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Abstract

This research aims to 1) develop promotional channels for the community enterprise:
Ban Suan Panjit Shop on the Facebook Fan Page, and 2) study the satisfaction of followers on
the Facebook Fan Page regarding the development of promotional channels for the community
enterprise: Ban Suan Panjit Shop. The research employs a mixed-method approach. The
qualitative research involves key informants, including 373 followers of the Facebook Fan Page
and the owner of the community enterprise: Ban Suan Panjit Shop. The study focuses on the
“6Cs” components of the e-commerce platform. The findings from these components are then
used to develop promotional channels for the community enterprise: Ban Suan Panjit Shop on
the Facebook Fan Page. For the quantitative research, a questionnaire is used to survey the
satisfaction of followers on the Facebook Fan Page of the community enterprise: Ban Suan Panjit
Shop. Probability sampling is used with a simple random sampling method. The research findings
revealed that 1) the development of promotional channels for the community enterprise: Ban
Suan Panjit Shop on the Facebook Fan Page can be used as an effective tool for publicizing
information and products according to the shop's needs. The information can be clearly
presented, allowing followers and interested individuals to efficiently access shop and product
details. 2) The overall satisfaction of followers on the Facebook Fan Page of the community
enterprise: Ban Suan Panjit Shop is at the highest level. When considering individual aspects,
satisfaction with content, components, and presentation is at the highest level, respectively,

while satisfaction with images and sound is at a high level.

Keywords: public relations, online platform, Facebook fanpage, community enterprise,
healthy food and snacks
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