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Abstract

The purposes of this research were 1) to study marketing factors on intention to using
accommodation service of generation Z tourists in the lower northern region, and 2) to examine
the influence of marketing factors toward on intention to using accommodation service of
generation Z tourists in the lower northern region. The sample consisted of 400 generation Z
tourists. If the population does not know the exact number, the formula of the Cochran and
which was multi- stage random sampling. The research instrument was a questionnaire and the
reliability value was .967. The statistics used in data analysis were frequency, mean, standard
deviation and multiple regression analysis.

The research found that; 1) Marketing factors on using accommodation service of
generation Z tourists was overall and in each individual aspect was at the highest level; ranking
in the order of mean from high to low as follows: price, place, product, promotion, personal,
physical and process. 2) Marketing factors can influence intention to using accommodation service
of generation Z tourists in the lower northern region; price (B=.483) product (B= .462) and place

(B=.167) at .001 statistical significance, respectively.

Keyword : Marketing factors, Intention to use, Accommodation business, Generation Z
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