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Abstract

This research involved collecting data in order to explore effective content
for hospitality industry marketing strategies. It analyzed 627 reviews from guest
reviews on Booking.com™ between May-November 2019, with each of these
comments being a single document in the main body. The data was collected
using content analysis and crosstab analysis. The data were extracted in
May-November 2019 which verified reviews from real guests. The results of the
research revealed guest commented on 12 types of accommmodation, including
hotel, hostel, resort, lodge, guest house, Bed & Breakfast (B&B), serviced
apartment, studio apartment, inn, motel, caravan park, and villa. All
accommodations are located in the 75 countries which the top five are United
Kingdom, Australia, Italy, Spain, and United State of America. This study found
that customers pay attention to accommodation amenities first, the second is
location, service, servicescapes, budget, and general satisfaction, respectively.
Analyzing these guest text reviews lead to understand the experience of guests
in the hospitality industry. Analyzing customer reviews, businesses can measure
customer satisfaction and improve their customer relations. In the marketing
communication dimension, these reviews lead to creating effective promotional
content and distributing valuable, relevant, and consistent content to attract
and retain a clearly defined audience interests for marketing communication
strategies of hospitality industry.
Keywords: Hospitality Accommodation Services Value Content Marketing

Communication

Introduction

Content marketing (Perth, 2018) is defined as “a strategic marketing
approach focused on creating and distributing valuable, relevant, and
consistent content to attract and retain a clearly defined audience and finally, to
drive profitable customer action.” According to the Content Marketing Institute,

70% of B2B marketers and 86% of B2C marketers surveyed use content
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marketing in some form or other. And of course, if done well, an effective content
marketing strategy can grow brand awareness, bring in new guests/customers,
drive revenue, and most importantly, help guarantee brand loyalty, conversions,
and growth. Therefore, the researcher is interested in exploring value
content from online hotel guest reviews, analyzing these text reviews help us to
understand the experience of guests in the hotels. By obtaining and analyzing
customer reviews, businesses can measure customer satisfaction and improve
their customer relations. In the marketing communication dimension, these
reviews lead to creating effective promotional content and distributing valuable,
relevant, and consistent content to attract and retain a clearly defined audience

interests for promote hospitality industry.

Objectives of research
The specific objectives of this research are to:
1. Provide text reviews evidenced of the market of online guest reviews.
2. Analyze the most customers’ attention to accommodation features/
attributes.
3. Identify value content from verified guests.
4. Create value content that is valuable to audience interests.

5. Provide value content for hospitality industry marketing strategy.

Methods

Research Variables

Independent variables are text of online booking.com guest reviews; they
are pieces of feedback given to a business based on a guest’s experience with
accommodation services. These reviews were published and collected by www.
booking.com™ review sites.

Dependent variables are key message value content for hospitality

industry marketing strategies
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Operational Definitions
1. Value content
Value content is the effective online marketing copy use for advertising
the accommodation services.
2. Content marketing
Content marketing is a type of marketing that involves the creation
and sharing of online material (such as videos, blogs, and social media posts)
that does not explicitly promote a brand but is intended to stimulate interest
in its products or services.
3. Key message
Key messages are the main points of information you want your
audience to hear, understand, and remember. They are bite-sized summations
that articulate what you do, why you do it, how you are different, and what
value you bring to stakeholders. Key messages clarify meaning and provide the
takeaway headline of the issue you want to communicate.
4. Servicescapes
In hospitality industry, the servicescapes includes the facility’s exterior
(landscape, exterior design, signage, parking, surrounding environment) and interior
(interior design and decor, equipment, signage, layout) and ambient conditions

(air quality, temperature and lighting).

Research Framework

This research project has framed as follows:

Independent variable Dependent variable
Text of online hotel Value content for
guest reviews e ——_— hospitality industry
marketing strategies

Figure 1 Research Framework
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Independent variable is hotel guest reviews; they are pieces of feedback
given to a business based on a guest’s experience with the hotel.

The methods used for this qualitative research is content analysis based
on linguistic inquiry and Named Entity Recognition (NER). Method evaluation is
conducted through a collection of datasets from textual reviews of hotels on
review features in www.booking.com™

To classify hotel attributes according to a predefined classification, which
includes the following categories:

1) Servicescapes (the facility’s exterior (landscape, exterior design,
signage, parking, surrounding environment) and interior (interior design and decor,
equipment, signage, layout) and ambient conditions (air quality, temperature
and lighting).

2) Hotel amenities (Booking, Car parking, Check-in and Check-out,
Cleanliness, Comfort, Elevator, Internet, Quietness, Restaurant, Sport facilities,
Television and newspaper, Transportation, Upgrade).

3) Budget - considerations related to the cost of the room and of the
other services offered.

4) Service (staff, host, owner, attitude, competence, promptness).

5) Location.

6) General satisfaction.

Statistics Used in the Research
The statistics used in the research, descriptive statistical statistics, were
distributed in frequency and percentage (%). Then, the data were presented by

frequency distribution table, content analysis and crosstab analysis.

Data Collection

Booking.com™ is available in 43 languages and offers more than
28 million reported accommodation listings, including over 6.2 million homes,
apartments, and other unique places to stay. Wherever you want to go and
whatever you want to do, Booking.com™ makes it easy and supports you with

24/7 customer support. With more than 2,598,000 hotels globally, Booking.com is

5
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possibly the largest Internet Distribution System. Booking.com™ is a general hotel
reservation Web site where guests who have booked a hotel from it can give
their opinions. It has its own reviewing platform. In particular, this study focuses
on reviews of recent textual reviews relating to hotel guest reviews on Booking.

comtm between May-November 2019, positive and negative section of review.

Analysis of Data and Results

This research analyzes 627 reviews from guest reviews on Booking.com™
between May-November 2019, with each of these comments being a single
document in the main body. The data for this research was collected using
content analysis and crosstab analysis. The data were extracted in May-November
2019 which verified reviews from real guests. Each review contains the
accommodation’s name, the author (the author’s name and country), the
review’s date, and accommodation types. Reviews contain (a) an overall rating
for the hotel giving individual information about cleanliness, comfort, location,
facilities, staff, value for money, and free Wi-Fi; a singular rating (per user) for the
hotel, and two review texts (Positive/Negative). In order to obtain an overall view
of the review, this research initially combines the Positive and Negative review

into one text block.

Analysis of Data
1. Accommodation Types
In this research, we found 12 different accommodation types as
following;
1.1 Bed & Breakfast (B&B)

A Bed and Breakfast (B&B) is a private home in which guests can
be accommodated at night in private bedrooms (which may or may not have
private bathrooms). The owner or manager lives in the house or on the property.
The public areas of the house, such as kitchen and lounge have either limited
access for guests, or are shared with the host family to some degree. Breakfast

is included in the price. Other meals may be available by arrangement.
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1.2 Serviced Apartment
A serviced apartment is a fully furnished apartment available
for short-term or long-term stay, providing hotel-like amenities such as room
service, house keeping, a fitness center, a laundry room, and a recreation room.
Most of them are equipped with full kitchens, Wi-Fi and in-apartment washers
and dryers.
1.3 Caravan Park
Caravan park (also known as recreational vehicle park: RV park)
is a place where people with recreational vehicles can stay overnight, or longer,
in allotted spaces known as “sites” or “campsites”. They are also referred to as
campgrounds, though a true campground also provides facilities for tent camping;
many facilities calling themselves “RV parks” also offer tent camping or cabins
with limited facilities.
1.4 Guest House
A guesthouse is generally a private home which has been
converted for the dedicated and exclusive use of guest accommodation.
The public areas of the establishment are for the exclusive use of the guests.
The owner or manager either lives off-site, or in an entirely separate area within
the property. A Guesthouse offers a wider range of services than a B&B, and
usually caters for all meals.
1.5 Hostel
Hostels generally have shared living quarters where guests can
mingle with other travelers. They are often cheaper mainly because they cost
less to run and some of the employees can take up permanent residence on
site. The optimal market for hostels is generally where groups of travelers need
a cheap residence, such as along intensive hiking trails or in the countryside and
close to public transportation.
1.6 Hotel
Hotels offer lodging and accommodation for a large amount

of people. Hotels often provide private rooms and bathrooms, maid service,
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telephones, television sets, and sometimes pools, restaurants, gyms, and game
centers. The cost of opening a hotel depends on the size and amenities offered
and usually have a standard system of rating compared to other types of lodgins.
1.7 Inn
Inns provide food and drinks for those looking to only stay
a night or two. Inns fall somewhere between the level of a motel and a hotel in
terms of amenities and space and can be cozier and more comfortable than an
average hotel. Prospect customers are usually travelers on long journeys who
need a temporary place to sleep before continuing on their travels.
1.8 Lodge
A lodge is an accommodation facility which is located and
designed to optimize the feeling of being closely in touch with nature. The
building style should feature natural materials and coloring such as wood, stone
and thatch. An outdoor experience should be offered at the lodge, such as
guided walks, game drives etc.
1.9 Motel

Originally named for a “motorists hotel,’

)

motels maintain
a demographic target consisting of travelers on long distance journeys. In this
sense, they are set up similar to a hotel but offer the bare minimum amenities
and services. Often, motel rooms face the parking lot to provide easy come and
leave access. They are less expensive to run because they provide less amenities
and leisure activities since they are just a place to spend the night off the road.
1.10 Resort

Resorts tend to be self-contained and come with all the
facilities you need and can often be great for family holidays. They can sometimes
be located in central places such as close to the local towns or maybe in more
rural isolated locations, which can be perfect to just get away from everything

and for honeymoons.
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1.11 Studio Apartment
A studio apartment consists of a single room plus a bathroom.
The single room of the apartment must function as the kitchen, living room and
bedroom. The kitchen area or “kitchenette” may be divided from the main living
area, or simply be a counter and cabinets along one wall.
1.12 Villa
A villa is a type of house that was originally an ancient Roman
upper-class country house. Since its origins in the Roman villa, the idea
and function of a villa has evolved considerably. After the fall of the Roman
Republic, villas became small farming compounds, which were increasingly
fortified in Late Antiquity, sometimes transferred to the Church for reuse as
a monastery. Then they gradually re-evolved through the Middle Ages into
elegant upper-class country homes. In modern parlance, “villa” can refer to
various types and sizes of residences, ranging from the suburban semi-detached
double villa to residences in the wildland-urban interface.
2. Country of Accommodations
In this research, we found 75 countries of accommodations as
Table 1

Table 1 Summary Statistics of Country of Accommodations (n = 627)

Country Number of reviews Percentage of reviews (%)
1. United Kingdom 138 22.01
2. Australia 75 11.96
3. ltaly 41 6.54
4. Spain 39 6.22
5. United State of America 23 3.67
6. Canada 23 3.67
7. Ireland 22 3.51
8. New Zealand 20 3.19
9. France 19 3.03




KBS JOURNAL

213 IUIMITINasNIVYT anianerdeveuunu
Vol. 5 No. 1 January - April 2021

Table 1 Summary Statistics of Country of Accommodations (n = 627) (Cons.)

Country Number of reviews Percentage of reviews (%)
10. Greece 17 2.71
11. Germany 16 2.55
12. Japan 14 2.23
13. Morocco 12 191
14. Portugal 11 1.75
15. Croatia 10 1.59
16. Netherlands 8 1.28
17. Thailand 7 1.12
18. Indonesia 7 1.12
19. Turkey 6 0.96
20. Poland 6 0.96
21. Iceland 6 0.96
22. Serbia 5 0.80
23. Mexico 5 0.80
24. Peru 5 0.80
25. Philippines 4 0.64
26. Malaysia 4 0.64
27. India a4 0.64
28. Hungary 3 0.48
29. Geogia 3 0.48
30. Norway 3 0.48
31. United Arab Emirates 3 0.48
32. Switzerland 3 0.48
33. Albania 3 0.48
34. Austria 3 0.48
35. South Korea 3 0.48
36. Slovenia 3 0.48
37. Israel 3 0.48
38. Lithuania 2 0.32

10
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Table 1 Summary Statistics of Country of Accommodations (n = 627) (Cons.)

Country Number of reviews Percentage of reviews (%)
39. Sweden 2 0.32
40. Czech Republic 2 0.32
41. Colombia 2 0.32
42. South Africa 2 0.32
43. Denmark 2 0.32
44. Malta 2 0.32
45. Romania 2 0.32
46. Brazil 2 0.32
47. Cambodia 2 0.32
48. South Africa 2 0.32
49. Egypt 2 0.32
50. Slovakia 1 0.16
51. Saudi Arabia 1 0.16
52. Lebanon 1 0.16
53. North Macedonia 1 0.16
54. Chile 1 0.16
55. Bosnia and Herzegovina 1 0.16
56. Cyprus 1 0.16
57. Montenegro 1 0.16
58. Latvia 1 0.16
59. Maldives 1 0.16
60. Kenya 1 0.16
61. Belgium 1 0.16
62. Tanzania 1 0.16
63. Hong Kong 1 0.16
64. Singapore 1 0.16
65. Russia 1 0.16
66. Botswana 1 0.16
67. Finland 1 0.16

11
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Table 1 Summary Statistics of Country of Accommodations (n = 627) (Cons.)

Country Number of reviews Percentage of reviews (%)
68. Costa Rica 1 0.16
69. Argentina 1 0.16
70. Bangladesh 1 0.16
71. China 1 0.16
72. Mauiritius 1 0.16
73. Palau 1 0.16
74. Vietnam 1 0.16
75. Myanmar 1 0.16
Total 627 100.00

3. Accommodation attributes

Results indicate that while servicescapes, value for money, and

general satisfaction contribute significantly towards lower attention of the

accommodation, accommodation amenities, location, and service (staff and host)

contribute significantly to higher attention by the customers. In this research, we

found that guests pay attention to 6 attributes of accommodations as Table 2

Table 2 Summary Statistics of Guest Reviews (n = 1,571)

Accommodation attribute Positive Negative
of reviews of reviews (%)

Number

Percentage

Accommodation amenities 400 256 656 41.76
Location 309 29 338 21.51
Service 301 29 330 21.01
Servicescapes 128 a6 174 11.08
Budget 37 22 59 3.76

General satisfaction 2 12 14 0.89

Total 1,177 394 1,571 100.00

12
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From Table 2 results for negative customer sentiments capturing the
guest’s dissatisfaction with accommodations include;
1. Unable to purchase a reasonable evening meal on site after 6:00 pm.
Difficulty operating both the dishwasher and oven. No instruction.

Roadworks on the way in.

2

3

4. The barking dog close by.

5. Advert (picture) misleading hence not as their anticipated

6. Booking.com hadn’t register their whole party.

7. The swimming pool wasn’t heated, as they went in October, so they
weren’t able to ¢o for a swim.

There was a (stray) cat running around, which was blind and didn’t look
healthy (they were taking care of her and the vet came by at night, but before
we knew that it was a bit disgusting). Since they have no doors for the dorm
rooms the cat could easily walk into the rooms.

The results of the research showed that guest commented on 12 types
of accommodation, including hotel, hostel, resort, lodge, guest house, Bed &
Breakfast (B&B), serviced apartment, studio apartment, inn, motel, caravan park,
and villa. All accommodations are located in the 75 countries which the top five
are United Kingdom, Australia, Italy, Spain, and United State of America. This study
found that customers pay attention to accommodation amenities first, the second
is location, service, servicescapes, budget, and general satisfaction, respectively.

The results revealed that accommodation amenities including room
cleanliness, comfortable bed and pillow, wifi, Check-in and Check-out, elevator,
car parking, quietness, breakfast, restaurant, and sport facilities.

The location including beautiful view, good location for services and
travelling.

The service including very friendly staff, and friendly host or owner.

The servicescapes including the facility’s exterior (landscape, exterior
design, signage, parking, surrounding environment) and interior (interior design
and decor, equipment, signage, layout) and ambient conditions (air quality,

temperature and lighting).
13
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The budget including great value.

The general satisfaction including self checking.

A Descriptive analysis on booking.com reviews is done and found that
a total of 12 customers have expressed their negative feedback related to
“General satisfaction” or “Dissatisfaction” include;

1. Unable to purchase a reasonable evening meal on site after 6:00 pm.
Difficulty operating both the dishwasher and oven. No instruction.
Roadworks on the way in.

The barking dog close by.
Advert (picture) misleading hence not as their anticipated

Booking.com hadn’t register their whole party.

Ny RN

The swimming pool wasn’t heated, as they went in October, so they
weren’t able to ¢o for a swim.

8. There was a (stray) cat running around, which was blind and didn’t
look healthy (they were taking care of her and the vet came by at night, but
before we knew that it was a bit disgusting). Since they have no doors for the

dorm rooms the cat could easily walk into the rooms.

Discussion

User-generated contents are considered today as a major source of
information (Mudambi & Schuff, 2010). This is more relevant facts to be
useful for hospitality industries where customers need information that is
unbiased and unregulated. The online text reviews of accommodations are one
such source of information that travelers find reliable (Berezina et al,, 2016)
and trustworthy (Xiang & Gretzel, 2010). Analyzing these text reviews in helping
understand the experience of customers in the accommodations has been the
primary focus of several studies in the literature (Kim et al., 2018). The objective
of this study is exploring value content for hospitality industry marketing strategies.
Analyzing customer reviews, businesses can measure customer satisfaction and
improve their customer relations. In the marketing communication dimension,

these reviews lead to creating effective value content, relevant, and consistent
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content to attract and retain a clearly defined audience interests for marketing
communication strategies. Key messages are the important messages which
target audience pay attention to hear and remember. They create meaning and
headline the issues you want to discuss. They allow you to control
communications, enhance relationships with your target audiences and are
an important feature of a public relation campaign.

Messaging is the key to achieving impact with communication. Key
messages create focus, control, and intensity in influencing your target audiences.
Key messages are the foundation of your communication strategy and should be
used in all communication activity. They are not taglines. Key messages aren’t
appropriate to be memorized and repeated word-for-word, but should be used

as guidelines so they can be included naturally into conversations.

Research Limitations and Future Research

This research has several limitations. Limitations associated with
misleading and/or fake reviews. Misleading and/or fake reviews weaken customer
confidence in the integrity of online reviews and lead to customer, personal and
structural detriment. Such detriment can result from reviews which are factually
incorrect; reviews that are not genuine and written with the intention to deceive
by customers, accommodation owners/managers/staff or other parties; and/or
misleading advertising and unfair marketing practices by hotel operators/review
website operators. Finally, further research should incorporate text-mining and
attitude analysis, to cover an even broader range of accommodation attributes

in hospitality research.

Recommendations

How to create compelling content;

Debbie Wetherhead (https://www.wetherhead.com/content-marketing),
Lecturer of Public Relations at Kennesaw State University, School of Communication

and Media, recommends 3 steps to prepare key messages:

15
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1. Start by revisiting the organizational mission, strategies, goals and
objectives so you develop key messages to align with their broad direction.

2. Identify brand vocabulary, considering words and phrases you want
associated with your brand and their SEO implications.

3. Conduct a competitive analysis to avoid creating key messages too
close to competitors’ offerings. You can review competitors’ websites, blogs,
marketing material, ads, publicity and social media mentions to chart competi-
tors’ key messages, value propositions, proof points and brand vocabulary.

4. Steps to develop value content for hospitality industry marketing
strategies.

5. Collect a representative team together (consider including your exter-
nal PR and marketing consultants) to develop words and phrases as the core
of complete sentences that will form key messages. Collect on a flip chart or
whiteboard.

6. Identify your messaging needs, whether ongoing or a one-off situation.

7. Confirm your target audiences, or stakeholders.

8. Check that a broad approach suits.

9. Prepare key messages that are wide in scope and describe the point
of view of your organization, product, service, or program.

10. Focus on benefits that distinguish your offerings from others,
highlighting the value and innovative features that directly cater to your target
audience.

11. Substantiate your points with supporting details that distinguish your
case and add credibility. Quoting facts and statistics, validation from experts,

stories and visuals can be effective.

The attributes of effective online marketing copy as following;

1. Maximum 3 key messages per page; each statement only 1-3
sentences long or under 30 seconds when spoken.

2. Define, differentiate and align with benefits/value proposition.

3. Balance what you need to communicate with what your audience
needs to know.
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Meaningful information designed to stimulate action.

a
5. Easy-to-understand language; minimal jargon and acronyms.
6. Easy to recall and repeat; avoid run-on sentences.

7. Active rather than passive voice; no advertising slogans.

8. Adaptable to different target audiences, with flexible language and

depth of information.
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Abstract

According to this quantitative research, it aims to (1) study the relationship
between the factors of YouTube In-stream ads, which affect the attitudes towards
the In-stream ads (2) study the relationship between the attitudes towards the
advertisement, which affect the consumers’ responsiveness on YouTube In-stream
ads. The participants are the consumers who are studying for a bachelor’s degree
in Thai universities. Furthermore, the data is collected from the sample group
by estimating population’s proportion as a sample size calculation in the case
of not knowing the number of population (N); as a result, there are 400 persons
in the sample group. Moreover, the data is collected by using the questionnaire,
created by the researcher; after that, the data is analysed by using the descriptive
statistics as well as the structural equation model. As a consequence, the result
of this research found that most of the sample group are female, aged 20 years
old in the average who are studying in the fourth year at Khon Kaen university.

In the result of the 7 factors affecting the consumers’ responsiveness
on YouTube In-stream ads’s study, it is found that factors of credibility,
personalization, and activity contain a positive relationship with the attitudes
towards the advertisement. Apart from that, the factors of Irritation, and
timing period contain a negative relationship with the attitudes towards the
advertisement. However, the factors which have no relationship with the
attitudes towards the advertisement include the factors of informativeness, and
entertainment. In regard to the factors of attitudes towards the advertisement
which positively relate with the responsiveness of the consumers could be used
as a guide for business entrepreneurs in strategic planning in order to produce
the YouTube advertisement to be agreeable with the consumers’ behaviours.

Keywords: In-Stream Ads Attitude Toward Advertising Consumer Responses
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5. Yadufanssu (Activity) anefia Aanssudtusnvestiuilng neunsium
TawaniiesnnyanrainiiiAanssuvainvangsiuandaliluliiasduny vienns
Aumdeyamadumesidn ddlavanszgnasmmdoyanislfamuvesiuslnainiumm
agthelilamvannsmmnnudiossvesuilaald s Anssuinseduliguilan
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feusmuaninaruadlanniy Fesdimsaunuuazvesnsiaiiensefuauaula
vosffuilaeliunnty uenwionnmsfiansandsianssuuds mnAenssufiduselevd
gnaslussuslaamunaifosnsasyilifyariveslananifistu (Partridge & Begole,
2011)

6. Uaduda93@1 (Timing) wunede Faanalunislawan Astauslawun
fiteyafidulselomisefuslnauarlunanfifuslnadonis lnefiansan anumsnzay
vosszsziavedlavan awviliuilnasusanamedavaniuiniy (Kaplan, 2012)

nauiladeitdmaluidaay Usznaulugae 1 dade dail

1. Hadumssuniuaineninusiag (rritation) ianeds msfiguslaadusidem
wduAnaalanels Tavaniidomlumadnganniuly viewandawununnifuly
Jumgliduslaafinanuidn gnsuniu Tagenalianmguiainnisdnesdusenay
godlavwandlduuisay Wy nswanslavaiulnsdiilede adennusiany
asemnudua wazanuinallitugldnudmarerinuafselavanludiau (Halalau
& Kornias, 2012)

Hadeita 7 Yady vanidusuuslumsinundatefidmadensnevaussuos
Fuslaalumslavansiiugyusuuuunisunsnialolawan Aiflnadevinunfsolawan
suinilunisnevaussvesiuilan

WiruARdon1slawan (Attitude toward Advertising) vanefis AMS 138
nsfuiveaguilaa AldAnannuszaunisailaonss wazdoyatiiansiieidos
Mnumaehe 9 SuaziliAnenudesiodiu o L liAnuAsemeinuauian
vioonsunififinedudidlunivinudeudavuesuslnasunanifassfunuseunie
Liveuiflunidosifiosls udwhliAanginssuiaznevaussvesuslnasedud
lawansinugyustuuusUiuunsunsninlolawan (Wang & Gen, 2018) Tngdnada
ngufnInseyiifivena (Theory of Reasoned Action) gnifnuauslag Fishbein &
Ajzen (1975) nqufidldesueisauduiusvosnnuifeunsimueifidnadengfnssy
Ingundyanasziivgnanarlideyanfiussloviusznounisiiansuniodndula
?iﬂ@?%mﬁqasmLﬁuswudauuﬁmaaﬂmLﬁquaﬂiiuﬁu’aﬁ Zimbardo & Ebbesen (1970)
lawdsasdusenauveiAuAfly 3 a3AUsenay Lawd 1) aruAl1us (Cognitive
Component: Learn) iuanu3iaynssuiilsunlnonisuaunanuszing Uszaunsal
Tnenss wardeyatmansiieidesanudeing q SuasvidlmAnenmderodsdtu q il
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dmafnnadnsvesiauaivslanimils iefivouuarliveu 2) fuauddn (Affective
Component: Feel) WuUfAzemesumnuianvieesuaiidne ingeedlaegamils
HuemnuFAnidluwivinuiewdavvesiuslneiitde Tanasndlnetnmils Sunansiesssi
AMUYDUNIE e UIdLInouiasls 3) AungRnssu (Behavioral Component: To)
Duuultiuflagnouauas (Tendency to Response) manefis wafnssufiuanseen
og1auvias Sudunainanesduszneusnuamde uazanuidn wu msdndula
flazdonielitodudmiouusiiligiude sefiuldinisiiyanaiivirafsodmis
adasnetiu Addosnanyaraiimiude fanuidn vefinmiuAnuanss e13eenan
TugUuuuusnsnsfuidlunainuasyneay Suazdsmarouuiliunsfnnginssumio
nsnevauedsaly

MINaUaLBvaUIInA (Consumer Responses) MNgas NSEUUNTABUALBN
vosfiuilnafiiAndudoldfusunislavandiugyu sUnuunisunaniilelavan
Fallinguszasdiiiensliinnisusuivasuiinuainioniseeusuresiuilan
Fsmsuuaswimuaioraduludinviedsay Bondmsmaurnuesnisnszi
a1u13091989lame naufn1snseyieiemnna (Theory of Reasoned Action: TRA)
fignuiauslag Fishbein & Ajzen (1975) ldiasunefsnuduiusvesanuidouas
vimuaAfidnadengAnssuvionisnevauess lasyanasziinguauaglddeyaiil
Usgloviiusznaumsfimsanilesinduladdadmisednaduszuy nounansoansiiu
NINBUAUBITINGANTTY

Hamouda (2018) Anwharudilanansenuveanislavanuuledeailine
uagmsneuauasesiuilng wut fuslnafilvirusidsuindenislavandulndeaiide
fuwnlifuiiizasranisnevausadmginssuiin nsfunvildenadosiunuidonou
yihdauinn dafumnnduilnadviaunisonislavaniia avdsualiAanismeuaues
L%qwqaﬂiiuum%u

NnuIAainuI fuslaadifiruaidsuindonislavansiuludeailiie
fwnliuiiezadsnsnovausadmgingsuiia (ideddiuumslumsfinuinisnevaues
Y83 UsknA (Consumer Responses) Wu3fin AIDA Model g Strong (1925) Fans
novauasazfntuiuiunouuuudutula MWesueduneuiifdeasaslilunisyda
fuslam auAndunisinduladeduduaruints Ussneudae 4 dunou fio 1) Guain
nsiinusidla (Attention) vesfuilan Feussiduannisvgaueaiiefiafuils
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Fmansieu 2) fuilaainauaule (nterest) MazAnaundndasivdotnans
voslawantu 1 3) fuilnaRnaudosnis Desire) adsusassoudoansualdanls
Anauesnldlundndos vieduddu 9 4) fuilnafanisdadulade (Action)
Aupfanan

NNIIMUNIUNguiuazauideiifvatestanantnedu {ideldiaun
nsouLIAaREiuTafenadaiulavantugyustuuunsunsniflelawan e
7 a3y Uszneumie 1) Jadunissuiteyatnians 2) Jadeannuduiiie 3) Jade
msldsununieaiinnuhnglifuguilan 4) Jadeanuindede 5) Uade
Aanuanizyana 6) Jadeianssy waz 7) J9de9i93a7 9198uuIAANgu]
nslduselevuuazauiianala (Katz, Blumler & Gurevitch, 1959) Nuaninfiunges)
MsnseviemaEa (Fishbein & Ajzen, 1975) dauanaiannuduiusszminevinuad
LaznaFNIIIMoNIAB ALY FITufnvunnsouLLIAn dauanduniwd 1

msfuiteyatians

(Informativeness)

HT

ANV

(Entertainment)

AFTUNIUASIAILSIANEY

(Irritation) H8

autdedo JiruARADlewN

MInaUaueewUilaa
(Credibility)

(Attitude toward —

H3
Ha
/ Advertising)

(Consumer Responses)

AIULRNITYAPA

(Personalization)

Aanssu
(Activity)

291987

(Timing)

A 1 nseuiunfntadendwmadionisnevaussvauusiaalunisiavan
1 = v = % = =l
HugNUIULUU Msunsnddlelawan vedn@nwiluseauuTayaies
uIneaeludsenalne
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A5ALIUNTIY

nsfnwadaiilun1sifeideUiina (Quantitative Research) lagliiniside
B9d19799 (Survey Research) sdflunsanwlungusegnefildainnismunauin
nausegailioystinamdadiuvesszning nsdilinsudnnulszing (V) lingu
Fo8 991U 400 AU 9?'1Lﬁumwjmﬁ'gasmmeaw%umau (Multiple-Stage Sampling)
g 1 EjﬂJLLUULLU&%UQﬁ (Stratified Random Sampling) wusnguunInedeeandu
4 e ST 2 N5gueE19d18 (Simple Random Sampling) MENSTUFAINUMING R
1 WiAINwAaznIA Usenausie uminendededyl, ininendeveuuiu, 3amnsal
UUMINYIRE LAz TINE N UERTATUATUNT iﬁa‘imauﬁﬂﬁﬂmﬂ%zgfg’m’%ﬁ”’mm 134,761 AU
fuil 3 dunquiegnsaniuutinfnunuigaeiimun felusunsueoufianes
dlerfufunuresUszing $11uT 400 AUAAYUIATEINGLAIDEN

wistiofllun1s3de Ao wuuauniu (Questionnaire) 7ifiduas sty uiady
3 g o dwil 1 audnvaueThluvesszang Usznoude e o1y aminende
fviuidsfinu seduiud seldiedededeu Tnednvaruuuasunimduuuunia
5185 (Check List) @l 2 Hadonsilindulasansugyusuuuunsunsninlelavan
Usenaunle 1) Msiuideyavnians 2) Anutuie 3) MITUNIUETINAINSIAGY
4) ranidedie 5) mnuawIzYAAa 6) AINTIN 7) Fraan dudl 3 fiauadse
mslaiwan uavduil 4 Mameuaussvesiuilng dadl 2 dwil 3 wagdwdl 4 Amua
seaunsIneanidu 5 seAU Rating Scale (Likert, 1952)

N13ATIAFBUAMINIWLATD I

AuLiense (Validity) T38n1sasiaaeuaiudenndaiszninetoman
fuinguszasd (I0C: Item Objective Congruence) Immﬁﬁmmmﬁwmu 3 VU
InausilumsindumLaenades Ao Termamdila1 10C > 0.50 wlaifimuienss
¢ Adiisedovesuuuaeunuiiimdvianuaonndes 10C whity 063 dsaglu
nausiltls wéhameaedld (Try-Out) funguaniifdnuazadioadeiungusois
F1uau 30 g0 ieTesziinnuidede (Reliability) fe3Buas Cronbach’s (1952)
levAnduUsEAnSAudNRUS (Coefficient Alpha) Bsflinmusiogdl 0.70 Fuly
Fauvuaounulumsidonsad femudetuestiadonissuiieyatamainty 0833
Yaduaruduiiawindu 0.806 JadunissuniuainennusiAgindy 0.857 Jade
auiideriewiiu 0.877 Jadumnunnzyanawintu 0.874 tadeRanssuwintu 0.706
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Uadedrananiniu 0.879 viruadiselswaniviiiu 0.806 Larn1snouauaadusLaa
Windu 0.891 thuuuasuauluinudeyalungudiegiauaitunnsigieas
wsaIU" (Descriptive Statistics) LA A1ud fovay Aeds dnuidsauuinnsgiu uas
afifeyunu (Inferential Statistics) Lile3ngsilamaaunislaseais (Structural
Equation Modeling: SEM) Tsunsupaufiamesdisaguniseada AMOS

NAN338

aden1silnsulawandiugyusduuunisunsninlelavaiusenausieg
7 suds fimssudlegsaedluseAuuiunans Annsansiesu wuit Jadenisiuideya
Y1813 (INF) (X = 3.16, SD = 0.795) Uaduanuduiis (ENT) (X = 2.76, SD = 0.928)
Padonmssumuadieausinig (RR) (X = 3.18, SD = 0.869) aduanuiidedie (CRE)
(X = 3.06, SD = 0.827) Uadganuanizynra (PRE) (X = 2.85, SD = 0.887)
Jadunanssu (ACT) (X = 2.61, SD = 0.877) Uadevraan (TIM) (X = 2.49, SD =
0.910) uagsuUsnansiruadselavan (ATT) msiuilaesuegluszduuunans (X
= 2.69, SD = 0.851) wagsiuUsnmunisnevauswauslaa (CON) nssuilnesiueg
lusgeiutles (X = 2.56, SD = 0.915)

N13A3ERULIYANDUNITAATILININEDRA
N153AT1¥MN1INTEA8Y0TeYa (Normality) 3InMTiiATIziAuduag
auldaveateya wuin Aranuddgamindy -.188 uazAgaaaiiiy 376
dauranulasdarmaainiu -.671 wazagsgaiindu -.246 Tagazifiulein
muduazaulasvesteyaidiogsening -2 f1 2 Fauansirdeyaiinisnszane
wuuUn@ (Normality) (Tabachnick & Fidell, 2007)
SofinnsanadulsyavSanduiudszninsdndsdass (Comelation Matrix)
lefinsanedulssAvsavduiussevinsuysBassldi 7 fuus wud andudseans
anduiusandngfianduun wanstsmnuduiudlufiamadeoadu dafldregsewing
118 ¢ 762 egheildudfynisadnvisyiu 05 Feenduusyansennia 800 wanein
Limutgmangsundunsang dsseandesiuluifnues Hair et al. (2010)
nmseneilunanisia uaznsiszinuiisinsuazaudeiiy
Adgldvihmsieseiesuseneudedudu (Confirmatory Factor Analysis: CFA)
donsraeumugniourauvesnaaaumaddasadieshonsfionsananimin
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83FUsENaU (Factor Loading) Tneiilefiansaniiansanala-aunds wuin X = 321.795
df = 286 X¥/df = 1.125 uarmawsiinseauaudenades (GFI) Wiy .951 Asail
seduaLdenAdanUTEUiEy (CFI) Wihfu 996 anuaaaadoulunisussiiu
AWI5Twes (RMSEA) winfu 018 AduidiifaAedsdiuiivionnnmsSeudiou
YUINUDIAMNLUTUTIULAZ ALY TUTIUIINTENINMILUTV0IUTEYINT (RMR) Wiy
046 uenNTudentmiinesduszney (Factor Loading) wesyniauusdanaléfirngs
(> .05) uazilen t-value g1 (> 1.96) FamnArsunaTfiimua Fams1ei 1

A9197 1 WNan19ATIEResAUTENoUT B udutladuNdinanan1snouaue 199
AuslaatunislawaiiugnusdeuunIsunsnIatelayan vaetnAnw
TusgAuUSya w3 uninenaslulseimalng

duNAgIY X df  Y¥df Gl CFl RMSEA  RMR
H1 - H2 321.79 286 1.125 951 996 .018 046
*firfuddnymnsadia 0.05

definnsanmsiessianudiomsadsaenades (Convergence Validity) uae
TR ION - GIRICATAR (Composite Reliability: CR) LarAdunIULUSUTI
fiafals (Average Variance Extracted: AVE) NaN1SHATIZIANLEDuTINTeN
fusues (CR) fldge Tnefidshanyindu 637 wazengsgaviniy 897 daendil
fifnannnin 60 druAnadsanuulsUTIuataldfoesdUszney (AVE) franwindy
525 Wagegeaniniu 686 eAiilaianminndn 50 fanandunised 2 uanedn
MudsussusazimannsaesusaunlsUTILTesnUsdunalasgraduennmd
msUsdiunistaldvdngruiidaauin nstorunisufifmsfudsulaiammngnios
wavideeld (Diamantopoulos & Siguaw, 2000) WenaNTNaN TR ERmALE ey
(Reliability) #aensmerdudszanauoanivesasouuia (Cronbach’s Alpha) Wuin
Ageanwiniu 891 uazAgainty 706 Fananillddianannndn 70 (Zigmund et al,
2010) Fauandliiifiuindoyaiithudinsghdmmindetiogs dauandumsiei 2
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fauys Loading CR AVE V]
INF1 0.885 0.811 0.525 0.833
INF2 0.532
INF3 0.770
INFa4 0.664
ENT1 0.832 0.807 0.676 0.806
ENT2 0.812
IRR1 0.627 0.841 0.577 0.857
IRR2 0.630
IRRA 0.768
CRE1 0.828 0.893 0.677 0.877
CRE2 0.825
CRE3 0.856
CRE4 0.781
PER1 0.836 0.863 0.677 0.874
PER2 0.826
PER3 0.807
ACT1 0.607 0.637 0.571 0.706
ACT2 0.661
ACT3 0.554
TIM1 0.830 0.897 0.686 0.879
TIM2 0.841
TIM3 0.788
TIM4 0.852
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A58 2 Han1FIATIEY Factor Loading, CR, AVE wag Cronbach’s Alpha (QU) (s®)

fauys Loading CR AVE V]
ATT1 0.690 0.803 0.576 0.806
ATT2 0.801

ATT3 0.782

CON1 0.844 0.881 0.650 0.891
CON2 0.858

CON3 0.781

CON4 0.735

N5AATIZALULAAFUNITLATIASNS

NanTIAzRlnaaun1siasiass Wefinnsandsuiiauaenndeinauniy
vaalna nudn lealinuaenndesiudeyalisusedny tnsiliduliaunauniy
W 5 il runasinseeniuRe @ Y’/df = 1.132, GFI = .948, CFl = .996, RMSEA
= 018 wag RMR = .042 (Byrne, 2010; Kline, 2010) Fsnanluinaannsiaseasis
frnuaeandesiudoyadaszdng fnsad 3

A9 3 NANISIATIEVAVLANUADAARDINANNAUTDILLLAA

futAunaunau LU ArduTifIale NANISNAITAUN
X/ df < 5.00 1.132 NULA N
GFl > .90 948 LN
CFl > .90 996 UL
RMSEA < .05 018 BNULNEU
RMR < .05 042 BNULNEU

WeNasaunAnud (B) nliAuinigaludsenua () destian wui
AwuAn (B) asgadianvindu 975 WWudnvazenuduiusvesirupiselavan (ATT)

nigvsnaludauindenisnevauesasuilana (CON) aguiitudAynaiiniseiu
001 599851 Ap Anud (B) wiriu 816 Wudnvwaugmuduiusyesianssy (ACT)
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'
aaa

nigvswalumsuinseiaunfnelawmn (ATT) sglidedAgynvainnszau 001
AU (B) wirdu 465 Wudnvazauanizyana (PER) Afidvswalu@suan
poviruARnelawu (ATT) ognsiltodAgnsedanszdu .001 awua (B) windu -.348

v o w

Judnwazdranan (TIM) Afidnsnalulaurevirunfinelawun (ATT) agrsiidadfey

MeEANsEAU 001 AU (B) Wiy 308 WudnwaugAuiGiois (CRE) Addndwa

]
aaa

Tusuindeviauadsalawun (ATT) sgslitdedfgniadainsedu .01 awua (B)
Wiy -.204 WWudnuarnnssumuadisrnusiangy (RR) Addvdnaluidauserimund
selawns (ATT) sgnafitudfynisadaisesu 001 Avun (B) wiriu -.335 Wudnuae
N33uUstayaYIans (INF) Ldiidvanaseviruaiselawan (ATT) wazAnud (B) Wiy
131 Wudnwaranutudia (ENT) Lifisviwarerruaidelavan (ATT) uenani
Slefinnsaneduuszaninisneinsal (R2) wui1 Wiruafdelaman uwagnismevaues
vosulan AduUszavsnmanensal (R2) wihfu .96 uag 97 mud iy uansinlinna
ms3uFteyar1iens anutiuiis mssumuaisesiagy aranhidetio Anuiamzyana
AN YAl viruARdelavi warN1IRoVANBIVRIRUIIAA @1119005 U
ANuduTusUiruARsalavn l9seas 96 waveSuluAmNAUNUSAUNITIOUAUDY

voausina lnseuay 97 Amns1en 4

M99 4 ALUAT (B) VoIANBaYALANTUS I NAILUS

AYUFUNUSTEUIN B t-value
INF —>ATT -.335 -1.714
ENT -——->ATT 131 .198
IRR -—>ATT -.204 -4 5371%%*
CRE —>ATT .308 2.622%*
PER -—>ATT 465 3.399%x%
ACT ——>ATT 816 15.015%*
TIM —>ATT -.348 -3.468***

ATT > CON 975 18.274%**

AU R2ATT = .96, R2CON = .97
*p < .01, *¥*p < .001
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d5duazanusnena

nansAnwnUEnwzANLdTusiSandufuUseandu 3 nau fell

1. nausulsiidsaluBsuinsdesimunisenislawan Useneuse 3 fuds
Gk

AuUEeRe (Credibility) amutdedevedlawaniinuduiusi@aun
seviruARTTienslavainlava g UIULUUNMTIMINIAlelanan donades
AUNT5AN©®1UDY el Ashmawy & el Sahn (2014) %Wﬁuﬁqmmﬁﬁfwm Uady
muidede fnadeuinderiuaidenislavanminiigaiumedn Jsaenndos
fUuideves Onkaew & Wongpinunwatana (2015) nanai Jaduanuindedie
frrwduiusiuvirueiidsonislavandeutnegs feduenananléusianasii
msteAudwiouins Fesidatearnindete Tuiueadenu Zabadi et al. (2012)
nanYI simuedvesiustnaffsolaan nui mnuhidedevedavannanedudsddny
AAgreatuyadnslawan vesmslavandmdu Ao msfuivesuilaaifeady
AnuauazAuiIdefevesnslavan Woiansanaindeyadreduasulen
anuideievedoriulavanvuilededsninaludsuinseviruniivesiuilan
fronslawariugunsainnmiwaznsfuiaammslavanvesuilan
ATIRNNZYAAR (Personalization) AsamzyARavadleiwa A Md@muS

Feuansevimuaislsenislavandulavannisgyusluuunisunsnialelavan
aoAndBIfiuNIANYIUeY Back & Morimoto (2012) Ainui1 mslamanduyana
wwnspiuliAnnssuifenuddalunissalavan wszannsofsgaarualald
annsathlugnisnevaussdavanls ileannlavandiuyanaiamiisadesiv
anunsaluazUszaunisalveuilaa Tuvihueusediuiu Daems et al. (2019)
fldiuisaudduesmsuiulavantidusuudyena azdlugmadiveniud
(Ms$udiammunnsne) naeduliiAnnissudfenudddalunsalavan wazanse
fagaeualaldl iesanlavandiuyarainnuifedesivanunsaiuasUssaumsal
voaffuilng lawanimatazdsadoiiruafironsluvan aenndasty Lee & Watkins
(2016) inuinslawandnyaraazdsarequiveslavuludann aonadosiy
Kim & Han (2014) Awviinsufuidsulavanfunuuienizvesusazyana
Huesdusznouddylulavanvulnsdwiiadeud vugiiguilandudadulavon
fusuusaeld wagdomuin lavanuuilefieviliAnanduiesiiesnnnitlasan
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lailsoguusiotio Faumunzaniuffuslnausazane uay Yang et al (2013) namlidy
lawaanzyanadosfuifeaniunisaidiuyanatiedienendeyadiuyana
HIuNslawan azdanaderusiaalud@euinle

Ranssu (Activity) Ranssuveslawaniiauduiusi@uinseruniiisne
nslawaiulgyanNIgUIULUUNTENISNIatelauan donndesiun1sAnyIves
Partridge & Begole (2011) fiwuin Aenssudeunthildmansynusonanssulusunan
gnihufiasanlunsiiauslavan Welavanfiunsiansunfanssuiniumves
fuslnaluniianduilnnas sudfenueinissuiuuniaau luhueafetuiy
Lee & Watkins (2016) wuiAanssudulfigenmeldaniunisaliilanizianzas lawvan
vuflefiodnumngndneveslasfilsisiansauiiniunvesuilon fedudielawan

v

fiunsfiansanfanssuiiiusvesiuilaalnnigaduslnaazfusianmueinissus
U3uniigeiu uardsmasievimunfiselavanvosuilan
2. nushuusTlsifmnuduiusiuimuafsonislavan Usznouse 2 duus

Gh

n1sfuiveyainiasvedlava (Informativeness) N155uiveyad1ans
voalawanlifianuduiuddeinuadfiddenislavantiiulavaimsgyusiuuy
msunsninlelavan denndesiuunanuuuiuled Marketeer na1231 Toyav1ians
Tulswandwlvaduiivsnmslidoyadoiiotnddavanaunguitmne Tudeans
#i14 o) inlustaasanlifduuusus insgludavnmnuaulalunsfurureumudngn
Fatufianslunislavanisudusonhteyaiifanuifsadestunginssuguilan
awenesniiausliaeandosiufuilanmniu annsteudeyatasluuia
10 9 neuarsuszaunsalifliuguilag Sedaudsiu Hamouda (2018) naiy
nslideyarnaslunislavanuiguilandwaludauansorimuaivesiuslnaiise
lawandedinueaulatuaznisneuausmnmgingsy Belawanideyasioaziden
finsuduavilyiguslnaianssuiuaznovausdlunsdiale

ANUTUI (Entertainments) anuduiiisvesddswanliiinuduiusee
viruadnddenslavarulavanmsgpusluuunsunsninlelavan denndosiy
UNANLYBY Matemate (2016) Wuingld gyudesas 61 wgyuilomALTuLiia
1¥ud 193 inalled wazavas Safamanunsnidenvudoundudlelsild dunfumnutuds

vadlawan elilvdmguslanaulalusgnitamsSusaienmdn Wesanguslan
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#$unnutufisnnnisundonmdnegudn uvhusafienfuiu Onchan (2017) namd
fiagnannmeunslanan msiinnsannoumudiiusznouse fiwas, gy, wiidumes,
msienBesiinule wazmsthiausuuunsslunsen Wudnmiwesmiidlawan wedaga
Tinguimnefuraauau wazilensydu imunfvesiuslulufirmiine iAamgAnssu
manauaues aulUgmanevesmsieansmienisnate dufifie n15tedudn viouinis
Fadaudsriu Lee & Watkins (2016) wuin Tadelawanuuilededifinerimunilunislamwan
vosffuslnauasiimunivowusudsiiaruilalunistoduduaruins Usznaudne
Autuiie dwaludeuindeyadlavanuardwmaludvinuaisenslavanvesiuslan
uazthludnsdeduduaruinis deduilnafuildfnmutiuiiveaidom d1ans
mslewanazdsmaliiuslaaieviruadiinnenislawan

3. naufudsidanuduiudideauiuiinuaddenislavan Usnoude
2 fuUshe

Fr9a7 (Timing) Fasnanvedlawanianuduiusdauderirunfiiilse

n1slavansdulavamnegyuslkuunsunsnialeluwun @enndesiuunAIuYes
NIPA (2019) ndmd fausinaeudnidedasanmagyuaiesdnldseulavaniitumn
unsnszwharaiile dagatl mnanunsaidavanliduinagelddud 5 Fufiuen
Aavsiinuazlinady uazglavanauay Fsenavsliinasiinszduoisualsnmesiun
selawan wiedalavaninderdda 9 sulufesseaiusie q fausdunay
iielaualafiazmdney Faduluidnmeiafiasyinliuilaidnaudmieuinig
1N aemndesfiv Bleier & Eisenbeiss (2015) na17i1 tasialulamananunsndima
Tuidsauld nginssunislavanesulatdmalviuilnagnaivauuazgnauluiFes
y998asnIMMIeFuden (Freedom of Choice) futfu Yrsnaaslaman fon1xd
fuslnafiaudesnsiagléBasnmmssidonndudum Inihnseduuazifnviauad
TuBsauselanan drdurisnailunslavan msdiauslavanfiidoyaiiulsslon]
sofuslaauazlunaniifuslaadesnis Tasfinnsan mnuwszauvesTEEEIANTRS
Tawain uazABINzaNvosnaiauslavan asviliuslnasuinueives
Tawantuinniu aenadesiu (Ducoffe, 1995) na1riauAedavadudeses
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N13IUNIUATINAINSIANEY (rritation) NIF5UNIUATINANTIAQYVOSlaIY
frnuduiudiBauseriaunaifinenslaanriulasamsgyusUuuumsusniate
Tawan @onndosiuay Halalau & Kornias (2012) nandn nmslawaniiviligiuslaa
Sngnanau ansevFeteduiiu asiliuslaariviinslavandnundudsionadla
ogluilednlavaad azdwalifuiloaiinnuiang avdwalivauaise
mslavananas luhueafeaty Mahmoud (2013) nd12in Tasanfiunhangwie
sunufuilaaaziinadenginssuvesiuilnalunisesnainivlediuandasan
AonARDay Hamouda (2018) Aliifiuiinisadreausaalituduslnaazsils

¥

fuilaaiAnaulifisUsrasduagnanideanislavanssulatiiAniinuafidsaui
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Flolawan aenadasiu Hamouda (2018) wu fuslnafillirusRiGauindenslewan
iiloduaiifiefivuliuiivzasinismevausadmginssuitn nsdunuilaonades
fusmiAdereunthdwaunn fuduiruaidenslavandedsauesulatiduiites
awvhliiuslnameuausadmginssunniu lnensadnflavanifletoauduasinis
Tushueaieniufu Wang & Gen (2018) wuth anusslaiiyldlavanuuiledeiinny
a1ty uaridnsnaseriauafnon1Tle v IwarNITROUANEIN NG ANTINVBEUTIAA
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fuilnmazaulagessulavaniseilofuilnalisudeyaiiauindedo ffanseu

o

Mhaula wazdnsuulavanlimangduguuuunsanliudin uayliasimnusinig

Ifuguslan suadidaalavanivangay sevliguilaafiaviauafndse
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1.1 lederumilmineniu Jasenmslindulasanmagyusuuuunsunsn
Felewan IneltuunAnnslivssloniuaganufianels wui Jadefuanmindeto
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sevimunRromsTawaniiu ansnsminan s lUdfnwieliaseunsulunans 4 vium

1.2 wamsideedailddesunuin Sadeduamuiud uasdadodums
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Y a

viaundsolavn wardenrouiisgs dofunulniidsinnuiaulalumshduyslnd
fgumunnnsineiluaded lWdFnvuastanduliaall

13 wansfnwiadsinuilunatadonadedulavaniugyusluuy
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1.4 wanisanwluasslladerunuluife Jadeniunanssuidnswa

'
aa %

luaninseriruaiselawaniaumganiniu 816 agrelitdudAgynivaiifnseay
001 ugndlidiudn Anssuiiuavesiusing deumssumilasanliazdung vie
mMefumdeyanBumesiin dedavanazgnawnuteyanislinuesiuslnadiinn
wwthelilavannsmunudosnsvosuilaald saufsfenssuiinsedulsiiuslaa
fdsmuaninaruaulanniy dnivnisuazdngsfaunsaussgnduanisife

Y a
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[
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Lildnannnauduly inszagvibiguilaaidngnsuniula lagviuunlviaiudéy
fulawansuuuy Tie-in 3nntu Tasnsunsnlavanudadlufusdeseuuuidon
Lbvinlvigdannauduly livilviguslna3andnde wu n1snsdumagiae 9 Ysenauain
vissliinuansdu §u duldaudtu o Dudu

2.2 M sITenudt Jadesrunisiuiveyatiiais wazladeniu

Anuduiie ldfianuduiusderiauafisenislavan AauuIenvsegUusenaunis
astiauddyfuiladedu o Lﬁamauaummmé’mmsmaai{ﬁim

23 PUANNANIEYAAR USENVSERUTENoUMT mslianudAyiu
Hadosnueuanzyana Tnafiumslinsgidoyannnginssuvesuilanesulat
ofeteyadedniifiinsrusmnangitivlevan asansathuinianisaiuay
Ufunsdeanslidniuguslaasety 4 vilflavanienuwnndisinlavaniily
Tngtnausiflonsumusiidnisufuusndevlimnzautuguilnauuuneyaaa
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24 fufanssy mathiauemsdaaiunmnain Maulariunislawan
wteiliiuslnafiiulavanidnaulatuuiiui Tasnsiauslugduoung vie
e ilidhudesnedndvuduled sldeoumudiinuunndsuasinauiy
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25 fupnuundede dnnisnainerstianuddyiuaiuddede
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Sinnaghaue fedevndeyaiiieates gnies uanduilagtu

3. dolausuunifeiussiuiinsfnuluaduioly
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3.2 msAnwdadeniunainuindwmaluldauneiAauadnon)siawun
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LM ENUTURUUNITLNSNIALe Layan
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Waste Reduction in Inventory Storage Process: A Case
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Abstract

The increase of an inventory turnover ratio plays a significant role in an
inventory carrying cost reduction by a waste reduction method in an inventory
storage process. This research’s objective is to study wastes and increase the
inventory turnover ratio through reducing waste from the inventory storage
process. The information has gathered from 15 key informants by using
participant observation, in-depth interview, and focus group methods.The data
were analyzed by integrated definition for function modeling type 0 (IDEF0),
value of activity analysis, inventory turnover ratio, average sale period as well as
inventory carrying cost. When reducing waste from the inventory storage process
to increasing the inventory turnover ratio and decreasing the inventory carrying
cost, the research has indicated that the inventory turnover ratio has raised
up from 0.57 times to 0.74 times while the average sale period has diminished
from 635 days to 493 days. Thus, it led to decreasing the inventory carrying cost
from 2,754,585 baht to 2,007,715 baht. In conclusion, the researcher advises
entrepreneurs to pay attention to reducing the inventory storage process’s waste
through a simple approach that is uncomplicated to communicate to employees
as follows: improving the process by ECRS, setting a performance standard, and
applying a computer system technology to collect and analyze inventory data
for higher levels of the inventory turnover ratio, which will further benefit the
manufacturer and distributor of wooden doors.
Keywords: Waste Inventory Storage Process Inventory Turnover Ratio Inventory

Carrying Cost Manufacturer and Distributor of Wooden Doors
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Fownil (selsaamsfinuTamsaneugaudalunszuaumsdafiuiudn
mrsd lneAnwangsiandanasdmieuszglinamivssivgnssuldludminiosdn
Hunsdifinw wannnsifedaninzansadiudnsnmuuisuduieamie
vilaninsnanszernaneAufiads dwalrannsnansurunsiuinuaufinings
Feazfuvszlevideduszneunsfianunsnthmansideluuszondliliiduusslon
sogsRamAnLardndmineysyalil uazssiadu q MAutedlesely

[ 3 a o
M UTLEIANITIVY
1. efinwarugaalunssuiunsiniuduinnas
2. efinwinsananugaalunssuiunisdafivdumaings

NUNIUIITUNTIIA

N uYlEaUNIULUUITA

Akkucuk (2019) liauedn ngufrieldguniunuuiela (Closed Loop
Supply Chain) ¥18s M1398ALUY MIALELNT WagmsAuAuszUY Lieliilady
wliuanAinnilanannsdsduduiiiuinanssyssaniuandaiu Tngazidu
msysanmsserehddgumMuuuuluiresmii (Forward Supply Chain) fiuang@n
LUaudieduslan uagviildguniunuudoundu (Reverse Supply Chain) fitaudn
fiffuslaelidiosnisunlisn (Reuse) S1umielul (Resell) gouuey (Repair) want
(Remanufacture) udsguthnduanldlmi (Recycle) Fan1sfnwuasiimuiasdns
MIENITUTIMINE UL UL TUdUsElevinnegsianateUsen1s wonanasYle
antlymuannziinsznudedunnden Sieaisnuetazamanuwalialiungsia
udsansnanUsuavends anduyy wazassanulassunanmsudsdula
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Va v =%

AdpRalaimguvialgaunuwuuile undssgnaldlunisfineinseuiunis

Y

1% v 1

v & a o a ~ Y v & a v Y
ALNUAUAIAIAAIIIUAULUIAA IDEFO LW@LL’dﬂ\‘iN\‘iﬂi%U’JUﬂ’]ﬁfﬂﬂLﬂUﬁUﬂﬁﬂﬂﬂﬁﬂ(ﬂalﬂ

WNURINTEUIUNT IDEFO

Buede & Miller (2016) 1@ina1111 uaudenszUIUA1S IDEFO (Integrated
Definition for Function Modeling—Type 0) Lﬁuméaq:ﬁaﬁgqLﬁumiLLammsmumﬁ
Hunvesszuulidnlade Tae Krogstie (2016) ténais IDEFO danunsadnu
nAANTINANG 9 Fadnauerundesdivdsuidmesuredungunanieregnely
LazkanINIshravestayariugnasTINisiiuiengudAIuy tng IDEFO suans
mduius Y usazming Aanssu wazdeyafiuaindadetihidn (inputs) lugnadns
(Outputs) Ingreufiazeanluiliunadnsliazdeanansiainaruau (Controls) uay
o o " a R

A . = v A A 19
MIVULAADU (Mechanisms) LW@LLaﬂﬂIVLMu’NﬂﬂﬂiiﬂJuu 9 NLLu’JVI'NLLa%LﬂsENN@sLWU'N

' v v
al o

Y a v & W o a < a v v =2 & = o A Y @
NgylAmnaxaansnasnaidun1siasadu At IDEFO Fadunsesiionuansliiiu

fan3lvavesfianssusIniloyaa saumATIMNAYBINTEUIUNT IABALANITOUARS
d1uU52NoUlUNTAS 1WA UNINTZUIUANS IDEFO A9AINd 1

FmIuA

Uadptn —» Alnssu 5 wadws

o/  al dl
FITULAGDU

AW 1 duUsEneuLrunIyUILnTg IDEFO (Krogstie, 2016)
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Va v =

AidedaleiuwiAn IDEFO wnUszandldlunisfineinszuiunisdmnuaudn

'
=

Asnds ilodieyimanugyaillnelfiinnualunszuiunsdaiuaumasads
soly

augayanlunszuaumsiniuiudinends

Myerson (2012) lanandie anugaiuailunszuiunisdnivausaings
HudenssuiiAertestuiansauitlineliiaaele o Jedndusomnmeannugayan
aenndosiu Ledbetter (2018) filflaunin msvinarugnuandudsdinngsia
msmilsfadusususn Tasamzanugarariiiinannsdafivaudasedaiun
Lﬁummé’wL*’ﬂus?falflummqauwmﬁLL@ULmeiLﬁ@ﬂ@mmq 9 FeeanavinlAnauyy
Tunsiiusnunauiamdinun Tneeiseildiuunanmuil Kerber & Dreckshage
(2017) lolauedn MIATIEVRMAIRINTTY mmsa%mswﬁmmqmmmﬁLﬁmsﬁu
Tnesuunuszianianssundu 3 Ussinn saud AanssudinelmAname (Value-Added
Activities: VA) duflufanssuiiadnualiuidudmiouinisuazanansadinase
awitswelavesgnanld sadeianssuilineliAnmnie (Non-Value Added Activities:
NVA) Gadufanssuiiliairenneile g aunsaviinisdneanls wagAanssuilineliia
ﬂmmLWiﬁmmﬁﬂLﬁu (Non-Value-Added but Necessary Activities: NNVA) Fadu
AanssuilaineliAnnuaudliasadnoonls

va o

Aidedaliiuwifnanugaualunssuiunisiniiududinrdwndn gy

Y

s

M@ laeNIITUIIINTATINITNYUIUFUAIAWNED |ALTZEEIANVIEAUA
ldl U
whegsaly

Sasmsvyuiisududiaande wazszeziavieaudiiaae

Rich & Jones (2017) lana13fie n13indnsinisvyuisuduninsnde
(Inventory Turnover Ratio) wazszenaIedudIady (Average Sale Period)
Iudunisuansliiiuingsiaaansadaivduiinsadsegluviunamngauvsely
suduilimsiuisaninaaesvesgsnanazuszansamlunisdnivdudinangs
lpgN15IndnsINSLURELAUMALVRDAINTAUTHUTIEUIINENTEIUVR AR WA

€

o Aa A

AWNABLAELRAE T9LU1INA1SUNAUAIALNEDANIINSINAUAUAIALNEDUA1899

a

M3ieaasTIufuTIuIusuuauAmnvslanmualudiu q lngaiuisaiigns
nsuyudsunlaluiieudndiudusauszesioan 1 U wie 365 Ju wieduaniy
srezhaIvIsauAaby lnsaunsouanaduauniseenulanall
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AUNUY

9NIINMINUALUFUAIALYED = ,
GPRENVRIGHIBEE

. 365 Tu
LYLLIANVIYAUANRAY =

9NNV UREUFUAIALNED

AIdeRslmihuniAngnsinsryulsudumauie wagssaznaeduALade
wAnssmiuiuunsiiushvauiandwely

AuUNUNSNUSNIFUAIAIAAS
Ross (2016) ltauedn Auyunsiuinwdusinaas (Inventory Carrying
Cost) usunuiliendesiunsiivinunaufandsdaasusiuiuUinaduinangs
TneUszneuse funuiiunu (Capital Cost) Faduuanuluduvesdumlundavio
dufasndsiaafionmanfsiunuiuuinsdaieadesiududiamds (Service Cost)
Fausiasyiuse mufoinulundsduiuazain® dudu snsdidumuanudssnn
M3dnAvAUM (Risk Cost) Readaafualdsrevesdumidameniodudideuann
dusunuiiufidnuiuaud (Storage Cost) Wusuyuilliluduvosmslifiuiiivaud
AIAds Famnanansaandununsiivnvaumasedsozdesalvifiuisssansnmaes
padnsTiUSnduiasedafivnsaulnsausouansaunisoenanle dall
FununsAuSnuaumaeds = dunuituny + FumusuuInsTiAsai
FuA1AIREY + FUNUAILLEBIIINATS
Foufiuaudn + Funuituidaiuaud
AAdedelawuidnduyunisiiuinwdudiasadaundnwiainuagilan
Tunszuiumsdanuaudneas uaswansdsszavsnmlunsyuiumsdniuauiamds
Sfudasnsmyuisuduiaandouasszeznaiviedudiads ndsainyiinng
anaugaUaTlunszuIuNSInNUALAAIAGT

nannsanANgayaale ECRS

Thompson (2013) lénandmdnnis ECRS ndundnnisiianunsatiun
THusuuganszuaunsifieananugaivan Tasusznoude 1) nmsfida (Eliminate)
FuAvrdestunisdafanssudildsnduesnainnszurunisyhaiu 2) n1ssaudu
(Combine) daiAgafesfunissinfanssuniodunoulunisufofnudided
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3) M3dnisedlual (Rearrange) FufeadaaiunsdndsutunaulunseuIunsU uRnuln
wag 4) NM3UFuUseiliiedu (Simplify) afeitesiunisusulsdisnisvseduney
nsUfURuliea

NIDULUIAANITIVY

MNMIUMILITIINTINTes fidedsiinadunseuinAnmaiduiitednw
AugaUanlunszuiunmsiaivauaaindiasnisanauggiUalunssuiunis
FoiAvaudainds TnoEuannaiiusuiangzuauns IDEFO (Buede & Miller, 2016;
Krogstie, 2016) uUszendldlunis@nerfanssulunszurunsdmnuduniaing
faunsouansfesazidenvesdadond fnuay wadns uazdaduirdou
dedumenugaplaiiintu Tasnsszyfanssuiideliiinauauarlinel i
AauAluNsTUILNNITIAAVANAIAIASY (Myerson, 2012; Ledbetter, 2018; Kerber
& Dreckshage, 2017) uananisshuumdasasnsuyuieududaanie uay
syugnaeAUAIRAY (Rich & Jones, 2017) FaufufunuNsAvnuALAAIASY
(Ross, 2016) anldmummradnsainnisaneugyalunszuiunsdniudum
AIASIRIEN1SUTEENALENANN1S ECRS (Thompson, 2013) vinlviauisaasig
nIeULNANMTITY (Fanwdl 2)

= 1
AnwIAUgaLUan
TunszurunsanLiu
AUAIAIARY

- Aagiinanssulu
ASEUIUNSIALAURUAD
AYARY

- AATIEVRNAIAINTIX
(VA, NVA tlay NNVA)
Tunszuiunsdaiy

AUAIAIAD

Anwinsanaugeyan
Tunszurun1saaLiu
AUAIAIAAT

- §118nn15 ECRS 31
Usuugsianssudinelviin

AugayUanlunszuIunIg

IaAvauAIAIAE

HansaaAUgyEn
TunszurunsaaLiu
AUAIAIART

- P8R ILUREY
FuAAunde Szuzlan
YwFuAede Fuyums
Ausnundufendaiiii
NNANUGYLUA AT
nanANUgaTly
NIYUIUNMTIALAVEUA

AIAAY
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A5aHUN5IY
mﬁ%’aﬁaqmiamﬂawQOLUéwiuﬂizuuuﬂW'i%’mLﬁuﬁué’wmﬂé’q NIUANY
gsfandnuazdminelseglil Jamdadouda 1Wun153du@amnin (Qualitative
Research) %a@%’ﬂé’ﬁ’]LﬁuﬂWimﬁ%‘mﬁ%’amﬁmqﬂszaaﬁé’?ﬂLwimiﬁﬂwmquy Wan
Tunszuiunsdnfivduinmal uaznsananugaUailunszuiumsdnnuauiands
Inefinwaingsfandnuwazdmiieuselianvivsshvgnssuliludmindosdalu
nsdiAnu esnndutiessslildvinsnulugsiandauazsmneusegld Snviads
dnyamsnnismudouiuades fdmaressernansdudiaienived
feszoznanlunisiiensesduueigsiaiiui wazdssansenuseduyumiusnw
Audnasndaiifyarigs dafudaienusuduiifesmuumnsudlufiefiudngnis

Va v =K

wyudeuduiaundelunszuiunsiaiivaudaag §idedadinnuddyiunseu

Y
[
a v A

a a v = A A V=1 =
LLu’Jﬂ@ﬂ']i'l"\]Ui'lllﬂQLﬂi@ﬂﬂ@ﬂlﬂu’]f\]ﬂﬂﬁ\iu I@ﬂﬂiqﬂaglf@ﬂ@ PINU

nsuwaEIIUTINtaya

Joyauguall (Primary Data) f3dedilunisiiusiusindeyaainnisduna
wuuiidus i (Participation Observation) TagdanmmsuftRmuiiRedestunszuiuns
Fafuausasnds luveuaaiiufimelussiondnuas s UssgWiennissRugnasld
Frindoudadiiedestuianssudmanuardsde Aanssunsaaiudud Aanssuda
Audud Anssuiuddsde wasRanssusminedud mfunsfnwnailuudas
AnssumenssunalnensuUIRNs§UEI (Repetitive Timing) waglduniinndunan
(Stop Watch) nieufuaynantuiiniiotuiindodunafudy vanainigise
\udeyaainnsdunwalidedn (in-Depth Interview) wagn1saunuIngu (Focus Group)
fefmnuuaadalulssiuiliiedosiuianssuimunlunszuiunsniuaud
asads Jgmiinunenislugsia swdessiuiifedostunnugyiuafiniy
TunszurumsiaivaumasndsessanmgiinelsiAnaugaalunszuiuns was
wumslumsanarugauaiiniy nedunwalilddeyandn (Key Informants)
F1uau 15 Au Farmueduuglitoyandnainnisidenuuuinizas (Criterion-based
selection) Tnsrmuainasilunisdndondousidugiidussaunisallun1suifeu
laishnin 13 wanufuRnihifiAdosiunssuunmsiafududasmds ussnouse
AUsznauns 1 A §Innsihedntinau 1 au gannsielsenu 1 aw ndnaudyd 2 au
wifnauwie 3 AU ninauedsdud 1 au 9l 4 au uagwiinawialy 2 au

55



KBS JOURNAL

213 IUIMITINasNIVYT anianerdeveuunu
Vol. 5 No. 1 January - April 2021

lpgseninnisdunival fidelavinistuiinmuidesseninanisdunualuagaunuingy
dielilddeyafinsuiuuarannsaduiunisaeamiiasilsdiiiodusunugnios
veadoya udsldaynantuinfeduiinlannudidn vildaunsadaumee
yaadoyasrufuiaduusylovddenisinunisnuazidondeyafidrdaseniside
Tnemumveuislunisifunusadoyasaus unsiau 2563 fs dwnaw 2563
ToyavRegil (Secondary Data) §3dgldnniunisiiuriusindeyaainsieany
yatiififineazBonioitunsteuneiudi fununevessegld alddefifedes
funszuumsinivaudi wazayatufindudaindeifingazidonmnuindeulmues
AuAAAe IuALTRe Auusienyiy senIel 2559 e 2563 vedgInananuay
miedseglinamivssivgnssulll dminfosdn

nsATIEideya

N

o o v

Reihdeyanlaannisdunawuuidiusy tagannisaeaniiuiinides

e>°

=2 |

funwalBENLaENITAUNUINGY mﬁmiwﬁ%’agaﬁmﬁam (Content Analysis)
TneAinsesideyameunuifanszuiuns IDEFO TUsunsu Edraw Max 1esdu 100
iiednseineazideanislvavesiansnilunszuiumsinivauinings uasfnuis
U281 (Inputs) AAtuAn (Controls) Hadws (Outputs) wazfduindeu
(Mechanisms) fausRanssudamanuaydsde Aanssuamauaudi Aanssudafvaud
Aanssufumdste wasRanssusnmhedudn w%fam;]'jﬁzqiwznmﬁiﬁé’fhﬂut,wiazﬁamsam
Fhemstunan 10 afaudndniads wasuansosnuilugiuuuresmnafieausniay
vastoya Mntdinnzianugyaiintusensiesesiaudfonsau e
Fruunidu AenssuiineliAnaaien (Value-Added Activities: VA) fiansanainianssa
AFtALdneliAnnuAlunsUFTRMUTdmaiinunmAuFuaz AL iawela
Y09 vasziinanssuitlineliAnaaan (Non-Value Added Activities: NVA) fiansan
MnAnssuiufoaudlinelfiAnnualunsujiiau aunsadaeenlelagladl
wansEnUAansEUIUMIIaLAUAUAAIds LagAanssuiilineliAnaueusTiaany

319U (Non-Value-Added but Necessary Activities: NNVA) 315841910 79n554

mjuaualineliminqguailunsufifnunsdndudesujifiieliaenndaadu
Aanssulunszuiunsiniuduiamds dudensiuisnnugailailunsasianssy
MAnTuLdIIvIINIsanaNuglasely wazlaindnsinisvyuisuduiinaunie

FIUNITTYIAVILAUAURRLANANNTTND199IN Rich & Jones (2017) lagyidy
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lodauwlasanslidnivusunvesnsideiiuaglilusunsa Microsoft Excel 1ia$du 16.37

ANUIRIUENNITAIT
AuvuYIevaUTEe

9NIINMINUALUFUAIALYED = .
yarUszallinauvielaeiade

Y

[y

. 365 Tu
LYLLIANVVYAUANRAY =

9NNV UREUFUAIALNED

yonani AAdelanseiiuunsiuinyausamas ANLALNTIE19970
Ross (2016) Imas_’ﬁ%’aﬁﬁmLL‘Umqmﬂﬁvﬁﬁw%maamﬁ%’aﬁl,aﬂsfﬂﬂit,t,ﬂiu Microsoft
Excel 1o3du 1637 fummuaunsied
fununsnusneduiaegs = fuuuseglinemds + funuasanuiie
ARYEUAT + AunuAgeNusNUTE L Feme
+ G’Tunwhmhﬁjuﬁﬂé’q%uﬁﬁ
n’ra‘m’mﬁ@ﬂﬂ'a'mmL%aﬁa%m‘ﬂ'aga
{Aveldnsiaaeuninuiniofevestoyadioisnisnsisasvaiuidn
(Triangulation) AM13ENM35IUTIMTBYA (Methodological Triangulation) lngs3usau
foyarainnisdunanizal o aeuiieds msduntwal@edn swdsnsaunuingy
fvdeyavaniifinteslunszuiunsdafivaudaseds islilsdeyaiignios usiud)
uaztdeiionnniian

NaN1578

Augayantunszuaumsiniuiudinenas
NARINNSHBNALUULAINTILLALANTAUNIWAITIAN WUIINTLUIWATIAAY
AudpsrdaUseneudieRanssumdnianun 5 Aanssy teun Aenssudnanuardde
AanssunTIaSuUaALAT Aanssudaiiuaud Anssusurdade wazAanssusmunedud
Faanunsasiuuneenidy 12 Aanssuges Usvneudie Aanssudwanuasdede Aanssy
M3ISUAUA AanTsuvudumagainaud Aanssudufinfuduad Avnssudaiy
Audn Ranssuiudndsde Anssudumaudluayaiufindudiaseds Aanssadudum
Fudnlunadadud AanssuwIonduduninssiuisuaudn Aanssuthaudiusa Aanssu
PNUILEUAT wazAansTuTUinAnduA18eN
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agelsfinnn A1nnsieszdianssudsiunuaugyalunssuIunis
Faufiuaudasedaiavin 9 Aanssu videAnluosas 75 vestanssurimun Usznause
AonssuiilinelhAnnueAwddaudndu (NNVA) druau 4 Aanssu loud Aanssu
dandonazdade Aanssudufinfudududt Aanssuhaudiuse uarRanssududin
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M15°99 1 waugaailunszuaunsiafiivauiangs (Nnewdsuls)

- - , UM A -
a1 nanssugay L Uszvinenssu
(tuns) (W)
1 dwdsuazdite 05.06 NNVA
2 A5295uaumMm 14.30 VA
3 YUAUAIRANNAUAN 10 15.17 NVA
4 GuiinSuduan 03.59 NNVA
5 daAuAuA 30.44 NVA
6 Sumdde 02.38 VA
7 Aumdualuayaduninduaaings 03.04 NVA
8  AuAUMEANAUARIEUAN 05.12 NVA
9 wsuuAuAulEnseiuTiSuEuA 30 10.51 NVA
10 thaudtuse 10 10.20 NNVA
11 ugduan 04.53 VA
12 Jufinfnduaeen 04.27 NNVA
NAANSAINAITANUITZEZLIAN (WT)
5OUTEHZAIUNTZUIUNT 111.01
J28211a773NITU VA 22.01
J28211a7173N3TU NNVA 23.52
528211a773N3TU NVA 65.08

NUBWN: *JULIAT 10 ASY LAIWALRGY

nsanANgya lunIzuIUNSIANURUAIAIAGY

HAINNNTIATIETTayat1eaY wudgsivldduinsgiulunisuinau

A o ° Y a ' Y @ A &g vaa V) I A o
NUVALIU Vl’]Ii/iLﬂmﬂ’]iUﬂWiENIU‘VI‘IJWHJENWUN’m E]ﬂVNIGU'Jﬁﬂ']TUUV]ﬂLL‘U‘ULﬂ"I'V]‘V]']

mantuiinasayn Jwihlviindeianainsudoyadumadngs JeansenudeyIun@um

MLy wazdamaseszezaflitlunseuiunis fIRevihnsaununguiedinsien

wavdunszideyaiiievinivannnugaalunszuiunisiniivaudangs Taegt

WHUEINSEUIUNTS IDEFO wnasigianugalan (danimi 4) wud Anssudiline

TAngauauadaudndu (NNVA) Toun Aanssudwdnuazdsdo Aanssududin
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Aendosiumsdaivauiaindaiinnifunnudniu Jdmadesnmnsudeududn
AuvdolazsrznaNsAuAIde é’wmaﬁ FemITanmNgUaImenITUTUUs
Aunssudmdnuazdae Tnefmuanasgnlunmsuiifoulml fudleseiviina
Arudesnesindl mufmraeuauingluadsaudinewhnsdedauasdie
naenauUuulevisanwaniiiedaiu (Make to Stock) LHunAnnmEs (Make to
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The Study of the Image of Tourism Influencing Loyalty
of Tourists at Bali Hai Pier, Pattaya Chonburi Province

for becoming the Eastern Economic Corridor
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Abstract

This purpose of the research is to study the differences between
personal information and loyalty of Thai tourists visiting Bali Hai Pier, Pattaya,
Chon Buri Province and to study the image of tourism Influencing the loyalty
of Thai tourists visiting Bali Hai Beach, Pattaya Province. The samples were 400
Thai tourists visiting Bali Hai Pier, Chon Buri Province, collecting data by using
questionnaires, analyzing data by finding percentage, average, and standard
deviation. The inferential statistics were tested by Independent Sample t-test,
One-way ANOVA and Multiple Regression Analysis

The results show that most of the samples were female, aged between
21-30 years, with income not over 10,000 baht per month and they were
students. The hypothesis testing found that Thai tourists with personal information
consisting of different ages and careers had different loyalty in traveling to Bali
Hai Pier, Pattaya, Chon Buri province. The tourism image that has influenced the
loyalty of Thai tourists who come to Bali Hai Pier, Pattaya, Chon Buri, contained 4
aspects, arranged by the order of importance, were culture and history, physical,
economic, and construction respectively, with a statistically significance at the
.05 level. The results led us to jointly explain the loyalty of Thai tourists who
come to the Bali Hai Pier, Pattaya, Chon Buri province at 54 percent. Therefore,
operators and related agencies should promote a variety of tourism activities,
preserve beautiful sceneries, arrange routes for convenient transportation to
various tourist attractions for tourists coming to Bali Hai Pier, Pattaya, Chon Buiri,
to be impressed and return to Bali Hai Pier, Pattaya, Chon Buri Province.

Keywords: Image of Tourism Loyalty of Tourists Eastern Economic Corridor
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$suradslianudAydufirviEesnisuiulssquaunasieaiion Wunswaun
yamenmviluvasieailefinnudsiu azan Uaeade Wit lviszmildsulselond
INNTTEIeRresgRaIMnTIIeaiien shldiselduasiauduegidy
Snduaiuliinulveiumenvieafianelusananniu unsnszaeaiudes
Alideafsneldaninviondieisnidundn Faulouisunuiamuinisieaiien
WAIIR 2Rl 2 (W.a1. 2560-2564) FosmsliAamaiumaiesiisanislulssmaves
Unieufivnlnefisnsinisvenssalusinindesas 3 sl (National Tourism Policy
Board, 2017)

dvfuituiiluniansTusen Janinvays Lﬁuﬁﬁy’waﬁﬂuqmammsm
AlunumdAgsonsmduduaziasugiavesd egluwminnnfieyninng iusen
panlnngvessgunaiidaaiunmsfiudonwesiu Uszsneudu nssvmansvisadien
WAz (Ministry of Tourism and Sports, 2020) lés1eauaaun1sainisviedien
Tuuszmalnedlefousunay wa. 2562 wuin dnviesdfisrvalnefoudunis
uwioaieadaminvay Wususu 4 fidwau 808,881 au TneilusesandminiGedl
Fududusy 1 Tdwnulivienitenvnlng $1uu 1,155,213 au sudu 2 Ssviamesys
1w 1,005,994 AU Fuf 3 wardmianigauys $uau 943,978 au dnvieaiien
ymlvefendunmamioniisadmiavayd duilvafouuwionfieuiesive iesan
Hudlesguinarsnisviondivvesneng fuseniiiideidodussduuunei fffiey
Lilnaannnsammamiuas fanamdealususing q TRanssusesiunisviesdion
§1uauEn Neamvong & Jitnupong (2020) Ssaaufivieaiiienudiaunanuidsns
Winen thvieaiierfousnyieadisuilesniiaauiveiisanazianssumanesuuuy
famstesfisnfiodunuinig suuseiimans sutausss wasdfiedunndon Wy
NEAUY ATNTIVINTEAMTN Yremansiainel Usiamdasssy (Weslusio)
WNT538 (NSEnnsFUwnEadnvtiin) nuwedARIARI e manath 4 ane Hudy
wagiufiuvauudens Wien dadugudnaneniafumeiiBoslosmaviondios s1us
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TnedvinfisuiSeviaaiel waznisuisedsyludurasioanengn

Shvieafiortslutazanadssmng donisnszatemsiiuncludaanuivioaiivasy g
ALY WU L1NNZY
\mgdu ineiadin neailidmiauszauatius Wus
oglsfiny mafmuinisvieadfieliAnnudsduy gnéninausdndse
anuiivionilen Uszmsnilfonsinvinmdnwainisviesieuazairseuiianels
witihvleadlen Wesnwgiugnén Suasdmaliinviondisufumandusvioaiisdn
amdnuainisenfiendainnuddyrennudifuresanuiiiendien (Kozak &
Baloslu, 2011) Tnanmdnueinsviesiiend 5 g ivaeliinvesiieuinanufiela
uanduanfiensn Wun fumenin, FufausssuwazUseiamans, Auasugia,
dhudanioains wagdusssuA Burns & Novelli, 2008) Inglanyniendaaniunisn]
maundszuiavesdioliialalsun 19 fezdoadsiunmdnuaimsvioniiusioniven
Tinduina¥selduazendn Witurnyuruiionine) uarduindeuasugialdegn
TUszdnsnn
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NNATINAY FRIT8T B UUNNEYRINITANYININAN YN SYIo eI

RV

a a 1

dvswaseanuinfvesinveaiielnefiiumatinviesfieaudnuumanundse
Winen Smiavays Wednwiiinmdnualnmsvesfsimilesiavninareanuinives
thvieaiienlne iievwamsanuildifutoyaliiuszneunisuasmhenuilieades
Wannnsieufieutnuuanudsne e faniavays Widuideuunsvanely
Tt dsmalvinsvienfiendiesimeiinruddusioly
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3 a v
AQUILEIANITIVY
1. efnwianuuandesznitndeyadiuyanatuauinavesinvieaiies
SN uIaany inen Jaminvays

2. Wiafnwn nanwainisviaunelNiansSnasemnuinfvestnviaawiallne
SN uIaany el Jaminvays

NUNIUIITEUNIIA

WUAAANINUYATMNITTUNITVIB9LTIET
Kongprasert et al. (2014) na1331 gaamnssunIsveiiendudnnis
wiassglauniea wazilunalndrdglunisnszduiasugiavesussimaliod e
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ﬂwuﬂmamiLLsziq%’uﬁmmiviaqL17'iﬂﬂunﬁiaﬂﬁm%'mmqw,lﬁaLﬁ'wﬁu Uszwlvetdudy
uidsioadenildsuadugannemsend vailuraaindnonmdunsvieadies
yosUszmalng Sudamsiiiuinasnisuasusuudaaiunsvionfisavemhsny
#9 9 TanasguaznAEnTY Usznauiy drinnuaiifasugianasdsas (Economic
Statistics and Social Office, 2014) Na1231 AanssuveINTViesieddl 8 Usziamn
A msviesfondeguam msvieafiendelinanasnagfe msveafiendaununs
MyviealguTaiin nmavieaivnTeinnsssn meveafleadsmaun maveufieamaie
warn1sviondiealuuvasiiuywdainetu aunsoaduanussivlaldtuintendien
Fsusnmileanaumdainau mainkouveenls uazANLaYnAUILLE dmnTaTae
aemndEniiduiing aisaudniudsuretuseninainvioadieanasgusznounis
dwmaliignamnssunisvieaiiendisslfifiudu

anudRvasnmanYainIvisaiien

Chen & Tsai (2007) nanain A dnwesnndnwainisvieadien finuddy
semsdnduladuvioniiwesinvesiion FsazsliAneudsdu wazadneld
sounavieniiiy Fanmdnuainseadieritasilusinuaiianamginssuves
yanafiredslndmisieglusousveayana nanfe mnyaeaiiruadseniwanual
TuiAnI9uIn YAARIZLARINGANITULALAUARLUTANIIUIN WavInyAAadlviFuaAR
AanINanwallufiANIayY YAAAITLANINGANTTULASTIAUARLUTIANISaY Wiy
(Page, 2011)

asAUsENRUYBIINANEalnTviBudien

Burns & Novelli (2008) n@1731 eadUszNaUTBINMANWAIN1TYIBTE)
Usgnause 5 ¢y Tdud dunenw feafudnvasgiiusema Wy nsianema
flanpana avenn Hnundeuseu dfnvirdfiasnu Wudu fuiausssuuesUsyiimans
AenfuusgSamansiiauls Sausssu Aanssu wesmsliTinvesiuluiesdusine 9
uasEgie eafuanmaesegia Audnsi mseuuaL AnuagaIn euduey
uarorTnuesauluguewiesdiuty dudsoains Wendestudsdeataifiaruddy
naUseirans maun danumein Arsuinsvieaiien wardusssuYIA
Huendnwalnssssumivesaniuiiviondion
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wudAuasngufieafuaufiswela

Kotler & Armstrong (2010) a5unengufamnuiianala (Satisfaction Theory)
Tiduuddnfiinanmaisuiisuseninnrmnanisunisliing (Expected
Performance) Wagn1s3uiranan1suuRnuresliuins (Perceived Performance)
dman1suURuvesdliuinisasaiuauatandevesgnan azvilvgnen
AnANswela UsenauiuwinAnues Rajaratnam et al. (2014) na1ri1 nMsuseduaa
fmelavesinvieniiendudddn msedsvsnasonsindulafiesndunvieaiieas
MnfmaIndeUIn MItAIEALaTAIN LaziiauMANTUIANSTIR azdana
TiAnAufianelagsumulude Snfsanufisneladutiofoddyifisnswasie
AudfavesgramnIsunionilen aoandesiuauideves Sukimon et al.
(2013) wu thvieadien dalvgfanufimelatuanundeuvesdisiuiennuayain
AUANIEANTBITIAT NSUSMSTANTSTR warBuinduuiiioasn wiinluanud
Mowtefuszinnunesnansuutinviendiendiiutuinng

wuIRRAMUANAvasinTiaaien

Jankingthong (2015) lgvhnns@nwieafumnusnivesinvieaiies wuii
ausnivesineuiisandunginssuanuddaiiiatulueuaangsanlddily
vieuflouazinauseivla Tnenisuansausnfvesinveaiienusenause 3 fu
Toun duanuddanduaiiend sunswuzivende wardiuanuiledia
Pentu Ssanufnfvesinenfinanilugninduseldlituesdnauazssia
Aieres Snianliesdnsussndnaldanelumsdaaiunisaan wonant euding
yosinvieaiensidmanonnuiunuar AU Bureasing

Zeithaml, Bitner & Gremler (2009) lanumsneauinAneumrawisaion
fio wgRnssuinansdsrudlavestinveniismdmnviendies Tnefienudilandu
umleadiend nsuusidefuaufinuazueniadessif  vesunamaudionude
depuoaulall

NSAULUIAANISIVY
ANSHAILINSOULLIAUARRAMLENT LS ST S nwain e ufisuay

mnufnivesinvioniisdlneuinauvauuidens sinen Smiavays {ideleiamn

AseULWIAMLAAAEITUA NS wain1sYioaTienues Burns & Novelli (2008) na1191
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psAUsENOUYRIN MENwalnITYioniEy Usznousie 5 ¢ ledun dunienm
fufausssulayUsziAamand duiasusia d1ufaneaine uazdussTned
FfeiuumuAniilonsvieniisrvinauvanudens Wewinen damdnual
Ml Wy anuiivieadisnfinuaisnuiiusseimaia Tiamusssuuas
Uszidmansiinaula dn1sdansifefuszuuiasugiana daaneadieiudons
viliinvieienddnUasnds isssuvaneauanysal tusu szdmalvidnvieaiien
pgnndunifiend uaziinisuendevdeenldiaunsaviliinviondeafinnudng
Tunsumas e disnusnauanutaens e Jadinvays (Kotler & Armstrong,
2010) Farnusfndvesinvieafivazthlugmaifinseldlifuesdnsuazgsiaiiieades
Jankingthong (2015) uaraananiazfumsiiiudnamlsinmsvieaierusnaunanudens
anunsamaguaimuileeang Susenlaegwiissansnm
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HUNAFIUNTTIAY

aundgiuded 1 Yeyadruynnaunndnetuiinusinfvesinrieadienlne
Adumaiunvioniiorsnauanundens wie Smdavay uandneiu

auuAgiuted 2 nmdnwalinsvieuflenidvinadennuinfvetinvieadielne
Adumadhuviesilenunauvarudes e Smiavays

AWANLUNITIAY

Useynsuazngunag1g

Uszrng Ae Wnvieaiealnefiiunadiuviondierfivinvays s1uau
586,294 A (Ministry of Tourism and Sports, 2019) Nquf10E19 g Unvieaiiealne
AFumaduvieafieauinauvanundens winen Swmiavays fideldgasnisinuu
VINFUABENVBILIWNU (Yamane, 1973) fiszAuaudeti 95% Auratnnaeu
Yosnguiiegaiiseiyu 0.05 ldvuiangusogne 385 au teliugnanmmaaeuuas
anAuAAALAABLINMTANFBEN FideTsimundiegiady 450 au Usingdy
naufegmauATUTIUANYTAl 913U 400 AU TWIEMsIdenngufetawuuTudsy
(Accidental Random Sampling) lagideniamznguinegiiduiinvioninlne
Fiaumadnuiesiisnuinmunanundens e Sainvays by

a A A a o A o
wn3eslenlilun1siTeuazn1insadauANNINYDIATRED
a A Al a o [ . . = 1% o
w3esllafldlun1sideluluvasuniy (Questionnaire) FeUsznaumMEAInI
UaneUaduman (Close-Ended Question) TAssassluvaauauUIENIUME 4 AOU
Fail
aaull 1 Jeyadiuyana anwuzAmaulateUaluunalgdiaen 31U
4 anonu loun e 91y sneldldesialfion wavenTn
AU 2 MNANEAYBINTTYiBRYY FITEVINITUTUUTIINLWIANARYRY
Burns & Novelli (2008) wazihunadistomanu §1uau 23 mau Wunkuudseidiuen
(Rating Scale) wualu 5 seau lag 5 mneda Wiuseed1ede 4 nuneda Wiuaie
= o = ] v = ] v I a
3 e liudla 2 vuneds Bivuime way 1 e ldiviuaigeeneds
naufl 3 ANwANAYeinviowyl fITeYiNIsUTUUT Mnngudanuiienel
294 Kotler & Armstrong (2010) wagkuIAnvas Jankingthong (2015) wagtnunasns

Joma1y $1uu 6 Moty Wuuwuulsydiuan (Rating Scale) wuady 5 sau
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Toe 5 mueds Wiudheeg1ads 4 wneds Wiudhe 3 nuneds liwdle 2 wuneds T
fe war 1 nueds lidiudeediads

noudl 4 YeRnfiusardeaiauouuzay q lunmsimuundsiondiorldigau

mﬂﬁ?uﬁ']LLuuaaumaﬂﬂmnaauammwmaaLfﬁ'aqaﬁa 1AYNITNTIVEDUAIL
asadaiionn 13Uy CVI (Content Validity for Scale) NaNMSATIABUAINATISE
fo (tem-CVI) yindofien 0.67 Tuly wezilovsaiuaunswisatuuuuiade (S-CW/
Ave) WiniU 0.852 @afidnunndn 0.8 wandin wuvaevauiinunsadaienidis
(Ayre & Scally, 2014) waznaauauies (Reliability) vasuuvaouaulnglUnageu
$1uau 30 AU TeNsIAsEiAdLUsE AN ueaivasaseuLIA (Cronbach’s Alpha
Coefficient) dinawienduusyanauean (Coefficient-0l) faus .70 Fuly 1¢en

a

dsyAvsuearivintu 0.927 Fsegluseiuseniuld Vanichbuncha (2005)

nsiiusIusIudaya

AIdealiun1siiusiusivdeya o viSeunauuideny e Jawiavays
Mntivieadisalveidumadhunvieniienuinauenudens et Sminvays wu
INNEENU YRBNTIVINTEIMTN Penanziaine) Usiamdasssy (Wedusiay) wiiassd
(wszwnsgULNEASTIVIEHN) DuLIeAARAaRTY Wnen nanath 4 me Bus TneiiusiuT
foyaaninvieadiedlefiiumairuveaiisuinauarudes e Smiavays
21g58WIN 18-60 U Budnauluvaaunumeauadasla

nmsAeszideya wazadanidlunisieszideya

mMyingiveyauaslszdiunalagldneuiawmesimeluswnsudsagy muada
Bawssaun (Descriptive Statistics) TngvnAranud Ardesay dmsumsinszsidoya
duyana mAneds Mmadmdonuuinggu WelinseissdunnuAniuosnm
dnwalnsvieadieuazanuinivesinvieaiinrlnefiiumadnanvieaferusnuvas
uideny e Sminvayd uavadfiBseyunu (Inferential Statistics) ilenaaey
auNAgIUAR AT ANAFRUAIULANATIYBIAT (t-test) dmTullIauiiguauuAneng
7luls 2 ngu nadouALew (F-test) Mo TiATIzvinBLUTUTIU (One-Way ANOVA)
wagNTIATIERALannBeanvian (Multiple Regression Analysis)
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NAN1538Y

v

doyadiuyARavasgnauLUUEaUAIN

tinvieniienlnefidunguiedsdwlngifunavds Andudesas 55.80
dulngfiengsening 21 - 30 U Anludesas 56.50 ds1eldadesefoulsiiiu
10,000 v Anduseway 36.80 wavdlvefiondwduinSow/dndne Anduseay
48.80

sziuAuAniudanwdnuainnsvisiien

tivieufenlnefidungused frudndiudenmdnuvalmsvieaioninm
uwaUEene e Smiavay3 lunmsiudimufiveleegluseiuann uazidlofiansan
Jusedu wui dnviesdelneidunguinedns Sszduanuddiusonndnual
Unnuviauuiaens Wien Sminvayd Sesdwuainunlutes il dudsoadns
ANUSITUYIA AIUNIBAN AU TNUSITURATUTETRAENS AWLATEENY T18asLBen
Famnsnedi 1

M19199 1 ALede ADBauuIINIEIU BasIEAUANNAATIURDA AN YaIN YDA
USIULVANUIAEY M7 JInTnvay3

o . LAUAUAALIAL
aMwanwalnisviewnen — — S
ARRY  ANLUBIUUNIATEIN  TAU
ATUNLATN 3.58 0.77 10
PUIRUGTINLaLUSY TRMEnS 3.51 0.69 aly
AIULATYENA 3.49 0.68 Uunana

FuAneasns 3.97 0.59 10
ATUTTIUYG 3.78 0.75 1N
39U 3.67 0.73 4n

sziuauAnAvesinvieaiisalne

ngufegaiiiutnveuialnefumaduveaiisrusnaunanundsns
wne1 daviavayd dssduanusnfdeaniuiivieafiorunuuvanuidsy Wnen
Famdavays lunmsmegluszivinn seaziBendsmaed 2
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M19199 2 Al ALdeAUNIIASEIY wagsERuANUinAvesinvioweslney

SEAUANUAALITY
A21UANA oL andeauu
ARde STAU
UINTFIU

_ fuunltiszndunvieadion Tnedslinswuindelns  3.73 .88 110
- fuwnltiuesnduuvieaiisnsnadiluiveh 3.54 92 110
- uush R uanvieailen 3.74 86 1N
- mimviaaLﬁmﬁm’mé:mmmmd'lﬁmwﬁ'ﬂﬁ 3.53 92 170
_ fleufianelelunisvieadion 3.62 87 110
- vonidUszaunsaiialunsnidieaiuaudn 3.72 90 1N
594 3.65 76 11N

NANTIVAGBUENNAFIUNTTIY

sunAguden 1 feyadiuyanauansieiu arufnfvesinvieadienlne
Adumathuviesilnunauuvaides e SwiavayFuanmeiu nanisiiesgh
wui dnvieadignmeiumathanvieadisiuinauvaiundens e Sminvay3
Aoy warselfiadesoifeunandsiu Tausnfdeaniufivesiioausiom

WaNUNEeny et Jaminvays wandneiy ageiiledifynsaiiiisedu 05 Aans
Tupnsnen 3

M990 3 WANTVIAFRUATINUANANBIYBYRdILYARaTUAMLSNAvasinvieIlne
ALUTIULANUIAEY e Taniaays

v o L4 1 l:.
AMuAnAvastnviesnealne

Jouaduynna S " p
v ! AENANATTDU p-value HANIIIATIZH
LN t-test = 1.59 113 Taiumneneiu
218 F-test = 2.73 .029* UANANSAUY
seldaderowion F-test = 0.78 561 laumnsnaniu
DTN F-test = 3.09 .009** WANFAY

*p-value < .05, **p-value < .01
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sunAgnudei 2 nmdnwaimsvieadieaiivEnadenmindvestinve il
Inefldumadunviesiionudnuuwanudens wine1 Smiavays nan1siasie
ANLanAREEIMYAN WU Amdnuainisiediien 4 fu aunsasmiuneinsal
arufnfveninvieafisalnefifumadnuvieaiiorunauuvanundes e Sainvays
¥osaz 50 lnsamdnsaimsvieafiemnsuiauduiusmeauindeanudniives
tvleadlensiui nmdnuainsviendienddvinasemusnfivesinvioaiielufiems
vanegafifeddamniada endunmdnvaliniseadieadusssud 7luddnina
senufnfAvesinondien efinnsunAdudszaninisannesunsgiuaylii
amdnuainsvieadisadnuiansssuuagsy Menans favEwanisuindeaudnives
Invieaiflsanniign (B=.33, sefutludidny 01) sesawmnie sunonm (B=.18, s¥du

Y

"edn

[y

5 .01) Aueswgna (B=.17, seauleddgy .01) wazaudenaasne (B=.12, seau

Y [

HodAny .05) MNa1Ry Aslanslunisedn 4

A5 4 HANISNAABUNINENWAINITNBNALINUAMUANAYDIUNBL g Ing
MAUMATUWIBANEIVT UL UIASNE T JInTATaY3

R? Ftest p-value
.54 93.04**  .000**
Correlation
Model B Std.Error  Beta t p-value
Zero-order
Constant 21 .18 1.15 23
1. FUNEAIN 17 .05 18 3.74% 0% 59
2. AMUINUTTTULAY .36 .06 33 616" .00*F 67
UseiRmans
3. fuiAsegia 19 06 A7 3.04% 0% 63
4. gidsnieain 15 06 12 242¢ 02 51
5. PIUSTIUYIA 07 .05 06 124 21 54

*o-value < .05, **p-value < .01
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1. WHAN1SANEYIAINNLANATIITENINTaYAdIUYAARAUAIIUANAYDY
fnvieafisalnefiiduniatiunvisaiervinuuauuidsns winet daninvay3
uansliisuintinvioadiedlvefiideyadauyana Usznouse o1y wazein Auansaiu
fmnuinalunsvioadivavinauvanudens sien Swmiavays unnsnaiu aenndes
fU9U348ves Theeranon & Agmapisarn (2016) fiwuin AULANAIUBIBEY
Shrteadioniu Tradensindvlaviondiortiogafiteddymeeda dafu wwams
msﬁmmdqm%umiviaqLﬁ?imﬁu’qmﬂ%'gLLazLaﬂsuumﬂﬁm’mé"lﬁzgﬁ’un&jmﬁfﬂviaqLﬁaa
filnnuusnsnefulusiazdiseny uazaenndosiu Walum, Jindabot & Rattanapan
(2019) wuin Wnviesfisrvnnadeyadudsiony sedunisne selddelfiou
wazeIwsinafy fanuveugunuumsvieniienlusinemalnglassiuunnsiaiu
FminaswanFsmsiauinisveaiisaluunadsiamusssuiionsuauesguuuuuay
aureUTestinviesflenfieliinviesflenfnnusnfussnduuiiiend anuanside
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e filasaangusenld 1esandamansalunissesiunguiinvieaiien
uiazngunatn lnglanizeg1ads nquiinviealsanvunguiingsia nguisEeu
naufevhau waznguasouasy dafiumeiiioniswnsieu vieailen vhgsia s
Snvanuiivieadioruinnuranudens e Tarinvays fduduaiunafiuaeld
MnMsviesfeAundunaviesiu mavszvvu suidunisaisaduiiumaasugia
Infudsemnalng

2. wansfnyamaneainsvieuiififlBvinateruinfvesinvieaiisalne
AFumatanveseuinauvanudss siner Smiavays uandiiiuinnmdnual
nsvieudigdfifdvinadenuinfvesinveufisalnefifuniadiuivieaiien
UShuvanundeny wimen dwmdavays {4 a1 BewudsuanudAgunntudesy
Ao MuinusssuLazUseimans duneaiw fuiasugie uagdudaneasng
AUy egeiiTddunieadfviseiu 05 waz .01 @wnsasiufunensainusng
vestiviesilneiidumadiuviendienuinauvaiudess sinen Sminvaysle
54% @pAARBINUIIUITEUDY Tongkaw& Saethow (2018) wui1 Uadumuimusssy
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Wl nutnviesiionnniu Snidenndesiuaiseves Chaisr, Seda & Toopoj
(2018) wui Auandeumsmenmiiiasensvioadien lneniuEesmsiithoudaadiy
flaensn Suenh wazdideindeul s uiufivmesotnviondlen eswas
anudzanuAtnviondisn wasaenadesiu Sobkhunthot, Donkwa & Pitsaphol
(2020) MU MsviesfisnTsuseiRmansilidnrionfioadauianelaogly
sefuFouian wardinruslaflazuusihuendeaniuiiviendisreglusyduanniian
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Abstract

Safety and legal transit service management for employee and the
encouragement to establish an efficient guideline for transit service management
were considered the key functions in organization management of service
provider. This study attempted to study the opinion of customers toward
service quality of Sapboon Transport and Service Company Limited and provide
a guideline to improve transit service management for Sapboon Transport and
Service Company Limited. This qualitative study employed in-depth interviews
with 20 employees dealing with hiring transit bus for the company. The subjects
included 10 human resource staff, another 10 were procurement staff and 2
welfare staff. There were total amount 22 persons. The findings revealed that
physical characteristics of the bus that needs to be hygiene according to the
standard. The company had followed their contract on the number of buses.
The availability of the shuttle was good service. The staff provided the service
politely and carefully. It was safe during transportation and the bus condition
was in high safety condition. Company can manage time management to
pick-up employees.

Keywords: Service Quality Transit Service
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Factors Influencing Tourists’ Local Food

Consumption in Phuket
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Abstract

This research is to investigate factors influencing tourists’local food
consumption in Phuket. A quantitative research design is adopted in this study.
The convenience sampling method is utilised to International and domestic
tourists in Phuket. Six hundred copies of questionnaire are distributed to tourists
in Phuket. The usable 531 questionnaires are obtained. Descriptive statistical
analysis using frequency, percentages and mean scores are applied. The
influential statistical analysis with simple regression analysis is used. It was
found that the majority of tourists have experienced local food while in Phuket.
However, it was found that limited numbers of tourists visited Phuket for local
food. It was further found that taste, cleanliness, and ingredient quality
including freshness are key aspect of tourists’ food selection. Furthermore,
seafood is the most popular local food for Phuket tourists. In addition, the
iterative simple regression analyses indicate that the local food identity, value
for money, and local restaurant attributes are significant predictors of intention
of local food consumption. Theoretical and practical implications are made.
The local government including the relevant organisations are able to apply the
research findings for destination attractiveness. The intensive tourism promotion
should be reviewed to draw a larger number of special interest tourists including
food travellers.

Keywords: Tourist Behaviour Food Tourism Local Food Phuket
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F 76.93
Model significance 0.00
Adjusted R* 0.42

Note. B* = Standardised regression coefficient; Significant factors are in boldface.
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Abstract

Real earnings management is one of the earnings management strategies
in which managers employ to increase reported earnings. By using this method,
operational activities will be manipulated throughout operational policies.
Although real earnings management is dissimilar to accruals-based earnings
management, the results from employing this technique would impact economic
transactions and erode the quality of reported earnings. Empirical research in
the field of earnings management indicates that the practice of real earnings
management has been increased recently after the increasing of governance
regulations. Those results emphasize the importance of real earnings management
and highlight that one set of governance mechanisms may not be able to reduce
the incentive of managers to not engage in all choices of earnings management
strategies. This information is crucial for regulators to design proper regulations
for controlling different choices of earnings management.

Keywords: Real Earnings Management Earnings Management
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A Causal Relationship of Job Burnout Syndrome and
Internal Factors to Personnel Performance

in Burapha University
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Abstract
The objective of this research are development and examination the
consistency of the causal relationship model between burnout and internal
factors that affect the work efficiency of personnel at Burapha University.
The samples were 300 University employees who are academic support staff
positions by proportional stratified random sampling. Questionnaire is a research
tool which data is analyzed by Path Analysis.
The results show that the most influential factor in Burnout syndrome
(BO) is the task Orientation (TO), which negatively affects. The second is Eco
Orientation (EO) goal, and Overload (OL). The third is Trait Anxiety (TA) and Role
Conflicts (RC). Burnout variables will negatively affect work efficiency variables
of university personnel. The developed model is consistent with the empirical
data, which is determined by X2= 14.46, df = 9, P-Value =.11, CFl =.99, GFI| = .99,
SRMR =.05, RMSEA =.02

Keywords: Internal Factors Job Burnout Syndrome Personnel Performance
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funginssulumsvhon MfiAaannzasuualy lunisuFdfau Bumout
Syndrome) azifnmunnilosming iunuanuAslusuiuuvesaanaiesluny
fuansponmenginssy fall avslatiuuunesdnstosas uazsjutiudnunenienienim
v0t03Anstioras wdrdardsmadenulivszansam lunsufoRnu Wuden
o3 anudsaduyrnaanas inbiaamasnisndnseaugadesiyial
TumsufoRau mnnsAnwunaanguiuazauidefiieatesdsldmnuaenades
NNaNG )
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vosypan USRI M INMIgumAnTluisemeien eowins eowllaiiila
Tunueanisanamatlufies uihliAnaumiesmirglunisiay fdawade
madariauafsensviulunmsyinnuanas vilsssAvsnmlunmsyihaeuiuanadude
ANMEAINANANARDNTALEUNITAYTIUTDIDIANIT UTOUIBIIUAINY BNFAIDEIITY
wandnandias ninaudinnugniuluaum ninauinisuinnugs wineu
farusslalunisanoengstunasdidammamesnifindy duiilfesdnisuagmieny
wgapdeyransisifnenmdnde

NSAULUIAANISIY

UER NG TGN

r =]
AnuTALdasunuIing

Useansaw

AuAnnAadudy amasnsvaalyl -
w = e
dnuauriide Tunmsufvanuves

YAAMNTUMNINYIAUYS WA

Arsvaevaod i mune
v oo e
WUV LD

Asvaovaod L
v
wuuaiany

AN 1 NFOULUIAANITIY

ad o = a v
/AUUNTITIY
Uszang
U5e91n3 Ao WNUUNIINGIde MmwndannauaeaduayuIging

hwﬁwmé’agiww U 613 AU (Division of Human Resourse Administration

and Development, 2019)
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NANNIDEYY

9

1 Y 1

nauieg1e Wundhauumineids dundsmtnauaisaivayuizinig
TUIMINENFYING MIAMUANGUAIE19INENTNITAILIUNGNIIDE DS Hair et al.
(2014) fifund i 20 whste 1 fuls lun1s3deiddudsiidnu 6 dauus Jeensd
nauieg Tl 300 AY wazliisnisqunausiegiswuuidudagdiu (Proportional
Stratified Random Sampling) MUALNUIIUNTNNUATUAYUTIVING 6 NAY

AIP15199 1

A1519% 1 N3dUnaufee1e (Random Sampling)

auvdsnunineuaiuayudvingg . 3wudszeng NENAIDENN
UNIVIN1IANE 199 97
UNINITRULAE UT 94 46
NI IN59en) 32 16
UNIATIEAULIUBULAZ LAY 27 13
YnivinslaniauAng a5 22
Wwihiiusmsanuiily 216 106
SAUIUTIUNIAY 613 300

iU sNAEN® Usenaunie
uUsdunnale Usenausie 6 sawls eail
nsUfURundnAuly (Overload)

ANMUTALEIVDIUNUIMNLNA (Role Conflicts)

A
1

2

3. Aradaninadududnuaedde (Trait Anxiety)

a. msvaevasulvEidvneLULlsifies (Eco Orientation)
5. msvaeuviaenlvTiivIenuUgsfau (Task Orientation)
6

anmensvualnlunsujiRenu (Burnout syndrome)

a

fiklsny Ao Yseananmlumsujiinuresyaainsumiinendy

= A Al a o
wra9ilanldlun153e

= A Al Y] va o o a
w3eellenldlun1side JIdelduuvasuauniuiuifnanznisvualnly

M3UHURMU (Burnout Syndrome) ¥@4 Herbert (1970); Raedeke & Smith (2004);
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Maslach & Leiter (2016) iilelfnsounuifnlumsiseuazlunaauuigiu §idelsh
FulsiiAeates wagdnahaeieslonsidelasimudsaulunaauuig

Tunmsidesudslunside

poufl 1 Feyaiiugiu dud e eng gliduun fumls sefumsfinueld
sowou fMumianudein/neynainn wenw/amg Wuduy

peudl 2 uuuianuduiudideaunauestadonelunazaninznismunly
fidsuasiaUszanin nslizuuuiinast fiil dnvasdosnmdutonu Tiaeu
wuvAeumufiTsanitemuiunstumsAniuonusEntesimeunuuaoun
nneeiiedla ddnwuzsduninsuszaiaen (Rating Scale) 5 s¥au Best & Kanh
(2006)

N1INTIVFBUANAINLATDINBNITITY
n1sneaesldiaIeiie TagglTetuuuasunIuinIuNITUTHEuANATAT
dy v 14 [ a v A 9 1 ! v !
\WemangiBenugyld vaaedld (Try Out) Auyaansuminerdeililinguiiegng
311U 30 AY
ANAALTEN (Reliability) wuudenaasenialu (Intermnal Consistency) lngns
mAduUsEansuoan1ueIaTeuuIn (Cronbach’s Alpha Coefficient) Tginua
AduUszansuean (Coefficient -) siaust .82 JulY saglusunsudsagy SPSS wum
! -:4' a1 " v o « A a v [ ! 14
AAILIes e 91 awnsadiesesdiendeluldlunsiiudeyaseluls
A181NITMUNTI8TB (Corrected Item Total Correlation) Ingdniiondarniy
nfiAgmnaTunTete aaus .20 Full meldsunsudnsagy sPss Tunsmediug
WUNI18UD (Corrected Item Total Correlation) wagArauLfis (Reliability) wuin
1o (J ¥ a (- o & A a v @ Y
AgRTILUNTete IAviiu .22 awnsadieseslensideluldlunisiiudeya
solule
ARTeadunsivinansvenquimed s deuinmsiusiusindeya lnedide
MN5EUVENITRIITNIT5ITUNTITeTunyed umInerdoysni wazlariu
NSAATNIINANLNTTUNITRNTUIRTEETIUNTIAE UNYWE U Inedeysn Suses
HAN13ANTNRH (analavluTusesi 160/2562) eanlvi o Ui 17 fiugngu w.e. 2562
PNTUITEYINsHaseUTTaUNUAToTIEYARATIIIN MiIeauang 9 Mgy
UMINGNFEYINT LTI MIveINITUANUTIBmED karAIINTIND
Tunstefudnfiunisneusuugeuany antdulsmludadaslouasinnuduiiiso
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lasensidesazanfiunisiiusiusindeya tnegidevhaiudilasgsasiden
Fuaringusrasrvain1sinide uazinusiuTindeya a uvnivendeysn Jawinvays
szApdlasunuugouny 91uu 300 Yn Andusewas 100

NaN1578

AUl 1 NANITIATIRANERRNUFIY

Welmaudnuaurvesnguineguinisuanuasesiiuds Tngldmadatiugiu
Iéun Aiade invndn dudsauunasgu mduusyans nenseas A mnslds
ilefnwinsuanuasvestoya (Hair et al, 2014) Ingldlusunsu SPSS HanFiAs Iz
Toya I9NIAUTINIUTRYAYYRINGNAIDENN T 300 AU TIWUNAUNA B1Y
FUMUINUMTINMNT Srzlansvialugmiendeysn sedunsing ildnu
oglugfinanfeuiananisiisgs Araddfiugiu fiil nguiograimunsiuan
300 AW LN INe1dy sudaiinnuamgaivayAnnslusm Ineaey s
Jumandganniian S 192 au Andudesay 64.00 Wumawe 108 au Andy
Jowag 36.00

Soduunautasery Uingi ey 30-34 U wndign duau 84 au Anudy
Sovaz 28.00 s0%@NAeeny 40-44 T $1uau 71 au Aniluiosaz 23.70 01g 35-39 U
i 44 A Andudesay 14.70 91y 25-29 U d1wau 33 au Andudesa 11.00
91y 45-49 U 9w 27 au Andudesaz 9.00 91y 55-59 U F1uau 21 Ay Andu
Yovaz 7.00 01y 50-54 T 12w 16 Au tesfigaiiongmnit 25 Y $1uau 4 au Andy
$ovay 1.30 uarhimuifidieny 60 Viuly

leduunfumisnumannig Using Thivmsfinu snnfian $1uu 96 au
Aniudosay 32.00 sesaun Wvthituvnsewly $1uu 90 au Andudesay 30.00
fnivnistantiau@nu $1uau 33 au Anduferay 11 fuvtsdy 9 sy 32 Ay
Antluderay 10.70 dn3vnsiduuardad 91wy 26 au Aanludesas 8.70
tnivnisian dwau 19 au Andufesay 6.30 waztdesiign dnimseviuloune
wazlHY 311U 4 AU Anduseway 1.30

ideduunauszeznainsvhaulusminerdeysm Usngin sindige
5288979 5-9 U d1uu 110 au Aadufewar 36.70 sesaeunseesiia
37 15-19 U 1w 59 Au Anludeway 19.70 ssuznainisiney 10-14 T

97U 55 au Andusesar 18.30 S¥8£3a1N15%9U 20-24 T 977U 33 AY AnLdu
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Yovaz 11.10 szogamshauin1 5 U S1uau 29 au Aadufesay 9.70 svezian
M3vau 25-29 Y S 13 au Anifufesas 4.30 uaztieniignszeznainsvinay
30 Tl S1uam 1 au Andudesas 0.30

dleduunmuseiuns@ing Us1nga mﬂﬁqm SEAUUTYQYINT 979U 208 AU
Amduiesay 69.30 sesawn syaulsgan 1w 69 au Anduiesay 23.00
AninUTayaes $1unu 19 au Andudoas 6.30 testign seduUSynLeN $1uL 4 AU
Andudesay 1.40 uavlinuseiunsinudu o

deduwunmugiidnuiegluginialavesuszmalng Usingin wndige
e iueendeanie 31w 126 au Anusesay 42.00 5898901 NIANAIN I1UIY
119 au Aacfufeay 39.70 nammamuasT $1uru 23 au Aalufesay 7.70 MAdu 9
f1unu 12 au Anududesas 4.00 uaztioeiiganiald s1uwu 9 au Anduiesay 3.00

noufl 2 nansdieTenduussAnsavduiussavinsdauusdanalfluluea
auduiusiBeanvgsznineanisvualiuazadeneluiidenadeussansnm
lun1sugiRuvasyaaInTum Iy

AnnesicdusAvsavduiusserinsuysdaneldvesnnuduiusiBeanive

a

vostafenielu wazanensvualindmaseyssaniamlunisufinanuvesyaains
wiinenae lngldrmdudssansanduiusuuuiiiesdu ielvlawnsndanduiussening
fudsdanale lngldlusunsu PSS ielfiduteyadmsunmsinsziluea neldadn

Path Analysis lilusunsudnsagulunmsiasien damnsiei 2

M19199 2 AduUsEAnSanduiusseninsiwlsdunalavesrnuduiusiteavgves
anmemanuabiuazdadeneluidmadioUsesansninlunisufiRnuves
YARINT UM INYIRLYTN

aunls oL RC TA EO TOr BO PM
OL 1.000

RC 1657 1.000

TA .158%* 151" 1.000

EO 047 014 .145% 1.000

TOr .005 A5T* 493% 311 1.000

BO 018 -.134% 199 .208%** 017" 1.000

P 09g** 418" 376" 209" 594%  _124**  1.000

WUIBLWE o <01
L]

159



KBS JOURN/AL

Vol. 5 No. 1 January - April 2021

NAIT1N 2 NS UIAFUUTE AN TANFUNUSTE NI UTTINA LAY

qa‘ ¥ w6

7 fuls WU edudsgansandunus AdvdAgnisananszau .01 91uiu 28 A1

saa 1 [

TnewdududseavSanduiusifanduuandou 25 d1 uazaduussansanduiug
Ffianduausiuau 3 A1 ardulsransanduiusivedfyvnsadnseniteianys
daneldmuin endudseavSanduiusnisun aeglutag 005 fa 594 Tnesuds
Afmnuduiug Ausniige 1iun UszAnsamlunisviien (PM) Aunisvdevasy
wuUsjafiey (TOn fenduussavianduiuvintu 0594 uazduusiisinrudusius
futfosian 1dun nsvdevasuiuusjafiaty (TOn funsufiRaumidnanniiuly
(OL) Faflnduuszansanduius wirfu 005 dudssansanduiusifivoddy
maadRseheiuusdanald wud SedinssavSandiniuinisau seeglug -0.017
fla -0.130 Tngfuusidanuduiusiumaauunniiga Téun aanznsalil (BO)
fumudaudatuunumming (RO) Siduussansavduiudiviniu -0.134 uazuys

nauduiusiunsautesiian laun aniznisuuald (BO) fu n1svidevasy

a 12‘ (% v ¢

WUU3NU (TOr) Henduseansavduiug windu -0.017

3 3

MlAsIzadNUsE A anduiusvesiwlsdunald wandbiiui fuds
dunalaluluwannuduiusideamg senitaniizvualniuazladenielundana
AoUsgansnm lumsuuRnuresymansumine aeveenauiieg danuingay

o w

PazilvAwsziluwanall tesannemwusiulumaienudunusiusgelvudegy

o

[y

N9ERANSEAU .01

Aeudl 3 wansezilunaruFURUSIBEINAsENINsEnIzLa Y
waztadsnieluiidiwadeuszaninwlunisufjifeuvasyaainsuminetds
auannRguiudeyaaussding

MITIABUAIINADAAG BIVDILULAAANNITLATIATI MuauuRgIuiuTeya
Bausedng lngldlusunsudisagulunisiasedt lngldadifinsziidunis (Path
Analysis) wiouauarnainnLdnIAIIUIABNENG warAudenadsvedlina
muaRguiuteyaiBsuszdny danmi 2
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audandmosunumwing
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7%= 14.46, df = 9, P-Value =11, CFI =99, GFI = .99, SRMR =.05, RMSFA =02
Wi *p <.01

AN 2 nanTiiesgilaarudius@evnsenialadeniglulazaney
nualdrataUsyansamlunisufiiauvesupainsuming1aeysn
AuaNRgIuiutaYalaUsEIny
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2AUT18NANIAY
av A ] °o v A a o &
PNWANNTITY AUsiauddyiazeiusena fall
HAINNITHAIULIAAANFUTUSTa R TenisanIsnun lnuazUade
melundinaselsednsamlunisufifauvesynainsuniingrqenimuidu
a a av a a £ ' A o £ g a
PNUUIFANGEE WavuddenneItes kausingd Tumaniaunduduluauwnfn
989 Larosa et al. (1970); Raedeke & Smith (2004); Maslach & Leiter (2016) viail
Tadeilisvanasoan1iznisuualnlunisianuunnian Ae nsvaenasuldiiming
WUULeT9TY Badaraneay so9a9un Aie nsuasuviaeulvitidnungluuiannuLes
wazmsufuRnuninanniuly dumnudandnasuidudnvasidowazanudauds
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Tidmneuuusjsiiaon fvsnansauiufudsangamsualy lunsviausin
fign wanein tesdnsvidoguivnsiiededimnuddnyfunisvdevassilyiitmaneg
wuusjaiiany Insnsdansiineusu WleduaSulvidnsiamuuuidhmnesuiu vie
m3snslunislasnsmndngmsiineusuiiiedaadunisynanunuuiiidmnesandu
WU mangns OKRs ﬂaqmﬁ"?ﬂwaLﬁaLﬂﬁauLLUaﬂaﬂﬁﬂi (Objective Key Result: OKRs)
iloaFrannunsgninlunisiauiuuynaulussdnsiaunielinadwsidefu
donAdpaiu Limpitikranon (2020) OKR Aie Msadauumagardisaidaiau (Clear
Path to Success) Tueadnsfiuszauanudnsa wu Goosle asiinsUsenia OKR ves
uiazununlivneny elsuiuarilafsfiemamsvhaulundoudu nsvdenaon
Tt mneuuugsinuies wagmsuFoRauniinuniuly f8vswavmauaniudiuys
anngvualnlun1sina wansdn sueainsvisentdnauluesdng In1svaeuvasy
Tiiidmaneuuussiinues uaznsuFiRnumdnuniiuld 5uLLa®q5qwq§ﬂism
fondmaliisnineiarnuiden dwavilietuzdng o fusvansamanas viliia
p1msavesldnay anudlls deinisueulivdu viernunseReIesulunisinau
danAdadiy Ratchagit (2020) lakugiiwuInienissnwraunaludin (Work-Life
Balance) lnednassnavisdosruuadosduslilaumnyauasi devinudui
mindeuliifsmeuarlinetatinuddies mmedavanidilunsdnudunudin
Sogunmneuduse avesasaluss feedeliiAsusyandamlunshaunniy
anudandavesunummiiiuazansinninasududnungide wansi1 guims
MAgTes ms¥inenm nsou audimasnauunuIMming YesynaInTnAuLAY
AsHinsIMUARELliyAaInTNnALLAYIIUR A MITa AUANE AN
vosmuliinniian ledestuaudnudstvunummihfiidmasoaninznisvueln
Tunsvineu uwaranianinadududnvueide Wumnunszaunsenela ldauela
uazmrAanhazisunsedeiulasmanvalils fazuansdsninmeussinla Seansd
MsdrineusIviedoanstoyaiiieairsninisunasnnuinalunsieu denndes
fu Department of Industrial Promotion (2020) it usuuImnalsiynainssinesdng
Hourated (Happy Relax) \Junsuimsnaniionsieunaisetsiiuszdntug wa
welalunsudladgymvesmues Tasevlsndislslgeenn wagliedon wu o
AnssunaemLeien vivine Ufudunedeutisananuedon Snunaunadin
Dudiu
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HaN15338UsINY 3 Yadenrelunazanenisvuualniidnsnaseussdnsan
TUMSYIUNENISATIVEOUANUABAAGDIUBILUNAAUAURUSTIA LN TENINEN 1Y
vualrluazaduneluidmadeyszaninmlunsufiRnuvesynainsuviinede
Usngin lueannuduiudiBaanvgszninanevualiuastadeniely fidawa
AaUszansamlunisuifnuvesyrainsuminede danuaenndediutaya
Wedsedng wudn Yadunglusing o Usenaume msuuanuminanniiuly anudauds
fuunummhil avafAnninasuliudnuneide mavdenaedlsiiimneuuussisies
fifisvisnaseanzmsnuallunsinudun sneauiwundvinadauinty
wanadagidwgAnsssuludnuaizeing o fuinanngvuslilunisviinu wwadvsna
fan anmznualwiAadunnuiiu Seaeandesiu Soonsawat (2020) Azl
TumsrhauinnamgmsivdsuammiuialafidunauananueienFess
Tunsihnunazlilasunisdanisedne duszdnsam ulssendu 3 ngu laun

1. wilosdmsensual $Ennuands gyideondsinla

2. TimaRidsaudoauaunsalunisiiauvesaues eanudesiuly
AUdNSe

3. Uszansamlumsinuasas anuduiuslunisvinuiuwiasoduly
msaufuiilousineny

dusuiafongluifieruduiudfuannemualiflussdugaiu wo dade
sunsuuRnuninuniuly wartadenmsvdevasulvididmineuuugaiunuies
wandlidn it 2 dade Wudedefifienuduiustuanneaualvan Seiefusnume
fifinnudes deandesiu Psychiatric Association of Thailand (2019) nnsfinise
sumdnainniAull edamaderivanminiouaziale Tasenaviilvidoumds e
seynds SAnduvauaruauszansnmwlunsviau ifesann ievianumiinanniiuly
wsedn1szauNn e1vvhlvldiinaiSudseniueimsnansiu llaeenmdene
ueuten wieueudn dsilidumarifudmansenuilfanninniedeninsuas
wagyhlgAnualniitu nisquagunimsenataelisudiofutlym (Bumnout) 14
Fsmanduinseulvineuszana 7-9 Faluy/u ontisidiugunmseniowaznsliiie
Tt Jafenandonaedlididhmnsuuudaiiunues Wuamumeswfainues
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Seudos ieadremulssiulalusies dudumsUinufuimthauiienmmeesn
finsuiiy mezmﬂlﬂﬁmaLLﬁ’ﬂigmﬁawéa%’a Jadwaninndnadudusnvasidy
Huensualinaumanuszningeunadusing 4 fazuansdanlihvesyanaiineuaos
sownmsaivdoaaTuMsaling A ilisEndenmgiTle (Self Esteem) Yadommdaus
Fuunuimninidunisfiunuimvatsegdduderufiiinnnuvnainuate fudou
Tunilsmuduiivensegrefosuiinvouuslunumannnanedy fuddiaudennels
warifialafiagyhmenduiuidendludefinuldldiden luinela waslidinlafiazi
aanAdesiu Moorhead & Griffin (2001) YARATIRBILAASUNUINAN ) MANEUNIUW
Tuthsnandientu wasunumivlidenndasiu wu funumuduimsluvaedeniu
fumumifunsseniidesimihiissdusansuftinuuesaniindugniiesvosmusg
Hugu wazileunumdulddaeu (Role Ambiguity) iliyamaliwuladnasujus
0g14ls Wy Msuuzthnmihauitlidaa axdsmavinlvypraiinnrunedon duau
fuunummhivesiiesifiegfuunumiignanans wagilefiunnmimisunumiuly
sgrhliAnaudaudsluunuimmtig Role Conflict) adenisndevasslidilvane
wuugsiiann 1y msfguivnsdesseniuinsaeiitlidaudunsaiteliiduens

drdgylunisiluihgUassavesasdns TTuiteuas Jusmsmisiseusndanianswa
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donAdesiu Patcharanan (2007) deumnuusguuulnglivasunasulimulvey
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5. thidviiinaseanrzmavsmilumsuiRauuesyaansmivendeysm
dieduimssziugs Tvthamnu guiTRnihiuimsumninetdoysmn wagmipay
#1199 Tuunminendeysm ailveyauaginausuiuimatesiutadeaniznisvualy
TunmsuiRauvesyaaInNsuminese

UalauaLug

1. msfimPAdofoimulsun “ifuanugy Wuanuinlunishau’
Tfuynansaneatiuayuivimemeasnuiiufoaau luuvnineidoysm

2. msdavdngnsiineusuvieduuun iielviypains sminendoysm 1éiAa
mwg mnuitila Tunsuimsdanseueien seritamsviay ietlestunisia
anmezmavnalWilazdsmasiouszansnin nsufiRanu

3. AITYINTAUNWAlTaEN (In-Depth-Interview) AUNgUKNTINNTIE
iielymsuiedlgmiluiiots waznisaumuingal (Focus Group) titekuvnansiaaiu
Hoymanmemualwlunisia uasifieaianuguliiuaurihausely
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