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Abstract

The purposes of this research were 1) to study the course of business of Uyenpensook
Thai-Mon Folkway Learning Center which promoted sports tourism in the organization of Chom
Bueng Marathon and; 2) to analyze the social impact resulting from the course of business of
Uyenpensook Thai- Mon Folkway Learning Center. This was qualitative research studying
purposive interviews and snowball Sampling 21 people key informants, using a semi- structured
in-depth interview and focus group interview for collecting data. It was discovered that the
business of Uyenpensook Thai-Mon Folkway Learning Center consisted of 9 components: 1)
customer; 2) service; 3) capital; 4) community labor; 5) community product; 6) body of knowledge;
7) network; 8) social media and marketing and; 9) brand of the Center. The results of Social Return
on Investment (SROI) from the business of Uyenpensook Thai-Mon Folkway Learning Center
is positive, equal to 6.73, meaning that 1 Baht of money from the Center's operations has
contributed to the society equal to 6.73 Baht, and this resulted in a total social return of
838,114.11 Baht, which was the most economic return, followed by environmental and social

rewards, respectively.

Keywords: Social Return on Investment, Sport Tourism, Chom Bueng Marathon, Community Enterprise

Business
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Tugug
7) 0hNNg fisgldifinduan
uImsiua | Aatuayu 50,000.00 | 0.0% 8.5% 35% | 0% 84,811.35
Onlws USuugegiivim
. fiselgiiintuain
8) e ) L
o nsnsau v
$uds . 00% | 85% | 35% | 0% | 17,842.50
U3ns§u-d Un 30,000.00
A
9) Himue fisgldifinguan
’?G]qa‘u N3UIBNBHA 17,800.00 | 0.0% 8.5% 35% 0% 10,586.55
inunslvigue
HanauuILedIaNIINNstRuSNIsasaudnsieudegifun sau 838,114.11

2.2) ddeyauInnanauLnuaINnIsiiuinIsvesaudnsiseusegifu Tuganisin
Aanssuaude “seudansisou” A 35 mﬂszLﬁmﬁaﬁmmmmamammu’tué’mmwﬁa Fapuay
fawandan nudn INNanEURNUNIEIALINNSIRUSNsTR AU NS Bu 08w 31 838,114.11
UM LﬁuwamauLmuﬁmmwgﬁmnﬂﬁqm 686,823.25 UM (58ay 81.95%) T998911AD NANDULNUAIY
Fawandon 91,156.88 UM (Seay 10.88%) waz NanaUwWLAIu&AL 60,133.98 U ($osaz 7.17%)

Wemnnsinsgvideyanseil nuiddedrdalunisussiiugarmanaansuunuiiaduluninuian

U U
v aa

ANINEY wavAuAinATIINTNTe LYY liaunsofiduyadin1an1siiu (Financial Proxy) 16 3avinli

o gy

HanaUwNUMIdIuildndiuntesiian



100|f]‘ﬁ 6 avud 1 unsaAu-Jquaeu 25656

M54 2 NaRURILIINNSIUSNISYRIAUENISS B LS DE U

¥ a ¢ o Yy 1 & |mpaCt (in current year)
HARRUUMLAINNNS AU sAUdnTSBuSagBu
um %
HARDULNUAULATESNA 686,823.25 81.95%
HARDULMUS LA DY 91,156.88 10.88%
NARBULNUAUFIAL 60,133.98 7.17%
NanauwnulaesIy 838,114.11 100.00%

nuneLng Calculating Social Return Discount rate 3.5%

2.3) NaMIAWIUYARINARBUWILTEIAL (SROI Ratio)

"’ d'

nyadn1silAgumlamazanauwuINNsIiuINsvesaudnIsSsuogidus et

Y
[
o

TATIRMARDURIUNIGEIAY (SROI Ratio) mensled Microsoft Excel NM3Runaznsaydduiugily

17

N33AYINNIsUsTURanaUWNUNIEIAY (SRON (Fating waswgdnin, 2563) wazilendu NPV ludnsn
nsfnaz 3.5% 8n 5 T dramin (w.a. 2563 - 2567) lagldy w.a. 2563 10ugiu wudn Tnanouuny
ysdaay (SRON WuwauandAnviriu 6.73 wuneanudn lugaaiiu 1 um lavisslenilitudn

Wil 6.73 v Fiduin nMsssudilugsnavesaudnisseusegiduiuanifivesdyiiedaasy

'
a

nsvieafigngefiuilunisdnauivendanseuiu dussloviegedwedddiuladudes Madu

WisugNa dpy wazdawindeu anunsatieasnanuy nsvnteselabiuey uwasuilalymdnaninlunis

o '

5095UNITINA A1SUSANTOIMITHALIAS DR N SEUUNISAUASIUN AT ldiWesnals  (Over Carrying

Capacity) lAaen9y1933 fan1579 3

M1519 3 HANISANUIUMINANDULNUNNEIAY (BRTINNSANAR 3.5%)

NANISATUIUAINANDULNUNINEIAN (RSINTSANAN 3.5%)

GEPAEN Current year Year 1 Year 2 Year 3 Year 4 Year 5

Present value 838,114.11 | 1,676,228.21 | 782,388.49 | 755,930.90 | 730,368.02 705,669.59

of each year

o

yaA1tagiuvasnauununavan (Total Present Value) | 4,622,243.19

yaAwaaiufiasu (nvestment Value) |  686,823.25

Social Return on investment (Value per amount invested) 6.73
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maLAnves meay Ussdnudadlne (2561) fildnaiin gsiaiiledenu (SE) Ae gsfafinelmiin
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Huna (9) fleududase (5) Wandnddusulunsuimsmuiiovsslonivesdiny uag (6) 10y

peAnsdasyidanuiioliowazauiuIfAnvesan tugsiaiedenu (hitps://se.school) Aiaguin
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danndouviedsan fuwmenmanaeldfesuesfiondodsimssiiunuesudbuiiunveselsd
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UsgAnanin annsasiosenld 3) msdidunulasendeanusiniievemats q dhedielddnenimans
maveseusng 4 Tuedetigesdnsld esmiuudledlgmdudeuldiiues uay 4) ndeingsia
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Yo4AUe) (Personal Brand)
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IgreliAnkanauinumsdsay (SRON mevindaduiiddeguausialdnelmiannis Idadienu ad
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v
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