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Abstract

This study aimed to 1) study behavior and marketing mix factors
which affected furniture purchasing decision by the consumers in Sikhio
District, Nakhon Ratchasima Province, and 2) determine marketing
strategies to increase sale revenue of the ABC Furniture Store. The
questionnaire survey of 400 samples were conducted. The general
Environment Analysis, Five Force Model Analysis, Competitive Analysis,
SWOT Analysis and TOW’'S Matrix were applied. The Marketing Strategies
were determined from the result. The study found that the customers often
bought wardrobe and storage cabinet. The most important marketing
mix factors were product duration, varieties of nice and modern design,
prices suitable to quality, bargainable, near community location, owner and
sale friendliness, quarantine quality, quick service, and experienced staff.
From these results together with the above mentioned analysis. Marketing
strategies were able to allocate with 5 short term projects; 1) discount for
cash payment, 2) ABC’s furniture as New Year's gifts, 3) store advertisement,
4) fast delivery with impressive service, and 5) products classification. For
the long-term project, there would be more different new design furniture.
It is estimated that marketing strategies will increase the sales volume at
least 15% in 2016.

Keywords : Marketing Strategies, Increase Sales, Furniture
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