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The Development Concept of Antecedents
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Abstract
The purpose of this paper is to construct conceptual framework of the
antecedents and consequence of innovativeness on startups business in Thailand.
The study conducted by using a literature review and then document analysis
to construct a conceptual framework. The results indicated the antecedents

of innovativeness are 1) governmental support and policy 2) research and
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development and 3) entrepreneurship. While the consequence is the startups
performance. The finding from the study should therefore be used by administra-
tors as a guideline for develop innovativeness of startups business in the future.

Keywords: Innovativeness Startup Business
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2018) arwausanuinnssuazunludiuddgvesgsiannuin lnewanis
ogaddlugsRaaningym (Khorshid, 2019) Fsirundalaifinnsfnunfisdninaves
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winnssufiivenansiuiunuesgsiaamimen widnamsfnwaudiiussening
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mmﬂuéﬂizﬂaumi (Akinyemi & Adejumo, 2018; Heij et al. (2019); Stoica, Roman
& Rusu (2020) kagANd@N TN U InNTsuLBvEnadanan1sALIuuYeeesiaanI v

£
[y =

DNGIUU (Okrah & Nepp, 2018; Matyas, Lowy & Salgado, 2019)

143



KBS JOURN/AL

Vol. 5 No. 2 May - August 2021

TunsiaunnsaukuIAnaT R LT NaENEYRIAINENUITONIU TN TSY
Y83337vansnnlulseinalneassllddnwiwifn guf waznuIdeningites
WoUdLATIERNTRULLIARGIL

ngufanulaieulunisudety

nguianulfivevlunsudedudithuldlunsiauinseusuadandeil
Hunquiives Porter (1990) Aildesuerinosdnsgsivaziulplstuazdesdanulfivioy
Tumsuistuaagvinlvigshadulalsognedsdu anuldiuTeulunsusiuiianusuiu
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ABILAUUANAININAWIITY kAT 3. FUAILATUINITILADINBUANBIHOAIINADINTT
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Yadeddafieslustundeunaznaliiianssuiunisuinnssudid
UszAnsnmAe ulsuisuaznisatuayuiifainizuia msuiuasunagniiagnis
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NaLAERRILNAREITUTEAVE NI thiguiadieiesiiolumsussiunanisadeuiansau
ArgonaziAnuslovidodinuuagiasugia ulsuislunisatfuayunisaiauinnssy
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iswsRafiaTiunismannle (Nguyen & Wongsurawat, 2018) luvnugiusyimaiasugia
\WAnlud (Emerging Economies) Tuniuuenini wu ludity uazuensnilaagiaun
tusiduededeaiinesgasdesiulsveiiatuayuuaslinisiomie Saasviili
Samialudsznanatuausaiauiioud utfuUsymas 9 16 (Akinyemi &
Adejumo, 2018) Wlsuevasguratduddnylunshiewmhouasativayudusenounis
wazas1enuRTyAulaliduLAsYERe wasliBnsnasdnlidediAgysanisiiule
MaLATYgRALAEN1sasgIRalng 9 ThAnTUlusT Uy (Bryan, 2013)
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91358909 Obaji & Olugu (2014) lENmuINTOURLIAMAOAN Y
ANFNRUSTEI1ule U8B ITTUIANUNITARUILUTENBUNTT 3INNITNUNIY
ssaunssuvesindfenuinulevievessgutaianuduiusiunisiauigusenauns
Tuvuzfianideves Oyelakin & Kandi (2017) lé@nwanuduiusvessuusdase
Fausznevldsomalulad uinnssy wazmswaunfusznounsidnenisiamn
AUsENauUMTTUIANANarIUIngay (SMEs) lullles Osun UsewaludiSe lagsu
AnUsdewuee uleuiguediguia Han1sAnwINUI1 winnssuilauduiusigauin
soulsungvesizua SsdenndesiuanAdeues Sopjani (2019) AldimsAnwizes
Challenges and Opportunities for Startup Innovation and Entrepreneurship as
tools towards a knowledge-based economy: The Case of Kosovo Nan1sAn¥InuIN
WlgUI8URISFUIATBNSNATIUINABAIINAINITANIIUTANTTUYDIGINIAATNEN
Tudszina Kosovo Turaigfianiideves Seo & Cho (2020) lddumudt ulsnievesizuna
inwdtalunsatvayuiaglinisgismdenisnumaluladuazuinnssuluseaugs
fanuddyionsideuasimuiesdnnuiliv
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Proposition 1: ulgulgkagnsatiuayuaniguraidninaninssie
anuduguszneunis

Proposition 2 :  ulgulgkagnsatuayuaIniguIalidninanimsesie
AUANNTANUIANTTY

Proposition 3 : ulgugkazn1satuayuaniguIailansnasnenisidey
WAL

2. N15398UasNAIUN (Research and Development)

mMsAdeuazimuniinazduiinganivinduavgwdniifidnsnadsuan
somuaIsansuinngsy mideuasiaunfudsutlumsimunmgadumiug
(Absorptive capacity) LﬁaiﬁmﬁaaﬁqiﬁammsaL%uimmmiﬁlﬁé’umﬂ%’uﬁ
Fragyhlrmhegsiaiimsianmalladuagnszuiumandniidudou villieginae
fuimnnaeifududsiuiifdnenmaslugaaunssutu q (Wang & Hsu, 2014) fausi
msifeuazianazgrihlulfinnlugaamnssuiléinaluladas uazdadldanogs
uin1Tideuariauifavairmansuunuiigaunnlifuniiegsfauiieady
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(Paula & Silva, 2017) muddnuesmsidenaginnnazduedosdefivinlimiegsia
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femuvamanmsnanailifiusnniy mifeuseiaunagyilimhegsieaunsaneulang
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AsEUILNIHAR BeataeliEumdanuuandnaeinguimnanisi viliviiegsia
annsafvuaseldnuidents mawaundufuansruaunsaasinifanse
ilulduselenildogrufufiag dudshdyiozansoevusquiaduld Fodu
ANNaInsalunTIdeuasiaansaliadenuladn anuaunsalunisaieassa
wazmsthanuilulivsslevifiannsaasannuduudsiiugnamnssy Ssazdosd
nsuaemanulansuresduiuazuinaiietluudeiulugaamnssutu (Kim et
al., 2018) lngAus (Knowledge) %Lﬂuq@LLaﬁé’wé’ﬁymﬁmeaqﬁﬁaﬁﬁmmé’wﬁ@
uazilavEnadem siamauAde mhegsiadudufesdinislimnuiananeluiie
wafuanulaiteulumsudedy Inevihegsiaagaedimigaduainug (Absorptive
Capacity) Ssvanefis anmanunsaiguszneumslumhegsfaduimiuddnuesieya
ansauneln uazgadudeyamardudiethdlRAnUsslovludmndeg (Gebauer,
Worch & Truffer, 2012)
flanAdeRfAnwanuduiusseninamaidsuariaufuanuaus
MIUIANTITY WaTNaNIIALTUNUYDITINAASVEN il
MATEvee Heij et al. (2019) leAnwdadninavesnsitonasiaunfia
AaANA1N130luN1UsENoUNSTUUTEWALLLEDSLANA NAN1TITENUTIT NTITY
uaziaLnaziivEnadeanuansansuinnssgilumhessiafifissfunisianis
uinnssuge uazaziiinsnadoanuamisanauianssumlumiegshafiseiv
mMsdanIsuTanssush luvaisfinuiseves Guo, Wang & Wei (2018) lg@nwiadnina
goerldielun1sideuaziau (R&D Spending) fifisenanissnfiuaulusuian
Yo335neUsEneuMslulsemedu nan133denudn Alddnelunsidenasiniu
TanswaauInsienan sadunulusuIAnYeIgIng
INNANIINUNIUITTUNTIUAINET Fsansnsathandmumduanufgiule
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Proposition 4 :  AN5I9ULAENAILILDNTNANIIATIFDANAINITAN S
WINNTTY

Proposition 5 :  NFI8uagAUNLENINasaNan1sALIUIUY095IAY
AnNSNEn

3. anudugusznaunis (Entrepreneurship)

Q’Uszﬂaumslﬂuqﬁyt,mﬁﬁwﬁmiumsﬁwmmegﬁw,azé*mm (Davari &
Farokhmanesh, 2017) uazdadudinlunisadiagsiolmd o a¥enu uazaatgm
auendluszuuAsegie Juszneunsilugiiunuimuasanudidgaenszuiuns
Wawinnssy warwinnssunfiunumvilienuduiussneunsuszavanudisame
71 2 egnatazdanuduiusdetuuasfulumaan fussnounistudosdidnune
Huyanafiansnsadaiagsialnidaenisldainufalng naunarudsiifegifs
doasrsutnnssy uashliAnanudsisludaasugiaiaenueuardsnu (s
fusznounsldasdeadudfifidnwaranududih wzumamlenialunisimm
uianssu fosdianuanunsalun1side nseenuuy wagmsUuABumLAR LAy
desgAngliiduuinnssy wazanmnsoliuinnssuaianudisaligsavesmuedls
(Aujirapongpan et al., 2010)

AUszneunsmIsiauasalunsdamsiaznsliduselevdanninens
agailusEAnEaw fusznaunisazaeslvinuglunisuimsdanislunislivselovdsi
fusswheduninduarauluasdnsdsazteviilfesdnsdanuannsafifintu uenain
tfuiflssneunisaediesdiamuainsalumslininennsiiiogegnedialunsianndudn
nazUnsliiissansnmdsasyinlviesdnsiinnulfiuioulumsudadiulasianzeodig
falurnsuduresnisiaugsia (Bamey, 1991) uanaindugsznaunisiinasdesd
AndNuaUEIvaNnviaNs Wy Uszaunsel vy anad wasyadnamile denndnuas
wiehivesiuszneumsardmarlinanssuiiuinuvesgaiaan sndwity

fonAdendnwanuditusseniteanuduguseneumsiuanuannsa
MIUIANTIY WaTNANIIALTUNUYDITINAASVEN il

1138904 Pelico et al. (2016) la@nwimuduiussznineaudu
Ausznounsiuanuansavauinnssy neiinguiegiaduiusznaunisuszme
alaiifle wavamnsgewani nansAnwnuinanuduiuszneunislianuduiusi@auan
seAmansanauinngy luvaeinuideves Stoica, Roman & Rusu (2020)
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ladnwiauduiusseninanududuszneunisdunanisiiuguvedgsia
Inafngusegraduiusznounislunivalsudunu 22 Usewme man1sansinud
Anuduguszneun1sTavEnaleuIndonan1sA L iuIuTeIgsa

INNANIINUNILITIUNTIUAINET Fsansnsathandmumduanuigiule

sl
Proposition 6 : A uRUsENUNSTENTNAN1IRTIHOAIINAINTTD
NUIANTIY
Proposition 7 : ananduduszneunsiidvsnaseranisniiunuvesgsia
Ansnen

4. WAAWSVBIAUAINITANIUIANTITH
HaRNSUBIAINEINTaIU IANsSutiuaInsa Tnlemannuraneds wndwlvg)

LY v s

W IANAANSVDIAIILANTAN WU INNTTUVBIGINAANSNINAINHANTANTUNUT DS
53509 laenan1saiiueu (Performance) Ao Auaunsatun1sussaingussasd

9

IANTIRIBIANT LWIARlUNTIANaNISAN T UYRIEINILUEaNedR Wy KooV

D.

[ Y

Sruaundnay wiediinneiutisnan (Time Period) Wy svevdu szezen wie
Hfnslgnaet (Criteria) Tun193AMANITANTLIUDIANT WU dIULUINIINITAAIA
nannls (Gerschewski & Xiao, 2015) tugu YonntuuAaluM s IARanSALduau
yeagsRadaufteaiunsinuszaninmuetesdng Wy Uszdninaniuvesasdns
nsegjsonvetesAns Mitiveldesueiasdns nmssuinanisdiduamilunmsn uay
n15ussalnuneuetedng lng Caseiro & Coelho (2019) launiauauuifn
Tuns¥ananisiiiuauesssioli 3 dufe 1. namsduduauiagjatunisie
Tinadns (Outcome Base) esMuN15i3n (Financial Performance) 2. M339NS8UATLAR
(Conceptualization) azUsznaulume 2 d@unanae HaNIIANILIUNNAIUNTRY
waznan1saduUlumMunsURURNTS wag 3. NMINANNEIUTEIINAN IR T
191Ul wan1siilunuludunsufiinig waswanisdnduauilaly
NATUNITRY WU AULUIINITRaIANIsULEUeAUA LAz USNIT N Uszdndwna
NINTAAIN HaSNSTeInsTUIunIIRARAely SefatTananisaniuaudillly
MeunsRumatistisasunam st iunumesiunsRuliAT e

150



KBS JOURNAL

Vol. 5 No. 2 May - August 2021

drugsheansndnduannsotananisduiunulfnndeidudods i
Auansalun1simlsvesesins arusilunisdidaatauaznisadianisduls
wuuvina anuansalunstuiufowresioslugiuuuresesuiinniu sy
M3U3MS ANaRnselunsnszaedudludsiiang o vedan mnuaunsalunis
vhinlsidleeenainiants anuamnsalunsidsuudadlan (neiaanaufiaiuss
dndaAuduaruing) warAaidudeslaild 1dun eenuunnugeiiuinturesiods
pzuuuATgURlfhnuLuTiesfouT By § Tedesfinturesuivms
(Beverly, 2017) luvauzdl Cason (2015) lsmuamsananisiiunuvesgsiaamsinsm
¥4 Tuegiuanuanunsalunisadisgadifiuiniuvesesdns Tasfinisinszdu
AudLsaInnanuasalunsiulavesyangsiaanivenluddneuiand lngld
mafssulitsuyarlusuuuuresteshussaming q lummilenoninlasiu famse 1

A13el 1 seauaudSaiuganvesssivanimdnlaeSeuieuiuithumndey

n3nlssuy
SEAUANUFTD yaA
Pony Wasnin 100 AUWSHYaNSY
Centaur 1INNTT 100 AusEYansTuatioandt 1,000 SAMUMSHYENSY
Unicorn 1,000 SMUWsEYansgas 10,000 AMUMSHEENST
Decacorn 1NN 10,000 ANAAIEYANTT

17;31'1 : Carson (2015)

AuaEsansuinnssulesunseensuindunidutlesefiviliewnng
oej50n warlsvauanudistluszeren uasvhlinansiiiunuvesesdnafiuanniy
FetunisihuuaAnaNau1santauianssuanldsaduuuimiafidasldedns
Aan1swauuInnssufidusesdnsam dwalnenssdonisiauinan1seniuey
maaqaﬁaam%mé’wﬁqaﬁﬁu (Okrah & Nepp, 2018; Matyas, Lowy & Salgado, 2019)
ﬁﬂmmmﬂwmﬁmumLﬂuamagﬂﬂmwuﬁwaaqL%QLLmﬁmlﬁﬁqﬁ

Proposition 8 : ATNENNNTANINUINNTTULDNENAN N TIRONANITALTU
NUVBIFINAAANEN
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5. N70ULUIANTRTBITEINALATNATDIANEINITANIUIANTTY
MNMINUMUITTUNTTUMaaNNAg LTI Laue UL ludaisuin
annsaiaundunseulnAa Jesznaudie 5 fuUsusl (Latent Variables) wag
MvuAEULAgILlARnIN

i
Kusznaunis

uleuneuaznig ALENLITANS NANIIANLUIIU

atfuayuaINITUIA

wIANIIu YBIgINAANIINSN

ATIVBLAT WAL

A# 1 nseuIAnTaTedea kA NaSNSURIANENNNTINIUIANTTY

dmsunisiadandsudslunseunuifnteauinlaanndndsdanale
(Observe Variables) #sldfmmaddeuufifnislasdseasBondsd

1) n15indunysuEsuleunglasn1saiuayuaInsFuIafakUaIaInwuIfe
¥84 Villarreal (2010) Tnen1sinuleungnazn1satuayuINsguIaaIunsainlaain
3 peAUsENaU Ao MslimLuzdlarn1sUSnYl (Advice, Consultancy and General
Assistance) n1sHNaUTY (Training) kazn19l¥AILFIBIMEDNIN1TRYU (Financial
Assistance)

2) M13I9ALUIHEINNTITELAZIAUINNLUIAAYBY Ofir et al. (2016)
FamsTnsuusnisiseuasimuivansoTaldan ¢ ssfuszneu fe 93u555u
M5398 (Research Integrity) N53defivausssy (Research Legitimacy) AudATY
294N15398 (Research Importance) azn1snuuasuisvosnIsiuideluly
(Positioning for Use)

3) msinduUsulinnudugusznaun1sainuuiAnues Cooney (2012)
Tnemstannuduguseneumsanunsadalaain 3 asdusenau fe vinvrresraudy
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HUsENaUN1T (Entrepreneurship Skills) Min®en1991un153nN15 (Management Skills)
wazyinweENmUmMALA (Technical Skills)

4 AFIAMLUTURIAINAINNTANNUTANTTUYTUINITTENINUUIAAYDY
Calik, Calisir & Cetinguc (2017); Siddiquee, Jain & Rajan (2015) WgN1TIAAIUEIUNTE
NIuInnssuau1sadnlaain 4 esAUsenau Ae winnssundndug (Product
Innovation) UinN35UB9ANT (Organization Innovation) UinNIsUNITAAN (Marketing
Innovation) kagIwusIsuuInnssu (Culture Innovation)

5 MFIAAILUITRHINANITATNIIUYRITINAAATNINYTUINTTTENTIN
WUIAAYDY Keogh & Johnson (2019); Wasserman (2017) laginnanisaniiiuiu
YBIFINAMTNINIIN 4 B3AUTENBUAR BNTIN1TRETOATBINFUTINAWUADITY
(Venture Survival) ansinsiiulauessngld (Growth in Revenue) MsUsuiiiuyacvuy
(Equity Valuation) wagn1suingnaianu (Going Public)

ungasy

MNMIIUIUNGW]] waAnAafuANaInsaaiangsy Ineedungu]]
AulalUTaulun1sudatulasnguiuinnssuves Schumpeter wagtnuniaiug
Hunuudaeadaunanietuledodamauassadnvasnrmannsaniauinng
wui fulsiiutiededsaumnuesmiuaansonauinngsy Usznoudie 3 fuls
welafie Wleuisnaynsatiuayuansguia msideuaziauw wazanuduilszneunis
yourAduUsursBadunadnsie namsauiunuvesgsisaniven Faiitaiauoiy
Tunmsdwvudnaesiinanluvssendldaziosmlefsnismvuamieudjianis
dmsumsTasudsuaing q Tngldduusduneldfinannatelaenadostuuium
YBIANININADUNNGINANGALUTELAN VRN lTIEN I UUNELNATY
(Mixed Method) lagludruesnisidedeiina enathuuusiaosivanndulunaaey
AnuaenndesuioyaUsziny uazvaaeunnalsinsidsuveuuiasssening
naugsRaTuAneefiu Yz fimsideilenunineafinsdunvaldadngldmlddude
fuesAns iiellddeyaieniusuusing q MAstestunmamsamauinngs
Tunuudaesiivarnuaiedifunnty suazdwaligsiaaniimdwaunsnasnasse
uinnsauldegnwiaios uasnanssuiunuressiafivaduegwionos
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AUsEnoun1sgsRvanIindnsdeslvinuddyiuulevisuaznisatuayy
Nn3gura meATeuaiann uazauduifussneunstsimnudusiusoadideddry
senamsAiiiuuresssivamimsn dufufuszneunisssivamimswassowmseiindy
tadesananuasihlidunmdumaifindnenmwlumsutstu nsigsiaanimemn
wdnanadifunuiiissavinmdudoddsunsaduayuanisuralunsiifuus
WarNITUSNE NMIHNDUTH LagNISIIANTIEWRENIINITRU LagaziosliAud Ay
lumsideuagiaiu lngavdeadlatesssulunside wavannsan1sivuamumiaves
mMahaAdeldlFegiusyavsnm wasiidfaasdeaaiuaiiunnuuiusznou
mslagazsdeadinsimuvinvrresruduiisznauns Fnuemaiiunisdans uwae
Vinwenaenumnalia lazmsaimnanuausamaianssuliiuguimsuasndnny
Tumiegsialvigatu sgamnuamsomauinnssuasduaiesdefifiunumddy
TumsuimsiansiiteasseailiiuSeumioguistu wasddmadenanismiduay
YBIgINIENININDNAY

References

Akinyemi, F. & Adejumo, O. (2018). Government policies and entrepreneurship
phases in emerging economics: Nigeria and South Africa. Journal of Global
Entrepreneurship Research, 8(35), 1-18.

Aujirapongpan, S. et al. (2010). Knowledge management capability: Role and
capability of entrepreneurs in innovation. Journal of Social Sciences &
Humanities, 16(4), 20. (In Thai)

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal
of Management. 17(1). 99-120.

Beverly, H. (2017). Navigating Your Way to Startup Success. Oslo: DeG Press.

Block, J., Fisch. C. & Praag, M. (2016). The Schumpeterian entrepreneur: a review of
the empirical evidence on the antecedents, behaviour and consequences
of innovative entrepreneurship, industry and innovation. Industry and
Innovation, 24(1), 1-35.

154



KBS JOURNAL

Vol. 5 No. 2 May - August 2021

Bogers, M. (2012). The open innovation paradox: knowledge sharing and
protection in  R&D collaborations. European Journal of Innovation
Management, 14(1), 93-117.

Bryan, J. (2013). The Impact of government policy on economic growth. Retrieved
December 2, 2020, from http://vc.bridgew.edu/management fac/23.

Calik, E., Calisir, F. & Cetinguc, B. (2017). A scale development for innovation
capability measurement. Journal of Advanced Management Science, 5(2),
69-76.

Carson, B. (2015). Silicon Valley lingo is getting pretty ridiculous: Unicorns,
centaurs, and ponies. Retrieved July 28, 2020, from: http://www.
businessinsider.com/ponies-centaurs-andunicorns-how-silicon-valley-
describes-companies.

Caseiro, N. & Coelho, A. (2019). The influence of business intelligence capacity,
network learning and innovativeness on startups performance. Journal of
Innovation & Knowledge, 4(3), 139-145.

Chertchom, P. (2015). What is innovation? Retrieved December 11, 2020, from
http://www.tpa.or.th/writer/read_this book topic.php?bookiD=1539&
pageid=7&read=true&count=true (In Thai)

Cooney, T. (2012). Entrepreneurship skills for growth-orientated business.
Copenhagen: Danish Business Authority.

Correa, P. (2013). Western Balkans Regional R&D strategy for innovation World
Bank technical assistance project 1. Washington, DC.: World Bank.

Davari, A. & Farokhmanesh, T. (2017). Impact of entrepreneurship policies on
opportunity to startup. Management Science Letters, 7(9), 431-438.
Dong, H. (2016). Competitive advantage of entrepreneurs in start-up business: A

dynamic model. Journal of Business, 1(2), 8-12.

Gebauer, H., Worch, H. & Truffer, B. (2012). Absorptive capacity, learning processes

andcombinative capabilities as determinants of strategic innovation.

European Management Journal, 30(1), 57-73.

155



KBS JOURNAL

Vol. 5 No. 2 May - August 2021

Gassmann, O. & Keupp, M. (2007). The competitive advantage of early and rapidly
internationalizing SMEs in the biotechnology industry: A knowledge-based
view. Journal of World Business, 42(3), 350-366.

Gerschewski, S. & Xiao, S. (2015). Beyond financial indicators: An assessment
of the measurement of performance for international new ventures.
International Business Review, 24(4), 615-629.

Guo, B., Wang, J. & Wei, S. (2018). R&D spending, strategic position and firm
performance. Frontiers of Business Research in China, 12(1), 14.

Heij, C., Volberda, H., Bosch, F. & Hollen, R. (2019). How to leverage the impact
of R&D on product innovation? The moderating effect of management
innovation. R&D Management, 50(2), 277-293.

Hyytinen, A., Pajarinen, M. & Rouvinen, P. (2014). Does innovativeness reduce
startup survival rates? Journal of Business Venturing, 30(4), 1-18.

Janakova, H. (2015). The success prediction of the technological start-up projects
in Slovak conditions. Procedia Economics and Finance, 34, 73-80.

Keogh, D. & Johnson, D. (2019). Survival of the funded? An econometric analysis
of new-firm survival and success. Colorado Springs: Department of
Economics and Business, Colorado College.

Khorshid, R. (2019). Innovation in startups: Drivers and inhibitors. Finland: Lahti
University of Applied Sciences.

Kim, M., Kim, J., Sawng, Y. & Lim, K. (2018). Impacts of innovation type SME’s R&D
capability on patent and new product development. Asia Pacific Journal
of Innovation and Entrepreneurship, 12(1), 45-61.

Lee, J., Lee, Y. & Kim, W. (2011). The impact of new firm formation on regional
employment change in Korea. Korean Small Business Review, 33, 73-92.

Matyas, B., Lowy, D. & Salgado, J. (2019). A measure of enterprises innovative

activity for microfirms and startups. Academy of Strategic Management
Journal, 18(6), 1-12.

156



KBS JOURNAL

Vol. 5 No. 2 May - August 2021

Mayer, K., Read, S., Brinckmann, J. & Grichnik, D. (2013). Entrepreneurial talent and
venture performance: A meta-analytic investigation of SMEs. Research
Policy, 42(6), 1251 - 1273.

Nanda, R. & Rhodes-Kropf, M. (2013). Investment cycles and startup innovation.
Journal of Financial Economics, 110(2), 403-418.

Nguyen, N. & Wongsurawat, W. (2012). The impact of government policies on the
development of small- and medium-sized enterprises: the case of Vietnam.
International Business and Entrepreneurship Development, 6(2), 1-13.

Obaji, N. & Olugu, M. (2014). The role of government policy in entrepreneurship

development. Journal of Business and Management, 2(4), 109-115.

Ofir, Z., Schwandt, T., Duggan, C. & MclLean, R. (2016). A holistic approach to
evaluating research. Canada: IDRC.

Okrah, J. & Agbozo, E. (2018). Exploring the factors of startup success and growth.
The Business and Management Review, 9(3), 229-236.

Okrah, J. & Nepp, A. (2018). Factors affecting startup innovation and growth.
Journal of Advanced Management Science, 6(1), 34-38.

Oyelakin, O. & Kandi, U.M. (2017). The moderating role of government policies
on the relationship between technology, innovation and entrepreneurship

development in Nigeria: A partial least square approach. Universal Journal of
Management, 5(10), 477-484.

Paic, A. (2013). Private sector development project insight - assessment of the
Kosovo innovation system. Poland: OECD.

Pavic, S., Koh, S., Simpson, M. & Padmore, J. (2007). Could e-business create
a competitive advantage in UK SMEs? Benchmarking: An International
Journal, 14(3), 320-351.

Paula, F. & Silva, J. (2017). Innovation performance of Italian manufacturing firms:
The effect of internal and external knowledge sources. European Journal
of Innovation Management, 20(3), 428-445.

157



KBS JOURN/AL

Vol. 5 No. 2 May - August 2021

Peljko, Z., Jeraj, M., Savoiu, G. & Maric, M. (2016). An empirical study of the
relationship between entrepreneurial curiosity and innovativeness. Organizacija,
49(3), 172-182.

Porter, M. (1990). The competitive advantage of nations. Harvard Business
Review, 2, 13-91.

Potjanajaruwit, P. & Girdwichai, L. (2019). Creative innovation of startup business
in Thailand 4.0 Era. Journal of International Studies, 12(3), 222-231.
Potjanajaruwit, P. (2018). Competitive advantage effects on firm performance: A
case study of startups in Thailand. Journal of International Studies, 10(1),

104-111.

Ries, E. (2011). The lean startup: How today’s entrepreneurs use continuous
innovation to create radically successful business. New York: Crown
Business.

Rukhamate, P. (2018). An appropriate ecosystem for startup foundation and
retention: a synthesis of population ecology theory and business ecosystem
metaphor. Journal of Public and Private Management, 25(2), 41-63. (In Thai)

Seo, J. & Cho, D. (2020). Analysis of the effect of R&D planning support for SMEs
using latent growth modeling. Sustainability, 12(3), 1-16.

Siddiquee, Q., Jain, K. & Rajan, S. (2015). An approach to measure innovativeness
of a firm. The International Journal of Management, 4(1), 25-37.

Songsom, A. (2017). Innovativeness: Literature review and proposed conceptual
model for examining the antecedents and consequences. University of the
Thai Chamber of Commerce Journal, 37(4), 182 - 194. (In Thai)

Sopjani, X. (2019). Challenges and opportunities for startup innovation and
entrepreneurship as tools towards a knowledge-based economy: The case
of Kosovo. Kosovo: Rochester Institute of Technology

Stoica, O., Raman, A. & Rusu, V. (2020). The nexus between entrepreneurship and
economic growth: A comparative analysis on groups of countries.
Sustainability, 12(1186), 1-19.

158



KBS JOURNAL

Vol. 5 No. 2 May - August 2021

Villarreal, J.P.G. (2010). Successful practices and policies to promote regulatory
reform and entrepreneurship at the sub-national level. Canada: OECD.

Wang, C. & Hsu, L. (2014). Collaborative networks and product innovation
performance: Toward a contingency perspective. Research Policy, 38(5),
165-T78.

Wasserman, N. (2017). The throne vs. the kingdom: Founder control and value
creation in startups. Strategic Management Journal, 38(2), 255-277.
Wongsamran, P. (2019). The special report startup Thailand in 2019. Retrieved
June 11, 2020, from https://www.startupthailand.org/wp-content/

uploads/2018/11/ISSUE-15-STARTUP-THAILAND-IN-2019.pdf. 8. (In Thai)

159








