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Abstract

Research on factors contributing to success of community enterprise of 5 star OTOP in 
Lampang province aims to 1) study the context of the implementation and management of the 
community enterprise 2) analysis of opinions about the factors that infl uence the success of the 
business, and 3) recommendations for the improvement and development of communities 
enterprise in the Lampang province to be sustainability. Data needed for the study were collected 
from a sample of entrepreneurs groups defi ned in 5 studies 144 people out of a total of 233 
entrepreneurs. Using questionnaires and in-depth interviews as a tool. Data were analyzed with 
descriptive statistics gathered by a questionnaires on the frequency, percentage, mean, and 
standard deviation. The data gathered from in-depth interview by content analysis. 

The results are summarized below 
The 5 community enterprise in Lampang province, the study determined. This includes 

products that have been selected as the best one tambon one product Thailand 5 star products 
of the year 2012 include 1) Candles in bamboo; Jirapa candle 2) Soap Bio 3) KhaotanThaweephan 
(Rice Cracker Products) 4) Bedspread; Chae Son refi ned products, and 5) Tablecloths; Nammorn 
products. A model implementation and management similarities are selected skilled individuals 
capable of creating a product and as a member to respect the president. The appointment of a 
person responsible for the department in the structure of management. If a member of the factors 
that infl uence the success of the implementation of most aspects of management. The second 
factor is marketing. The fi nal guidelines improve and develop the business, which includes 
strengthened. 1) Entrepreneurs have to be honest and disciplined. 2) Action must emphasize 
participation and equality of all members. State agencies involved need to support continued 
assistance. Especially on the part of the markets and to increase the quality and variety of 
products. 3) And the introduction of information technology and electronic media used in the 
operation.
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 (Krejcie & Morgan, 1970)  
 1   (Proportional 

stratifi ed random sampling) 

ตารางที่ 1  

ลําดับที่
กลุมผูประกอบธุรกิจวิสาหกิจชุมชน ระดับ 5 ดาว 

จังหวัดลําปาง
จํานวน
สมาชิก

รอยละ
จํานวน

กลุมตัวอยาง

1 7 3.00 4

2  8 3.43 5

3 80 34.34 49

4 / 32 13.74 20

5 / 106 45.49 66

รวม 233 100 144
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2. ปจจยัทีม่อีทิธพิลตอความสาํเร็จในการดาํเนนิการวสิาหกจิชมุชนระดบั 5 ดาว จงัหวดัลาํปาง
   

 
  5    
 (4.03)  (3.77) (  2 )

ตารางที่ 2  5    5  
(n = 144)

ลําดับที่
ปจจัยที่มีผลตอความสําเร็จของวิสาหกิจชุมชน 

ระดับ 5 ดาว จังหวัดลําปาง
คาเฉลี่ย

สวนเบี่ยงเบน
มาตรฐาน

ระดับ
อิทธิพล

1 4.03 0.47

2 3.88 0.46

3 3.91 0.49

4 3.77 0.49

5 3.85 0.47

คาเฉลี่ยโดยรวม 3.88 0.47 มาก
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