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Abstract
The purpose of this study is to summarize the themes of research studies
conducted in the context of cruise tourism in the period of 2015-2019 prior to the epidemic
situation of COVID- 19 in the international research database (Web of Science - 1SI SSCI) and
compare research in the context of cruise tourism in Thailand with international research
studies to identify academic gaps for future research by using a Systematic Literature

Review (SLR) synthesis process. The study results can be classified into the 5 main themes,

Lyimvnsdasy

*Corresponding Author e-mail: aj.tanaponr@gmail.com, ajtanapon_ku@yahoo.com



SJOURNAL

21585UIM! ¥ uviInendeyvauunu

which are as follows: 1) Customer Research, 2) Supply-Side Research, 3) Cruise Ships
Research, 4) Overview Research, and 5) Employee Management Research. For research
studies in Thailand, there is still a lack of study in the context of the overview in the cruise
tourism development that uses the concept of both the supply and demand side in all
dimensions to upgrade to a policy for further national development.
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Customer Research
(45)

Expenditure, Spending
Pattern, and Willingness-To-
Pay (10)

(Brida, Bukstein, & Tealde, 2015; Brida, Lanzilotta,
Moreno, & Santinaque, 2018; Cardenas-Garcia,
Pulido-Fernandez, & Pulido-Fernandez, 2016; J. M.
Chen, Zhang, & Nijkamp, 2016; Larsen & Wolff,
2016; M. K. Lee & Yoo, 2015; Marksel, Tominc, &
Bozicnik, 2017; Pino & Tovar, 2019; Stangl, Prayag,
& Polster, 2019; Thurau, Seekamp, Carver, & Lee,
2015)

Cruise Passenger Behavior (8)

(Buzova, Sanz-Blas, & Cervera-Taulet, 2019;
Cooper, Holmes, Pforr, & Shanka, 2019; De Cantis,
Ferrante, Kahani, & Shoval, 2016; Ferrante, De
Cantis, & Shoval, 2018; Jirasek & Hurych, 2019;
Kang, Manthiou, Kim, & Hyun, 2016; Paananen &
Minoia, 2019; Sanz-Blas, Buzova, & Carvajal-
Trujillo, 2017)

Customer Loyalty (7)

(Ahn, 2019; Han et al,, 2019; Han & Hyun, 2019;
Ozturk & Gogtas, 2016; Penco, Profumo,
Remondino, & Bruzzi, 2019; Satta, Parola, Penco,
& Persico, 2015; Zhang, Ye, Song, & Liu, 2015)

Cruising Experience (6)

(Hung, 2018; Radic, 2019; Sanz-Blas & Buzova,
2016; Sanz-Blas, Buzova, & Carvajal-Trujillo, 2019;
Tao & Kim, 2019; Yin & Poon, 2016)

Customer satisfaction (2)

(Castillo-Manzano & Lopez-Valpuesta, 2018;
Lemmetyinen, Dimitrovski, Nieminen, & Pohjola,
2016)

Cruise Branding (2)

(Ahn & Back, 2019; Sun, Kwortnik, & Gauri, 2018)

Perception (2)

(Le & Arcodia, 2018; Lyu, Hu, Hung, & Mao, 2017)

Motivation (2)

(Dai, Hein, & Zhang, 2019; Whyte, 2017)

Crisis Management (2)

(Liu-Lastres, Schroeder, & Pennington-Gray, 2019;
B. J. Liu, Pennington-Gray, & Krieger, 2016)

Over Tourism (1)

(Jacobsen, lversen, & Hem, 2019)

Sense of Responsibility (1)

(Walker & Moscardo, 2016)

Cross Views (1)

(Lebrun, 2015)

Twitter Data (1)

(Park, Ok, & Chae, 2016)

Supply-Side
Research (35)

Destination Management (11)

(C. A. Chen, 2016; Dawson, Stewart, Johnston, &
Lemieux, 2016; Del Chiappa & Abbate, 2016;
Gutberlet, 2019; Jordan, 2015; Lamers &
Pashkevich, 2018; Nelson, 2019; Perea-Medina,
Rosa-Jimenez, & Andrade, 2019; Robles, Galvao, &
Pereira, 2015; Wall-Reinius, loannides, &
Zampoukos, 2019; Whyte, 2018)

Positive and Negative Impact

on Destination (10)

(Castillo-Manzano, Lopez-Valpuesta, & Alanis,
2015; J. M. Chen, Petrick, Papathanassis, & Li,
2019; Del Chiappa, Lorenzo-Romero, & Gallarza,
2018; Hillmer-Pegram, 2016; Jordan, Vogt, &
DeShon, 2015; MacNeill & Wozniak, 2018;
McFarlane-Morris, 2019; Skrede & Tveteraas, 2019;
Vaya, Garcia, Murillo, Romani, & Surinach, 2018; D.
B. Weaver & Lawton, 2017)
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SuppLy—Slde Sustalnablllty and Green (5) (Gossling, Scott, & Hall, 2015; Guerra & Dawson,

Research (35)

2016; Lasso & Dahles, 2018; Lin, Yu, & Chang,
2018; Van Bets, Lamers, & van Tatenhove, 2017)

Cruise Port (4)

(Chaos, Roca, Marchan, & Conejo, 2018; Cusano,
Ferrari, & Tei, 2017; Karlis & Polemis, 2018; Ma,
Fan, & Zhang, 2018)

Network and Inter-Alliances (2)

(C. H. Liu, 2018; Marcussen, 2017)

Constraints (1)

(Tang, Weaver, Shi, Huang, & Liu, 2019)

Slow Tourism (1)

(Losada & Mota, 2019)

Residents' Perception (1)

(Martin, Moreira, & Roman, 2019)

Cruise Ships
Research (12)

Product Development (3)

(Cashman, 2017; Niavis & Tsiotas, 2018; A. Weaver,
2019)

Cruise Lines' Efficiency (2)

(Chang, Lee, & Park, 2017; S. Lee & Brezina, 2016)

Corporate Social Responsibility
(2)

(De Grosbois, 2016; Font, Guix, & Bonilla-Priego,
2016)

Cruise Lines' Marketing (2)

(Tiago, Couto, Faria, & Borges-Tiago, 2018; Vanolo
& Cattan, 2017)

Cruise New Trend (1)

(Castillo-Manzano, Castro-Nuno, & Lopez-
Valpuesta, 2018)

Cruise lItinerary (1)

(J. M. Chen & Nijkamp, 2018)

Liminality (1)

(Rink, 2020)

Overview Research

()

Cruise Tourism Demand (2)

(Fernandez-Morales & Cisneros-Martinez, 2019;
Gouveia, Rebelo, Lourenco-Gomes, & Guedes,
2017)

Literature Review (2)

(Hung, Wang, Guillet, & Liu, 2019; Koseoglu,
Okumus, Putra, Yildiz, & Dogan, 2019)

Practice Theories (1)

(Lamers, van der Duim, & Spaargaren, 2017)

Aggressive Hospitality (1)

(Sorokina, Wang, & Cobos, 2018)

Current Issues (1)

(Papathanassis, 2019)

Employee
Management
Research (2)

Job Motivation (1)

(J. S. Chen & Wang, 2015)

Cruise Ship Experience (1)

(Miles, 2019)
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Destination 5339y Cruise Port iteUszifiudneninvesUsemdlnedonisusmssnnisnis
ﬁauﬁmL%é"}sw’haQiuﬁzﬁuiﬂmugmaqmmﬁmLﬁumaqﬁﬂq Demand-Side %58 Cruise
Passenger lngnisdaasziuszinulunisineiluefniilianunsassyauyfigiuanuduius was
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A15199 4 1159 LUNSELTYUITIVYMIUNITAN®N

UsnnNn1siag /M5 A
MTIULTIUTUI Survey 36
(Quantitative) Secondary data 13

Experiment 3
MTIVULBIAUNN Secondary data 15
(Qualitative) Interview 11
Multi-stage 6
Observation 3
Ethnography 1
ATIVBNAIUTD Survey & Interview 6
(Mixed) Survey & Secondary data 1
Survey & Interview & Mindmaps 1
Focus groups & Community 1

meetings & Interviews & Survey
Interviews & Secondary data & 1
Survey & Case study

5'146] (Other) Literature review 3

LazeINNSENATIZRUITE 5 Udounds (Faudd A, 2015 — 2019) TasAnwds
M3 unssdoudTIsenunisiine (Fannsed 4) Aldfusgrauneuns wuin nmsAnelagld
510U Id8uUUNaIUAT (Approach of Mixed-Method) §siidnuiuusunaanuiduegreudis
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Mixed-Method TUldlunsimunssifeuiadse (Research Methodology) Tnelduuumaniiais
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Regression Analysis

10

CFA

Descriptive

ANOVA

Cluster Analysis

SEM

PLS-SEM

EFA

Factor Analysis

PCA

Logistic Regression Analysis

Multinomial Logit Regression Analysis

Ordinary Least Square Model

Ordinary Least Squares Regression

MANOVA

ANCOVA

Hierarchical-Moderated Regression Analysis

Confidence-Interval

Monothetic Analysis

Hedonic Price Modeling (HPM) Analysis

Materiality Analysis

Shift-Share Technique Analysis

Canonical Correlation Analysis

T-tests

Chi-Squared Analysis

Gravity Model

Hybrid-Fuzzy Segmentation Analysis (Fuzzy-Hybrid Cluster)

Grey-Cloud Model

Efficacy Coefficient Method

Multidimensional Scaling (MDS) Analysis

Delphi

Fuzzy IPA

Non-Linear Regression

Meta-Analysis
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Meta-Regression

Fixed-Effects Model

Sobel-Goodman Mediation Tests

Big Data Analytics

CONCOR Analysis

Semantic Network Analysis
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