniomeaniani 9 TUsunsueenA1ain1eudn o
fifflsiusnisfie e euleth Teay Wugudh welsdn desane snthwiin $nseu
ponmdameuuungy flnuea TRX mddle du 9 wudlsunsueenmdamedlasy
Amuilongefignaelusunsunisesnmdanisuuunga pntmin uazdnsenu uas
Panafinuisisnooniidsneinnitgafe uduns-fuans

dauil 2 wan1sAiszidayaiieatunisuimsnisianisdtunisnain
Amuaduines Tuwauruau sunewies Smiavayinlideyalasnisduniual
YBIKUIZNAUNTUATHINNTT

agunan1sdunwallleaannUdl anudsenounisiauadlulngiide i
N %

3
Adugudfinwaiiviuads ldunmsgu flusunsumsoonindmefivangauiuglivins
winzUszian uqﬂafmsgmmwymLﬂmwnwuﬂizaumsm fidad1ursAuazaIn
AU USsEIMAkAzAadoniin Wanuddnlubesnnuarenauasnisuinis lusan
fimnzaw ihumsasuandnuasUssaumsaifinsasutuandnmsegsiatlaldu
desnsiiauelusunsueantidine waslinana-gunsaliniesduvity uiidusife
fithuuivsuszaunsalgndn erlunsnssduusaiumalaliiuandninesnindmnie
sauflos iislugithmneanudiSadisia filudruvesgsfauazauiioontidinmeies
fdrdydoatiunsairsyamnsiiuidladidy lanmzmsuuesiinuaviofidemey
Wsuailouddmweulszaunsalinseenddameiialiiuantn nieuauianudile
TuSesinemaninisivi uaznisesniidsniesuiuusing q eaansnaialusunsy
sonthdimeineulamdamnudesnsvesaundnussaulfednediusyansam adanednil

wsipganlugnisasne Brand Loyalty 1o

2AUI18NANTTIY

Jadvesalsznavvasiiauafuines drunislavanlszsnduiusuay
Frudssnenuazaan fensnanensinauleainsaundniinuaduned fay
Fusznoumsdssedliimnudidnyfunisussnduiug axdestinsdeasiugnAmianss
dielignaniile finsdelusludurdernanseing 4 Siuledlunslasanssenduius
Lﬁawmmiﬁm 9 Aenffunisesntidinig wardudesineanudsann fedes

Tianuddyivaniuuinisilnuadunes asnowlituiiisaneiuaaufeenis
fmuazainauisnglugniuioonmainiy IauyiualevesdssIuieauaznln

71



KBS JOURNAL

213 IUIMITINasNIVYT anianerdeveuunu

Vol. 4 No. 3 September - December 2020

fiusmalatu i aszineth w1 Heseuleth nfegunsalintessiuieauazain
Tuveawsianie wu lasiday w3 wla ay Adiney
a%’m%’ummnwa%mi%’ﬂmsﬁmmimmmé’m%’uqiﬁﬁ\mmm%uma%ﬁ?u
mugUsuUNsESeRAANEINsalw U sueil Saillunisuimsdanisseiuasing
flysanms msdnesAvsznevvesiinuadumesliiudenisuasuuadugaiagy
TnefiduiinTeinasinsUsuiiulszavsuanseunauiidnuriaiioe suussennuas
Aaaden FusAUazsANaTNNTIG FuYAINSLATEITEY FunEzes
warnsuUINs sugunsal Mulusunsuniseendidsnie fudssiuisanuazaan
funadnsLaznITAIn s wagdunislavanuseanduius fauanddunind 2 n1sasy
HANTFITUNALOLUINIINTUTINTINNTAIUNTNAN Tnaduneiveusznounis
pupdUsENoufifidevinnisiinu nan1siduastaenndoatfuanidores Rongkham
& Tantiprapa (2015) léAnwiirdadedfiinadenisdnaulalduinisiinuadunes
MIuRansiae Ao Yaduinugunsaldmsueeniameegluanmauazirnulaonsy
funsmuasIAUINIsAe Insansimdvivaundniiideanisiesigaudn
fumsiinsie aauiliuinsninewns annsasessuUinagltuimsldediaiiome
sudeansmsnannuinisie Inmsvaasadunineunisasing sunszurunsuinisie
finszuiunsasusgaluszuu foendn dunesgiu sunen e auazealulinie

FULmeS 9L LAzl

SOCTAL NETWORK UNAINBLDIAL KU

ity /@ venda o Tamaniazmiduitus ) @ utidaviaaiia
feula emndani vievin

qumidansa
n3zdulieaneaniding
IR INIAT Y o N
. ilufiuma, dounma .
maneu Jaltsldumamana
Nmmag Faldsliulinan
@3un13ing naE AL A
yARANI
g i
difnn

qhaladad
e m
— ; —( wadwiuamsmant )
yuTinHan aathwifn, $nulsa |
- L
flnansn
o &ir1aeAmaazain

=
urimnyiale

Woanfasuided

Wesui

o da
fypmnadiilanaf
.. Taunm ]
aevlandainin . ANMTEITIYAeaIL
senimEintg

Snwnnaazeiaginani
ANugza1A wazgmuiealuszdoy
LACHEGRE

AN 2 AURANMTITEUNAUBLLINKNITUINTIANTG MUNIsAaIRTinUETLAeS

fmaveuazinismyainm

‘Isnasg nudigiie

fimamanuazen

AUsENaUNS

72



KBS JOURNAL

2n3eIUIMIgINkasM IV amianodevouunu

Vol. 4 No. 3 September - December 2020

YDLAUDLUY

1. doiauauurlun1siduaeil

11 nsemsiTedeUiina wui sudediueanuaganilavinase
msstraulaasirsandnfinuadued usuduusn danfu §ideTaauauusd fusenou
msmslieraildlatuiniesdsanuagmn esnaudnivgfosnsgunsaiiiniua
dumesiviuate esFeu/lusunsueendidsnie nmsuimsnduan Wsluduilaula
vhuafinsrlegluumasmautifiaing faglfiduganelfiduedned uenaninisfifiaua
Fumesiivoshazein eseruthilazanauis ldiaandulasivuy Gonnasdmiu
Auvasliidaudt frauny faau wsay ay thit 91 nu yuiinkou viegunsaidn
Yow  luSowosnsiasuaiseuasmnauetuduiuanseenliifiui aauuinis
Tnwadumesianuldlalunisuinisegiuvias

v v

1.2 91NKNANNSIOTIUSUI WU ulawanUseandunus 18vswane

(%
0 a v = 1

n1ssinduleadasaudniisuadunesilududuiass dalu fITeTvauoiuys

(3 = o

fuszneumsmslianaldlalusunmslavanuas msdszunduiug Sedlmnudfayunn
Tugsheimuadunefiledoasludgnlvmsuieuinisie q Taefmunnagns
msmanaifiegdlalignénanlivinsiflawadunes deeradunislavanma Social
Network msuanlutds nmsasuszaianis Social Media msunausluEesasns

s

yluslutu an wan wan wew isevnnludlusludundfangugnAitunisusenduius
welavanlifiauihauls gsfafensazlildsuanuiey Tnganizededegsiand
! ! < o o < o Jo [ a Y ! a
Awdaduduiunn Wsluduazidudrinlunisudsdusoniglugsfaladuegned
satumshiusiuduvesgsiaiienislavanuazyssanduiusialunmsuimsdnnisgsia
Tianalaindialiungadu agyiligsnalasunanouwnuiuinninay

v v

agalsfd nmsdunwaliszneunis JusznaunislaliaudAyiv

o
[%
&

29AUTENBUANSUSITIANISAIUMTRaR Nansnsathundudeiausiugiiuiy fatu

va o

PR RNEVRIRIATHIC o)
1) Weanuansidenuigfadasandninuadunesdiulve Juidn
Unfinw wasnauauisvinauegszning 20-30 U waziieidungulmunendnvesgsia

[
=

wiegelsAfgUszneumslimsuesinunguauiegluyie 31-40 U Janguildunguau

9

[
[y [

phuniigiusuaziinuaulaluFssauamnuhdadunguaundmastog

Y

73



KBS JOURNAL

213 IUIMITINasNIVYT anianerdeveuunu

Vol. 4 No. 3 September - December 2020

2) duihiaiis fuszneunmsmsdeniifmesanuuinmsfinuadunesli
ogluvhiafiidluunaspmu fanulaonde aasegd 1 fimsauunauagan ielvigndn
ansadumanliuinsliedvazmn uardnanuiliuinsifianunisnadies
wolazFuUnaglivinslutisnaifglduinmslutiinaanalsediafivans msin
Tiifiaensaiiioswetugliuing

3) FuTIAMAZNITANESINIIATN HUsEneunsgsiallnaiumesaas
fasalidarumarnvasaenndostuseldvesnguimneuarsuuuunsliuinig
sghamugan NMsduasun1snatn Wsludueng q daluusegeladuilan anwnsavinli
anfdeansliuins uaznisdaluslusuasduid fnlunsiulavesenuslfiiu
9E147

1) Fugunsaluaiaieseeniidnie fUszneumsssiafinLuadumedng
Ingunsallviiiganesoruiainisvesltuinmsludisianvdaudnau imsenan1side
spytwidadnnuifliuinseansidimennniian wargunsaisa 4 asgrldansieun
fefunsudlutiomdesnunsallfifismeronnudosniadudshdgifimuadunes
sosinuldlaguanaglinnuddg dutivay

5) fuMsARNSULaYNITIIUINITANA1 INTIEN1sUS MU BUEiauUses)

Y
s

suusnuesmsdindulalunslivinisfimuaduees fudu fussneunsiinuadunes
Jamsiindnaunefiannsogeatazain yadnamd iefsgandugndn uenainil
NSUSNIsUAINIsVIUIdiaNd AR iu gusenaunsasiianudidgyiu
anAmsed dlefanalunisdednyan éfaqﬁmiammuqﬂﬁ%ﬁaﬁwmwiaé’zgiym%aﬁw
iauodvE s 9 Wieiduussgilalignidausing Useiivlauaziinluuense 4 1
iow o uildu3ng

6) fufiFermauazasinidudsdfyiigusznaunisdesliniudidy
fusznoumsestinisatuayuagiinliianudeivy dnrsliseiauazusagela
fuasiinifieidunisnszduliingiinfsfnenmvesauosesnunldodradind dosiinng
nanaulvdiaunmtiluaieetn asiliyeansilasnlussinsuasldlalvusnig
pg1ellUsEansm

2. dowuauurlunsiseasadely
msfinwirnuduldldlunisamugsfafiauadunes Project feasibility

lassasediuaamu uazgadunulunisingsiafiawadumes

74



KBS JOURNAL

2n3eIUIMIgINkasM IV amianodevouunu

Vol. 4 No. 3 September - December 2020

References

Celina, G. (2015). Analysis of member retention in fitness through satisfaction,
attributes perception, expectations and well-being. Revista Portuguesa
de Marketing, 38(34), 65-76.

Derek, O. (2014). Needs analysis of fitness members and bundling for profile
segmentation of the fitness industry. In 2014 Global Marketing Conference
at Singapore Proceedings; July 2014. p.1798-1809.

Insuwan, R. (2012). Factors affecting service behavior of consumers in Bangkok
Toward Ananline Fitness. Bangkok: Srinakharinwirot University. (In Thai)

International Health Racquet and Sports Club Association. (2013). The 2013 IHRSA
global report: The state of the health club industry. Boston: IHRSA.

Kasikorn Research Center. (2017). Business trends that will come to a new
high in 2017 with business opportunities for SMEs. Retrieved March 17,
2018, from https://www.kasikornbank.com/th/business/sme/KSMEK
nowledge/article/KSMEAnalysis/Documents/5BusinessTrendsOf2017.pdf
(In Thai)

Kim, C.B. & Cheng, L.T. (2017). The influence of the service quality and outcome
quality on the member overall satisfaction. Global Business and
Management Research: An International Journal, 9(1), 1-14.

Kotler, P. & Keller, K. (2014). Marketing management. 15th ed. Upper Saddle
River, N.J.: Prentice Hall.

Liu, Y. (2013). A study of customer participation motivation service quality
and satisfaction of fitness SPA centers in Taiwan. New York: United
States Sports Academy.

Melissa, R. (2015). International health racquet & sport club association.
Boston: IHRSA.

Moxham, C. & Wiseman, F. (2009). Examining the development, delivery
and measurement of service quality in the fitness industry: A case study.
Total Quality Management & Business Excellence, 20(5), 467-482.

75



KBS JOURN/L

213 IUIMITINasNIVYT anianerdeveuunu

Vol. 4 No. 3 September - December 2020

Musitthimanee, R. (2015). The consumers’expectation toward fitness center
services. Chonburi: Faculty of Humanities and Social Sciences, Burapha
University. (In Thai)

Nunnally, J.C. (1978). Psychometric theory. 2nd ed. New York: McGraw-Hill.

Pasunon, P. Chaiprathet, N. & Kitthavornpakdee, A. (2015). The behavior and
decision to the use fitness a case study of fitness first from Megabangna
branch. In National Sustainability in Business Conference, Maejo University;
2-3 July 2015. Chiangmai: The Empress Hotel. p.726-138. (In Thai)

Rongkham, T. & Tantiprapa, P. (2015). Services marketing Mix affecting generation Y
consumers towards selecting fitness in Mueang Chiang Mai District. CMU
Journal of Business, 1(3), 320-337. (In Thai)

Rauso, D. (2016). The Investigation of client satisfaction level among older
adult members of a university based fitness center. Indiana: Indiana
University of Pennsylvania.

Salamat, N., Farahani, A. & Salamat, F. (2013). Customer satisfaction in private
and public fitness clubs in north of Iran. African Journal of Business
Management. Academic Journals, 7(18), 1826-1832.

Saen Suk Municipality. (2017). Introduce the Saen Suk Municipality.
Retrieved March 17, 2018, from http://www.saensukcity.go.th/about/
introduce-saensuk.html. (In Thai)

Smithikrai, C. (2015). Consumer behavior. 4th ed. Bangkok: Chulalongkorn
University. (In Thai)

Solomon, R.M. (2009). Consumer behavior: buying, having, and being. Upper
Saddle River, N.J.: Prentice Hall.

Theodorakis, D.N., Afthinos, Y. & Nassis, P. (2005). Customers’ expectations of
service in Greek fitness centers Gender, age, type of sport center, and
motivation differences. Managing Service Quality, 15(3), 245-258. (In Thai)

Walker et al. (2017). Fitness center service quality model confirmation SQAS-19.
Journal of Park and Recreation Administration, 35(4), 49-58.

Yamane, T. (1973). Statistics: An introductory analysis. New York: Harper

International.

76



