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Factors Affecting Conservation Behavior of Early Adults in Natural Tourist Sites
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Abstract

The purposes of this research were 1) examine the conservation behavior of early adults
in natural tourist sites; and 2) analyze the factors affecting nature conservation behavior among
early adults. A quantitative research approach was employed, with a target population of tourists
aged 19-25 years. A total of 485 participants were selected through purposive sampling. Data
were collected using an online questionnaire, which demonstrated a reliability coefficient of 0.84.
Statistical analyses included frequency, percentage, mean, standard deviation, discriminant
analysis, Fisher’s F-statistic, Wilks’ Lambda. The results revealed that conservation behavior
among early adults in natural tourist sites could be categorized into five groups: Very Good
(25.57%), Good (61.03%), Moderate (12.17%), Fair (1.03%), and Needs Improvement (0.20%).
Furthermore, lifestyle was found to be a statistically significant factor influencing conservation
behavior at the 0.05 level.
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1NM3197 1 wudamgfnssumauanluseduiun ldun fsvezlunivugddalY UFTRam
npsuevediansenda Wumudunsiinsimue shianssutumunnsleglanuddnyiunsliviane
559Uv1R Wonuiudnivnaziuszesvindlng uazlidadesiasuniu Anvndsiimsiuaylimsihainteg
dormumngluiudl fawmsenin warssiinse Twansenuiitgmunynadsdidumduiuiisssma

wRnssumauIntusedud o Wedewindulavhasavieufiinisle q wwnsendndawansenu
sedawindeueg1ann FeensieuanUszaunisaliedaesnnninfsudainuvadeya sy
TUsunsumadiung uasidmsdaniafsiunafunsisuadedes dududeyafefuiiuiideuns
TuiBou lunstoaudagmsemiindsdanadounnads veumadumaionderiivine veunagss Tuns
siuiindszifulddesdiamuasmnaue Wenuiftuanudemediafuiiufiazud s minidaus
v Ao wnsonsansiutu wmlenaviAanssufummienn? wasaruauysaigindon

woAnssunsuantusziuUiunas Iiun mafumaissiiendidedldnaziida uazidendiinusy
wuulewaind siumnefls thvieadientodingmeusudsdmudesnsifumaagsumvuziaz msinusy
fiflanuazanauneasuiiy

Tuedflvajdioududsiinginssumeay oud madhluisvayainalugnenuwsisnisuian
v msliownauidn ituas o wnsuauinauvaniesaeni fadunginssufidesiuuge

ileldimadansitas1esiduunngy (Discriminant analysis) @1ansadsuunngAnssuiBeysn
sonidiu 5 nqu leun nauUsuUse (Aade 1-1.85) nquneld (Aade >1.85-2. 65) nauUuNA"g
(Aade >2.65-3.45) naun (Aady >3.45-4.25) meamma (Aads >4.25-5.00) defunmsng
Sovagduunmungumgingsy Usnguamunsd 2 feil
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M13199 2 LEAITIUIULAE SRUASYDIIIINGUNGANTTULTIDUTNYTITUYIR

WOANTIURBRYINYsTIUYIA uu(Aw) Souaz
nauuFulse 1 0.20
naunely 5 1.03
naNUIUNANg 59 12.17
nax 296 61.03
nNauANIN 124 25.57
syavn 485 100

1NATNA 2 NUINBRTITo8ALVBINFUNGANTTUTIOYTNYSTTUYANUANGAaAUlY dall ngu
Usuupedidunudesiandndusosas 0.20 ngunelddamduiosas 1.03 nquiunaninludesas
12.17 nguaddrwuannigadnidudesas 61.03 uaznguininAndusesay 25.57

nsAaTeiladeidwadangfnssaueeysndvasiodivaineuduluundiaang1sssuyia
Wodnsenmklsdwunngunseadiulsnisnsnasnenisdnuunngunginssudeysndvesdy

Alneymousiu Tuniliarsanananivdday (Sig.) voeA1 F uaze1 Wilks’ Lambda anunns197 3 enasadl

M157991 3 KARINANITNAFBUAIIUYINAUYBIA LRV UTUAENGY

fauUsdase A1 Wilks' Lambda F df1 df2 Sig.
91y 983 2.119 q 480 077
LN 983 2.035 q 480 .088
DTN 989 1.293 4 480 272
s19la .990 1.201 4 480 309
Tavdleg 973 3.301 4 480 011*

Ne5197 3 lefinnsananduddy (Sie) veern F wuindaulslaidladiien Sie. = 0.011 34l
Atfaendn .05 seuledfnfincly uaza Wilks' Lambda = .973 @eiiAdosnindauusau q wu
g dudslaialadanunsnesuisnsiduanndnvosnguldinnnindudsdu q wieduunngy
I@AnIndauusdy q egreddedfyneadafisedu .05 o1anantdinladaladisnsnansednade
nAnssundseuinsluuvawieaiiessiuni luvasiingunginssudeudndlumasionileisssuwadl
ﬁ%aﬁahjLmﬂﬁhqﬁﬂu@mmimq (A1 sig. = .077) AuUTINe (A1 sig. = .088) AILUTOITN (AN sig. =
272) wagfudsseld (@1 sig. = .309) Faflemnndn 05 sedudeddiinsly orananldin eng e
01w wazseldlifiEvsnavieinasongAnssuiseyinluuvamieetss s
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Nnuaddenuin dnvisaiierfedlngneusudninaidulinginsudeydndssamnilusiud
dleRasanfisuiunaisevesiaeTud @undum wazinssn guiuila (Suankramdee & Sukkumnoed,
2015) nuimgfnssudseysndsramaluinvoniiortod g pousufuultlufimmedindu Tnenside
FraumuiiiingRnssndseydndssnmilussduAduly Gesar 86.6) inniilna. 2558 Gevay 39.5)
avvioudsdunliniudu lunnefingungfnssudeusndsmmplussiutunaaiosni Gosas 13.0)
amauannla. 2558 (Geway 60.5) aeiouffiuuliuanaegaiulddanu maudsuwandantuandi
WhuiinvieadierSedlvajrousliimmadaiulymuanssusesssumiinntu ussluuiltfiesU fohou
Moguassamidundeuoswaisanniy madsuuadudannildfisusadiseunseminlu
Fsmanana widstaonseduulouedanndouluseiuviosdulasssiuussmedndng wihndnlngd
ygAnssudseydndssumAdunadeNegluseiuAiaiinn i1 Sndiuseuidnginssufiduduseddsums
dadBuarUiuUsaiioanmudevnedessuuilnasssuAsudsansynusionsiasuasanmgiennie
fathu leefuaumeiannysavmeged sty uanulsslovinonsnenssssuniuasdunndenlussezem
mesgemslidoyauaranuiif mafunansevuresamylanieusod wandouog el UssAnsnm nious
atuayuia? esilod e siiannsait i sinvieaii enieIng mewdulseg adiussAvaaa saufamsdaeiy
fusznounslunnmedlumsnanduduasuinsiidus ussosesssumndannden aysnvamndey
anuan1z Mslindanunaunuuaznslininenssssundegeiiuszans am i osnwieuaunaves
yi§nenssIIITALazAunadoNet el susioly

M9isuiinqusrasdiiiofnudvnassrindudsdase Tiun e 01y 1eld 013n uaglad
dlndnfinasienginssundeousndluuvameaiiodsssuni naddewui laflalndiiavsnadenginssud
ouiny luvazdl 01y e 01 warneldlifinalrensaiongAnssudingn GseAunenaduunmud
wUsAAnwlEa

1. Uadweueny

fousrhnuideinuineylifinalnenssongAnssuieusnsudiing Ieatuayuauufgiuiii
thvisadivalutisiossfuiniisuuuunsieaiisnasnmssuidanadensieiu Taeldasuliin ngusosu
wazignvuiniinnunssuinludanndengsanmssudeyanisesulay (Lee, 2009) vauziinguiigseny
vndueaiinginssoyinbandsraunsaiin edislsfionn engenaldlidadedann mnlifedes
Aawndeuiiduuds

2. Uadeinune

fousrhnuideinuienuuansiussnianallfnalaeaswongAnssuiBeniny edlsh
nu i ord utladed ugnud enadswan eviAuad uarngAnssud1ud swandeu lnodua
%%aﬁfuauuamagmﬁ’iw wadanSwadangAnssuiiseusnyg wu uIFeves Zelezny, Chua, kag
Aldrich (2000) uinmandsiiumnliiuuanseenisnamiaslesdedwndouganinnaye sg1dlsina
wiAliigaeg1ufetonaldaunsaeiuienginssuniseusnyla mnusiAnusegslansenuiniu
Anaousgaiissne (Hunter, Hatch, & Johnson, 2004)

3. Uaduauendn

faudfnuideinuiemuuanisturesednliinalnenswionninssuideoying ogalsiam
fnaidatuayuanufsiuiin e1dnddvinadongfinssuldseysng Wi Kollmuss & Agyeman (2002)
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