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Creating a Competitive Advantage for Thai SMEs towards
Thailand 4.0 Era

Tawamin Kruasom"

Abstract

Thailand 4.0 era or “Innovative Drive Economy” has been focused significantly
in order to move forwards to generate prosperity, security and sustainability. Small
and medium enterprise (SMEs) has been reaching huge economic growth for Thailand.
The objective for this research was to explore how Thai SMEs reached a competitive advantage
under Thailand 4.0 era. The case of Ban Nong Khon Village located in Ubon Ratchathani
Province, Thailand was selected purposively by considering in both of its strengths and
operation period. This village is popular in various handmade products and has granted
many awards from Thai government. The in-depth interview and focused-group interview
were employed through 15 members by qualitative approach. Triangulations were strictly
concerned with a data interpretation. The findings shown that the competitive advantage
of Thai SMEs was driven from being learning organization and organization creativity.
The competitive advantage revealed in bundled potential resources. Importantly, dynamic
capability in term of technology and innovation forced moderately between organization
creativity and competitive advantage. The conceptual framework representing in this study
is able to contribute for both of theoretical and practical paradigm.

Keywords: Competitive Advantage, SMEs, Thailand 4.0

Introduction

In the present, transferring to be Thailand 4.0 periods or “Innovative Drive Economy”
has been emphasized significantly in order to move forwards to generate higher income
(Ministry of Industry, 2016). An entrepreneur operates his business to serve the needs of
the interaction among individuals, families and communities (Peredo & Chrisman, 2006).
Interestingly, small and medium enterprises (SMEs) plays significant role in driving economic
growth in Thailand (Chittithaworn et al., 2011). The 37.4 percent of proportional contribution
in SMEs forces total Thailand’s Gross Domestic Product (GDP) in 2013. The total national
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employment by 81.5 percent comes from SMEs. Additionally, new SMEs entrants increase by
5.41 percent in year 2013 (The Office of Small and Medium Enterprises Promotion (OSMEP),
2013). However, in 2015, SMEs found a huge obstacle in a continuing economic slowdown
in Thailand.

Department of Industrial Promotion (2016) represents economic slowdown
in Thailand affected SMEs” entrepreneurs lose their income. There are more than 2.7 million
entrepreneurs or 97.2 percent of total enterprises seem problematic. Importantly, the SME
Trade & Service Sentiment Index (TSSI) remained on the low side for most of the year.
The main barriers found in SMEs are financial performance, human resource management,
marketing, and technology and innovation (Department of Industrial Promotion, 2016).
Interestingly, according to relevant information, global changes are progressing continuously,
dynamically and unpredictably in economies, politics, society, culture, technology and the
environment. Competition is also widely varied in the various business industries (Daniels,
Radebaugh & Sullivan, 2009). It is therefore Thai’ SMEs has to go beyond these obstacles
for creating a competitive advantage themselves.

Competitive advantage can be considered from two factors, such as resources and
capabilities (Lee, 2001) for reaching a superior performance (Hoopes & Madsen, 2008).
The concept of resource-based view (RBV) has been discussing widely for sustaining
a competitive advantage (Acedo, Barroso & Galan, 2006; Barney, 2001). However,
the competitive advantage can arise from a company’s capabilities when a firm’s operations
result from the bundling resources working together (Colgate, 1998). Additionally, the notion
of effective knowledge management capability concerns can enhance other resources such
as innovative capability (Lindner & Wald, 2011). In sum, for many Thai’s SMEs which had
been originally developing from community-based enterprise, being learning organization
and organizational creativity are very necessary and significant.

With increasing dynamic environments characterized as in rapid change and
uncertainty, risk occurs inevitably. However, decision-making based on knowledge and
information is necessary. So learning becomes a crucial process within all organizations
to reduce uncertainty in judgments (Rowley & Gibbs, 2008). Fundamentally, the concept
of learning organization was originally found in the 1980s (Ismail, 2005; Wang & Ahmed,
2003) in more human-centered workplaces, and emphasized the capability of information
communication technology (Dymock & McCarthy, 2006) under rapid global changes (Lorange,
1996) or in the globalization arena (Barkur, Varambally, Rodrigues, 2007). Organizational

learning is expected to achieve a firm’s superior performance, it also contributes to firm’s
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resources (e.g. ideas, innovation etc.) to create and plan strategically for defining preferred
organizational changes (van Woerkum, Aarts & de Grip, 2007). So that, being a learning
organization provides positive effect for reaching a competitive performance.

The case of Ban Nong Khon Village located in Ubon Ratchathani Province, Thailand
was selected by considering in both of strengths and more than 10 years operation period
in which well-known community-based enterprise in the specific area. Most of products
which launched to both local and outside market are handmade goods. There are many
generations worked as a member of community-based enterprise and trained by their
families and communities. Some kind of product line is promoted to be One Tambol One
Product (OTOP). Especially, some product is developed as official business operation and
becomes competitive SMEs. It firstly implies that this village is a learning organization which
able to implement a competitive advantage for a business. It is therefore the objective for
the present study is to explore how community-based enterprise reaches a competitive
advantage under the umbrella of learning organization. The findings could be contributed
further to answer the question of “how do they establish a competitive advantage through
learning organization?”.

This paper is structured into five main sections. The first part is presented the
literature review of relative issues of SMEs in Thailand, Thailand 4.0 Era, resource-based
view (RBV), learning organization and organization creativity, and competitive advantage.
The methodology section is secondly explained the data collection by using inductive
approach following the exploratory research through a case study. Also, with the findings
is then further addressed. Fourthly, it is the section of summary and discussion. Finally,

the limitation and future research are also discussed.

Literature Review

SMEs in Thailand

By the information following the yearly report of The Office of Small and Medium
Enterprises Promotion (OSMEP) (2013), Ministry of Industry that is responsible in coordinating
the work of related agencies, helping to guide and promote the operation of Thai SMEs,
it represents the important and reliable database of SMEs in Thailand. This is because OSMEP
was endorsed by the Small and Medium Enterprises Promotion Act, B.E. 2000 (A.D. 2000).

In 2013, Thailand’s Gross Domestic Product (GDP) reaches by 11.899 trillion baht.
The portion of GDP is to SMEs by 4,454,939.6 million (4.455 trillion) baht, or a 3.8 percent

increase over the previous year. The 37.4 percent portion shared of overall GDP. At the
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same time, contributions to GDP of small business enterprises (SE) in 2013 reached at 3.014
trillion baht, or 4.6 percent up from the previous year, and which made up 25.3 percent
of the overall GDP. Furthermore, from medium enterprises (ME), it hit at 1.441 trillion baht,
representing a growth of 2.4 percent and a proportional contribution of only 12.1 percent.
The most significant of SME contributions to economic growth came from the services sector
driving 34.8 percent of GDP.

At the end of 2013, the status of SMEs in both of number and employment
is represented. There are 2,763,997 SMEs’ entrepreneurs or 97.2 percent of the total
enterprises which 684,730 entrepreneurs are registered as commercial juristic persons,
however 2,079,267 are not. The largest group of SMEs is in trade and repair sector
by 1,201,070 operators. The next largest group is in services sector by 1,083,593 operators.
And the rest, some 479,334 operators (17.3 percent), they are in the manufacturing sector.
In addition, employment figures for Thai industries of all sizes reached at 14,470,437 jobs.
Some 2,668,951 jobs (18.4 percent) were recruited by large enterprises (LE), and the remaining
of 11,799,948 jobs (81.5 percent) belongs to the national SME hiring. The highest extent of
SME employment is in services sector which provided 5,238,207 jobs (44.4 percent).

In summary, SMEs is very important and significant for economic growth in Thailand
by consideration in both of portion in GDP and employment. It means that establishment
of competitive advantage for SMEs is a necessity (Bakiewicz, 2005).

Thailand 4.0 Era

Under the Thailand Industrial Development Strategy 4.0 during year 2017 to
2036, Thailand development model is addressed dominantly. Ministry of Industry (2016)
has reported that originally, agriculture development was implemented in Thailand 1.0
era. Then, for Thailand 2.0, light industry was employed. Following with heavy industry for
Thailand 3.0 was later publicized. Lastly, in the recent, Thailand 4.0 has been promoting in
which “Innovative Drive Economy”.

According to Ministry of Industry (2016), there three targeted-dimensions for being
Thailand 4.0 are prosperity, security and sustainability. Technology and innovation are
emphasized to move the nation forwards. For instance, changing a traditional farm to be
smart farming. Moreover, for traditional SMEs, they have to develop to be a smart enterprise
and startup. Lastly, a traditional service must be transferred to be high value services.

In brief, the three common goals of Thailand 4.0 era is mentioned in generating higher
income, distributing wealth, and being friendly environment. Technology and innovation have

to be developed and implemented in both of manufacturing and service sectors.
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Resource-Based View (RBV)

Competitive advantage can be considered from two factors, such as resources and
capabilities (Colgate, 1998) for constructing a superior performance (Hoopes & Madsen,
2008). In strategic management, there are a number of researches about creating competitive
advantage through resources called “resource-based view (RBV)”. The concept of RBV has
been discussing widely for enhancing sustainable competitive advantage (Barney, 2001;
Black & Boal, 1994). The notion of RBV is used to explain business practices, namely strategic
management, marketing, management, international business, entrepreneurship, human
resource management, finance, and accounting (Ussahawanitchakit, 2005). However, the
competitive advantage can arise from a company’s capabilities when a firm’s operations
result from the bundling resources working together (Colgate, 1998). For example, product
development, marketing research and brand management are included in bundled
capabilities (Amit & Shoemaker, 1993), so that the source of competitive advantage is in
both resources and capabilities.

Conclusions of Ray, Barney & Muhanna (2004), suggest that resources and capabilities
are used interchangeably in order to initiate and develop a firm’s strategies. Basically,
the RBV perspective, constructing organizational capabilities of a firm, is concermned with the
interconnection of both tangible and intangible resources (Almor & Hashai, 2004) that
are owned or controlled by the firm (Newbert, 2008) and able to improve efficiency and
effectiveness (Irwin, Hoffman & Lamont, 1998). The resources categorized differently by each
researcher included financial, physical, human, technological, reputation, and organizational
resources (Shapiro, 1999). Also, the sustainable capabilities of organizations include the
capacity or ability to perform or deploy positively firm’s resources (Amit & Schoemaker,
1993, Eisenhardt & Martin, 2000). However, firm’s resources can be transformed successfully
into finished goods or services by knowing and using other firm’s mechanisms within their
own organization (Amit & Schoemaker, 1993).

During the time a firm faces environmental change, Jarratt (2004) states that it should
engage in organizational renewal, including changing a firm’s resources and competences
over time and especially a firm’s product. Conversely, McGuinness & Morgan (2005) call this
ability as an organizational change capability. Besides, Liu & Hsu (2011) recommend that the
degree of dynamic capability of any firm depends on the firm’s size and age. The key roles
of strategic management including adaptability, integration and re-structuring of a firm’s
resources adapted to the changing environment (Fang, Huang & Huang, 2010). Basically,

the managerial processes, organizational routines, and managerial know-how are included
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in the process for building dynamic capabilities and competitive advantage (Zheng et al,,
2011). The notion of RBV has been developed to provide core competencies over time,
and dynamic capability applied uncompromisingly and harmonically for effective response
to business environmental changes (Chien & Tsai, 2012).

In summary, the concept of RBV theory is mentioned typically in the field of strategic
management. A firm’s resources are heterogeneity represented in both tangible and intangible
forms within the firm. The bundled resources together are directed towards capabilities to
reach a competitive advantage. A firm’s capability is its ability to allocate its competent or
strategic resources to generate a competitive advantage over competitors responding to
business environmental changes (Killen & Hunt, 2010; Witcher & Chau, 2007). It is therefore
resources and capabilities linked together that execute effective strategies for ensuring
survival in the long term.

Learning Organization and Organization Creativity

Lee & Roth (2007) explained that an organization will exist through each member’s
action following individual roles and responsibilities. Individuals and others can learn through
time, studying methods characterized as organizational learning. Learning is a dynamic
relationship resulting from the learning processes. However, Bhatt (2000) instructs that under
the notion of organizational learning, it is not the sum of individual knowledge that will
equate to overall organizational knowledge. Interestingly, Kriegesmann, Kley & Schwering
(2007) state that learning from past failed experience also adds to organizational learning.
Moreover, an organization is a place of an interdisciplinary learning zone (Arora, 2012).

Fundamentally, the concept of learning organization was originally found in the
1980s (Ismail, 2005; Wang & Ahmed, 2003) in more human-centered workplaces, and
emphasized the capability of information communication technology (Dymock & McCarthy,
2006) under rapid global changes (Lorange, 1996) or in the globalization arena (Barkur,
Varambally, Rodrigues, 2007). The above relative contexts attempt to provide the creation
of freedom and autonomy at work. However, in the mid-1990s, a Sun & Scott (2003) brief
said that there are two notions defined as organizational learning and learning organization.
For a clear understanding, organizational learning is addressed as a learning process within an
organization (Ismail, 2005). Its roots originate from social and cognitive psychology. In addition,
a learning organization becomes the prescriptive side that provides a strong practical focus.
Actually, these two streams of study are linked. As a result, the notion of either learning

organization or organizational learning is interpreted in this study.
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Especially, Dymock & McCarthy (2006), and Chen, Chuang & Chen (2012) recommend
that the organizational culture and climate are influenced to create effective organizational
learning. A positive climate leads to creativity in the workplace (Cangemi & Miller, 2007)
towards innovation (Ahmed & Shepherd, 2010). Furthermore, the diversity in the workplace
is beneficial for creativity and innovation (Govendo, 2005; Wang & Rafig, 2009). It is therefore
having a learning environment or climate within an organization liberated both for creativity
and innovation (Isaksen & Ekvall, 2010).

In a modern society, Kearney & Zuber-Skerritt (2012) argue that the idea of
a sustainable learning organization is significantly reviewed. Within the atmosphere of
a learning oreanization, all members are encouraged to draw from knowledge within the
organization to strengthen the firm’s ability for critical and creative thinking (Collins & Cooke,
2013). In addition, Loewen & Loo (2004) suggest that teams influence the creative climate
within organizations too, particularly, producing novel work that will creatively affect the
climate in a workplace (Lin & Liu, 2012). In sum, a learning organization is a powerful means
for maintaining sustainability and affecting a firm’s success. Kearney & Zuber-Skerritt (2012)
conceptualize that a sustainable learning organization requires both individual and group
cooperation to influence a firm’s success.

In short, learning organizations and organizational learning are linked together
(Sun & Scott, 2003). Organizational learning encourages organizational innovation of available
resources to influence management practices (Mayfield & Mayfield, 2008) during globalization
and rapid fluctuation in a world market (Al-Beraidi & Rickards, 2003). In addition, under a shift
in power from businesses to consumers, learning to create product innovation (Ju, Li & Lee,
2006) becomes critical to satisfy consumer requirements effectively (Jenner, 1994). A greater
ability to learn enables an organization to sustain their performance over their competitors
(Khadra & Rawabdeh, 2006). Importantly, learning generates knowledge (Fiol & Lyles, 1985)
and learning is a crucial source to support a sustainable competitive advantage for a firm
(Kearns & Lederer, 2003). And building a learning organization is very important for sustaining
a firm’s creative climate (Isaksen & Ekvall, 2010) and innovation (Lin & Liu, 2012). A learning
climate is seen as affecting both individual and organizational performance (Isaksen et al.,
2001) and is also found to be different among varying cultures (Mostafa & El-Masry, 2008).
Moreover, everybody within a firm affects a learning organization (Hodgkinson, 2000) in the

area of change (Drew & Smith, 1995).
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Competitive Advantage

In general, firms face a complex and turbulent business environment, so it increases
competition (Franco & Haase, 2013) and makes it hard for a firm to stay in a position of
superior competitiveness (Doyle, 1998). Competition will be between different groups of
interconnected organizations adding and generating value through cooperation (Carrie, 1999)
as rivals (Wagner, 2001). The natural alignment of competitive strategies and competitive
priorities of a manufacturing strategy focus on four main criteria: cost, quality, delivery
performance and flexibility (Santos, 2000). Competitive advantage, of the most common
use in business today, is widely applied as a key concept in strategic management (Wiggins
& Ruefli, 2002). Ansoff (1965) defines competitive advantage as characteristics of product
or market that provide strong positions from which to compete with other firms. Besides,
Fahy, Farrelly & Quester (2004) argue that competitive advantages are any activities that
a firm can apply to produce individual products or markets based on its skills. Importantly,
Porter (1990) defines competitive advantage as the organizational factors which can drive
a firm to outperform its competitors. Competitive advantage is directly connected to a firm’s
performance (Li et al., 2006; Powell, 2001).

Theoretically, the resource-advantage theory refers to a process which emphasizes
the importance of market segments and resources and how a firm should act among its
competitors (Dyer & Singh, 1998; Hunt, 1997). According to Douglas, Jenkins & Kennedy
(2012), a firm is able to reach competitive advantage through a resources-based view (RBV)
theory when it has valuable capabilities, as bundles of resources that give it advantage over
other firms.

In summary, the source of a competitive advantage lies in a firm’s resources (Serra &
Ferreira, 2010). Furthermore, Runyan, Huddleston & Swinney (2007) argue that competitive
advantage is attributed to a firm’s resources and capabilities. Only specific resource(s) of a firm
can create competitive advantage in the long term (Lockett, Thompson & Morgenstern, 2009).
As a result, the resources and capability by using RBV to promote a competitive advantage

within a learning organization and changing environment need to be explored further.

Methodology

This study used an inductive approach through exploratory research (Hair et al., 2007).
The case of Ban Nong Khon Village located in Ubon Ratchathani Province, Thailand was
selected by considering in both of strengths and revealing more than 10 years operation

period in which well-known enterprise in the specific area. Most of products which launched
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to both local and outside market are handmade goods categorizing in mainly of decorations
and household uses. There are many generations worked as a member of community-based
enterprise and trained by their families and communities. Some kind of product line was
promoted to be One Tambol One Product (OTOP). Especially, some product was developed
as official business operation and becomes competitive SMEs. This village is popular in various
handmade products and granted many awards from Thai government.

The in-depth interview with 5 administrative staffs and focused-group interview for
10 members of Ban Nong Khon Community-Based Enterprise were on the average of 1.5
to 2 hours. Interview was tape recorded and the respondents offered the opportunity to
view the transcripts. Two stages-data collection as in the first was interview and second
stage was representing data interpretation to the key informants for confirming the results
were organized. For triangulation typologies, the theory and methodological triangulation
were employed for conducting in both of validity and reliability (Easterby-Smith, Thorpe &
Jackson, 2015; Neuman, 2006; Smith, 2015).

Findings

The key informants reveal how to reach a competitive advantage as their group is
a community-based enterprise, and further develop continuously to be SMEs in the future.
All members were trained how to produce handmade products by their members in family
and community. Learning was taken from watching and self-practices. The near experiences
stimulate them skillful. Knowledge or how to make a product is organized for transferring

automatically and naturally to members.

“We don’t get any official training programs... | watch how to make it from my
parents and then practice following my parents’ euidance ... | really believe that everyone
here did like me [...]”

“I don’t know why and when | can do it. My skills are developed unsystematically
and unofficially from my family for a long time [...]”

“I don’t know what exactly knowledge that | have is. I’ve just tell the know-how
of it to my son and my daughter. The know-how of making this product is come from my
parents and my relatives. I've learnt from them.”

“The new products were made by some of us help to guide ... most of handmade
products in our shop came from our basic skill and experience ... | don’t think what such
a thing is new... just only some of new machine for streaming, drying and labeling our logo

is necessary to learn how to operate it [...]”
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The products were created depending on members’ experiences. Members help to
share their idea through encouraging and stimulating preferable atmosphere. The leader was
very important for being strong group and network. Leadership is able to force members to
work following the timeframe and products’ design. Moreover, the members have worked
on their culture, organizational structure and system. Community culture origins from
surrounding working atmosphere, way of doing business norms and rules (Chittithaworn
et al,, 2011). It also helps an enterprise to reach their goal (Cullen & Parboteeah, 2014).
Furthermore, organizational structure and system are addressed in how working of chain
of command and line authority (Robbins, DeCenzo & Coulter, 2015). As mentioned above,
the factors of organizational creativity namely organizational climate, leadership, culture,
and organizational structure and system (Dewett, 2004; Powell, 2008) provide a relationship

in reaching a competitive advantage for SMEs (Bakiewicz, 2005; Kruasom, 2016).

“[...] the working atmosphere is very important to us ... we may lucky that we got
a very powerful and energetic leader in encouraging us to work ... Our leader seeks and
provides us the equipment, raw material and spare part to assembly some piece of work [...]”

“[...] till we were young, this atmosphere has been closely to our life. It seems to
be our guidelines in practicing or producing these handmade products within our
community [...]7

“[..] even our organizational structure and system is not official, it makes

us comfortable to work. It is suitable for us to manage with all members [...]”

However, dynamic capability on term of technology and innovation plays moderately
role between organization creativity and competitive advantage.

However, dynamic capability or adaptability in uncertain changes, on term of
technology and innovation influences between organization creativity and competitive
advantage. This factor is particularly interpreted in how much a firm can be competitive to

the rivals (Kruasom & Saenchaiyathon, 2015).

“[...] under the rapid change nowadays, we have to use various technologies
for production as we have streaming machine, drying machine and electric logo-stamping
machine. Also, with new patterns of our products must be modified to serve to customer’s
satisfaction as well. ... also importantly using social media makes us sell our product easier
and higher [...]”

“The ability of us to use new machine and having new style of product continuously,

it makes us keep going our business for many years as you know.”

10
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“[...] always having a new idea for our handmade products, it drives us to have new
product as well. Some case, the government supports us by a new machine and so on it
helps us effective to produce. It helps us in production process as well [...]”

“[...] we can launch our products to the -new market by helps of both municipality
and some education institutes. Also, they supports us money to invest. Some professional
helps us to create communication marketing channel such as social media; Facebook and
website, and it causes a big order volume in the past [...]”

“[...] we can launch our products to the new market by helps of both municipality
and some education institutes. Also, they support us money to invest. Some professional
helps us to create communication marketing channel such as social media; Facebook and
website, and it causes a big order volume in the past [...]”

“[...] Management of finding some raw material of product is very preferable because

of made us having a new style or pattern of these products [...]”

To be concluded, being a competitive advantage for Thai SMEs in Thailand 4.0 era,
it relates to learning organization and organizational creativity by which dynamic capability

moderates between organization creativity and competitive advantage.

Summary and Discussion

The competitive advantage of SMEs is driven from being learning organization
and organization creativity (Kruasom, 2016). Learning organization of a community-based
enterprise that will be developing to be a small and medium enterprise comes from practicing
by near experiences. Knowledge was organized, kept and transferred automatically and
naturally on both implicit and explicit knowledge. As a result, knowledge management
capability reveals within being a learning organization (Kruasom & Chunhapinyokul, 2017).
It drives further to be organization creativity. The components of organization creativity are
organizational climate, leadership, culture, and organizational structure and system (Awwad
& Ali, 2012; Ismail, 2005; Leavy, 2005; Mathisen, Einarsen & Mykletun, 2012; Powell, 2008;
Sun, Zho & Chen, 2011).

Empirically, a community-based enterprise that will become a SMEs, community
culture origins from surrounding working atmosphere, way of doing business norms and
rules (Chittithaworn et al., 2011) are very important to obtain success (Sun, Zhao & Chen,
2011). In addition, organizational structure and system are addressed in how working of
chain of command and line authority (Robbins, DeCenzo & Coulter, 2015). It is therefore the

factors of organizational creativity namely organizational climate, leadership, culture, and
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organizational structure and system (Dewett, 2004; Powell, 2008) provide a relationship in
reaching a competitive advantage for SMEs (Bakiewicz, 2005; Kruasom, 2016).

The competitive advantage of a Thai SMEs is derived from bundled potential resources
such as worker, machine, knowledge etc. Interestingly, the dynamic capability in both of
technology and innovation plays important role between organizational creativity and
a competitive advantage (Lee & Hsieh, 2010). Similarly with the argument of Swierczek &
Ha (2003), they mentioned that Thai SMEs were aware in risk-taking through the uncertainty
in order to obtain profitability. The figure 1 shows the conceptual framework driven from

exploratory findings of the present study.

Dynamic Capability
= Technology
= Innovation

Organization
Creativity

: * Organizational Competitive
Lear_nmg climate Advantage for Thai
Organization * Leadership SMEs
*Knowledge » Culture
Mﬂﬂﬂg_e_mem = Organizational = Potential Resources
Capability structure & system

Figure 1 The Conceptual Framework

Limitation and Future Research

Even the case of Ban Nong Khon Community-Based Enterprise for this study provides
rich context and gains in-depth data (Yin, 1994, Palakshappa & Gordon, 2006), the sample
was chosen by purposive sampling from information-rich cases (Patton, 2002; Djuric,
2009) instead real SMEs. However, as the suggestion of Eisenhardt (1989) and Grill (1993),
the selected case is used for theoretical rather than statistical generalizability for conducting
theory development. The other key informants of other areas should be investigated
for future study. Additionally, the key informants in other kind of business should be
employed to compare the results. Also, the conceptual framework should be examined by

quantitative approach.
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Abstract

Nowadays, the environments of Human resource management has been changed
rapidly, which made the public and private organization had to be changed cause of
economic, politic, social and technology. In any organizations which had the perfect Human
Resources Management System, can compete in the globalization and also be the most
significant part which indicated all successes. The objectives of this article are to present
the contemporary of HRM conceptual are as follows : 1) Strategic Human Resources
Management 2) Strategic Human Resources Development 3) Human capital management

4) Human Resources Management by competency 5) Talent Management 6) Human
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Resources Information System 7) Diversity of Human Resources Management in workplace
8) Migrant Workers Management 9) International Human Resources Management
10) Innovation of Human Resources Management 11) HRM in Philosophy of Sufficiency
Economy 12) Human Resource Management by Analysis 13) Human Resource Risk
Management 14) Buddhist Human Resource Management 15) HRM by Human Nature.

Keywords: Human Resource Management (HRM), Contemporary Human Resource

Management

unin

doanmwedeslunmsdiiunudsuulasegaasanan ssinsineg lidazdussing
MAgINa 193 fgiamie viednvangesdnis iimsuisiuiieatunnalldivisulunsditiunu
T duivszdndiudeen uazaiaamdidaliiunmssudunumudmne Jeiosiuivasuns
UimsinnisesdmsliaenadesiunnundasuuasuardmilefiosdmsdeslimnudAqdueeig
wnfFensTans “au” wiie “ninensuyud” Suywdtulumswensiifmuaziieuddyets
Baluosdms suadutiadeddlunisuimsesdmslugaruditaldduesned iosmnuywdd
a3 Tawanansa aRtguazansnsaiamundnenmldedislifidediauazdilifiedodione
weluladlafianunsoumaunuiyudliegiuiads anlusfniinsumsesdnisiiunisivian
adyiutadelunsuimsinudug uariueudisavetednis iuflsdundn windmnldiin
ansdsuudasiunanesu vilesins desmszmiinuazyumuiatmneuasnadnsuesesdnis
Aulmiuagiiuintladenddyianluosdnsidedinruddny Ae aulussdnisiues anngwilsi
psdmslfeuddyfunusnniu esmhauduminensifegudduaiefityarifumnty
Fainanniedesiiouaziveluladineg fdweeguiunuadmamelurieidensaasiuduinuie
Frunsiuisdluismameluuty Tnsesdnslafiiiurnuddgyuesaussdnmstuduuly
Aszavanudniadueesgs fsil wisa Sasiaun o egsen eAnnssINIHIANsIngUTEY
Yududlng $1dn e nandsenudidiguesauin “audunswensidianudfagan
Aroseilaldgua niuauiliifinyuainug awaunsonasaan Mstmuiaudunisamu
Lilvaudusuny auduadindsianvesesdnig

wwnlueindussdnisuosaudueiasiioniessdusznaunilsosnszuiunsianis
vossAnInvingy FminenslussdnisUsznoudis au (u uastangunsaiuaznisdanis
Tunmsuimsautuiidufissnszuaunafssuyanafiolflfindyeeaiifaussousgamnyan
fuadnis Insfimsiannedudelilesarsissimunlifinnugulunsvhanuieliaunsayimii
Ieogaiiuszansnm lapasunfe lusdnfissuaiinisassmt nsiau nssnwld waznisld
Usglovianninensuyud dmduludagtunundaifsaiunsdanmminensyudine audu

o w A

ninensnddigavetesinis mslimnuddylusesnuazyiliesdnisiinanuasyinmiiues

22



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

Wammtieasdnisdug ta Asnssumnedraiginnisidlunisassmuazanidanurainsimunzay

U

NSARIVITAAINANNTOVEIYAAINT NMINTEAUANNEUID MIShwyaans Msaframanyseiu

JyaansasyuRnumeiuazaimanmuiioliussganudiialudmanedeg vesesdnis
Tnposdnistuiidunilenevaussonnudesnsiugiuresywsd nseunfinisingg gnaadusn
LﬁaL?';aﬂsziamﬁum3ﬁ1ﬂﬂu§auﬁ’umaqué slapasuuwafndagulunsdnnisminensuywd
fife nsmundagels mstwudaauamisavemineansuyed uagnisimuanagns
Tunsdnduanudumineinsuyd ilesilvesdnisussggidinune ddevimiuagiusiaves
93ANTHULeY V'T’nﬁumﬁmiuaamLLaﬁ]ﬁ]ﬁ;ﬁu&%aguuﬁugmmﬁmmw%’wmﬂiwwﬂuamiwuﬁa
JPUUANSITURAESEULRUNAInswARAINa aunsadUTsuisuauwansslalaasy

AHIMN5199 1

M99 1 WiguiiguanuuananseniwnAaauiuiwandagiy

N133ANSNUYAAR (LUIAALAL) N153AN1SMSNeINIUYEE (WuRataguu)
1. winewlussimsdudgnauauliivinanu 1. wiinalussinmsnivaunuadunisiieu
2. dhunmsuidymauseunisaifiistu 2. umstlesiu vhauBegnunnndinsnedy
3. mynasusiiunudunmasusserdy 30 msmasusiiunudunismanusrezen
4. fummmihiinsvhaudimenzauyeea 4. Sumummihiinisihauiivarnvansansnu
5. TyUuuuvimanumesnglingasi 5. fstuvumsuimsiinsedu daaubudndiu
6. lifdlsfiadnsntdnau 6. Aiaddnsvaamdnnuluesdinig
7. MIUIMsNULUYRsAY 7. MsUIMsNULUUaANISTINYA
8. lszuunistuiindeya 8. Tdswuumaluladansaumeidnandieaniunis
9. annwIndenasi 9. anmadeulinsiinmsasuniamasaian
10. wsenuliidanuvainvang 10. wssuiinnuvarnvanesiana Wowd e
11. Msandunu 11. T¥m3nensegnaduelifunniign
12. \Wumheauiléiiu 12. Wumbeawitaaseldlituesdns

911997 1 aziufannuuansiisreanisdnnisauyana WnAnAl) funisinns
ninensuywd (nAndagiu) Mdiunmldesdmauiioanmuindeslunsiidumudsuas
lunnluefnegraunnyiliiinansenuson1sdnn1sninensuywdlusadnisynussuny

Tnedadefiinadenisdnnisminensuyudlussdnisannsouvseonidu 2 Yszian
fiflaudfey Ao anmuwindoumeuenasdnis Tiun Mdwsanu nquue dnuuaianusTsy
AVATLINILUBNGIANT §3IaU N15uady gnAuasnalulad warannwindeuneluasdinig
oun Wusha uleveuarnagnsvueadding TausTsLeeinIs alian1susmsuvessuImsseauas
Wleusamau anamussnunelussdng dnvazvesnu fwinnudesznoude dnvaside

nveantnau anuaansakazieIlya irupduarailen wazn13dle dnuagauduiug
MulussAnIsuazdue



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

doiinnsivdsuudastesaniniandenieniglunazaisuenuvisgalaniitad
denansgnuman1sianisnineinsuyudluesinislaeagy fie NMsdanisnineinsuywdiingg
Fonuuanifussuuinntu fundefifeiuanmuadonvesnmsufifauinium nsdans
ninensuywdiduwuulszysdlng dniseensuusseineniinisdes unumvedSulinveu
nmsdammingnayudindudenudsuulatlde douduauifidorimiluans sudeaiuau
madgyivanmaduass waslinmsimaiian1suimseneg wldlunsdanismineinsuyed
msdamaninensuyedluannefianmuandeuudsuiasiudidgmiidostiiunisegvans
Uszmsvilihenineinsuyudvesesdnmsifinmiugeeinunning Taefilymitezaguiluuuima
Wleuimsdnnisuszneuse aaaussnuivunslvguazindeudionasaiian Aannsviauaay
wssnluvaneniegsia geRafingniliuisulumsassnuarldussou vduilaadeu vilviau
FmentusarauiivnenBeni ninmuauilmifenudiasdestunuesgs wasenunmsiaun
TldaantRnuiiesdnisdesnis Inmsuazmaluladimmihegunaiisugsiaseduiseiam
umdwennsuyed ngransuarssdeuiifedestuninauinnuasdunetu aldaedu
nuninensugedifutusgranndnihedimuauuazdsendalild naunsnussnIsUImsay
nnensuyuIndsauuazassmaiinnty uaznisvakeauyAnINTfisouiuasd Ay
AUNTNYINTUY Y

mdwﬁﬁafjagmﬁﬁﬁm?ﬁwaqmi%’mmsw%’wmmwwﬁuﬂwﬁu wazLilesfetingshauay

¥ a '

Ausmsnnausinagiuia auuimsyeaaunuiidfgyiannuniiaeanisyhgsiaviediivenuleg
finu Adsunedgeunuidnveaiansrateay dauluganlidneunseiuin Mudunsnain

v A a a

oy n13idu nskdnuazusmsnuyaea Neueddiuddy unnumuyeeatuduiilavesniny

o

3

diSwvidodumannesearns lnsiamzmnAsluszezeniuds osmatzegldvioldentuiuiay
uaznsdnnis audauisuiaiiounsmilsesmnudisavesesinig maflanmuadeniUdsundas
daansgnukazdmsneg amun ilvnisdaniminensuyedlussdnisdesuiuiuaouis
msdudunuiielvaenndosmnzandeannsadiiunislsvaisusznsuazuuanilugnis
Jansnimensuyedasitlmife “nisdaniminensnudiualie” Tuamuvainvaneiiieliiin
Uselonigagarontsduiunuesesdnig Aaudnseuey Msasn madadon Anouunu
nsUsEliunan sURURMU Mafmumsnensuyed N1ssnymsneInsuysdLazninauiueen
neednslU Usgneufumnauiimevesesdnig Tneiivszsuiianudeanisnasaiian
anufamtimamalulad ausulmiaulaFesnisidesiesas dnvurvesesdnndasundadly
ANFBINIHidI93e MsrIusInAanisuaznsiudsunladtaseainaesdnig auslusn
wifnau nsvihauiidamguuagnsimuiuiinuargavefennudesnisvesmiinauiudeuly
JaRauuAalmle AvmngauiunsuiRnuiunineinsangd

24



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
31nANEIAYTeINSNEINSUYwEFanatenuludagiuidnisAnwimuuifnuas
vdnmsseg Tumsdnnsminensuyudiieliifinystlevigeanressdnisuazainsanuldidiou
Mansugsdurinunatsan g onfiiuasuntasly Jufamnuiimefididysdessdnns
Tumsdamaminensuyudae iemeuauadlanfini Sumeluladlvel msdanismsivdsundas
adenusyed mevAUBIdanaIALAENNTAARUNY UANERSlEuNIIsIunTIILas A AT
AUIINNUITYLAZ TIUTIUUUIAAUAE NANNITAY) s’ﬁumﬁmmiﬁn%’wmﬂiquéﬁﬁﬁmmu
A “msdamsninensuysdsadiy” dethluussgndldfudaniminensuyedluesdnig

v
%

nananglianunsaasnemnuliuisuninisutsiuivesinisdusioly
dmsuunanuiagdnauoisinsoulwIAneg19Ni199 U8INI3IANITNINEINTUYWE

o

103U 15 WWIAa AlFNNINUNILITINNITTIRALYIINTFIATIERANNSTLIN TneiFesaAuady

o o

AR IUNaNITITBET “NM3IANIININeINTIYYTIaTEveIeIAnIsing | MIFnwIBwRunIn”

=

FulumAdednunm SadilinudeyaludalFunaiunguiiegtluesnisads eduwuimm
nsinluussgndldlininussleviseasdnislaeiisneazideniiasnaddaluiitadaly

n1sIRN1MSNeInNsuyedsnadisluasfng

donamilsdi “nmsdanmmingnsuyudinaie” fwsetunwsangy fe Contemporary
Human Resources Management JunwiAnn1sdnnisninensuyudlussdnisiiinussloml
gegauazaonndesfunsruIunsidunumelussnsfimnzauiuannnndonvosesinig
Afnsdsuudasegnasanaiaziindamivnunineinsuyedmuan waalunisianis
ninensuyudiuraulasaualiy 1wy M3danisminensuywdiBanagns MIwaLmIngIns
uyudldenagns wagnsdanisyuayed uiu leswunasdinanlauanuaulauasduiiden
Tudsvnelve Fslunsazunfnineasdeeiidfssolul

WUIRANITIANITNINEINTUY B BINAENS (Strategic Human Resource Management)
HunnAedilésuanuiendususui 1 9nnside LLmﬁmﬁlé’ﬁmiUizqnm‘lﬂwé’nmﬁﬂms@q
nagnduldtumsdiamsiunineinsiyssluesdnig denszuaunsdansmineinsuyudidenagns
awsznouday 2 dauie nmsdavinagns wasnsuftRmunagns nglunisdavinagnsidu
Wumssuenszuiunsnanudanagns dadunisimusfienisvesesdnisuniionles
wagUszauiunsiansinensuyudiusgnoulusng msdmuanisia msmmuaidivineg
MFlAsIzianweden Mafvuanadennagns iun nagvdninalyiuln nagndnisasd
waznagrsnIsianey uenantuudufioairsauldiuisunisnisutstuduninensuyuss
annsaidenlinagnimluvemesinesusznause nagndsunum nagndaiuanuuandng wag
nagmsTjsthitsiunusuarsatuaiannuendsingae soeiifudememsiaiinagns
dunsufiRmunagstuasdeserdeiifose fdwadeaudisadszneusie Tasadsesdns

o v A

Aaududin asaumnakazszUUNIAIUAN NSensuyd tnefiddyRounuivuemiieau

25



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
sunsnensuyedlunsatvayunisuf iRaunagnsuazisn1sufuRausunsinnimsnens
uywdlusadns Faldun msliszsitazesnuuunu msassmuaznsAnden Mstineusulazs
WarnnsdanisnanisUFRau mssemmeuuny dqdauarussleviing winewdmiusuas
wIauENLS wazdailudiuvenisussdiunanagnswaznismuaunagnsdnsie Theppawan,
P. (2011) Wiel¥nagnsdananuszaunnuduialaonsuszgndinanudnnisianindenagns
sulsznauluie Mylesigianinwingen MIfivuaiiavng msmvuanagns nstinagnsluuun
uazmsUszdiumununagns lasnagnitu asfeseouiudvinatesaninuindonnisuonasins
Fadulena uazgUasindessdnns 1y ngusne anmemaAsugia Msdsuuamisdsauuas
Uszans nsidles walulad Wudu Tunisiuuanagnsvesianssuaunisdnnsmsneinsuyue
wihFosnag RerfvanmnadeNsUszneunsiaiusunagnsusazsny Tneazlduinsns
L%ﬁﬂﬁﬂi@ﬂ']ﬁﬁ%Lﬁﬂ%ﬂJ YuziReiuing g IsnisuiluvdngUassaliiunll n1seeusudvdwa
yosmsutstunazamuadoulmilasuuUasesnainuseny ssdUszneuiitisadesiunisuvsdu
uazanuadeulmlunainusay wu n13ydla ApouuuLaskaUsyleviiena niaidsuuag
FanAde Sasminsny anmmshoutarieidsmesguts aanmdislunsiha Wudu
osfUsznauineg mdriazdmanszmuisnisdaduladuninensuyudiasaaaussnuioity
Aaglasunansenuiiouiy NsiuwNuszeze1? LUIAATEINITINIUNUNALNSUBIBIANIT
szyatudmnglusuian wagiirnienisufufnulussereny Iadesdinisivunideriad
vososrnislidnan desntduaziinusnagnsnisdnniminennsuyudiondnduliiin s s
ashasneg adudunislugidmmnedanagnslaimunld 1unsulaidevimiasgnisufod
Adususssn matiunmstaumadenlunsutfnuiaznsdadulanisdnnismineinsuywd
\Benagmssjatiunsianmaden nagnéfiimuaagldnanmadennais g ma lnefliifeites
wfldwsnlumaauemadonlunisdidunislugidmnelusuaniidmunaly waznisdndula
wwfinsuidennagnsfimnzaniiaaluussamiadontmueiiteg fvunveulunnsfiansun
aseupauynAulunthenu Tnenguilmungvesnmsinnsminensuywd Aeyransynauluesdnis
Fusausntinausedu fiRnmsaunssteiauime
mmmﬁmﬁqLﬁuﬁ?u%qaLﬁuLawwwﬁmmszﬁuﬂﬁﬂ’amimﬁﬁgu W Liefiansan
Gesmsimunfezilusunsunsiannguimsdmivaazuins uaiimsiineusdliiundnay

1Y a wva

szAuUuRAnT sy wasdosdinsysannisseninnagnsamuninensuysduaznagnsaugsia
nagnsaunIneInsuysd Mosd n1sivunvzdesaonadsuavatiuayunagnsniegsng
Ausmsiheninennsuyudazdidusulunsnunudmuienagnsseivadnisuassauiuimue
Whmnenagnsfunuuimminensuyssluesdng ielviiulaindminedunineinsaingsd
atvayuiazaveweousavunevesssia Uszneunsdnauladanagnsaely tnglunisdnduls
Fenagnsvesuimslundazasdmansenuiiiidofanssunsianisninensuyed wu

nsanduladisnagnsiietunisteinsesninldmaluladsedvganldlussdnisazdmanseny

26



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
somsUAtRnIsiuninennsiged fio mstineusudunislinaluladlveidu vie mamanuiflul
Wioasslssnu dwansznude nsleu-de uaznsassm Aadenndnaulmivioenaazdy
nsldnagndnisudstusedunus dmansgnufe msdanisenouunuiazussnudiiug iy
TagnagnssananvinioaunldiuToumanisutdsiuresesdnsngg dunisdansminens
UYWELTINAYNTVDIBIANTT

WUIRANIIHAILINWEINTUYBETINALNS (Strategic Human Resource Development)
Wunundedilssuemufoadusudui 2 91011538 iuundeitiulubewesmunesonguyana
Tnetiuianiuaninen dnenm waznsAunsmensHmLIALNS Yinye uazdnen nvesuaaa
Tneflanudenadesiunagnivesesdnig ilesilvesdnisussainuneg smefanssunswam
fsznoudne maleus msflneusy mawanuazsAnw Weliesdnsfiamildiuisunenis
utsd anmsTiimInensyEERTinNL msasnse wasdimsianegpaeaan iarsdenles

[

A9AARDY LAYATOUARUNITHAIUINSNEINTUYBE AUNAENSVRIDIANITUALNAENS NI TEUS

U
&

yoaudazyAna maoaauliinyszanEnmineInsuyudveseadnns 1iesnnnineinsuywe
Jundnennsvdnfiagdiinannuaninsalunisuadu ImaLLuaﬁmﬁLﬁuﬂﬁﬁwmﬁu’ammﬁ afleyauas
PFussuvemsnensuywdfadanuddyseswinnvetesdnislusgiwin
wyaAan153An1suNYeE (Human Capital Management) tJuuuldndils ¥y
anudsudusudui 3 3nnidouasdunuidnluiFesfiosdnsuasdnninensuyyd
Tanudfgann Saquuywd Ade Amnuanansavesyanalunisaine nsudn nsliuinig
AfeslirnuiuaziinuzfiinannsAnwiaGeu msineusu Uszaunsalnsyiinu ey
viruaRaunsEAeIesuazussgslafvfudiuvilosesdng denthamudanuannsarinue

= |

fiftoguldlunisieu adsassduasimuiuinnssy Welwesdnisfuvszavanudisae
maidhnediaeld Smusnuddulssneuiednuusiddyfo yuayudiunmsuimsianisil
VUNYBOAUNAYNT UNYBEAIURAAINNTIN UNYBEAIUANNFUNUS LaLNUIYYER LAY
GUHRPRIDIREARI Imaﬁgammﬂﬁmmﬁﬂﬁaﬁumaa%mgamtﬂﬂﬁﬁ’unuwwé MANIANT
nuuywd ffe MsaminLg snuziazanuamnsaveLsazyanaitiiingnisadan el
Auesdng Fafuinesdnisineg dldnsfineusudueiedfondnlunsiaumingnsanywd
FelumnuidusisudmsiinevsuidunaiaBnsildlunsdomsviedienonanug anudniu
Torfiaads Uszaunisalndedeyasineg eldfidrsaumsinevsuifnnnadila dnwy
fmuadfiALagdanuasolunsuftRnulfegreiiusansam Tutligtunmsiammunyed
finslfiasesdlelmie 1wu madansnug mafleufssaussouzuaziaiesiodus SavaneUszns
Tngngufn1simuiuuyed weanisineusukaznsiauduiiRawindunisasinisdiun
fidusulussdnavidoainennugniuluosdms dunmsimumuuywsiuuegiuauanng
duyanafitrsuunuardnmannadiesnsluniadous madeuduazmsldnnusdulunsmou
eI maviinwranmsvhaukaznsiamstuanuainavesiinuagnisviinu Fslusfnns

27



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

awplumsitmunguiRnudunifivesesdnsg uslutagtuduiiRnuieadudfuinreulunis
fauesedumily drudaiunaderlesenuiemnisvesisaeshodimiuiaosdng
wazgUftRn Tagesdnsiilinnuddgiunisdamsunyedaziduinsiiliaulussdnis
Fanfuii “nu” Ausezauildueeninlflumevhausdnduesing Tussatihmneanudise
figsliunsidumifivesesdnisiiedommuluuyed Weuyarluiies vasfeafufujoR
suusiaza Adesiuiiaveuriieianvulunuedimnzay vuatouaziduiidesnsvososdng
paoAnan JuissordunsBeuiililiniseusuediafen

o ' o 3

nsmuuaygedludagduaziiludnisdnnisesdnisadelvy Invesdnisazdesingey
wunemsiaLTIa s sinwe WauadfifendestudesiidosmslmannsFoud anmdnla inwy
wastauaRifioadadnddnlumsidusslunmsudlodomaniu venandunsamuuywedly
03As Fuimsdndudesinnnming fihvzuazyszaunmsaflumsvhauluszdugeaiiane
Tagrunsduun msassn msdadenauiirnanuazauiifinnanddunsiinu luFesuwfnnis
Samsnuagud “nuayud” Hudunindillaunsatuseddudiauld Tneflanufetuegng
ndnfunagnivesesdmsuaziiudomemniheluosdnsliaweihensnensuyediviniy vhld
FowndnlmiluFewesmsiamuminensuywdiSanagvéiiteains “yuuywd” lussdnisaugly
AunnAndessdaniminensuywdidinagns
LLu'aﬁﬂmsfﬁ'ﬂmim%'wmnsugw}'umammuz (Human Resource Management
by Competency) {Wuwnandildsuanufondusudui 4 annside wRnthimanaussauy
uUszgndldfunisdanisminensuyed Jeaussousfe audnvueidndulunsujiiau
vosyana liuA Awg vinwe Anuanansa waznndnwadu 1y gUilde Viruad yadnam Wudy
Faanunsadalduazdesianummzanaonndesiuidovial Aoy wazilmunevedesdnis
iiolinsufoRnlumiiivesyanaiduluegaiussansnmuazUszansuagean siufiaios
aInsaTILUNANLLANA1S ISy ARaTTHaNsUFTRNUgINYARaTiTNan1sU fOR LA
Tngisannsathmanaussauzaldlununisdanmminensuyedagy wu n1sassmuaznsdniden
yaans lunssuiunsassmnuasmsAndenyaaaduyinulumenusiesumisne Su aussouy
fofudumiliivzhefinsantdiyanaiivsdnsyhandusummisngg msaziinaadd uazag
arwannsnegsls seiulvuTsazmnzautusumlsnuiue NINRUINTNEINTUYWE AUTIOUY
wduedosileniglummaumuianminensyudluisiasduneuroanmsiulaluindn aunso
Faglvinsimuedsiidesiaun mssenuuulasamsiauiyaainsusiazsedudulusgisgndes
uazdmauinntu yaansluseiusne aunsaflasnsuuesiuuumdumsiiosfosiaunmies
Weladuasadnenmlviaenadosiunsalunsihauldedegasios msUssliunanisufifnu
sruvanssougivsglomiogndwionsussidiunanisufoRnude srelimsuiiaussauglata

a wa o

Mggreilagu TRnuansainuldgandunsgiunily wasdunglunisimuaimmgingsy

v

nsiiuezlsteidaindungfinssuivuizan wazauasazlasunisondasuazlnseda

28



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
NN9LAMOULIU TTUVENTTOUZIZTUNIIANUATATIAIME UL NEnULsazALAITIE e
Surmouwnuwinls Jsmsnzaniusdivanssousiitieg frypannslussdnmsiinisiannaussouy
vowmuesiegluszivatednaanian NzdmasenanulagsILveIeIAnIg S mnypansala
finnsfaunldmuiidimualiniogenin ssdnisfnsezfionsanlduanevunuidufivay
LaEN13NEUAMLAIMI NI ilefinnsUseifiuaussougveayaaInsluaeunie
AIMIUIAI9Y 4AT BIANITAINITOUINANITUTELIUNITANGUTDIYABINTAIUAIINAINITA
Iogednaudatuinyanalafaussousluseduiige sedunanmessius uavanusaenly
TuiSeswesnsrvuanisnauuaaimtlue @nausiuvitsing I nsensdansmineins
wyudalindnmnuanansanuaussausiiuiazyanatl yanandaussouzge oalauntsusied
Tﬁagﬂw‘hmeiqﬁﬁmmﬁwﬁ’iyumﬁu oty YAAINTIZUAMUAIAYUAZN B UARUIFILD
Tilawasnsnegluseiviige nagavineife ssdnisazlsyaainsfifaimaiunsalusesy
ﬁﬁauﬁﬁ’ngaLLazﬂuméwﬁ%lUﬁwwaq1uTﬁLﬁmﬁﬁu‘Luaqﬁmﬂmmﬁ’uﬁqaaﬂw&iaLﬁm (Smithikrai, C.,
2007)

¢ aiey

WUIAANTIANTININYINTUYWENTIAUEIN30EA (Talent Management) 1150M133ANTS

a

awns WuuwnAadldumuendusudui 5 91nmsids WunAamanmsinnisminensuywd
Tuthgiufiesdnsduusnnliauadasunsinmsaunsifoglussdnis mnagimuaie
294 N139AN1IALANDIINAIAIN MITANITALAS Munefia NTEUIUNITIATIZRLELIUNY
filanusonedesiulunsmunasiian ndunses msdniden maluld msiauaznsilvinseg
YomIne NIy wERmNasageiifnenings wazanusavinnuldedisiivssansamgaan
vnagfiansanis “aue’ Aenananldin “auins” fiyads doadu “auiie” wuuilosdnns
Foans Fronafidnunlindoudu Tufudnunegsie uunagns fievns anude Aileuwas/vie
FauusssueAns dnvaizsinves “aulie” e doudunuiildy veudnlmivivlvel fRdeviminilna
nédndule ndudes ndnda ndih ndye nduUAsunlas uenimionndnuaizues “Aune”
firsisnsIruANLFBINsYBIIANISUEN NMsazUsdiuh lasrs ansnsafiarsanldmnnishau
Tnenszvrumstssdiunansuiifou SsfestnstmuasidifanansufdRoulidamy uay
ansoiald “pune” azdioaiunuil High Performance wag High Potential Wngglanindade 3 fu
Toun Aaaifdeyana JafesaenadosiurfoamieTausssuvesesdnis aaaudilunisuims
filudosmesnu Aulazsruy wavanautRlumsiianunsodufinfiesdnseninld egslsfion
msfesdnmsazansnsadulafmthviunanamsudstu Sidesiinszuiunsuaznalnfiains “aure”
ogasioilles wazas “Auna” Teglussdnisunudian wirlawvild nszusunisuaznalnsineg
(3un Talent Pipeline FsuUszneusie HR Management Activities fignesniuusidiengs “auins”

v oA

1ngluseuun1TUTIMSIANIG “AuLne” SafosAn1sfeslinnudAguarieseds An n1eeAnIs

@ o o

rasaAluNMsUIISIANG “aune” 19 Juimsseaugeieaiunnuddgyaiuayuuaznandiu

o

981993999 MIUIMTIANS “Aauns” Wunszuumsfideswiegsseiiios (Talent Pipeline) wag

29



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
ﬁmwumuﬂa%’wﬁm L‘T;szazg] N1998NLUYU Human Resource Management Activities 989
“puirie” sindsfinnsaneenuuuliiRaInyAaINTIL N15BNLUUALLUY “Aulns” Fosdenados
Augauszasd/Admngvesesdinis Welvld “Auids” Mosdn1sioents Msssyuazdum “auLne”
FosiiuszdvBamm Welvld “Auins” Muiade AuautRives “auins” deslimsmumuduszesq
\esananmnedeniinisidsunlasegismndy “auins” Sefeadouiuaviiannetasielies
maunagnsTiUasuly guimsdosdeasliyrainsvesesdnis lalundnnisuimsdanis
“enuinia” ilolliAntgmsgning “Aun” wazyaainsdu yeanslussdnisilally “aulns”
desillonaldsumsimunuiu Weliyaanslisuitmslianuddyuetesdnisiuyaains
MsWau1 “Auns” desnseunquiii uansTTILALITEsTTIEIMLAN “Auinsiduaud”
ogalsfinnn eesdnisil “Aulns” AdpmensmdnvinazuImsianis “auins” Aiflegliiia
Usgloviuasiiuseavianingaan

wuIRAN1sIRNIMINeInsuYedlagldszuuansauma (Human Resource Information
System) 1Junwidadildsuanudendusuiuil 6 9y WJuwwdefithszuuasaume
wldFununinensuyudiiieliiAinanuagainsailunsdniunu dslutlagiuasiiuls
1183A01561199 WAnuddgdunisuissuvasaumaulgiuaunisdnnisninensuywe
TussdnisifieliAnUszansnmgegafumsduiiunuvesesdnisuaziiudenisivasuuas
lunaneq d1u deandesiuaudeinisvesesdnisinedall Tnediunldiassuudau
FEUUNTINUNUAIRIAUYDIBIANIT N1TTIMUNAILNUIY N1TATININATARLABNYAAINT
Wi NsUsEliuRansURURNuYemTinaIu N139ANTISANRBULTIL NSHAIIIMSHEINTUYEY
mﬁmai’aﬁmiLLaswaﬂiz‘EaﬁuﬂLﬁaga M5UsEAURIAY NOIURUNALNUNINGUY ﬂamuﬁﬂsam?ﬁym%w
Mssrssdnwminay nsdnwsedeuite nsussnuduius saenausruLnudLY Miieides
Taonsilvsunsudifagilussuuansaumaiionisinnminensuyudunldliifndsslovigegn
FOBIANTT

wuaAan1sIanIImneInsuyediiainunainvatelussdnis (Diversity of Human
Resource Management in Workplace) iJunuifndild¥uaufiondusuiuil 7 aannside
wuaRadfldunansznuanannaisuilasesaninuindensuiiesunainlani it
Falaeitiluudn aumarnuanevesyaninslussdnisiuduimsdesuimstanisesaunzan
flogvanedudaety Wy Wend dududnvuemenieamildiulddn ldun duy 37 dan

§ o

anwazlduny Wsevinus sutlumiuuanatmisuusssdenuseineg a1e wayTausssu

]

Tagn1sdunenunanussnyse daziuldainesdnisludagiuidieausenfaieniwidaun
MeuluedAn1s wenINUUEIIANUUANAVINANA AIUWANAISAILDTE WU WENIW Gen-X

\Anseningd A.A. 1965 - a.A. 1980 Wilneu Gen-Y 1Aands U a.A. 1980 wazwiinaufiiiu Gen-z

=

Fadurisegunnsrsiudmanenisdanisnineinsuyedlussdnisegrann Wuauvionig
VHUSMIIANIsIUnIneInsuLEdIsfessnyIyaanswailien e ujuRnulviuesdniseely

U q

30



KBS JOURNZL

Vol. 1 No. 1 January - April 2017
UUIAANTITIANITUSIIUT IR (Migrant Worker Management) Duwndadldsuany
fosdududuil 8 MM unAndidondnedrmisife Medanisussnuied Faussnu
sesn e yaradlifidilneussiiumadinidugninadontinamm Wsvhaulussmelne
Tnedosveauanminulalisulusyyinvhnuanesuiviedfiesuineuvnenouazidian
vhald ussrumanifiniedouisusanuanussmanisguszimanils Taokugomndunis
s dunenivieuitniiyaea etuluwunnglimevedan aetadeddny
MilAausauiunAfe eswgia deu nsdesazimaluladiivdsuulasegssniuay
Fudouanntu usanumaiinansznuvatediu Wi wsugia madouardnulnsanzves
Usewelng 9ndinannvilvussnuiuedldsuauaulannesdmsia fagfuduforemiu
09AM3 uazarUMsTANsus e degndls anilvaiussnudnunfarananussmaiieutu 1wy
a1 dauu fmyn wih siafeussUssnadug SeduTussifinntuden mafiutureaussny
waniidlesnanesdnisne dulnganiuesdnissiiafesnduiasuveayivadu fo
fanuvdu aanu lindipnusuinuazanuanysn Budvihaunin daulugazinulugeainnssy
WNAEN w3e ganaeaud winnuluuitniumuyianuazen viieltundnnushvinnulasnde
wedrusignisduiiaulavesiussneunmaiamaneyhlissnounisldmlaiudu lunsians
wssudRvedernseieg Seududeshmudilaazdosdnsinseiuardisiani
Foensusanuinund Useanvesnuiigszneunsfesmsindleslsthaazsununntiesifieda
Fosfimnsannseugalihauiigndesmungmng msdalitinmsaguamussnuieudwiny
FpviuiuyseiAnsanuy wiadnisandunisnuansuysesulazasanmanvalvesUsemelng
soUsznaulandendnuyuesss waisaduiomnisiamaussnuduiludosusidy
wu2AAN1TIANTININeINsUYBElugsAadiuv @ (International Human Resource
Management) iduwnfnildiuanudendusudui 9 :1nmside esaniagtuiivanseadnis
Adussdnsimedunysznevianislulsemalneuazianisvessemalneluuszneuians
TushaUseina Snsudsduagelinsuunulugalanftmi dawalviosdniseneg Maediiugsfa
msﬂ,u‘dﬁzLﬁnﬂiﬁsumaqsﬁaﬁuaﬂmulﬂajqaﬁ%wdwﬂwmﬂmn%u ms@ﬁ"]Lﬁuﬁqiﬁﬂumwsumﬁgu

o

finnugaenuasdudouInnin sIzuenINNITRItuadIAulalUTaunINIsIaIALaY

N '

fitademineatonifie muuanAInIUIaLsITL A Aden ANUEe nguineLassziley

a

Forisusne Wudsiasdmsdoninniiefinsanuseneulumssidunu msdansminensuyd
TuqsﬁaLwdwﬁ FadumsdiduulovsuazuunufiRinertunsianminensuyssiaenndes
wagatiuayunsdniiuiuresesdnisgsiaseninuszima maianudilafuiiadeidmun
UsyAvBravasnagniviounufiRnmsdaniminensuyediely venaniudsiiviimenisdans

1Y ¥ o

ineNTURBIUUTINGINER ARTneiunIneInTIYEd JUSsTEaugaartifedivinue

sgivanauaranssausviliesdnswaniszauanudisalunainszaulan 91nn1sAinyimui
Usziiiuimsdanmsninensuyedlugsiadmmnansdediienuddglaun nsiuuaieiualdane

31



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
M3dnmsendn msrmniasinsiivanzan maflesiesmengyneviesiu msmuauuleueiinamds
ms¥nwderinun mslianansalivszaunsalidug nmaedeulmuesiinau msvaupaumalulad
wdoud waganailiidiilalondreveaniinnu Wud Tnstadefdmasonisdinnismineinsangsd
lugsfatruwifie nagnsgsfaseninUssng LwIAnnN133AN13gIRaseninaUsema uuywe
AunsAnwwadAnI LTIy ém%’umﬁmmsm%’wmmmywﬂuqsﬁﬁmmﬁﬁ AzUsENOUMEY
nsAndeniuIMg Wil lujuRnulusiusena nmswisuanuniey nsineusy n153dla
Feszuumnouwuwarlenmanuiviluendn warsug weanidluniiindnvesihensneins
uyudluviendiund wariidufsmdndowiuifineazdondnmnneilildianngnds
Tuunenuil

LLu'aﬁm"ﬁfmnssumﬁmmsm%’wmnsqué (Innovation Human Resource Management)
Duwwdaildsuanueundusudui 10 21nn15398 LLmﬁmﬁaz‘lﬁmmﬁwﬁmﬁ'mﬁumﬁ?m
videAumuuImslueg Tunsdnnisminensuyuslastminensuywdvdedivianuieitu
niwensuywd deveosunelasagudn ludeslfiTouduidnninensuyuduieauiivhaud
mMstansninensuyudfaunsoAanazinaditualdluny Tasddmiduadaiuuansis
oghadaiau ot luudletiymauminensuyudlussdnisvowmmedls dmsuunauiideu
voeneg 1w Innssulununinensuyee Wy funsassiuazAndan towa nsassmningu
Tmlaewinanluilagdu madadendugarelasldilousinnu nmsasaadedetueianinau
AnBonengluud vioarvazdu sumsiineusuuaziann fe mauAsuiEmsiineusuilmineins
Dugudnanasenisadiseu (ndnem) WundnuarBnvate) wiadauasmummeuwuuasniinau
g wu lsbjaiunsiermmsuuuiidusiuegnafen annansieuadaglimdinamuing
dhuinniu vieenmasdudatiaunvamnamiueden iewdsuusseimanishauiifaeden
Jusiu mdwﬁﬁadwL‘Tjuui’mmmmﬁ@mﬁm%’wmmwwé

WUARANITIANTIINTNINTUYBE AINUTYYATEFAIWALNEY (Human Resource
Management in Philosophy of Sufficiency Economy) tduuunandildsuanufleandususud 11
INANTITY LLmﬁ@ﬁﬁﬁwLauamsﬂizqmﬁﬂ%’wwaaLﬂwgﬁﬂwaLﬁm‘lumﬁmmsm%’wmmwwé
KuTuneusaY YesnszuIumsIAnIsEnenIIgEs Tiun MsnasuasTuasAadonyaaNg
nsRneusukariann MsUszifiunanisufifnuiamsuimsaimeuuny Weduauiuay
annsothludunumadunisdanismineinsuyudliAnauduiaegnangauasedusiely
nmsdanisminensuywdianuddgannludagiuiesnnningnsuysdferduninens
Aflengeanvesesdnis vielnslisuiisuninennsuyudidu “yuuywd” Ailudazaiayaii
Tifuesdnis Tnehaadnuwaziiddy 3 Ussnsvesuivguasvgianeifies Ao Arumeuszan
aruimgrauarnsinfdutuiinlug sudadeulafidndy 2 Feuly e eufuasausssy

U q
v

1P8LVBLAUDNTULARLTUNDUTDINTFUIUNITIANITNINEINTUYWE 10U TUNITINUHUATINGY
AndanyaaInIIuUSYIveAsHgRINeLiEIN1TIMNUETII ke Andend ot utunea LI

32



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
Tunszvaunisuimainensuyudidutuneuifianuddesnsddunisfiazldaud euuaz
finnumunzansnTINuiUesdns MInaLEuasImILazdaldenynainsiidnuivgyives
swgianeiies Usenoaudig AluneUsenialun1snaunuassmkazAnldonyaains
dudinsuiuiduyuituninensuyudieduduyuiigsgn Tunisuimsdanislussdnng
Fetulunsnsunuasmuasdnidenyeains ssdnsazdesmilsdisanuneyszann nanfe
sgdeaunuliiiyaansluiaimngadlinnly “audusu’ vietesly “auduau”
insesilomsuimisminennsuyudifanuddlunseneienussnzasilunsdnauina
voayaanslifiaumnyanfuUiinan fe nmsliesesinu udumeunsimundnuasyes
\mrasnusingg Taillaefinsdmuasdnvifielldindedeyarieg Mdeadestuamudidne
$vinaflegetuasuiiu Ao Mdluwdaudrgiifesns arwiiideddauanusaidesdiuay
mnufuinveuiidesiley MslnszinuusnInaztieliesdmsasafuInyTINuyAaINs
Iigenndesiuliunanuuds denunsadeliurainsanunsavhauaudiianaliuazdoyasig
wanidinszdtundmvud azenlufignfastiviiuisnnuuanaeszendanunieg
annsalUldlunsuimsninensuysdludiudug 168ndae edrdlsAnialunisnunu
A53MIYAINTUBNINDIANITIER TN TeUTINAIBIYAAIN ST AL AUUT I RLLE?
faazdesinnsanisnunmuesyransiassmuasdndondniy anufivanalunIsuNLETI
wazAmdenyaains Ae mssndninasilumsiinnsandaidenyaansiitaau fimsdildangade
fiieates masnaudddimaiinnainazinduainnansgyiidug egsseunsy Kusumalee, S.
(2009) leie5UIAANUTMANATINITINUNLATSLALARE BN UAAINTIBIANTTADIAMZNTIUNIS
dadenniinauegadussuy inelvidunudlunmsdadenauegrsiivaiinauar ifnszuuiiin

o A

onfTuLarnsiipfdufuiirlunsnumuaskasAadenyaains Jagtudinnsudstunediu
usesnuAeutnegs Jedudfaylsznavilfonadaaimeinuusanu Sesdnsazdosainsgiiduiy
Tusuidanssnu Aemaeisunisiuidinuliaunsonfonsunanssnunagnisiuasuutas
AU finphazintusavdmansenudesasiddlueunan lnsasrmsfostinynumidnu
ahamindunszuvaunislunsimuannudesnisiunineinsuyudvensanis iilelsidn

Anudulanesdnsasddnuuyransidnuantanmunrauwaziisnaiunulugaaisie

[
muanuddulusunan
a L [ ¢ a a < .

HUIAANITANNITNINYINTUYBELYIRATIZN (Human Resource Management by Analysis)
Juwwnfaildsuanuendududun 12 99nm53dy wnAnidunisiiannwindeutesaddnig
mneusnuaznelundidunisiessiiieninuinislunisdnnismsnensuyed Tuusziiu
qngeu aude loniawazalassn naunauiundnnisnvadaniendaansuaznisivan
uminveusazUseliuiiesied (Rattanunt, P., 2008) AR08 1LUUIATIZRANINLING DY
wieUszifiuanunmnisdansninensuyudluesinis negaudalszneusie dupainsiifiannug
AUENNTARATANUTEIYIIWIUIN yransiinisiwluiiy wasliuleuviediunisiaun

33



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
Anannupaing e/ ilenalunisimun digegeulsznoume MIaNmuIAY witey
wneaulinsaiuauiauanise yaainsanginuliiisme wu Suuntdnaudiends
fvsediaioududiedug wazn1siauiyrainsliasaurguynalsunisly dusulenia
Usenauniy AurevetedanIsidnwiutes dinsedielnale Tun1suimsmineinsuywd 1wy
HR Scorecard, Knowledge Management (KM) wazaiunnmitnveamalulad diugavingds
guassn Usenaume dulouignuiasugiia wasmsillesidsuiases ddedninvengseideu
nelupsins uasiiulevisaninuiuauluresainig
WuAANITIANIIANALEBIITUNTNEINTUYEE (Human Resource Risk Management)
I a Ay vo a & v v oA av a &, i B s
WuwwiRanlasuanuleudududui 13 31001533y TeswwiAnidiulngaziiululuesdng

§3NAANURAAMNTTY L TBIINNTANINIIUVDI09ANTTTINIRAAINNTIH FRUsvauiunIuFes

D

v o o 4

ARerdestuninensuyed sudugassadensdiiunuvesesdns lnedogannudes
Fruniwensuyudldun arandssiivsnayaainsfivanzan M wiuuazamnin audes
fziAnnsmyudsuresyaainsgs Anudssiiyaainsezuszaudymiuguaneunsionas
mudasafsainmininy maudsdiazifnnsgademamindaurionanisiusuieannain
ANNUANTsIBIyYAAINS ANNIABITiazdeToidsadesntgmlunisdanismineinsuyed
anudsiagiinannmaauazanuiasinnsufianliaenadesdenguine nnseilouvie
YoUIAUAIG

uenanaudssildnduudiiy Sdanudssdninnnenanseieiilomaiouas
dmansznusionsinnminensiuduarnsdanslusudug vesesins Wy sumsassuas
dniden l6uA vnyamnsTisUszaunsal msiasmiinalagniaueAinsuazsaystloviiiganda
nMsudstrilunaaussnuiisuuss finnsvavinuglumsassuazAaden Muniseusuuaziam
A slaifiausiulumseusy ypanseenanNaumaINIseusy yransidtevsuliasunuviangns
A1un1sUseliunanisujumau taun smm%y’umul,l,asﬂixmuﬂﬁﬂizLﬁumamsﬂﬁﬁamu
nsaanisendnefiganimdsnisuszifiunansufoiny armdusssulumsdseiduna uay
faflaudedlusudug Savaneusznstensdidununsdamminensuyudfeanuiae

WuIAANITIANIININEINTUYWELFaNNS (Buddhist Human Resource Management)
HuwnAafldsuanudendududuil 14 210933 wundeildanmsdueneiienansiunis
Uimsnugsiasadunmstiemdnsssumanmsmaunanlilunisiansminensuyedlussdnig
iisliymansvesesdamavianlivszauanuduia Tnondnsssummszymsmauniiagiinld
Tunsdananineinsuyed lown wdnnsumudms ¢ wndusuimslunsianisnineinsuyed
STTYRIMTVIVIRvRUTEIaRg NavsAvnaidundnsssudmiunnau WundnsssuUse ety
Tumsfssdinuazmaviauls Welimuesdanuguuazegsiuiiludsetisdamgy ndndnan
fiossusznoudsd wen ngan yiinuazaiun delleandealumstanyszgndiiiouims
psAMITUNSNeINIIYIUsENoUMIETIBazBYn WAn Ae MRS ANIUTISUTIE LAY

34



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
g Sadudeiiynaulsisonn anuguiatuldiinisuarla mnwinoudiaaimanasili
Wueuifanumdinuiy lijaw ilitfinsnndadusaidenisvinu nan fle mnuusiseun
IsiBuiunnd Uanudesenunnd anadtensoulitugdu WunnudnsouniderBussnsaida
deisuansnuaidadegdufasyilildiuanuaidensunduin Weindanuynddesnsan
Hrewdofazlauanudemdenngdumetuionty yiinn fe anuduiilleiugdulirimay
nsianugulunnueiyinvihvesduilewldd e mnuunsaunliduiiag
mues ATt Tullegnida Tnglifiaaledenn Swen Hunisadessedeinretu waz
g Ae Armnslaidunans weslanmueruiduaie auidsedenldd auihdigenlsdn
Bulununguisnssu msufoRmusuiasiilimdnauduifladunas iedauussautiues
Snandndvsum 4 unduuumdlunisdanimineinsuyedluesdnig oanudnda léun
Suny T3y Sanr uardfian Jedarudnssauiueriivisanden Ae duny Ae Arwdneu

anumelaluauiviney 33ozde Arwvduniufiosdenu Ianz fo anuelaldsuiaveu
Tunuuayilsen Ao msidaieseiiazldlygnsnaounu Inedvsum 4 \Jusssusuisrmdisa
\unumsdmiuns@nwuagiansuudnihlussgndldlunisvihauldiduegedts imszly
qﬂﬂa@ﬁ’uﬁﬁﬂzymLﬁﬂ%uuwﬂmaﬁy’qﬁﬁmm@mmmmmLLaxmﬂQ’Su ety nnsfiansanaues
IfnuautBnumdndnium 4 udwFeds andumummilifazielviusazauldad wazdyan
Tumsuflaiigm snnndmsleumnuiialifuiiousnnunieyanadu Jsvdnsssudvium 4
frnuAedestuamdislunsiny

meaﬁﬂmﬁmnﬁw%’wmnmquémuﬁssuma (Human Resource Management by Human
Nature) \Huntafaiilésuaruiiondusudud 15 9nmsife unAeditudewessmsianisay
Tusadmsiinusssund suszneuse madilauywd nmagdlanywd nsanulayuduazazld
Tauywdlunmshanlifuesdng Tussdudlamudiuite feadlaiunuddanuuanss
futtsduaisr andyguariale indsnduredondlan lddaadugaeu ndes g
ATUANLNT0 T30 gALNTE] NN NugTuATEUAT LarBLq Bnvaneusenis drlaruueneng
youud lisasnsadenteuneviniimsalsigniesiuauusazUszian Wunstienag
s ansisaveaeenuldlildnaetafiu luvasiAeafuivanidenisuoumneay
Tituauitlianunsavinudu WearldliAanadwssulifnuszastuld aufildifomarhauluds
fnuin auain ﬂauazﬁﬂawufuaEiwqﬁm'mq%LLaxié’mamuﬁﬁ@mmw ﬁm%’umﬁgﬂawwéﬁu
wysdnnaufinnugulavienuazmnlafgidmilsdslemnieslivihiu inBenveuuna
avmnlatiudn “Comfort Zone” Wlaisndlainduds 151faedin “Comfort Zone” wpuY1I
wneeifiosla wazarAtunindrawsil “Comfort Zone” filwaTwidosq Wenaiuld
dnenmlunsvhAmilsddafazantudeny nsgdaiiislsznoudie 5 arundt Usznaudae
naseus nanAn nantawe navikasnaniuiinvey Jagtuanuiiayineinisiieg lagnAusn
fulmisgnaennan YszneufumsufiRnulidugvnaiieududoudstu suduasdeddanug

35



KBS JOURNAL

Vol. 1 No. 1 January - April 2017
fnammanufuansuaus Imnsenaazdesldmnuifutynmstunieineimansonsiiiuis
thmsmainenaazdeslimnuisnumaluladasaumaiisdy Judu nnsgslalindifesBous
TuAsfinuedlingn wwvhliundsdsiunaeduisiduasatintuunls voummanuasanlaluaug
fagnilvgdu Sunfiiagavlunishnnn fgdaliiinddauasndflaztiaudndun
uanidsufuauduluesdnig anudatueradevsslonilunafiudsyansnmnsrhaulisy
faufl ermnudulalusiifndiunniu veuiumemnuazmnlalunsiiaue vt usas fas i
Mnnanundausluganundiuazndrfuinveuluiign indnduiiezfeadialonaliiunléiin
5 arwndni wadnsonafigniifiald gnidunddla Andueg wazazgninluudluiudsddiaty
soly wiagdedligninuiuglassaliafuanundily dauluFesesanlauywdlussdnig
Usznaueaudiuiuann fvihfusnsetuly nnldtieanudanuansvesusazeusnions
fuanfandsiuenann fudsuiufiesfosimsduaiunmsvinuduiiy femsdanisiuenu
Hrumenuifidmnesuiu uenanmevhauduiislaed “ou” Wusaulawd i9denunsald
“anuvey” fiviloutuveaudazausnidusialalagriunisviianssusiudu enfi eufiveuidy
pue3 laidnlilivusunusd fefesauniasuaiu mnuiatuiesnmusiuduaunilunm
Atuianmsvhanls enlaeunilaerafivans “anuveu” AenasiuRanssuiuaulivarongs
Faudumswenevevinensaulalinisenndstu mavhonudufuwasnsinfanssusuiunie
duamliAnms “uile” uazms “gale” Tu 2 deusnindnunudng iugnlaseresiuluiuauduy
Sndsuazanvinefonslalanyudluesdnig TussdnsiiaudBuazdeadussdnisifidin
fimsauedsieideufionsuaussrodsuiadeniudsuutadly uazuiusuiluynglanan
Miulaziguassneging uddsiazBamiolimnaulussdnsiamusssulalumsiniiuguasse
wiandulUlg Syndsandnu Sausaman Afeladl “Snuasunitu”dossdnaaiiounsounsufieau
Honlannninazdedinnumnm gonlatesninazdesdimuiiuio lnennq au Wunuveeedia
Aonuwayiy sﬁqwé’ﬂmﬁmmsm%’wmﬂmqwémwé’ﬂﬁﬁmwaﬁasﬁﬂﬁmﬁmmﬁﬂﬂuam‘mi
Uszaumnudise uaziiiadesilefiazdosadnamnudilasindufo “nsdoasiitennudile
Tuosdnns” Fsenvawiildmansusznns Wy nsnUsenna Ingidesaiuans Digital Signage
Auled nsuszyn nsdunwn WWudu (Phattarapasit, P., 2015)
uenNULIANNSInMMINe NIy TmaTafina i SuluiunAndug Snmeusensi
Anfutusniteasnsnuannsalumsutsdulituesdnissineg waniteiiuyssavsawlunisianis
ninensuyusluesinsliiesduesdnanasns Sflamianazesdnsgsia suuadn
YIANAIHAZVIAEY WU N15TANIIVINeINTHLEELUUEY MITansninensuyedauaIy
Suinreusiodenu Amzgihnsiasunias msmiuguasuninensuyed BSesssilunsinnis
n3nensuyed fdialununsianiminensuyed Sldldiunaueluunanuiidesan
fileulddnuminauaifios 15 uwnfa Mnsamsifoshiu wadlunsihauedeiudufissnme
vodluwazuupeilinaniduneazBondedn defsuenafesdnuiiuduludeniu deld

36



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

Gl
luanieiiinnisiuasundaswesaninuindon livnesdnisdeswdaduiuaoutiegs
iafiag rauaiusawmileauy sty Fanilafidesdanisie 1Seswesnu NIaNTNYINTUYWY

swesilszuumsdanIninensuyudiaderannsautsiuldlugalandtomd wazdndudmi
idfvetesdnsinssduiisinuaaudusa WUIAANITIANIINTNEINTUYWE 3 JuaLle

=D ). 2.

zisUszendldiuesinsiluiiden Ao msdamsmineinsuyudiBsnagns meimumsneIns
UYWTINagns MITANITYUNYYES N13IANTTNTNYINTUYBILWIANTIOUE N1FIANITNTNGINS
uyudfiTinnuannsags msdamsminensuyudlagldszuvasauma msdanisminensuyd
Afesmannmangluesdnis msdanisussnuiiued msdansminensuyedlugsiatiuea
WINNIIUNITTANITNTNEINTUYWE N15IANTIINTNEINTUYBE AU L ATYgRINeLiies
mMsdanmInenayeddaing msdanseudssuminensuyed msdamsmineinsuywd
Fams waznsiananineinsuyudnussud Ineviamuaiindnan i uinAedlésuminien

Uszwelne

Jalauauuy

msdaniamineinsuyssluvinunansnszuarnuivdsundasdauiiagtu dnvinens
Uy luoIANIININAIATIRALAIALBNTUAITUIITANTANTUAITAN AUNTHeINTULYY
Wielvinsiidunuvesesdinissudug uazlaslamziuninensuyuduszaunmdnsa awnsa
ABUAUDIAIINABINITVOIBIANISLY IngofeuulAnnIsdnnIsmine nsuysdsadedulaun
WWIAANITINNITNTNENTUYWETINAENS NITHRUINTNINTUYWELTINAYNS N1FIANTNUNYBY
mMsdansninensuyudiuiansaus MadansnineInsuyudiiauasagaienisinnis
A Madamsninensuyudlagliszuvamsauma msdansmineinsuyudffienuvainnas
TueIAnIs N133ANITHTNUTINIIA N153ANIINTNEINTURWETUEIAIT WY WINNTIUNIT
IN1sMSHeNIUYEE N5TANIINTNeINTuYYdaLUSTILATYgRINeiEs N1SIANIINTNeINS
Uil Ease nsdanisanudssiunineinsuyed nnsdanimineansuyudidanms
wagmMsanIsnInenTIyudnusTIINA InemsdanisninensuywdnunAnildnan e
Juiisswnfawazudnnislaeagunedaay lunisihluvssgndldiimnzauivaninwindon
vo303AnIeen Tastnvinensuyudasdesmsmtinogaasanarin wiinmufidunsassniu
doadunuiitimuiilaseszuumsudaiuvesgsislugauiinsiudsuutasisnan nedfesinnug
vinwg AMUENNNTa Tiruad anudelanizynna LLasuf’”an?%amﬁwﬁumﬂwqaﬁw%aﬁmﬂsﬁ”
FungAnssuninauluesdnisdeinliiAnainudnialusunaznoliiAnuasuid
finaunn Useansnmuazdszansaa ilendnduliiesdmstuindeululufiemsiisjsganudsa
Tnetdnninensuyudasdoddumanlunsdanmsminensuyudsuaioiuiudeutusianis
fudunusuninginsuywdvetesdnisiiaenadesiuanmuandeslugauinisiudsuulas

37



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

lunisimuauleuienisdnnisnineinsuywdlsliauddgyduninauluednisliiaug
luinganisadelung 1eunuideauvetesdnistiaenndosduulouts assniwavdnidon
wiellsminensuyudfinseiunudiomnisvesesdng lumsisnuuasameuunudosdinagns
asoonuuuliiinisgslayaansilunmuuazionzyananiafiums uazdinisinausy
Weamuiyaainsliiaiiug anuaiunsa inwglsiiviniusennuiiiminvesnalulad
nsfeansuaransaumadiaidasenisdnnismineinsuysdvesesdnslutiagtuarlueuian
mnfinsBsuutasisluiFosssuau wagniaeisunundeuvosyaainsiiosesiunis
Wasuuwas smuundsnsinmminensuywdsmaliofldnanmudlutrediu Aazanmsomim
aaimsludanudisanarasnauldiuieunmmswisuldegndivszdnsamuar Useavsuasiely

References

Kusumalee, S. (2009). Philosophy of Sufficiency Economy in the Private Sector. Case
Study : SCG Human Resources Management, Research papers submitted
to National Economic and Social Council. Retrieved October 16, 2015, from
http://cse.nida.ac.th/main/images/books/yellowbook.pdf (In Thai)

Phattarapasit, P. (2015). Human Resources Management by Human Nature. (Power Points
lides). (In Thai)

Rattanunt, P. (2016a). The Contemporary of Human Resources Management in the
Organization, Thailand : Qualitative Study. Paper presented at the 2™ National
Academic Minutes, Chaopraya University, Thailand. (In Thai)

.(2016b). Human Resources Management. Nakhon Sawan : Faculty of Management
Sciences, Nakhon Sawan Rajabhat University, Thailand. (In Thai)

_______ . (2016c). The Contemporary of Human Resources Management in the
Organization, Thailand : Qualitative Study (Working Paper). Nakhon Sawan : Faculty
of Management Sciences, Nakhon Sawan Rajabhat University. (In Thai)

. (2015). Mission and Roles of Human Resources Management in the Organization.
Journals and Social Science Research, 10, 1-16 (In Thai)

_______ . (2008). The Contemporary of Human Resources Management in the
Organization. Documents of Human Resources Management Subject. Bangkok :
Business Administration Sector, Faculty of Social Sciences, Srinakharinwirot University.
(In Thai)

Smithikrai, C. (2007). Recruitment, Selection and Performance Appraisal. 2nd ed.
Bangkok : V-print (1991). (In Thai)

Theppawan, P. (2011). Strategic Human Resource Management. Bangkok : Se-Education.
(In Thai)

38



KBS JOURNZL

Vol. 1 No. 1 January - April 2017

ADWIASEIRTUMSHvULOLUNUYE TuovAMSUSmISaousua
TulMdORINUASSIBEI
Work Stress of Accountants in the Sub District Administrative

Organization in Nakhonratchasima

onsnd AOM' gun IIvoAdoE’”
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nldlunsiiesgviveya adnildusznoumeadfdmssauuarldradn F-test (One-way
ANOVA) Tun1snageuauiignu nan1533emwuin ninanudylvarn1siiu greuwuuasuniudilg
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ANUATEANUTT HRBULUUARUINTINIY 42 aullszAuauasealun1siauszauUunans
FadumnueSealussiuivnzauidmaisomsihnu lumsulam umnevesnguiidanieion
Tunsviauseduuiunansd asdunguiifanuanmisalunisavauuasdsialunisdadu
Tunuvesau Fsagvilinguiifusadalumateuluasinnnnudenies uonaininanismadey
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Abstract

The purpose of this research was to study the work stress of accountants in the Sub
District Administrative Organization in Nakhonratchasima. The questionnaire was adopted
from Karasek (1979) by Pitchaya Paktongsuch & Nualta Arpacuppagun (2548) that used to
collecting the level of work stress. The participants included 138 finance and accounting
staffs. The data were collected by mail survey. Ninety-one return mails were analyzed by
descriptive statistical method and F-test for hypothesis testing.

The research result showed that the majority of the finance and accounting staffs
are female, age between 36-40 years old, work experience between 7-10 years. The work
stress level of 42 participants was at the moderate level which could be interpreted as
appropriate for work. The moderate work stress level means that this group of staffs has
ability to control and to make a decision on their job. It also indicates that they have
self-motivated to learn and to develop their job. In addition, the result presented an
insignificant between the groups of age.

Keyword: Work Stress, Accountant
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lusgaudiunats na1dfe anegluriepzuuuresunsedy A 4n19158N3899109UIN
luvaziferiuifisnunalunsaivauaugs liAnanunseiesedu nszduliianisseus

a P N o a ° A v v oA ¢ a | °
AuAseatunquildsdodunaiaenisinemu lneindydaesesnnisuinisaiudiva

£ Ny v Y o o a a A v v v Ad & YA o
wiagiidaisnies dedniaveian seleu nguaneineditesnning widndadnidugiivinee
fanugngluanu Yseneuduisnnilunisaivaunuveinues suluasussmsddidnyae
PRy o a | v = Aa A v Au @& a A a Ay = O
NuidianuduasluaTnpouinegs wavonaruluinsmvdndayddaduivdndass idedndiu
lungszloy Feihlvnisvinuinseuiuiueu iidsAudy wagksmnuazassivdaeasy
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M19197 4 VaYaTEAUAIAATEA/ANA/IUIUAY/TAY

UIUUTEVINT/AU/ 5088z

fuUsUsEung LATEAZY |08 NIz GiTgtd

¥ v ¥ b4
AU EpRlGH AU EpRlGH AU ERLGH AU ERLGH

(1) tnet
YY - - 5 5.49 5 5.49 - -
vazd 16 17.58 12 13.19 37 40.67 16 17.58
334 16 17.58 17 18.68 42 46.16 16 17.58
(2) 21y
25-30 U 1 1.10 1 1.10 2 2.20 - -
31-35 U 4 4.40 3 3.30 7 7.69 -
36-40 U 8 8.79 8 8.79 21 23.07 12 13.19
41-45 ¥ 3 3.30 a4 4.40 7 7.69 1 1.10
a6 Viuly - - 1 110 5 549 3 330
37U 16 17.59 17 18.69 42 46.14 16 17.58
(3) AwmLY
UN.NLUY. - - - - 4 4.40 3 3.30
INLNALUL. 1 1.10 9 9.89 5 5.49 3 3.30
UIN.NLUY. 15 16.48 8 8.79 33 36.26 10 10.98
334 16 17.59 17 18.69 42 46.14 16 17.58
(@) svezantunsufURnu
1-39 - - - - 3 3.30 - -
4-6 9 2 2.20 1 1.10 2 2.20 1 1.10
7-10U 10 10.99 10 10.99 22 24.18 11 12.09
11 ?J%ulﬂ 4 4.40 6 6.59 15 16.48 4 4.40
33U 16 17.59 17 18.69 42 46.14 16 17.58
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11Tl 4 uansdeyasziuanaesalasmleTzikonamdnuazUszansmans
guldun e 91y Funus uagszezaIn1suuRnu
1) wamslaszikenaumenUIn adadinanedonfidnwaznunsydu ndiga
99D NUASERZY WAy NuauIY TSy aavhefe suides awaWy daunans
Anneiveamnane wuegfinuidosuazaunszdu fnuinty
2) mshenginueiglaguysrasergidu 5 423 wudn Yaengit 25-35 3
fufienuiedsauunasegfinunssduinniian sesmsnforueionguuarnudenduswuaaie
dm3utisenyi 2 fie 1387 36-40 T wuth mnsedsRegsEs Ut unanamneglununsEAuINTIaN
sosannde lunuaus warlunuaiongs funudes Adunuwhiu desiseny 41 Tuly
WUl egfinunszdu sesamnAseglunuides vuaue uazeSungaududfugnrig
3)  mieTzimuiumls Insutsoonidu 3 sumdanuin duvis Wi finsiu
uaztiyd egilnunsydusniian sesasnfonuauts dwsudiwmiadninnunsiuiastyd
ogfludosnniian sesaunAenunTziy AeunAeauauTe uazfliuaiengs Wudwuanvng
Tnefidundsdnivinisiiuuaesyddu azeginunseduiniian sesasfesuiniongs
daunilauaune uavgavnefnudesiduddiugaring
4) menesimsszeznalunsuiRnulasusesnidu 4 92 nuiifiszeznm
Tumsujianu 13 U egflaunseduiisanuies dmsuififiszoznalunmsufoiou d-6 3
wagilnuaieagaiununsduiniu sesasnldtinudesivamauns ddudesngiitszozinm
TumsuFtRem 7-10 U femnszduanniign sesasniinuaus gavnefinuaioagsiunudes
annefiifsvezinatlunsufifeudud 11 93l egflvunssdunniian deunfleudes uay
anvhneRnuAlEngeiuuaUIe Sty
nuansinwnmsmaglai nautinUndvesesinisuiysdiusiiua Tanvaennuasen
MnMsvihuegluseAulunas denndesiunanIsAny1ves Wongloei, N. (2008) uag Wansiri, N.
(2006) Fafunvunszduidudnilng Tnonguilasdonysewin 36-40 T uasdfiavhiflusumis
Indrnisiunez vadlasiiszaunisallunisvineu 7-10 ¥
nmsvaaevaNyigiutiadefuegiuaniaiuaziinadessdumnanadoaiunninstunielal
Tneldinn9eaiii F-test (One-way ANOVA) iflpsannuuangusegnsesusiaznaudimsuandaiuann
Aidedeinuanguenadu 3 433 fis Ny 1 91855wI18 25-35 U ngu 2 915erIN 36-40 U uaz
nawit 3 fio 41 B3ulU wasvhnmsSeuifeudiadeveamsBentesaneiu uay S1uT9AIUANITY
Fadummesiiuusildinszfuamnmiaion naiilduansisnsnsd 5
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M3 5 KHaNITIATIRRVRINGNNEAUTEAUANATEATUNTYINN

SEAUAMUASEA IUNIFITN9TU

¥907¢ n13138n3099N91U 81UNAIVANIY

Mean Square F Sig. Mean Square F Sig.

Between Groups 5.524 138 .481 2.430 1.019  .365

Within Groups 7.489 2.384

HAN1SNAAUNNADALAAILIRIRI519T 1-4 WUl A1 Sig. AleaAy 0.481 wag 0.365

o w

wansliiuinengiuananeiy lifinareszdurnuaseatunisvihauiuanaieiu egndted Ay

o

NM9ADANIEAU 0.01 FedennaeeiuUITevad Nakhornthai, M. (2010)

aAUs8nNa

fnguszasdvesnsidedmiunuifed iedesnmatuszduanuaisnvesintiyd
Tuasdn1sumsdruivaluwniminuassvdun Insfinan1sidenvindrulngvesindyd
fanueiealuszauliunas (UnTedy) denndediunanisAney1ves Surapong, M. (2006)
lngine 918 dunds wazszezhatlunsujifaulifinadeszduanuaion denadesiuna
nsAnwwes Promrak, W. (2004) sfffifianuedealussdvnunsedud shliAnanuannse
Tumsmuauuazdndulaluny srwamsalunsliming WuenueSeaiioglussiuiimnza
wiaefidnuarvemsBonionnauunn wiluvasiediuilisnnalunsauaunuremuesgs
Uszneufveglufeiidnngiimnuansalumsan Anseitiyvilunsufiamihiogiafui
firnusfunamsensusl suludsnsidlalungvane sadeu dedefulunsufiRnulfidueened
sudanaviliifinnuaiuisalunisarvauuazdndulalunu awsaldanuianuaiuise
Idoghadiudl aruadoalussiuiviliAnenunseietedu naeduliiAnniadous shlviiusegdla
TumsuFuavini uaiaundiesely

dadnfiauasdalauauus
Tnefifitodfinvesnmanagouaunigiu Tusu e sumisou wagszeznanlunsufiR

tulsildvhnsmeaon ilesanvunnvesngusiognadimiuuansisiuegienn msviede UaLNAgL
Faldannsnveneuusnisldegnsdaau wariidaausuuzannuamsideluduioly il

1) wanmsidetgliguimsinléifuwummsdunsuitymeanueionlunisvhau
vosindayidell Ssazdwmalinisufthndlituesdnsuazdssrmuluiiuiliegaiiuszavsam
viusorudissn e liuImslshluldlunsiannedisnig

2) Fnwianuieioavesiisvnisdiusiesdivludunidu Wy nuiag 9ules
Nugsns sulluishmthdnviederwemslussiudevienss
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MsIBIUOARMSUSINAIBOATYNY:SOUNUIUOANUAGNMWASIFUF
The Use of Consumption of Sign Concept

with Brand Personality Concept

AStuel oumena’ fowod walesws® od USsidrynyina®

Sarun Amatyakul, Kawpong Polyorat, Walee Preechapanyakul

UNANE?

Tudiagtunisuslaaiinnududeuninluein dudeduilanazuilnaaumueidy
uusssuuenmieluanussleniliaesvesdud unAsniomisnismaiaildfuanuien Ao
yadnamnsAud esnansaaiayadnnmvesmyudlifniutunsdud Jwdwmasents
dndulauslneld uunReyadnamesaudiianudenlestuuunAamedasine fo mauslnauds
Fyaurdeeduneh myndulavilnafinnnduilnadenuilnannudunusssuvesduiituieniu
unpsiliauenismumunssunssfiouandiidiui nmsuslnadadygeiaryainnwasaudi
unnAniiaennrdewasdenlosiu nmsfinwuieiuyadnamasaudidseansotuuninnis
uslnalsdeygeanldsiuiula uaﬂmﬂ‘jﬁuauaLLmMNmia%”lw'%au%miqﬂéﬂmwmw?mﬁw
fithnseannanunsaefewnindeinisusiaadedyyzanldlnduusslevilussiuganaile

o o w a o

ANENARY: ATIAUAT UAGNNMATIAUAT NSUTINATSHRyaye
Abstract

Today’s consumption is getting more complicated than before in that consumers
also consume the abstract meaning of the product in addition to its functional benefit.
One marketing concept that is gaining more popularity is brand personality as the creation
of human personality in a brand may influence consumers’ consumption decision. Brand
personality is conceptually related to the sociological concept of sign consumption which
argues that consumption decision also results from the abstract meaning of the product.
Based on literature review, this article proposes that the consumption of sign and brand

personality are conceptually related. As a consequence, the studies in brand personality

' dngnsusmInanudtudin AnruIisgsiauarn1sUyd uninendevouuniu
“arUImsgIiakasn1sUYT uninendeveunnu
*AnrNyvemansuazdInLaans unInendevouniu
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may also draw from the consumption of sign. Furthermore, this article also proposes the
guideline for marketers to create or manage brand personality based on the concept of
sign consumption.

Keywords: Brand, Brand Personality, Consumption of Sign

Unin

UPANAMATIAUAT (Brand Personality) 1lukwianiansaaiaiiiiyainnmueuyyd

wadruadnamiiAndudunsdudn dnuaen1auainaIn wu ey v3nsn 939l wae
Tanwanunse Wudu mamaa%ﬁﬂﬁt,ﬁm%uﬁumﬁuﬁﬂé’ﬁaLﬂiuﬁﬂuwwé (Aaker, 1997) Mssmaula
vslnrduddnumilauAnnnmsiguslnadenlosyadnnmiinsausduiifuyeannmwesuilnaies
(Amatyakul & Polyorat, 2016a) ufn3slildveifiesUselovildass unuemunuefiiu
usTTITUAN T yAAN YRy wE T ToxlB s UnS AU

wnAnnsuslaadadyay (Consumption of Sign) WukwiAafidanulndifestuwufn
ynannmnsaud msuilaadsdaye osuiein nmsuslaaRaanmsiiguslanlnuaniua
wineusUsEsveImaudiieninguandedyne deihliduilanddnuansisnddudedld
Wlnaduty (Baudrillard, 1968)

sl nnssathuAnsaesnldnutuiioaiayadnnmliiunsaudi asteliguilon
dnladnuamamemeyednamuesamaudiiug Aldhouazdamui ssfaeimadonlunisadng
nsrAudlynanamitaenadestiuyadnnimuesiuslaeldAty

wnAnnsustnadedyyeIsaunsoatvayuliuuianyadannmndual Tdnenmuas
Andselwdannnimsliyadnamesaudiissnaaiorlunsfinw unauitedesnsdls
wiuunumveansuilaadednys wnniniazselutsneasidenvesynannmasiduddaiu
wnAafisuFiuesunsvanelumamsnainegud 1w msfinwives Polyorat (2011) Afnwdvizna
YouANANATIAUARIBIENANBAln T FUAMLaENITIaIAkUUUINsiBUIN Glynn & Widjaja (2014)
AnwInsIFUAIYAANNINATIFUAIYRIEUAINIING (Private Brand) Ahmad & Thyagaraj (2015)
AnwdvisnavesuAinAMAsIAUAIRENG ANTTUUTINA Ekhlassi, Nezhad, Far & Rahmani (2012)
AnwiAnuduiusseninsyadnnmesduifuyadna mguilan wag Klink & Athaide (2012)
Anwinisasayadnainesidudiunsdudmnsn (Brand Name) s

NUSLnALed oS

msuilaadadyaziduun@ni Baudrillard (1968) iueTuiiionsuiein nsuslangal
frnuduteunazunnsnsanluefin Afuilaelivstlovianingiisnsnienm (Use Value) 1wy
mslalsinnelunsianuazoratukaznisuilanemsiiesnsein Wusu Tneduilangelmsi
azuilananumineiudsegluinguiefiioniinisuilandynyy JedsmalfiAianisuilan
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o v
a a =%

Mminanvulalay Baudrillard (1968) a5u1edn n1suslamawiinvulledusinaliainumung

1% =

fuAudn Fauszneusie 1) auadiulselonildass (Use Value) fidnadeainessauselov
(Utility) 2) ﬂmmﬁwumiLLamU?au (Exchange Value) fignsdsannisiUSeuidieu (Equivalence)
3) AMALTdRYe (Sign Value) figaBsananuuaneng (Difference) wag 4) nsuaniasud
Toudnwal (Symbolic Exchange) fignsdaanneununeiivannuas (Ambivalence) (Poster, 2001)
Tneflssandondwieluil

1. Auasulsslevildass

AuAwuUsElevlldaesvunete mslduselevdandualunienieam n1suslan
Aetudleduilnafesnisusslosildaosnndud Ssaruunniavesdudifnnnusslondldaos
YosAuUATILANFNaTY (Baudrillard, 1968: Marx, 1999) et ?mﬁwﬁ'Lﬁuma@mﬁﬁmﬂsd%ﬁ
¥aos3ensdearslifuslnaiiutselovildaseidnau unns1e wazwieninduddy gy
wadnwlanivhanuarernnsuanysnldd Uanlnitszuutesiulinssn uasunnilauldiadiou
Linedsunnnew 1usiu

aadudsslonildassiduqueriifdanudnduiegsAadesnisdmuedudi
nsuslneduianieiudoduiiuiusslenilunisgulnauilnn uiquendndurilinnsuilnn
guAfandnne (Poster, 2001) LﬁaqmﬂQU%Iﬂﬂ%hjéfaqmiﬁiﬂﬂ%uﬁwﬁy’uﬁﬂauﬂdwzé’faqmi
Usslomildaeninineds (Baudrillard, 1968) wu Wesuussmuemsduudarlifosmses
Snviaudlomennenisuinssudiarlsifesnsentudn s

awiuléd auadusslevdldaonduamafuguiiaudmneiad uindulions
nsrAuliuslnauslanduAniuninanudnduluneneninld gsiafamenenudumwuini
wiauiiunsuslaasemslianuddnyfuandidudu Tnsaurdunisuaniudeuduauni
filnsuilaafissnntudgnansely

2. AuALNswanALY

AuArd N sLanUAsuintuiionywdindeidlusanudsutugdu Tasudazine
17'iLﬁﬁwajﬂszmummaﬂLﬂﬁaué}’aqﬂimﬁudﬂ msuaniaeusiesnsainiila (Marx & Engels, 1974)
wu vy 1 6 msuanlaldidviednAduiamsauaniedesduld 1 & Wudu nsuandsu
Snwardldvhlignanefududuaninauadunisuaniddsuiiu (Poster, 2001) dsldvils
ﬂmﬂ'wé’mﬂiﬂmu‘ﬁaaaaﬂuﬂimﬁwu”n%amEﬂ,ﬁ (Marx & Engels, 1974; Likitkijsomboon, 2003)

AuAFuNsuaNUAsuGsasiaunanulugUues yarmiesiandu vinlsiguilae
AndunazUSeudioy (Marx, 1981) §uslanagnsléi duilafiyadsnnvieteeiiiofiansan
sAmesAudty (Marx, 1999) uandledudilawidu fuslnaerlaiddnindudduunnsaiu
Uirasatthumb, 2010) fviu yarvesdudndaduaszanussloniliasveduduasiiuslond
Weafionsuaniuasu (Kaewthep & Hinwiman, 2010; Poster, 2001) wonan uuisuasgsians
faadinigudsdaistudessiafesnmansedunisuilaaliifiutu fadunstadeulsiusiag
aulasnunnniyselevildaesiidudng (Amatyakul, Apichatvullop & Chamaratana, 2016a)
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mnguuaqéfm@mﬁﬁmmmaﬂLUS&Ju qiﬁﬁﬂﬁmmé’ﬂﬁ’aﬁumiéﬁwmL‘T;Juasmmn
lesnifleduilandadulavilandudlnefinnsannamenmieluandsylovdldasy 511
ﬁqLﬁuéﬂﬁwﬁzyﬁlf?iamimﬁ’uﬂfmﬁiﬂﬂﬁué’ﬂmmdmiﬂaﬁuﬂwaaasuaq?mé’w (Poster, 2001)
nsulaaintuldusiindudsdadufiduslnaies Saneivsylondldassfinny 1wy nsdeideri

Tusuansa Judiderniauiiguilaaiifudimuldlduunafnuuifuslnafsiomnistonie
vilnadudifisdn Judu dedu merdafuauaiiasnsonssdumsuilnalifugeduiunt
Anudwduls (Amatyakul, Apichatvullop & Chamaratana, 2016b)

oghdlsfiny uimesngauasyhlidudsmneldidutu uwimnguilnadaudiid
yanumulszlovdldassudndudiuiunn Wy sepudwatady Uinnuanediu wazayavaiy
iy udiu auedunswenldsussliiissedenisnsgduliiAansuilnadudldsnsold

°

(Amatyakul et al., 2016b) fstiuanAduiviTinsuslnaiiunTudanudndusenisnszeu

=

mauslaa wihguslaadslduselevianduidulmnluuniinim aardedyyzialuaueiags

7

asuanuaula saazlananssly

3. AUANSIFYY
n1sgsnavsdimlsnnauld vy annguiainainnisndud1ddunuandiag

g3naddlinnuddgiunisandunulunisndaiioasarnulaievlunisugadu (Kotler &

o

Armstrong, 2016; Porter, 1998) wAnsAsIANEuAaranaadlatiu 33NN DINANFUAITINIY
wntu awhlifuilaalienauilnadudldviu dausngnisaifinandidondn nswdeduiu
(overproduction) 514@141“]@%’15’163@171'@55%%1%1&LLf’ﬂ,“U (Kaewthep & Hinwiman, 2010)
nsudaiduiuduussiiudgmlnifiunnsiannluefndigsialiaunsansvaues
somudosnisvesiuslaaldetnadivme Wosnmeluladlunswanidslsiviuae wiludagdu
gsfandunudgmin vheglsiazszuedudfinandusuiunnngguilaale (Kaewthep &
Hinwiman, 2010) nslanuddyiuauaiulselovildassuasauAidunisuaniuasy
Feliifisanednsioly esanduilanazlidasnisuilnadnmnlduusslonildansduuda
Snitannsansiandudienaldanunsanseduliiuilaatedudnldunin gsiafenenenuld

a

WIN9AeY WendnAuduAgiuTlnA (Kaewthep & Hinwiman, 2010) @auwinnanils fie

a o

RIS e TV IV RIGA G CIAIE

1

nsuslaadedygziduiwifanisiioglunquuuifandsadelud (Postmodern)

o o

wurfnlunguildsiaugdn lanlugandsadelmifiauunnsisainlangpadelnilaeduids
Tngnsuslaalunuifnfardaloesiuanuvang wnunazusinaisansizaunoanisusylovl
Idaesuazsa anunedanaedulssinumaniiguilaaliniudfdisy (Poster, 2001) FauuiAndl

a

indyzanfeivesiun1suslag Nl win1suslaadiedy
ey

o

yyzrdunwdngandsadelvi widwyas
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Y

QeAnTaluII

=

nduldladesdl dawzmuldainudngiusie inands

57



KBS JOURNAL

Vol. 1 No. 1 January - April 2017

snndngrulusfsmalangndn dyne Ae dWasennununenuinnindiduies
druesalafianduiedn dygeUsznoume anYuENIINIENINTOIEY QL A01989 LAZNTZUIUNNT

a

a519A2um8 (Kaewthep & Hinwiman, 2010) %aﬂaﬂuwmmaqé’zyzyﬂuqﬂﬁﬂuaaﬁﬂdnﬁamm
WBewaznszvaunsaieeuneiiunieuesweiiisariidy

#oa Ferdinand de Saussure 85U dfyayzUsenausmasiming (Signifier) uazfivanei
(Signified) Msimumneduariidnvasmeitiududnvassiiuuuuasilasaduueu
dunansliiiuiisnisvinnisuanseanisainuiuuywd (Kaewthep & Hinwiman, 2010)
yauziieafunsUsznevaisdyzanegneldlassaiisuesnuiiiindnlhensalaunsliiin
AAYENY Be1nviuzYed Barthes (2001) wéh dyzidudsiivsenavadannumangliiiudsingg
suedaietestumsadesadonlesiumudu mnunanaeseiild dyaeiamuiodes
FunwILazn1sUsENOUASTNANMNIY Widvsu Baudrillard (1968) wéalsiviausfinseantd

o

lngeduedn dyaelinnuigitesiumsuilan laisendn AuAndedyeye

o

o v

Baudrillard (1968) 85uned1 uenutisainnishinnudidniuauaiulselovildaes

£

¥ °o v o ' o o

wazAuAIuNIskaniUasuunds uywdddianudifyiunuededyyy Weodyyzidused

7 o

= q =

Aedastunislianumne nsuslaadedygsadunsuslnadaiifunusssudailinisuslon
159nd1dn (Poster, 2001) Tnefuslnaaziandyaeldsuanduiduiliduinas Dudyys
(Brudrillard, 1998) AuATsdnyazdstngliiAansuilandumiuniiuniaududu ssiaddd
LLmﬁmﬁ’tuﬂWiLLf’Tﬂiymmsw%mﬁuLﬁﬂﬁ (Poster, 2001)

wonanil msuilnaledyazdmalviguilaausznevaiisdnyaslmifivarnnanssely
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Abstract

This paper aims to investigate context of Songkhla regions and analyze the capacity
of MICE industry to serve Indonesia-Malaysia-Thailand Growth Triangle (IMT-GT) tourism.
In Thailand, MICE development is a significant part of growing tourism industry which
generates employment ability and distributes revenues to both direct and indirect businesses.
The study found that Songkhla is the center of trade, investment, services, and transportation
of the lower south of Thailand. In addition, Songkhla is a gateway of Southern Thailand
for commercial, business investment, tourism services and hub of transportations with the
neighboring countries. Songkhla is the well-known province for tourist attractions for domestic
and international tourists. Consequently, the Songkhla is renowned of “a center of southern
borders with variety of cultures”. The results of MICE capacity analysis show that Songkhla is
a destination of meetings, seminars, trade shows, and events for IMT-GT tourists. Especially
these IMT-GT tourists are from the 5 provinces in southern borders of Thailand, and Malaysia.
That is, Hat Yai city has full facilities, convention centers, convention hotels, and competent
organizers. In addition, Hat Yai is vibrant city and full of events to serve MICE tourists all
year round. On the other hand, the old city within Songkhla province is an outstanding
city for its cultural contexts and historical tourism attractions, which are also contributes
the venues to various tourism stakeholders. As a result, government tourism policy also
enhances the province image under the campaign of “Songkhla fantastic awesomeness all
year round”. The campaign boosts tourism, events, and trade shows within Songkhla. Private
sectors also adopt this tourism policy for swiftly developing infrastructure including hotels/
accommodations, and related venues in response to serving the fast growth of meetings,
seminars, trade shows, and incentive tourism to be ready to hold events in provincial,
national until international level.
Keywords: MICE City, IMT-GT
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