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Organizational Learning Capability, Firm Innovation, Knowledge
Management Effectiveness, and Sustainable Competitiveness:

A Conceptual Model
Kornchai Phornlaphatrachakorn”

Abstract

This study aims at presenting the relationships among organizational learning
capability, firm innovation, knowledge management effectiveness, and sustainable
competitiveness. Firstly, organizational learning capability is proposed to have a relationship
with firm innovation and sustainable competitiveness. Secondly, firm innovation is considered
to have a positive effect on sustainable competitiveness. Lastly, it is likely that knowledge
management effectiveness could become a moderator for the organizational learning
capability-firm innovation relationship, the organizational learning capability-sustainable
competitiveness relationship and the firm innovation-sustainable competitiveness
relationship. In summary, organizational learning capability plays a significant role in
determining both firm innovation and sustainable competitiveness through moderating
effects of knowledge management effectiveness. To verify the proposed research
relationships, future research should collect data from real businesses in order to investigate the
relationships. Contributions via theoretical and managerial aspects, limitations of the study
and conclusion are presented.
Keywords: Organizational Learning Capability, Firm Innovation, Knowledge Management

Effectiveness, Sustainable Competitiveness

Introduction

Nowadays, firms have dealt with highly rigorous competitive markets and environments.
They have implemented valuable business operations, practices and activities and effective
organizational strategies and techniques for excellently achieving their goals, objectives and
purposes. Firms also integrate, collaborate and coordinate their resources, assets, capabilities,
potentialities, and competencies for encouraging their efficient operations and for enhancing

employees’ knowledge and experience to build initial key success factors. These key success
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factors are important for determining, driving and explaining firms’ sustainable competitive
advantage, superior performance, survival, and sustainability. In this study, organizational
learning capability is considered as one source of firms’ key success factors in the rapidly
changing business situations and conditions. It is a major determinant of firms’ great
organizational outcome. It explicitly plays an important role in influencing and promoting
their profitability, growth and stability. Thus, organizational learming tends to have a positive
relationship with firm innovation and sustainable competitiveness. The relationships among
organizational learning capability, firm innovation and sustainable competitiveness are
discussed later.

Interestingly, oreanizational learning capability is a main driver of firms’ innovation
and sustainable competitiveness. It is defined as the ability of firms to promote the
acquisition, creation and transferring of knowledge as fundamental values that affect their
superior performance (Camps et al., 2016). It includes experimentation, risk taking, interaction
with the external environments, dialogue, and participative decision making. Within the
turbulent environments, firms utilize organizational learning capability to create business
innovativeness, develop sustainable competitive advantage and enhance firm performance.
Thus, organizational learning capability is positively related to firms’ innovation and
competitiveness. Also, organizational learning capability is the approach through which firms
change and modify their metal models, rules, processes, and knowledge to secure
competitive advantage and sustain and improve their performance (Alegre & Chiva, 2013).
It definitely helps stand a better change of sensing, acting, adapting, and surviving in the
competitive and dynamic environments (Guinot, Chiva & Mallen, 2016). Firms with great
organizational learning capability tend to gain sustainable competitive advantage. Better
organizational learning capability is likely to relate to more competitive advantage. Thus,
the relationships among organizational learning capability, firm innovation and sustainable
competitiveness are reasonably considered.

Likewise, organizational learning capability enables firms to implement appropriate
management practices, structures and procedures that facilitate and encourage the exchange
and integration of organizational knowledge in order to build new businesses and innovations
and create their competitiveness (Cai, Hughes & Yin, 2014). It consists of six dimensions,
namely (1) clarity of purpose and mission, (2) leadership commitment and empowerment,
(3) experimentation and rewards, (4) transfer of knowledge, (5) teamwork, and (6) group
problem-solving. Accordingly, this study attempts to explore the relationships among
organizational learning capability, firm innovation and sustainable competitiveness and

present the research propositions. In existing literature, knowledge management becomes
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a basic requirement for organizational learning capability (Shang, 2009). Hence, it is possible
that effectiveness of knowledge management enhances the aforementioned relationships.
To verify and expand the proposed relationships, this study also identifies knowledge
management effectiveness as an important factor that affects the strengths of the
relationships among organizational learning capability, firm innovation and sustainable
competitiveness. Here, knowledge management effectiveness is proposed to become a
moderator of the research relationships. The objective of this study is to present the
relationships among organizational learning capability, firm innovation, knowledge
management effectiveness, and sustainable competitiveness. In this study, organizational
learning capability is an independent variable, firm innovation is a mediating variable,
knowledge management effectiveness is a moderating variable, and sustainable
competitiveness is a dependent variable. The key research question is how organizational
learning capability relates to sustainable competitiveness. Also, the specific research
questions are: (1) How organizational learning capability links to firm innovation, (2) How
firm innovation interacts with sustainable competitiveness, (3) How knowledge management
effectiveness moderates the organizational learning capability-firm innovation relationship,
(4) How knowledge management effectiveness moderates the organizational learning
capability-sustainable competitiveness relationship, and (5) How knowledge management
effectiveness moderates the firm innovation-sustainable competitiveness relationship.
The rests of this study are relevant literature review of organizational learning capability and
related issues, hypotheses development, limitations of the study, contributions for theory

and management, directions for future research, and conclusion of the study.

Relevant Literature Review of Organizational Learning Capability and Propositions
Development

According to the dynamic capability theory, a dynamic capability is a key source of
determining firms’ competitive advantage and performance which emphasizes creating,
adapting, combining, integrating, and reconfiguring skills, resources and abilities to renew
competencies to achieve congruence with changing environments (Teece, Pisano & Shuen,
1997). In this study, organizational learning capability is considered as firms’ dynamic
capability that helps promote both firm innovation and sustainable competitiveness because
it is valuable, rare, non-imitate, and non-substitute. The conceptual model of the
organizational learning capability-sustainable competitiveness relationship is presented in

Figure 1.
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Figure 1 The conceptual model of the organization learning capability-sustainable competitiveness
relationships
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Organizational Learning Capability

In uncertain competitive markets and environments, organizational learning
capability becomes a valuable strategic tool that can help firms achieve their goals,
survival and sustainability. Thus, it is a key in determining firms’ success in these business
situations. In this study, organizational learning capability is defined as an ability of firms to
develop and acquire the new knowledge-based resources and skills needed to offer new
products via innovative concepts (Hull & Covin, 2010). It creates their general proficiencies
to innovate their operations and products. It focuses on continuously acquiring new
knowledge and adjusting in order to successfully adapt to external and internal
environmental changes and to main sustainable existence and development (Chen, 2005).
Also, organizational learning capability refers to an ability of firms to implement the
appropriate management practices, structures and procedures that facilitate and encourage
knowledge-building with impact (Chiva & Alegre, 2009). It is a dynamic process of creating
and gathering knowledge to develop the resources and capacities which lead to better
performance in an organization. It supports firms’ business innovativeness by increasing
employees’ creativity and improving their knowledge explicitly (Akgun et al., 2014). Firms
with best organizational learning capability are likely to promote knowledge exchanges
among employees and partnerships with other organizations and enhance an open culture
in an organization. They can synthesize and apply current and acquired knowledge in order

to encourage competitive advantage and build superior performance.
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Organizational learning capability explicitly promotes the acquisition, creation
and transfer of knowledge as fundamental values (Camps et al., 2016). It includes
experimentation (the degree of new ideas and suggestions along with the attendance and
sympathetic dealt), risk taking (stressful environment design and considering the risk of errors
and accept mistakes in an organization), interaction with the external environments (the
degree of interactions with outside of the organization), dialogue (the collective pursuit of
processes, assumptions and certainties with form daily experiences), and participative
decision making (the level of influence employees in the decision making process (Karimi &
Akbari, 2015). Similarly, organizational learning capability emphasizes knowledge acquisition,
information dissemination, information interpretation, and institutional memory through
managerial obligation, system vision, openness, and knowledge exchange and integration
(Jerz-Gomez, Cespedes-Lorente & Valle-Cabrera, 2005). Likewise, organizational learning
capability supports the exchange and integration of organizational knowledge via clarity of
purpose and mission, leadership commitment and empowerment, experimentation and
rewards, transfer of knowledge, teamwork, and group problem-solving in order to build new
businesses and innovations and create their competitiveness (Cai, Hughes & Yin, 2014). It
changes and modifies firms’ metal models, rules, processes, and knowledge to secure
competitive advantage and sustain and improve their performance (Alegre & Chiva, 2013).
Firms with greater change of sensing, acting, adapting, and surviving in the dynamic
environment can gain more sustainable competitive advantage (Guinot, Chiva & Mallen,
2016). Thus, they tend to achieve superior performance, long-term survival and stable
sustainability. To utilize firms’” organizational learning capability, firms can create and build
their innovations in both product and operation aspects and secure and encourage
sustainable competitiveness. Accordingly, firms with organizational learning capability seem
to enhance their innovation and achieve sustainable competitiveness in the highly complex
business markets and environments. Therefore,

Proposition 1a: Organizational learing capability is positively related to firm innovation.
Proposition 1b: Organizational learning capability is positively related to sustainable

competitiveness.
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Firm Innovation

In this study, organizational learning capability is a key determinant of firms’ innovation.
Thus, firm innovation is a consequence of the proposed relationships. It also plays an
important role in enhancing firms’ sustainable competitive advantage and encouraging their
superior performance (Rangus & Slavec, 2017). It focuses on the search for, and the
discovery, experimentation, development, imitation, and adoption of new products,
new production processes and new organizational set-ups (Hsieh, Yeh & Chen, 2010). Firms
with great innovation are likely to provide and utilize operational innovation and create and
build product innovation. They tend to adapt new products, services and processes to
respond to customer requirements, expectations and market needs and wants. Better
innovation can support firms to gain more competitiveness and achieve greater performance.
Similarly, firm innovation refers to the integration of new and different information,
knowledge and resources to generate new technologies, new products and services, and
new markets (Cui & O’Connor, 2012). It helps firms well sustain competitive advantage by
responding to customer needs and market expectations. Accordingly, firm innovation
becomes a significant enabler to develop unique products, services and processes that help
firms build and secure sustainable competitiveness in the turbulent markets and
environments.

Firm innovation involves the generation, adoption, implementation, and incorporation
of new ideas, practices and artifacts within an organization and it includes technical and
administrative innovation, product and process innovation and radical and incremental
innovation. (Wan, Ong & Lee, 2005). It is critical to predict firms’ continuous success and
long-term survival and sustainability. Firstly, technical innovation is an approach by which
firms exploit opportunities to commercialize new products, services, processes, or business
models while administrative innovation utilizes the management and alteration of their
structural and managerial procedures for generating innovations in an organization (Chrisman
et al.,, 2015). Secondly, product innovation is the production of new products and services
to create new markets and customers and satisfy current markets and customers while
processes innovation is the improvement and introduction of new production process for
products and services (Jiao, Koo & Cui, 2015). Thirdly, radical innovation is the generations
of new products, services, processes, and business models through original and non-routine
ideas while incremental innovation creates products, services, processes, and business
models by using part of routine changes from present organizational activities, practices,

actions, and functions (Damanpour, 1991). Greater implementation of firms’ innovations can
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support longer sustainable competitiveness. Thus, firm innovation is critical to help firms
sustain organizational competitiveness, build business performance and create corporate
success. It is likely to have a positive relationship with sustainable competitiveness.
Therefore,

Proposition 2: Firm innovation is positively related to sustainable competitiveness.

Sustainable Competitiveness

Here, sustain competitiveness is a significant outcome of both organizational learning
capability and firm innovation. It enables firms to achieve superior performance, continuous
survival and long-term sustainability. In this study, sustainable competitiveness is defined
as firms’ potentialities to produce the right products and services of the right quality at the
right price and time (Balkyte & Tvaronaviciene, 2010). It explicitly represents the effective
response of customer needs, wants, requirements, and expectations more efficiently,
effectively and excellently that commercial rivals. Firms with sustainable competitiveness
can secure organizational position, maintain customer values, improve financial strength,
and achieve business survival in the competitive markets and environments. Also,
sustainable competitiveness refers to firms’ operations, practices and actions which can
provide the need to meet product demand in the markets and gain profits continuously by
using more advanced capacity and production efficiency (Zhang & London, 2013). It
definitely obtains and utilizes resources and assets to participate in competition. Likewise,
sustainable competitiveness emphasizes comparative advantages of firms’ operations with
their commercial rivals (lvanovic, Katic & Mikinac, 2010). Firms which achieve sustainable
competitiveness tend to knowledge-intense and service oriented products and services by
improving the quality of their products and services through constant innovation. Thus, the
organizational learning capability-sustainable competitiveness relationship and the firm
innovation-sustainable competitiveness relationship are positive. Accordingly, a great
innovation of firms is positively related to sustainable competitiveness while the sustainable
competitiveness is a key driver of incremental performance, success, survival, and

sustainability in long-term aspects.

Knowledge Management Effectiveness
The relationships among organizational learning capability, firm innovation and
sustainable competitiveness are reasonably discussed and proposed. To expand and increase

the benefits and contributions of the research relationships, knowledge management
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effectiveness is considered as a moderator of these relationships. In existing literature,
knowledge management enhances an ability of firms to effectively utilize their important
resources and assets that have the potential to provide sustainability and competitive
advantage (Benbya & Belbaly, 2005). It focuses on professional and managerial activities that
create, acquire, gather, capture, organize, distribute, share, and disseminate their knowledge
as opposed to information for securing competitiveness, enhancing performance,
encouraging success, and gaining survival in the highly competitive markets and environments.
Thus, an effectiveness of knowledge management positively relates to firms’ success,
stability, survival, and sustainability. Here, knowledge management effectiveness refers to
the development, deployment and usage of a comprehensive system that enhances the
growth of an organization’s knowledge to support the achievement of strategic business
objectives (Cheng L. & Mohd. N., 2010). It consists of knowledge acquisition effectiveness,
knowledge sharing effectiveness and knowledge application effectiveness. Firms with
knowledge management effectiveness are likely to develop their norms and values of
knowledge acquisition, sharing and application that support innovation activities.

Then, knowledge management effectiveness is an important predictor of
organizational innovation and performance. Additionally, knowledge management
effectiveness explicitly improves communication, advanced collaboration, employee skills,
better decision making, and productivity in an organization (Bharadwaj, Chauhan & Raman,
2015). Accordingly, it can help moderate the aforementioned research relationships.
Greater knowledge management effectiveness is likely to enable stronger relationships
among organizational learning capability, firm innovation and sustainable competitiveness.
Hence, it is a moderator of the proposed relationships. Therefore,

Proposition 3a: Knowledge management effectiveness positively moderates the
organizational learning capability-firm innovation relationships.

Proposition 3b: Knowledge management effectiveness positively moderates the
organizational learning capability-sustainable competitiveness relationships.

Proposition 03&: Knowledge management effectiveness positively moderates the

firm innovation-sustainable competitiveness relationships.

Contributions and Directions for Future Research
Theoretical Contribution, Limitations and Directions for Future Research
This study applies the dynamic capability theory in determining and explaining the

relationships among organizational learning capability, firm innovation, knowledge
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management effectiveness, and sustainable competitiveness. However, this study has a
limitation because it only presents the research propositions by conceptualizing the
relationships according to existing literature. Thus, future research may need to collect data
from real businesses in order to verify and expand the proposed relationships. Also, future
research may need to do more literatures for identifying antecedents of organizational
learning capability, search for its components and dimensions and find out other moderators
of its relationships. Likewise, future research may apply statistical techniques, including
regression analysis, structural equation model, path analysis, or partial least squared, to
investigate the research relationships. For proving the generalizability of the study, future
research may need to collect data from different population or multi-group of populations
for testing a comparative study.

Managerial Contribution

This study identifies the importance of organizational learning capability. It plays
a significant role in driving firms’ great outcomes, such as continuous competitive advantage,
superior performance, long-term growth, stability, survival, and sustainability in the rigorous
business markets and environments. Accordingly executives of firms need to pay attention
in establishing, building, developing, and improving learning capability in an organization via
investments of resources and assets. Likewise, they need to integrate, collaborate and
coordinate experience and knowledge from employees and the organization itself in order
to support success of organizational learning capability implementation. Lastly, best
understanding of predicted environment, situations and conditions can help firms succeed,
survive and sustain. Thus, organizational learning capability becomes a necessary factor that

encourages firm to achieve their goals, objectives, and purposes effectively and efficiently.

Conclusion

Organizational learning capability is a key determinant of firms’ competitiveness,
success, survival, and sustainability. It enhances firms to meet their business operations,
activities and practices. This study presents the effects of organizational learning capability
on sustainable competitiveness through the mediator of firm innovation and the moderator
of knowledge management effectiveness. The results propose that organizational learning
capability positively affects both firm innovation and sustainable competitiveness. Next, firm
innovation is proposed to positively relate to sustainable competitiveness. For the
moderating effects of the research relationships, knowledge management effectiveness is a

key to moderate the organizational learning capability-firm innovation relationship, the
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organizational learning capability-sustainable competitiveness relationship and the firm
innovation-sustainable competitiveness relationship. While the research relationships are
proposed, future research may need to collect data from real businesses for investigating
the research propositions and different population or multi-group of populations for testing
a comparative study. To verify, prove and expand the current study, future research may
need to review more literature relating to antecedents, components and components of
organizational learning capability and search for other moderators of the study. To achieve
their goals, firms need to consider organizational learning capability as a key strategic tool
of their operations through investments of their resources and assets and participations of

employees’ knowledge, experience and competency.
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Abstract
This research aimed at identifying the operational approach for a happy workplace
organization and happiness creation, as well as happiness in work and employees engagement.
It also looked at the approaches for happiness creation which yielded an impact on the

employee engagement to the organization, of which the happiness in work could be
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transferred from the happy workplace organization model. Mix-method and exploratory
sequential were adopted for this research through an adoption of case study strategies.
The findings revealed that, in regard to the operational approach in a happy workplace
organization model, there were happy 8 menu of activity arrangements in accordance with
the happiness creation approach listed as follows: happy body, happy heart, happy relax,
happy brain, happy soul, happy money, happy family, and happy society. Regarding the
activity arrangement, there must be a design corresponding to the employees’ life quality.
Besides, as a whole, the employees agreed, rated at the ‘rather high’ level, with the
happiness creation approach, happiness in work, and their engagement to the organization.
For the happiness creation approach according to the happy 8 menu items of activity
arrangements arranged for the employees by the organization, it yielded the impact on the
employees’ happiness in work. Likewise, their happiness in work also yielded the impact on
their organization engagement. In conclusion, the mentioned happy 8 menu of the happiness
creation approach activities arranged for the employees by the organization gave an effect
on the employee engagement to their organization

Keywords : Happiness Work, Employee Engagement, Happy Workplace Organization Model
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A Study of the Influences of Organizational Culture towards
Employee Engagement for Operational Staff in an Industrial

Estate in Rayong Province
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ABSTRACT

This research aimed to determine 1) The level of perception for organizational culture
and employee engagement of operational staff in an industrial estate in Rayong 2) The
influences of organizational culture towards employee engagement perceived by
operational staff in an industrial estate in Rayong and 3) To study the invariance of the
influences of organizational culture towards employee engagement perceived by
operational staff working for management with four different nationalities in an industrial
estate in Rayong. Sampling is a group of operational staff who worked in an industrial estate
in Rayong amounting 400 people who worked for management with four different
nationalities. Quota Sampling was applied, together with application of research tool by
questionnaire rating scale based on the four-level Likert with the level of confidence in
between 0.83-0.96. The applied statistics Frequency, Percentage, Mean, Standard deviation,
Pearson’s Correlation and Structural Equation Modeling testing.

The research results showed that: 1) Operational staff who worked in an industrial
estate in Rayong perceived organizational culture and employee engagement at a rather
much level 2) The level of perceived organizational culture had positive influences towards
employee engagement for operational staff in an industrial estate in Rayong. 3) Hypothesis
testing found that the model of influences for perceived organizational culture towards
employee engagement for operational staffs in an industrial estate were different as per
nationalities of management. The results of this study were to facilitate strategic human
resources management by integrating organizational culture and employee engagement
cultivation.

Keywords: Organizational Culture, Employee Engagement, Operational Staff, Nationality of

Management
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TaananslanisAnaslunguusewmaondeu vse UszriauiAsugioedeu (ASEAN
Economic Community- AEC) Usgnaufiuuleutenisduasunsaamulagnsannsassing (Foreign
Direct Investment : FDI) 1 Aaiznssun1saaiunsaswu (Board of Investment : BOI) léiuiu
nsegeseiiosiuniuszeziiaindt 50 Yuda (Industrial Estate Authority of Thailand, 2015,
“Core Business,” p.1) 5ﬂﬁy’qmiﬂ'af??mu'asmm%’g%amﬁmwsié’é’aﬁmmzmmqmmmm %o
“msfiaugnamnssuwisUseinalng” (nue) (Industrial Estate Authority of Thailand : IEAT)
dawalsidieadnsdnsuandnamululszmalnadudwaunn WumeliiAnanauine

31



IVkBs o Busines Admsaton and Accountary

Vol. 1 No. 2 May —August 2017

goslsznstunisdnnisminensuyed laud Jymanuvainuanenisinusssy wasiinnienisal
wAskgsuAaINTY o uNTANNAINNTIE BeANITRUNTYAUANNTINIEluNTTIYIYAaINT
nilnunmlvinsegiuesdns sellaziuazdesndyiuanuimelunsassmyaainsnauny

finsfnwnui mnugnitusieesdnsvesinnuduniduanngddgivilindnnuiaanudn

a

7 za&uiﬁal,ﬁfﬂﬂ’nmﬁgﬂf\]ﬁ%maaﬂ (Weekly Manager, 2011 ; Bjerke, 2013 ; Chamberlain, 2012)
iwdosdlondsilssunssensuludsosmssnunyaanslinsegivesinisliie nsimineay
Sanynitusionsdnis Tumensaiuty mnyaeafilifianugniudessdnis azuansnginssu
Fndemhelunisvhau TaglifimunseieTedu uazasenainesdnisluiian uidvnmiinnu
laifimnugnitutoasdnsusilimesnuaideiiAntutuesimanziiislussszdunayszazem (Onkam
& Rahothan, 2009) st Juaiieudunind vesesdnnsfiavuimsesdnsiiseusslonilums
Snwiypannsfiieuszasddsdodugndituinigluesdnig Iasegfuosdnsseluliuuiian
tufifenisadsenumniiuteosdmsliandulusynansiiues
ulsvismanszatenisiauigaamnsslueginma shlidnsdndedaugnamnasuiy
Tunanziueen dangaamnssudifiseidendnvidudeugaamnssuimiduiminszeos
frnuddyfeduiaugnamnssufifiiunuuisnasmeouogunndudusiu 3 vomszna fuden
framfanasuiiiaundt 688 V3w imgammiamuﬁu’ﬁuﬂdﬂ 2,600 SUTHEANSTOLEN
(WHA Industrial Development, 2016) N384 NTYANITANTIAANI AL A TARNTUBITHTY
Undanisusmsnineinsuyed (Pariyanon, 2016) agwuin fnsntsdeninaulsesviedu
47,593 au Llefiansananadiinisdnsnumudgmaguimsnuinuisniinsiienugsge
4 susuwsnlaun ﬁzyﬂnazﬁﬂuﬁmﬁwmﬂué’quaqm ($owaz 46.7) MuN1IY dyrIRewIiy
($oway 21) dyvdlaniu (5ovay 6.3) way dyvdive (Sevas 6)
FeownifideiadaiulsslonivasiamuaulafivsAnvidatedwinusssuosdnis
Tudnuauziiannsaldiduaiediodmiuiuimslumsairsanuidngnitusiosdnisvosmine

'
1Y o =<

seAUUURANT waillosnniifeidenfnwiluiiuniaugaavnssuwriamis Jminsvees Fellesdnns

'
Aa Y a ' a '

nfifusmMsrassUsemadusaunn §ideddddendnviamzesdnmsififuimsyasiimni

wardyIANIEnIINTIUgean 4 duduusn luwndaugnaivnssuuianils daminszees

=

loun Qou auiiu Tty waglve uenainil iulddadenianzesinisnidywAvesiuims

Wieadgynaien Tnglitumuesdnsiinssmmuseninsfuimsinadynd leliianisdne
agviounminusTIRNLRI Ly ATesUIMS
{Adeldrmuainquasasdueanside fil 1) tiefnurirusanesdnis uazarmynity
sopsdnIsmuMsuiveminausEiuUtAns Tullaugmavinssuuimilsiminszoes 2) Lile
Anwndvswavesadunsfuiiamsssuesdnsiiiiernuynifussdnsnunsuivomiinausze
UftAns Tullaugramnssuuismildminszees 3) defnwiaruliuuaudsuresdvsnatlady

ns¥uiiausssuasdmndioanuyniuesinIsmuNsIuveminauseauU iRnsniguinng
safiu 4 dyund ludiaugnamnssuuiailiminszyes

32



IVkBs o usines Admitation and Accounarcy

Vol. 1 No. 2 May - August 2017

v
o A

M TumAIToRUTIa NAINUMUENENILAZISIMUNTINANE B UNSANY

AUANTUETE VI TAINETTHOIANTLALAIUENTURDDIANTT NUTITTMUSTTNRIANITANALTIUIN

1
S Ya v =

sonruynitueadms lunuidetud ifeivldiauenseuuufnnisinudvinarosamussm
psfMIfeANINTLBIANSHIAMI 1

MNNTeULIANT Tausssuesdnisnuandnymy 8 Ystnsnunguijves Peters &
Waterman (1982) lfihnsfinunideuismiirugaduuismenifuiivssauanudiiolunsduiu
Aansesgeinumenssuddiinaussann 2 U ilonoumauiiitesdnsasiilassaiisedls
Faagrlinisdiiunulszavanudnia nan1sanwussifudduie Adoudiduimusssy
(Cultural Values) ildganudnialunisuimsesinis auaglesnundunudnuuegsumvsanan
naftugiuddey 8 Ysemsilianuddysuunumminfivesfuimsesdnig Tdud 1) sadu
NsUJUR 2) Inddadugnan 3) Sanududasglunsinunazidndudives 4) UfiRsediu
agndliAesh 5) dudatunuednilnddn was Sanudeiilumisusiu 6) vusdeitanundeimey
7) sUuuuBeudesTINaT yaansidwaudiie 8) Wnnauazdeudsuluiauseaiy Tudiuves
AruynituseasAnsiu §isulddendnmmuiiusvesuisniiuinumiunineinsuyus Aon
Hewitt (2015) sausisAusmuau 3 fauvs 1A 1) fMunisuansoondasnan (Say) 2) AuNnsAdeY
fuUBadnTs (Stay) 3) umafnssunisviany (Strive) sdudaudsiidnuiluaded e vuANsey
wnAndnlumsideaguldfuandunmi 1

CL

ST

SP

SA
BI

TAUUBIIY AR

= & ' o SV
PR 24AN13 (OC) A9049AN13 (EE)

AU SY

SI

AR 1 NFRULLIAANTSANYIBVENATDTRIUSTINRIANITABAINENTUBIANITVDINENUTEAY
UFURMSTTRUSm sy e Reneiu 4 dyini Tuedaugnannnssuusiamils Jminssees

33



IVkBs o Busines Admsaton and Accountary

Vol. 1 No. 2 May - August 2017

< va v

FaIelafimuaauyRgiun1side dedl 1) nsiuiaussiuesdnisanunisiuiveandnnu

U

a wa

seAuUURnns luediaugnavnssuuimil Jminseeeidvsnadennnunniuesinis 2) Bvswa
N135UTAusIINeIANINTNaABAINRNTUBIANTITAINNTS U VR INTNuTEAUU]URNIS

U U

Tulwnilpugramnssuwiails Jminsvees danuliwusivdeunudyvfveuinsesinig
BanlumITY

Usznsildlun1sidensall laun wilnaudyndlnenujiRnuiuusgndues luesdnis
lidyyRveaiuImIaneiu 4 dyund gUu ety vty uay Tne Feliniedu 917w 10,048 Au
wUaslundnoudyun e nufoRnuduidedudyuenagiu 91uau 1,225 au wilnaudyaiine

v Yo

M TRMAUTsAUTy v IewEiY 9w 1,867 au ninnudynalvenujuRnuiuidy
vy Sty

Tyundaywdlaniudnum 4,323 au uasniinaudywflnenujofauiugdeiu

o

PdeyRing
U 2,633 AU (ToUA M LFIBUNg AL 2559)

Tumsisensal] fmdnlunsidennduiedaioduiumulumsidelaeldBmadendio
wuUVANEtURBY (Multi-Stage Sampling) sfei] 4uil 1 14938n19idonsegrauuudne (Simple random
sampling) Imsﬂuﬂ1ﬁfﬁ’aﬂ%@‘iﬁ@ﬂfjuéhasi'mmﬂmﬁmﬁﬁﬁﬁﬁmié’aﬂﬁLﬁm Tnglaitiusinesinis
fifimnssumusswisuimmanedyd suil 2 38mssuaduuiegwmsnuTiiugiy
(Rule of Thumb) (Hair, et al., 2010, p. 167) AilduugiilFilumsinnegiesdusenoumsiishsdn
sewinengusnegseduuslitesndn 10 ¢ 1 wagdeslinguietsifvuialugjdelisiinid

100 wie FaldiFonngusegimeisnisideniuunustugil (Stratified Sampling) NUTENT

v
a

é’ayﬁmazﬂﬁu a3y laniu way tne dyvifay 100 Ay SR wIuiegeEY 400 AU Tuil 3

T¥38n1sidensegnauutite (Simple Sampling) musuiudildimunliluusasdaymavsem
wdosflofildlun1sifonded fie wuvaeuaw Shusu 1 adu Taeudseendu 4 dau

Usgnousne dawdt 1 udemanmifetudnsazduyanariily Usznoude ine 01y dnwauzan

waz 918971 InednvasiuuaounuduRUURSIIEEUTIBNTT (Check List) dufl 2 1uwuudeuniy
WAITUNITSUSTAUSITURIANTS duf 3 WuwuuasuausERUAINUAALAULAEITUANNNNTY

U U
=

#OBIANNT daufl 2 uay drudl 3 Tdnvasduluuinandulszinua 4 spdu ddunsmsadey
Anunsdaiion (Content Validity) fre3sviinuaenadassevinsdarnuiuinguszasd (00
%31/1ﬂﬁﬁ’aﬁﬂmuﬁmﬁﬁuﬁlﬂﬁaaﬂ’hLﬂmeﬁ I0C > 0.50 (Ritcharun, 2004, p. 423) Fsimeassly
(Try Out) Auninauseduufiansgslalinguinegnadiuau 30 au tilednssvimnudesiu
(Reliability) f1e33n1smadudszansueanivesaseuuin (Cronbach’s Alpha Coefficient)
%qﬁmmszﬁaau%“uagﬁ 0.70 34y (Cronbach, 1990) Fauuvasunuilunidoassil fideudesiu
Y9IUUUABUAMAUTRUGITNRIRNSWINAY 0.93 wardumuENusessANSNAY 0.86 B
wansliiiuinduuuaeunuifaunmeeuiuld

34



IVkBs o usines Admitation and Accounarcy

Vol. 1 No. 2 May - August 2017

[
o

mylnngideyalunuideasal wialy 1) mlmseiteyailoswuiiefinnsandnune

a

yosiuUslaun el fovay Aade Amnudonuumasg 2) JesgiaadAanduiug
yaufiesdu (Pearson Product Moment Correlation Coefficient) szinadauusildlunisdne
wae 3) Insesiaunisauduiusiddaseasne (Structural Equation Modeling) it fnannumiion
visornuusnmaesliaansindvswavesinns s Tidmaiem oM veiinny
seRvUfoRnsiufoRnulussdmsididyuavesfuimsisiulaefiddviildidunasilunis
Usziliuwa Miun eadnla-awniiliiloddymeada (ovalue off  test > 0.05) dailiaseiu
AaNANNAY (Goodness of Fit Index: GFI = 0.90) Sl insedunnunaunduiiusuuiuds (Adjusted
Goodness of Fit Index: AGFI > 0.90) AstiinszauaudannassUIeuLisy (Comparative Fit
Index: CFI > 0.90) siisnidsaeiadsvediumidonnsgiu (Standardized Root Mean Square
Residual: Standardized RMR < 0.05) fudnnuranndeulunsussananmisfives (Root

Mean Squared Error Approximation: RMSEA > 0.08)

NaN1339Y

mMssufiamssuesdnslaesin wuin wihaousedulfoianslulaugpamnssuusimils
JwinszgadiszAunsiuiTausssesinisinesiteglusduAsudiunn (X = 2.82, SD = 0.53)
uanyidusa 8 fiifnmannsaldesuionsuiiansssuesinmsvesiinamuldats mnfiarsan
160 wuh fnsiudiaussauesdnislussiuaoudnannit 8 fu Tnedesddumssudanun
Tutdes laun aulnadaiugndn (CL) (X = 3.01, SD = 0.62) fuvusasiifinanudenwiey (ST)
(X = 2.93, SD = 0.62) muLtunnkaraauyUsulunamieIty (SP) ( X = 2.90, SD = 0.68) Au
HefunsURUR (BN) (X = 2.82, SD = 0.65) muufjudseruee1dliiiesh (RE) (X = 2.79, SD =
0.64) sufianududastlunisvhausazidndudivesianis (AU) (X = 2.78, SD = 0.66)
suduiatunusdilnddanarinnudesiuluaidonsin (HA) ( X = 2.76, SD = 0.66) AUURUY
Seudte yaansildwaudnin (S) (X = 2.74, SD = 0.63)

gRuAMNARTIUAUATILENIAnTsIaesteglusziu Aoud1an (X = 3.05, SD =
0.43) wansinfauUsia 3 ffidnwansaldeduisanuynitussdnisvesminanuldass
wnfinsanfulsidanaldsesu wui grouuuuasuamuanseudaiiuluszdvann 1 sy
IAun 1. AMURNRUBIANITATUNITHARNIRBNAIEI19T (SA) (X = 3.35, SD = 0.54) Uavland
mAatusemuUsidunaldlussfudouthann 2 du TneBssdfuanuAniiuainszduann
Tutes laud AungAnssun1svinem (SV) ( X = 3.18, SD = 0.45) uazgavinefenunisnsegiu
89ANT (SY) (X = 2.76, SD = 0.55)

ofinsanedissavsavduiusiunguszninanguiuy siunsiud iausssuesdns

¢
o a a o/ v 6

(0C) wanguswUIAUANUKNTUBIANTS (EE) nulAmdudssavsanduiusdiunguseninedian

v 6 o w

9gj3¥ning 0.31-0.57 Feduiusiunsuinynanuegreiitdedrfgmieatia (p<0.05) uansidus

o

35



IVkBs o Busines Admsaton and Accountary

Vol. 1 No. 2 May - August 2017

Wasngudrnuduiusiunguinludauinmuneninudt Badnnuinaeinssuiiaussuesng
Tuszaugs szaumnuyniusioasdinsveminuszauUfuRnshazganulusie

1%

HANTIATLIARBVENaN1TTUT TS TNRIAnsNINafoA U HLBIANTTAINNNTTUS

=

vaaminusEAvUfURnig nufuRnuludaugaairnssuuimidtminssees auauyfgiu
donndesiuloyailelsedng Usngaannd 2 uag 15199 1

068 —P BI \
049 —p CL LEEh
074 — | AU '\
— 0.41
057 — 3 RE |q__ 0.64% -y SA
Dok
e e l4— 084 0.72% —m SY |[&— 0.51

0.60%*

o Al SV lg¢— 031

0.41

0.80*

0.69 SI

NN

!

0.64 SP

/= 3887, df = 27, p = 0.65, GFl = 0.98, AGFI = 0.96, CFl = 0.99, RMSEA = 0.033
*0<0.05

A 2 lnadviswavean1siuiTansssuesdns (O0) Nildeanuynitusiessdinis (EE) veswinau
seaulfuinislutiaugeaivnssuwiamidludminssees

M15°99 1 nanTnTeidvanatade InusssuesnisdmadenuyniupsAnIsTeIMTnUsEAY
UfuRnsluandiaugeavnssuwianisluiminszees

tiwitin
FuusiiAnen 99AUsENOY  ftest SE R
2
M3FUFTAUsTTHEIANTS (OF) 0.78 1815  0.58  0.62
AMUARIUREAUNNTWBIANNT (EE) 0.65 1198 085 041
TAUSTINRIANTT (OE)>ANUKNTLBIANT (EE) 0.98% 13.33*  0.05 0.96

*0<0.05

36



IVkBs o usines Admitation and Accounarcy

Vol. 1 No. 2 May - August 2017

NANTAIATIEANLATMT 2 wag M1ell 1 uandidiudn namsiinsizsiadaala-auans
fidwiiu 38.87 Tnedimanninasduneada (o) Wi 0.65 fesmuinnududasy (df) 27
fuiinsedumnuaonados (GFI) iy 0.98 fuilinsziuanuasandesiiusuniuds (AGF) windu
0.96 svilinszAuanuasandeuUIEuLTigy (CFI) WU 0.99 WAzAITINMAIEDIYRIAIINAAIN
\ndoulneuszanas (RMSEA) Wiy 0.033 wansinluinansinudvisnavesinmsssuesinisiias
NaR DAARNNUBIA NSV INTnusERUUTRNSTullnugmamnssuuiails Saninszens
donAdRAUANLAFIU MNEANLIINTTUTTIRUSTIHOIANSHBNENA LT IUINFEANUNNTLBIANTS
ogafitfudAymsatiAiszsiu 0.05 uagiinnuaenndosiutoyalieszdng Tnodaduussandnig
wensal (RY) vesuwindvidwawiniu 0.98 (F = 0.98) nuneadud1 M3sudTansssuednisause
Hasuianugniuesinisvesinnussiuufoinislédenas 0.98 fianuansinsgvidus
Tiiudnd1 Tnesauudinmssuiimusssuesinmssuanududasglunsianuazidnludives
Aans (AU) ledanasieanusniuesdnistudunisasegivesdns (SY) gean

Tuduvesnsnaaeumnuuandsveslunadyvsnavesinusssuednsitinenmgniy
036n13 luadaugaavnssunimildlutominszeesiu Mnmsiesesisemeidansinei
ANLBUMTOAULANGN (nvariance Test) lagfiansanduunaudyvAveuInsesdnig
fun doidlng vty guu uay owdn1 Jadummeaeuinlassaianilouvieunnsnaiu
(Model From Invariance) maaﬂmqa%’mmmwwmﬁLmaﬂugmwu (Model Parameters Invariance)
\ieBudulaiivsnmussnuduiudsEninaduUsvesnsuim e uImsniidyvdsiisiu
4 Fyd nansvaduAuuAnsediag Ungi HamsadevakAgIiuT 1 v3e H_

° '

naaeuANULANA1YegUuuY Inghidnsivuadinisiwesiuliaaseninedynivesuims

o w

DIANIINAY WU AadAba-aunas Sludrgnieada (o < 0.05) Fslimuninein luwadndna

2834n1155U3 TRusTTeIANTvR NN AR AN T UARBIANITVRINENUTEAUUS URNTS
HEUIMIAsdyAiudauuand1aiu fan1g199 2

M13°99 2 wamvedeuandliudsiisuveduinadninavesinmusssuesdnsndsenuwniy
asfnslunliaugaainssuwiamisludminsrsesliaduunnquaudyvifves

HU3N509ANS
auNRgy ¥ df 4/df p  CA TLI RMSEA RMR
Hirom 142.651 79  1.806 .000 978 939 045 .026
Hoath & factorioacing 241939 106 2282 .000 953 903 057 .050

2
AX Herom 'Hpath&factortoading = 99.288%, Adf. = 27, p <0.05

o w

*ipdAyNI9adA 0.05

37



IVkBs o Busines Admsaton and Accountary

Vol. 1 No. 2 May - August 2017

a a [

AeuLiioadu1efednSnaveIn1ITUT TnusITHBIAN1STAOANRNTUABBIANITVRY

winusEAvU AN NI UImseAnsaedy iy §ie3adinsieilunadnsnanissus

U U

4

£

TAUTTIUDIANTNLARANURNTUA DBIANITIMUNANT YV IRVRITUIMNT UTINGNATT 11533

0 £

[

o o a wa

TaussstesnIsveIin SR UUJURNMsIBnEnadenuknusoafinsvesmiinausy AU R

o w

nsigauInedelidedidgnisadansedu 0.05 Tuynuszianesdn1sidguimsdyyfsiieiy

1
4 deywA VetlosAnsiTiuImsdaynfduulasudvdwagean (B = 0.85) sevawn fie dyvifowiu
(B = 0.82) dqymilne (5 = 0.74) waz dyvAlaniu (5 = 0.73) awaRu feeazidealunisg

K

A9 3 WARSEAUATINTNUBI99AUTE N UAUI AL TSUDIANTLALSEAUANUAALTIULAEITU
AU ILADBIANTIMUNANUFYVIREUTING

o s vy gldu awEiu ng
ALUINANE — — — —
dUAU dUAU dUAU dUAU
N135U3IAIUSIINBIANIST
nsyaiun1sU U 6 5 5 il
Anulnadaiugnm 7 6 8 8
pududasglunisinnuuasian 3 il 1 2
I 12 a
Wudnvesnanis
nsufUfsieruegnaliiesh 5 2 6 6
MsduiauegalnaTaLarinIY 3 1 il 1
) | a |
WaduluAfteusiu
sUMUUIEUNY YAanidnuiudnie - 8 7 7
NSYILARINEAMUT TR 2 3 3 3
AMUINIABaTHBUUUlUEN 1 7 2 5
= v
eIy
AUANLLAINUAUNNURDDIANS
ASLARNIDBNAIYINAN 1 3 2 2
WERANTIUNTVINU 3 1 1 1
nnsAdegiuedAns 2 2 2 3

38



KBS JOURN/L
Vol. 1 No. 2 May - August 2017

o

n135uiiausssnesdnisveantinausyauUURnsiisnsnananuynWusoeAn1Tves
wiinusEAuUURnIg wudn nssuiiausssussdnisvemtinauseruuianislussrnisnd

fusmnsdnyAliniu fosdusznauiid inmssufTaussauesinislfeseideddameafisesu
0.05 WlBsd i 7 esdUszneu esduUszneuilianansaldeiuiensiuiiausssuesdnmsvesniinnu
AU sdAliviuld Ao fMusUuuuBeunessum yaansisiuauditn Ssmanisiese
wunldanunsaldesuneanvay inusssuvesesrnsisegdidvdngmeeda tagludiuvednina
fidsnalugsaugniusionsdmsvesiia 7 aadusznay nud1 MsdudTaussstesdnisium

a

Wunakazdaulsulunanfeiu [Juddidvinanennuyniuiessdnislusiunisuansesn
RIIRRERERGTY

Sy o

Tuduwesesdmsiitifuimsdmiduu unngimihaussiu fiansludaugaavngs

JinssueenidfuTmsdyuAde

U

JufiasrUszneunldeduion1ssuiinusssussAnisidediadl

A
aada

uamﬂmmaammm‘u 0.05 7 8 asAUsznau uarludiuvesdnsnanidwmaludiniugniiy
HoBeAn1TIRI 8 BedUsENOY WUt NsFuTausTTesdmsdunsduiaueglndTauay

a o

finnudesiuluideusiy \WudanidvinasennuyniuseesdnisludimungAnssunisvhaugee

A Y a o

Tudruvesesdnsififuimsdyufewdsu Usngimmdnanussduujoanisluiag

e

A Y a o

gpamnssuTaminszoesiiiluimsdamieuiuliowiUssnouiilieunenisiudiamusssuosdinisg

Istoeafiifodfamaafiafisssiu 0.05 s 8 psdusznau uagludruvesdvdnatidsmaludsauniiu

I3

AoBdfnTT nudn Mssuiiausssuesdnmsiuanududasglunsvhauias fandudvesionis

a dada a

Lﬂuamuawﬁwamammmﬂwumamﬂﬂ”nﬂué"mwqaﬂﬁmmﬁﬁﬂmugqqm

t%

anhefoasrmsfififuimsdym@lne Avsngh winauszsuufoansludauenamnssy

FfaszoosiilifuimsdynilneTosduszneuildeduionssudinnsssuesdnslaogadidoddy
yeadAfisedu 0.05 T 8 ssdUsznen waraulnagaiugndn aua1dy warludiuvesdnsng
fdamalugsnnugniusieasdns wui msfuiimusssuesinsimunmsduianuendnddauas
fmnudesiuluddons Huddiidvinasemnugmiusiessinislusunginssumsinugegn
wuRegnuninausesuuoanslussdmsiisifuimsdyunadlu

U

N13fnwIIeN1sInBnENaven1TTuI TausIINeIANTNINARDAUKNTUEIANI TN

U
1%

ms%’ui”suaﬂwﬁmmﬁﬂﬁﬁ’amuﬁuwu%mssmﬁigsmaﬁuﬁmmLmﬂsi'mﬁ’u Jaliaenndeiuauyfigiu

U
Y

fifAsesaly Ssasunamsiinneideyamuausigiunsideldfmnaed

39



IVkBs o Busines Admsaton and Accountary

Vol. 1 No. 2 May - August 2017

A13197 4 a3URANTIEMNaNLAFIY

o4 NANSNAGRY
dunRgIun -
GHHEL R
1 msfuiimusssuesinismunsiuivemidnnuseauuiinis
Tuafiaugramnssuwinils Jaminsseeslidviznasieniny IRHGT
KNWeIANIThgauIn
2 FBwansiuTiausTsuesinsninadennugniuesdnis Tlgousu

munsTuiveminausEAulfiang luedaugnavnssy
Wil Jainseees dauliuysifsunudyyfvesiuinis

BIANTS

dsduazenusena

1. Ms5udiausssuesin1smunisiuiveantdnauseauljuianis Tuesiaugnainnssy
wimils Fminszoesiidvinarennuynitussdnisludeuinyniiuegaiidodifynisadad
386U 0.05 %aaamﬂé’aqﬁuamﬁgmﬁgﬂ% NansIsTaenAdasiuTl Steers & Porter (1983, p. 333)
nanlidadsuinanimusssuesdnmsuaznisogsamivesdmsiduszernamisdrund
AnudutusmsuInfuanugniusieesdns 1iesainanuidnluneuindsildnanunazeie
waevasuliupnatuasinisiinunnila anudniiu ndndanavii $n uay indndrdnurans
$2An S Wlerufmtvesmules ngy wavesdn1s sufunuidnvazvesaugnuse
aqﬁﬂWi(Chucharoenphat,2012)Muwaﬂaﬂmaﬁ‘wﬁhawuﬁﬁﬂﬂ3§Uiﬁmuﬁisuaqﬁﬂ13aquwaimamiq
oAURNIUEEaIRNTT wagynnwiinmuiinasinissuiimusssuesdnslussaugs Naedauyniiu
aarnshusgivgaduiu Tunandudumnninauiinissuiamusssuesdnmslussiutios arusniiu
Aoasfnsnzantosadlumeituiu

2. BvEnansiuiinmsssuesinsitinaiemuynfussdinsmunsusve sz
Ujtans Tuwndaugnamnssuuranis Sminszees lussdnsididyuaguimenieiu
faussiumudmivesiuimansdnig ddliaonadosfuanyfigiunisidedidaly wiendn
Sndovislddlmnadlddnulundsiaunsaldesuredninavesiausssuosdnisiidmane
ﬂawuQﬂﬂh@qﬁﬂﬁimaqwﬁhqquﬁﬂﬁf@qwuﬁﬁéﬂ%wﬂiﬁm%waﬂﬂu dyufewanu wazdyuidlne
ulsiondlilannatosunedvinavesinussauesdmsiidmanonuynitussdmsrominauiiufoa
swfvgfuimsdyualdniuld dufumanzenuuansmaiuiausssunudyavesiuims
uaz Wiy denasoianssseednig (Tesluk et al, 2002, p. 445) uaznsiesdnsigUIvs
WuynmslssinAeaneliinanuuanasiaganuvainratglugiusig o 819 Howd e

40



IVkBs o usines Admitation and Accounarcy

Vol. 1 No. 2 May - August 2017
MY ANUEE A1llen 930 Ussingl ussvingIu Ut insdnnis wazuuavnen1saiugsie
Muangnaiu Wudu (Noonil, 2015, p. 178)

daiauauu
1. fidpverauenuglunsiman1sIdeluly dedl

o w ]

1.1 Tunmsiuudiadnsisigusmsvndisndnslinnudfy duasy uwavdeans

o

o o &

Tndnausuiinunnsguvesdudviousmanidweuungn danuddydadunisludmung

£

[

VaNYDI0IANTT LaveBNLUUNTEUIUNSABaIAUNTNUsEAUUfTRMsegadunmans el
wdladnuAanssuilungundnauseauuifnis

12 earmsfififuimsdyunialdniuuazdniugsionisunogludszimalng as
Fuirdeunsiuiausssuesdnissenisesnulouionsuimsay fnsivuaveuiunainy
FuRevaukarawamMssindulasgnstnau wasUaesliupainsiidasslunmsufiRnumeliuloue
AINE7

a0 ¥ a o al 1Y v

Yu waz gusmsdeanflng mastiauddyiunisadng

o9 0] £

1.3 esfnsTilumsdayni
$nw1 uaziiann 1) anuduiusserinefuisuasninaussduiuRnisiunsiguImeihiu
avnulszdiusemuies TnglifienmnismsnunansuiRnuannimthauiismesaien
2) dndufanssusngg ieugnilsanfonsinvesesdnisidulszdioiedeides was 3) eadnis
MUty guimsmnszsv SinthivhauduienaiflunsujiRnuadensiesesins

14 esrmsniguimsdynaouiiumsireuddnylnenisaine s uazsimmn lHu
1) MsinuATeulIRTeIYAaINIIANNtyduyanalitaay 2) dlassaidliyaains
f3aszlunsufoRauneluseuaiiiivun waiswdananeusunansdnaulastramnzay
puUszaumsaitazaudemaenizyens way 3) faliinsmumunantsufofou st
sndestum uas Wssayaragifuivemamsufiinuilanusuiufivensu

2. dwmdutaiauouurlumsidoadutoly fifovoiauadsil

2.1 msfnwuiuAuiuninnusgiuuluesing

2.2 msiinsnuludnvazidefuiufuimsdgunaduiionsinaouanumilou
visoruuansswedlunaiiiuiiiinfinuaenades vidomnuuans1segsls

2.3 msinsAnwdulsduiiedeafiudy wu angii aussauzesdnig usegsla
Tidugvs “am fifidvnasemnuynfussdnsvaamiingy ﬁgqﬁl,ﬁaammamanﬁu&iaaaﬁmnﬂu
defiaslsl uazunihfivesesinisiazadrsmnugmiuiessanislunguminau Ingldosddsznou
i q Mfeteudueiesle vhefigaudfifielviesdnisaunsaldyaains daduninensddy
TuasAmslaeglivseansnmuasiinUselovilage

41



IVkBs o usiness Adminsaton and Accountary

LONA1981989

Aon Hewitt. (2001). Employee Engagement Model. Retreived April 19, 2015 from/http://
www.aon.com/human-capital-consulting/thought-leadership/talent/aon-hewitt-
model-of-employee-engagement.jsp

Bjerke J. (2013). Global Talent Shortage, Retention Top List of HR Challenges in 2013.
Retrieved March 8, 2014, from/http://www.recruiter.com/i/global-talent-shortage-
retention-top-list-of-hr-challenges-in-2013/

Chamberlain L. (2012). Lack of Skilled Candidates is Biggest Recruitment Challenge,
Say Employers. Retrieved on 8 March 2013, from http://www.personneltoday.com/
articles/21/03/2012/58424/lack-of-skilled-candidates-is-biggest-recruitment-
challenge-say.htm

Chucharoenphat, N. (2012). Organizational Culture Affecting Employee’s Work Perfor-
mance of Siam Commercial Bank in Nakornsawan. Master of Business
Administration, Faculty of Business Administration Management, Rajamangala Univer-
sity of Technology. Retrieved May 8, 2016, from/http://www.repository.rmutt.ac.th/
bitstream/handle/123456789/2168/Binderl.pdf?sequence=1 (In Thai)

Cronbach, L. J. (1990). Essentials of Psychological Testing. 5" ed. New York : Harper Collins.

Hair, J. F., Black, W. C., Babin, B. J. & Anderson, R. E. (2010). Multivariate Data Analysis:
A Global Perspective. Upper Saddle River, N.J. : Pearson.

Industrial Estate Authority of Thailand. (2015). Core Business of Industrial Estate Author-
ity of Thailand. Retrieved on April 18, 2015, from/http://www.ieat.go.th/about/
core-businesses. (In Thai)

Noonil, S. (2015). Cross Cultural Management for ASEAN Economic Community. Dusit Thani
College Journal, 9(2), 176-190 (In Thai)

Onkam P. and Rahothan, R. (2009). Organizational Commitment and its Outcomes : A
Case Study of Food Processing Plant Employees in Lop Buri Province. Master of
Sciecnes, Sripahum University. (In Thai)

Pariyanon, A. (2016). The Salary Survey Report by Eastern Seaboard Industrial Relations
(ESIR) Monthly Meeting in May 2016. (unpublished manuscript). (In Thai)

Peters, T. J., & Watermann, R. H. (1982). In Search of Excellence: Lessons from American’s
Best Run Companies. New York: Harper & Row.

Ritcharun, P. (2004). Research Methodology for Social Science. 2™ ed. Bangkok : House of
Media. (In Thai)

42



IVkBs o usines Admitation and Accounarcy

Steers, R. M. & Porter, L. W. (1983). Motivation and Work Behaviour. 3® ed. New York:
McGraw-Hill.

Tesluk , Paul et al. (2002). Integrating the Linkages Between Organizational Culture and
Individual Outcomes at Work: Psychological Management of Individual
Performance. New York: Wiley.

Weekly Manager. (2011). Human Resources Preparation, Organizational Preparation,
Count Down to Deal with AEC. Retrieved May 1, 2016, from/http://www.manager.
co.th/mgrweekly/viewnews.aspx?NewsID=9540000120703 (In Thai)

WHA Industrial Development. (2016). Current Customers. Retrieved April 19, 2016, from/

http://www.hemaraj.com/page/industrial_current_customers.asp (in Thai)

43



IVkBs o usiness Adminsaton and Accountary

Vol. 1 No. 2 May - August 2017

ANUANUBNUUOVUSEINOMN: CEIUNNSMTNMUWSSISUTUrJARENNSWE]
lasmaimnannswel W.A. 2535 lla:wansnumnosiMmnannswel
The Characteristics of the Listed Companies Violated the

Securities and Exchange Act B.E. 2535 and Impact on Stock Prices

Aruzan wsunov' Aadse U3ruwosduimu?

Phantila Promthong, Sinchai Paveenpongpat

UNANED

nsfAnwaseildinguseasd iednwgudnyuzvesuTenaanslounnssyinianiy

1
s 1Y o

Wiz RnaNNINSuazAaAANTSNG WA, 2535 WaYNITNEUANBIEITIAMENVNETTine
nsUszmatmmansyviiin lnsaudnuusdivan@nunadal Ussnoude suemesians lassads
Jfovfu msiduguaiantsfia uazvuinvesdrinauaesutyd nudegdildlunisinu o
viemaangileulunaananninduisUsemdlnawagnaiananning 1Bu 1o lo annsusenimeng
nsnsvvhRsesdinounmenssInmsiiundnninduayaanavdnmIng (n.a.n.) fousd n.e. 2553
- WA 2558 31U 47 YUTEW 63 wnnsal BnsAnwldatianaaeu t-Test way Chi-Square test
o sefuanudesiufosas 95

Han1sANYINUIY UEniifinisnsviAnasflvuiavesionisdnnid fsgaunsiiugua
Aamsiiatesndn wargnaTiadeulagdinmuaeutyuwiaéin (Non-Big 4) wnniusemitldle
nszviin lusasilassairegforunuinuisniinseiiiauaslalsnsevidalaldfinnsnszandy
vosfevuunnsireiy dwiunanismageusunisnovaussvesAmdnning wuiuileding
Uszmagminsnsyininesinansenuludausesamdnning venandudmuiimsnsyiie
fflnudesduuaforgazdnansenuludsaudesamdnninguinniinisnseyinindidlng

o

Wisuisulsuegsiieddgy

o o w C Y,

ANENATY | NITIYUYLAVANNINILAZABIANANNSNE W.A. 2535 NIVIRA TIMMRENNTNE

' nangesUndumdudin angn1sIANITuAENIIBNEY InTIneREYIIN
? Az IIANTSUarMIviaie) W Ingduysm

" Corresponding Author e-mail : phantila.pr@gmail.com

44



IVkBs o usines Admitation and Accounarcy

Abstract

This study aimed at identifying characteristics of the listed companies violated The
Securities and Exchange Act B.E. 2535 and the response of stock prices on the announcement
of violation. The characteristics used for this study comprised of firm size, shareholder
structure, corporate governance, and audit firm size. The samples for the study were
companies listed on The Stock Exchange of Thailand (SET), as well as stock Market for
Alternative Investment (MAI) which were on the announcement of violation by The
Securities and Exchange Commission (SEC) during 2010 — 2015 for the numbers of 47
companies and 63 events. The method used here is t-Test and Chi-Square test at the level
of confidence 95%

The findings revealed that the violated companies had smaller firm size, less
corporate governance and more audited by small audit firms (Non-Big 4) than the
non-violated companies. Whereas, in regard to the shareholder structure, there was no
difference in the shareholders structure between violated companies and non-violated
companies. Regarding the test results on the response of stock prices, there was negative
impact on stock prices when announcement the violation. In addition, The violated
companies with the criminal penalties had negative impact on stock prices more than the
violated companies with the fine penalties on statistical significance.

Keywords : The Securities and Exchange Act B.E. 2535, Violated, Stock Prices
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Fauanslififiuimainanansafuiieyatnaslusatayunieli og1ls uazsamdnningiinig
Usumtudeyarmanslasmiuiieds lnswmzauuigiulss@viamaaianuseauliunas
Fslimuddryiurnanstoyamataydlusunsiu

AUNAFIUUATY

o o

AWUEVBIUIEN

o

§
Anwrluanuised

miAfeiifadesnsinufnaudnuasren ity Tnonadnumeiiian
Usenoudedadalud

YUIAVDININTSG

ACFE (Association of Certified Fraud Examiners) l6ififiuw “Report to the Nation on
Occupational Fraud and Abuse” ajuUradisianisvasadeaalussdnsitesinsawiadndnan
\duvlenisnaindeaaldnnnitesdnsvuialug) (Supphatada, 2010) SnmtansTunEndil
Wveadivsauienieiiosliinu Tussgdslunisanudsilsligifiondnidesn® iesanms
Duduyuiamils SdunisidenBuing asiligsaldannsnansiadudiaandiugus
awowtlsigsialilannsnegsenls (Akeattaporn, 2010) Faldrmunauufigiu il

H, : Udhiinsshiiasa w.s.u. wdnm3nds Suunavesismsidinningnitlildnszvinia
AU W UASINITNE Y

Tnseadnagtovu

TassafranisiievuaavisufisdiunanismuauuesuiTn Falnansenusieusigilaves
Juinavideiiisrunansmunslunisdnisenumanstuiwandisiy Tnegiisiunaniuay
Tulassadegfevuuuunszanedaziiussgdlalunmsuuudsiiavmedgdiiiauslussnums
MR dugiigunanivaululassadedieruwuunseandiasiivsagddalunisasnesenisms
nsduiiduiia (Boonyawat & Manawapat, 2011) wazaInn15ANwIves Bunhao (2013)
wuhuisnigndsivuilusunsfuinisnszandvesieviunnnninussmitlignadlsiudlosunisiiu
Faldsvumauufigiu il

H Uitniinsevininnnu s, vdnmiwgn lassaireferuuuunseendannninien
Alailfinszsifiamu ws.u. ndnninde
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n1sfugLanaNIsNG

[ a

nuideluefavarsaduiliiiuiinismduguaianisiifazdglinisanusaiilsanas

AN AlsINTY SnviainliyaA1veIianISiinAuIY wagIINNSANYIVE Beasley, Carcello,

a o

Hermanson, & Lapides (2000) wu3ussniiinsvasaiuuseniilidinismasnaginisidugua

9
A v aa

Aansnauanenaiy Ineusenniinisyasnasiinisiiuguananisnfgeuwandn Prithaun (2007)

wuinmsifuguaianisiididutdadenvinlideyadilsausaesuiesiamdnnsndlafvu Wufe

o v W P

fldsunsfulieuddyiunsiivsssmiviaifviodndenisfoussomAuiadindioifiuyaci
49479715 Mombun & Visedsun (2015) wuinuszansammsiiuguafianisipaanudusiug
\Beaudumsdnnisiils uamdlififiudindefiussansammsiiuguaianisfidgeazsilsinnsdnnis
frlatioras Seldfmunausfign fail

H, : UiiinsevinAnena ws.u. ndnnings szdvamnsiifuguaianisiistiesnin
Uisilalldnszriniinna n.5.u. vdnmsngs

YuavasdinuaaulyY

Uraiphon (2005) Anwideyaldusasdnamasalusenumansiu : nsduisvaamadeou
Tunanandnninduasznelng Taenwinguuisnasmeadouiifinimadalusoaumanisiy
Fsuvadu 2 nsdl Ae nsdl 1 nszvhanuiavihflumsDameteya nsdl 2 nseviharuRnnsdl
vennandernududuieriliduddninluteiiionts wWisuideuivuiomasmeideoudili
Mse3AlusIBNUNINTSEY nansAnwInud viTmeavzdouiiveiansd 1 uas 2 gnesiaaeu
Tngdninnutgdvuslngdesnituidnaansfeuiliinisain eaenadosiunisdnu
93 Toommanon (2005) finuindsmiigndsliuflusunsfuniedalviifaeudainsasudy
nsdlivey dnlugignasadeulaedinaudyduwindn Tdndiugeddesar 769 Faldrmun
GHEEER il

H, - vwsvesdinnuaeuinyiisvswasenisnseviian WI.UANNTNE

N13MBUANRIADIIAMENNTNE

MmATedmlgnud nMsgnnalnean nas. dnaiilisiavdnmninguiuianas 1
39884 Feroz, Park & Pastena (1991) Wu31 MIYNATIRABULALYNNAINYIN SEC 518
nannsngazanas Usena 13% wazaiinisuseniainfiteianainnieniudadsiavanning
wanawszinnienas 6 nanszvulsaumaivsveniaussgdlaivhliuivmsdomnismanides
Lailsignasiaaeuan SEC Fsaenndosfiunuiduves Dechow, Sloan & Sweeney (1996) finuin
Tungusegnsiignnanilnuann SEC Tugasd a.a. 1982 - a.a. 1992 SiAmanNTndIzmeUaLD o
nstszmatilaganaUszanadesas 9 waznguitednaiiauduitusiu Bid-ask spreads
fiiugetu finfnseiannudesas fnendosvordugeiu uasnisweinsaifiianainves

UNIATILATIIUIUANTUAIY General Accounting Office (2002) WUINTIARANNINTAAAS
nasnTuilsemalainsUsuUgunstudaundslssanaiesas 10 910 689 UTENNINNIS
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Fovemndnning Palmrose, Richardson & Scholz (2004) wuiWanauwnuveasannsngluiuns
azaudnnuduiusiunisuszniAuiulunsiudounds lnaiananauunuvaamdnningliung
dzau (Cumulative Abnormal Return) Ussanauiouag -9 wasandinisusenia 2 Tu

Fahuitenaaeuingaanandl nan. Usen1atnanisnseyi@nny ws.uagnming« s1eves
wdnniwduanasllandrangnsaiuniviels Faldsvusauufgiu feil

H,: NM5UTEAALIINISASEIAAAIN N.5.U. MannsSnd dnansenudauiunisnouauss
oI MANTNGuLaziienadeuALUANAIYBITIANENNINS nsdianuRnfidessiunfiea,
funsdrmuRafiuseuiieuusu lugianani n.a.m. Ussnagnin1snssyinniu w.s.u. wannswe
Faldsmupauufigi il

H.: msUsgnaaieafuauinfidesifiuafieny InsmevausessAmEnning
TudsauannninauRafiUSeuisudsu

52iUguInINY

UsEINIUAZNgUA29EN9

Uszmnsfildlunisinwaded e vitnaanaidoulunareudnninduissemelvouas
maawannIng 1Oy 1 1o (SET waz MAI U w.a. 2558 nnquanannssy Sruruiiadu 633 VS

nsfndennguiiogisuitmiinsgyiiiania w.su. vdnning« THBmsdadenuuIaIEas
(Purposive sampling) 31NN13U52N1AT1INITNTERATOL N.A.9. (g?ﬂLLGi?J W.A. 2553 — W.A. 2558

v

lAgARLABNRNIZNIINTLINHAYDIAMENTIUATT NTIUNTT HUTIT YNNGUEAAIINTTN 8nLiu

ngugsAanisiiu 1lesinngugsfianisfuiinisnseyiniiaia 2 sULUY fe nsnszviniinves
ANENTINT NTTUNNT GUIINT uaznanssinRnvesunenihderendnning fuuztnisasmu
AvSnwinisaamu dnquiiegediau 47 Jusdn dmiungusedrsudnilaldnsesina
Ay 5., vanndnge T9En1sAndenuuulann (Quota sampling) mudnaiuusiayanamngsy
YosnguuTtmaangLouinsyilianu n.5.u. ndnningm S1unu 47 Yuisniuiendu wewan
Wisuiflsussrianguuiniinssininuazlldnassihin fadu Tedingusesnsdiuauivau 47 ¢
vieduauiieau 94 Tuidy

msfiusausudoya

a

wnasdoyaldlunsinuliinanunastoyayiogll (Secondary data) es3usailean
Foyadmounsrirumaivledues na.m. (www.secor.th) uledussusnuazionansimouns
yosustniteanuaziauenendnniwg (http://market.sec.or.th/public/idisc/th/FinancialReport)
Vuledvesanandaasuanitunssun1susunlng (www.thai-iod.com) kazain Thomson

Datastream
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fauUsuazn1sInAIRILUs

Faudsiildlunisine fe USEmTinseyhRnmu w.5.u. ndnnsnga swnaesianis Taseadis
Hieviu Msfduguaian1siia vunnvesdriinnuasutyd uazsiamdnning Jwmaaeuniy
WANGNIVEIANLRRERY tTest WasnAaRUANNEUTUSHIY Chi-Square test o seduiiadndry 0.05

ms¥am@ulsildlunsise Usznause

1) U3siinssyRanu w.s.u. ndnvines wisnsmeaeudu 2 nsdl fe

o a

nsdinageuaNNRgIui 1-4 fauwdsndne laun uSeniinseyinie uwag vsemnlilanseyinie

BRI
Violation Fawdu o
Non-Violation Fanwdu 1

= o a =

nsdinageuaNNfgIui 6 fawlsndnw lawn usEninseyhRansdlanuRafidesniiuas
9791 hazAMURATNIUSEUTIBUUSY Tnamuuali

Criminal fandu 1
Fine fiandu o
2) Sizen = LN('I—A)it
Tnarmuali
Size, = uIARINTURIUTIN | o Ui t
LNCTA), = AREN3TusIITAvesAUN NS TINvRIUTEW | U7 ¢
3) Shareit = Top 5it
ICSit
Tnarmuali
Share, = MINsENFIvEIToTuTe ST | o T t
Top 5, = dnnuuansiyiifelaegforiugian 5 eusnYeIUTI |
Uit
IS, = SrnwiuileenuaiFendissuduavesuio i u U7 t
4) CG, AonzuuunsdnduiuUsEansnwnsifuguaRansTiRve T | T t
Tnarinuali
Excellent Trzuuwwiiu 4
Very Good fazuuuiiny 3
Good TAzuuuyiiu 2
Less than Good fAzuuuyiniu 1

FY

5) Auditfie yuinvesdtinaasulyTvesuien i w U0 t Ssudadu 2 Uszian leun
drtinanuaeulnyTunalng Big 4) f91wau 4 vsem Toun uem widud 9ilve deudyd din
U3en dtdnau 80 e vsEn Inferewesiendawea tedialea d1in USEM faeent 1Y
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o o o o A

Tsing lwwea @oudn® in dwsuusunaeudydduy \Wudinnuseudydawiaédn (Non-Big 4)

o

Tmefiunli
Big 4 fandu 1
Non-Big 4 faudu o

6) SIAUANNINE TAAINITHOUAUDIVDITIAUSNNSNERINAITUTENAYIINITATEVIRR
A3 N.5.U. vannsndy Ineldnaneuunuiiuun@agay (Cumulative Abnormal Return : CAR)
NnPraTiinmgnsal (Event period +1 ) Tadmualsiudifinsussnadnnisnsgsiia
Jutuil 0 warluthanannewiulszniannisnszyhfin 1 5u (Fufl -1) wazfundssznaginig
nseiAn 1 Sy (Uil +1) wnsanmsadeunuin CAR flrldiifu 0 wansitansiuiinase
MsUSUFesTIMMEINSNg Semnfiansaniaademungves CAR wuimn CAR SAwnnnd 0
waningmansiududiBauin (Good news) usmin CAR dlentfosndn 0 waneiaanstu
\utndeau (Bad news) anansafuiamnldainduuusad

+1

CAR = Z ARjt

it =1
GRG0
CAR, = 9NSINARDULNUNUUNRAvANYInaNNSNG i U t
AR = gnmanouwuAUUNAveImaN SN | o U9 -1
AR = 9RFINANDULNULAUUNRYVBINENNSNEG | oy U t

- = ONTINANDULNUAUUNAVBINENNSNG | o TN t +1
WNAN1539e

n3selupsiliiefAnyaudnyar vaausenIamzlounnssinlnnu w.s.u. nannineg,

v
=1

WAZHANIENUABIIANUENNINE Taagunan1sidelana
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M15199 1 NGUAIBENUTENTINTLIAANIY W.5.UAGANTNEG ) weNAIUUTEANEREMNTITY UTeam

Usstnngnannnssu &SETW a.MAIy :rm =
AU IVYUAT AU IYAT AU WYAY
NININT 4 8.51 1 2.13 5 10.64
walulad 7 14.89 0 0.00 7 14.89
UINT 12 25.53 1 2.13 13 27.66
AuAngnamnssy 6 12.77 1 2.13 7 14.90
duigulnauilan 3 6.38 0 0.00 3 6.38
pdIMTUNSNGLazneas ey 9 19.15 3 6.38 12 25.53
o0 a1 87.23 6 12.77 a7 100.00

9NA15197 1 WU ngudaeguIEvinseiifiana wau. vdnniwds daulug)
aglumain SET 1wiu 41 Yuswm Andudesar 87.23 wavdnlngidulssinnanamnssuuinig
T 13 YusenAniluiovas 27.66 sevaslulsziangnamnssuedmisuninduaznoeasna
$1uau 12 Yuiem Andudesas 25.53 Fanamaguldinguiedisiinsevininnu w.s.u. vdnnind«
dnilvigduuionioglunann SET wazUsziamgpanvnssuuinisasinisnsgyiniiaunnninussiam

AAMNTIUDUY

M19199 2 NAUFIBENUTENNINTTYINHANIN W.9.UMANNTNG LenauanyenISNIZIRNn

ANWAUZNIINTTVIRANY W.5.U.NANNSNE AU Fowaz
1. iR nuiinguanefmuslunisussyugiou 1 2.13
2. mslddeyaneludenedu 12 25.53
3. dalyiuAlusunsiiu wiedslimnusuiledugaeutad 25 53.19

lunsnsIeaeuIunsliy vsedalvidiaeulninsivaey

\unsdifivay
4. M3UnTUndeinaase nsasedeyaudia 3 6.38
5. M59930 N158NYRNREIuUIN 6 12.77
33U a7 100.00
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NA1197 2 WU dnwnign1snTeiaRiana w.au. vanniwdy Asuuaniigade
nsdsludlusunstiu wiedilvanusudedugaeutyTlumsnnaaeusunisiu viedaliiiaou
Jydinsradoudunsdifivey 91w 25 Jusen Andufesaz 53.19 sesmwndumslddoyanielu
oy $1umn 12 T Andufesas 25.53

o

A19199 3 NAUAIENUITEINTINTLIEAMIN W.3.U. NENMSNEG wennulnwreInI1sNILyiing

INUBINITNITZVINRANN W.5.UASNNSNE AR foway

1. Wisuigulsu 38 80.85
2. fogaiiunfg 5 10.64
3. uSeuifisuUSunezdosiuiuniienan 4 8.51

374 a7 100.00

NN 3 WU USENANTERANL W.5.U. ndnning« nsainlasulnwdseuiisuusu
fdwnunniian Aediwau 38 Tusen Andudesas 80.85 sevaslulnuiisesiiuadang
Fruu 5 Yusen Anvdusasar 10.64

A19199 4 NANITNARDUAMNLANANIUINVBININT

Group Statistics

Std.
N Mean Std. Error Mean
Deviation
Violation a7 21.5442 1.41684 0.20667
Size
Non-Violation a7 22.3562 1.42762 0.20824

Independent Samples Test

t-test for Equality of Means

Sig. Sig. Mean
t df
(2-tailed)  (1-tailed) Difference
Equal variances
Size -2.768 92 0.007 0.004* -0.81196

assumed

* Pszauiludndgy 0.05
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NATNT 4 Wud1 USEniinseiAnadvunavesians Jsunudiseiaeni3viusssund
vosyarnulyTvesdunindsadowiity 21,5042 Gaininuienitlalldnsgiiie Afaade
Wity 22,3562 Tnefianadaviagay ¢ winfu -2.768 wazen Sie. (1-tailed) Wiy 0.004 Fatloani
seutfodndny (0=0.05) a1 mnudesiudesay 95 TawenfuauuAgiu H, wansliifiuinuTend
AEyRANIL W5 UMEITSNG Y Suwavesianisdnniuieniildldnsei Ry w.s.u. wdnmings
pesllpdAy

v A

wenaniidelavinmmegeuiiniiy Tngldyarinudylvedunindsun o Juduseu

o

=

sruglIa1Uydununisldasni3iiusssuyfvesyarniutydvesdunsndsiu ada Outlier

20NN 1 FRBENT NANISNAADUNUINUSINTINSZYIRndvunfan1sdnninusenililenssyinia
WULAEINY F9R15199 5

A5190 5 wan1svadeuauuAgiu H Taeldyadnuiyvesdunindsin @uum)

Group Statistics

Std.
N Mean Std. Error Mean
Deviation
. Violation 46 4,413.1509 6,605.8367 973.9775
ize
Non-Violation 47 12,402.7791  18,475.4859 2,694.9266

Independent Samples Test

t-test for Equality of Means

Sig. Sig.
t df Mean Difference
(2-tailed)  (1-tailed)

Equal variances
Size -2.788  57.794 0.007 0.004* -7,989.6282
assumed

* fisgautiudnnny 0.05
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A19197 6 HANTNARBUANUUANGNVDIFAAIUNITNTEANAIVBILD OV

Group Statistics

N Mean Std. Deviation  Std. Error Mean
Violation a7 0.4931 0.21101 0.03078
Share
Non-Violation a7 0.4485 0.17926 0.02615
Independent Samples Test
t-test for Equality of Means
Sig. Sig.
t df Mean Difference
(2-tailed)  (1-tailed)
Equal variances
Share 1.103 92 0.273 0.137 0.44454

assumed

1N 6 wud UiEiinsyiinie Sendsvesdndiunisnszandivestiiioviu winiu
0.4931 Fesimsnszandannniuisniilalingeyiia Aanade ity 0.4485 Tnefienatavaaey
t Wi 1.103 uawn Sig. (1-tailed) Wihifu 0.137 Sannninsedutivddy (00=0.05) o Armidesiu
Yovar 95 Seufjasanniigiu H, uandliiiuinuisniinsevindauarlildnsesiiinniu w.s.u.

°

wanning, fdnsnszandvesdiionuliunnseiuegediveddiy

M9 7 HANTNAFOUANLUANANNYDIAZWUUUTEANTANNSIAUQUARIN1TNA

Group Statistics

Std.
N Mean Std. Error Mean
Deviation
Violation 47 1.30 0.587 0.086
CG
Non-Violation 47 2.51 0.930 0.136

Independent Samples Test

t-test for Equality of Means

Sig. Sig.
t df Mean Difference
(2-tailed)  (1-tailed)

Equal variances
CG -7.564  77.626 0.000 0.000* -1.213
not assumed

* iszautiodiAgy 0.05
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a

NENTNA 7 WU UIENTnTEYiie dAadevesnsunlsEansnnnsiAugLananig
IR Wiy 1.30 Fandusenitlalanseyiie Alidede wiriu 2.51 leedladifnageu ¢ vy

-7.564 wazA Sig. (1-tailed) Wiy 0.000 FsloeninszautivdrAny (0=0.05) al AT USoAL
95 Faweuuanuiigiu H, uandlyiiiiudi Ustfinsgiinea wa.u. vdnnings Suszansan

°

ﬂ’ﬁﬂ’]ﬂ‘uaLLaﬂ‘-\]ﬂﬁi‘ﬂﬂu@ﬂﬂ’l’mﬁw‘lﬂﬂlﬂlﬂﬂiu‘lml’/\lﬂ(ﬂ’m W.5.U. nannsng= egnedited UQJJ

G]']i’N‘VI 8 HANINAFDUANNFURUSVUAVBIE TN UEBY Uin

Chi-Square Test

Value  Asymp. Sig. (2-sided) Exact Sig. (2-sided)

Pearson Chi-Square 10.407" 0.015 0.006
Fisher's Exact Test 10.397 0.005*

a. 4 cells (50.0%) have expected count less than 5. The minimum expected count is

0.50

NN 8 wARINANIINAAEUANNANTUS SEMIIIIRTe AT et dtunis
N3ETRARL W.9.U. nanmENg1 wud anudaelilussazead (cell) s 5 Wusiuiu 4 wad
(cel) Amiudoraz 50 Fuiunirdesay 20 vessiwaumwad (cell) savun faudddiansiuan
WA Sie. $a83F Fisher’s Exact Test Fanan1svaaauléidn Exact Sie. (2-sided) wirfu 0.005
Fatlesninsedutaddny (0=0.05) o Aandesiufesay 95 JeweusuauuAgIu H, el
YuAednUAsUTY IS NanaN1INTERANIL W.S.U. nanniwg ag1editudfy
ANT197 9 HANIITVARBUALUANANITBINTABUAUDIVRITIAMAN NI NENAIINATN15UTEN AT

NINTLYRANIN W.5.U. UANNTNE

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean

CAR+1 63 -0.022475 0.0918696 0.0115745

One-Sample Test

Test Value = 0

Sig. Sig. Mean
t df
(2-tailed) (1-tailed) Difference
CAR+1 -1.942 62 0.057 0.028* -0.0224746
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NA15197 9 WU ShmaneuwuALUNRaraLvesTIAMENNINS (CAR) dsandidnng
Usgmasmnsnsgyiiiania wa.u. wdnvings lusananiiiamenisel 1 fu ddwade ity
-0.022475 padfvedey t Wiy -1.942 uazan Sig. (1-tailed) Wiy 0.028 Jsifesnitsesu
Tludndy (01=0.05) a mnudesiufesay 95 Jwweuiuaumigiu H, wandlyiiiuinnisusenian
MMINTEMRAAIN W.I.U. RaNNITNGY TuansznuBauiunITneUausveITIAmanning o9l
VEGREN

A159991 10 NANITVAFDUAMULANANNITNDUALDIVOITIAMANTNTNG T21I9ANURATNIADIRLTY
AR wazAURANIUTBUTIBUUSU

Group Statistics

Std.
N Mean Std. Error Mean
Deviation
Criminal 15 -0.057687 0.1398740 0.0361153
CAR=1
Fine 43 -0.011471 0.0691844 0.0099859
Independent Samples Test
t-test for Equality of Means
Sig. Sig. Mean
t df
(2-tailed)  (1-tailed) Difference
Equal variances
CAR=1 -1.728 61 0.089 0.045% -0.0462158

assumed

* PsyautivdAny 0.05

91INATNT 10 WU ANURATIFBIRILTUARDIYT IAREETDIERT AR ULUAUUNFazaw
Y0431 WANNING (CAR) Wiy -0.057687 FganitanuraiiuSeuifisuuiu nddnadewindu
-0.011471 lpeiipananageu t WAy -1.728 waga Sig. (1-tailed) windu 0.045 FaloeninseAu

o

by (00=0.05) 4 ATesiuTonas 95 Jeweuuaundgiuau H_ uansliliiuinisdsznain

a =

WeiumIuRafidesrnduafegy) dn1snevaussvessamanningluldaauuinniinaumg

S =

UssuLn

o w

gulSupgalitedAny

o
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aAUseNa

vitmaaneideuiinsyiiany wsu. udnvinge dwlngfidnvasduianisaundn
\lasnnfanmisunadnilszdunismuauangluvdesinisnaseuniglusgrafuszuutiosnin
Aansunalng SuianidumBensmaiedeaaldnnnitesdnsvualvg Ussneufuusnilésu
nefanmsifuguaianisiidanlasimsuszifiunisiivquaianisvesuismanns oy fianiu
Tngasnauduasuantiunssunisuising (0D) axillassadnenisiiuguaianisin 1wy S
\Hubaszreinnsiadey mafiuturesdadiurenssunisdasy vilfaaaulusda anaaoy
1§ Fedunsldfinnsmiuguaiansiiviedinismifuquaiansiins orviliAamsldmums
wihilumsmussleviniearslemannuisnifoyselovidusmionnites viliiAansmain
99 uazUtniinseyinny wau. wdnmings dwlnajarlduinisvesdrthnuaeudyivung
\&n (Non-Big 4) 11nnin llesannnisléifaeudaandinnuasudadvuinidn (Non-Big 4) i
FunuAtUInsfignndn vilvseviadldane Tuvasiidinauasutydvuelvg (Big 4) Anen
UinsgasieToidiewesitn nsizmsiusesunsiuaziusesuumesuieniilasusesluuny
vosuana Seiumnifedefanaavieinanuidsmefitandmsdeudededes Sahmzasiou
AULANANTBIAAINNIUdE U TsEnIvdinnugeudyduuinan (Non-Big 4) dudinu
aouliyTuuelug (Big 4) dwmiulaseadgienu nuiueniinszyiinuazlalldnsevindnlilad
Tnssadagderuunndnatusgaiifoddny sedawmoiadomnannguiognedvuaiindoya
Liweamesiansnageu ware1alifunu (Nominee) foviuet vinlvidndunistieviuvediionugan
5 eusnuesiuuiosnuaziendrszudn laiudeyarieruiiuriais (Beneficial owner)

uenanissmuinisuszniadinsnsgiiany wau. udnnings Tuansenuideay
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Market Positions of Carbonated Soft Drink Brands in Consumer’s

Perception: An Exploratory Research
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ABSTRACT
The present research aims to examine how the market positions of carbonated soft
drink brands including Pepsi, Coke, Seven Up, Sprite, Mirinda and Fanta is perceived. This
exploratory research employed a questionnaire to collect the data with 377 students at
Khon Kaen University. The study results reveal that Seven Up and Sprite are perceived as
non-cola and colorless while Pepsi and Coke are perceived as cola and having colors.
Finally, Mirinda and Fanta are perceived as non-cola and colorful. The research result can

be used as guidelines for marketers to plan their branding strategies to modify consumer’s
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brand perceptions to match those intended by the corporate and formulate their brand
differentiation strategies for their uniqueness.

Keywords: Market Positions, Brands, Carbonated Soft Drink
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