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Abstract

For creating and developing a research, a clear determination of a conceptual research
framework is very significant and necessary. It could help profoundly and truly understand that
the research needs to verify and test the effects, influences, roles, relationships, and importance
of one variable as called “independent variable.” The independent variable would push and
drive an outcome of the research as called “dependent variable.” Next, some research may have
a variable, that links the independent variable to the dependent variable or is a go-between those
two variables as called “mediating variable.” This mediating variable is very important in creating
more values and benefits of the research and matching with current environments. In addition,

there is another variable that could make the independent variable-dependent variable
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relationships stronger or weaker, which is called the “moderating variable.” This moderating
variable could become conditions and factors that make more completeness, coverage, and
interest. Accordingly, for clear and accurate understanding, this article explains the importance
and role of a moderating variable in research, including ways and methods of verifying and testing
this variable. Moreover, it also intervenes and presents issues and carefulness of identifying and
determining this variable in the research.

Keywords: Independent variable, Dependent variable, Mediating variable, Moderating variable
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M13199 1 FRRENHATNEURINITIATIINTOANBUTINYANLAE N TR UANLRF I

AuUs9dse AauUsnu
CPA FPM FPM
DMS 0.58*** 0.39**
0.27) (0.19)
CPA 0.71%**
(0.17)
DCA 0.47** 0.41%* 0.53**
(0.26) (0.22) (0.21)
DMSxDCA 0.69*** 0.51**
(0.31) 0.27)
CPAXDCA 0.67%%*
(0.16)
FAG 0.17 0.12 0.16
(0.11) (0.15) (0.14)
FSZ 0.19 0.17 0.21
(0.13) (0.19) (0.14)
FCP 0.23 0.15 0.19
(0.24) (0.15) (0.22)
Adjusted R? 0.51 0.46 0.62

**p<.05, ***p<.01, aﬁwé’uﬂssﬁm%msmaaaLLazmmﬂmmmﬁaummgmag”lumﬁu
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dunis 1 CPA

Olos + B1DMS + B.DCA + B:DMSXDCA + BaFAG + BsFSZ + BsFCP +En

FUNT 2: FPM

Oz + B7DMS + BaDCA + BgDMSXDCA + BwFAG + B11FSZ + B12FCP +802

daunns 3 FPM = Olos + B13CPA + B14DCA + B15CPAXDCA + BmFAG + B17FSZ + B18FCP +E03
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ﬂmmmaaummmu WiNAu 0.31 U ﬁvmuamﬂmm 0.01 LAEANUFNNUTTLNINNALNENIINAIARTIA
(DMS) AUNANITANLEUIIUYBIARNTS (FPM) Imwmamﬂiuawﬁmiamaﬂ WAU 0.51 LagA1AINy
AANALAROLINATEIU WA 0.27 o sefutadndaydl 0.05 uenanil AnenmeuATavetesng (DCA)
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